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''Now,  I  know  what  Carl  Sandburg 
meant  by  city  of  the  big  shoulders.” 

The  Sunday,  December  5,  1965  issue  of  the  Sun-Times 
was  the  biggest  we  ever  published.  Over  500  pages. 

We’re  proud.  Not  just  because  it  was  a  record-breaking  issue.  But 
because  it  represents  real  recognition  by  our  readers  and  advertisers. 

Our  paper  keeps  getting  bigger  because  of  the  improvements 
we  keep  adding.  Book  Week.  Showcase.  And  Viewpoint,  for  example. 

Sections  like  these  help  us  set  records. 

Records  we  look  forward  to  breaking. 

The  Chicago  Sun  -Times 


The  News  American 
has  the  lairgest 
circulation  of  any 
A^airyland  daily 
newspaper* 


f  households  reached,  52%  are  exclusive  News  American  homes. 
Homes  that  cannot  be  reached  by  any  other  daily  newspaper.** 

So  it’s  no  surprise... 

...that  The  News  American  gets  more  than  half  the  lineage  of 
Baltimore’s  retail  advertisers  who  use  just  one  daily  newspaper.**’' 


*ABC.  March  31.  1965 
‘Daniel  Starch  and  Staff 
‘Compiled  from  Media  Records 


The  New^i^i.merican 

BALTIMOAe  ^ - y - ^  MARYLAND 

Represented  nationally  by  Hearst  Advertising  Service  Inc. 


THE  HEARST  NEWSPAPERS 


Albany  Times-Union 
Albany  Knickerbocker  News 
Baltimore  News  American 


Boston  Record  American 
Boston  Sunday  Advertiser 
Los  Angeles  Herald-Examiner 


New  York  Jeurnal-American 
San  Antonio  Light 
San  Francisco  Examiner 


Seattle  Post-Intelligencer 
Hearst  Sunday  Magazines 
Puck— The  Comic  Weekly 
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what  happened  when  we  told 
the  SKILLionaire’s  boss  to 
“go  peddle  your  papers”? 


He  raised  $11,000  in  one  day  for  good  deeds. 

One  hundred-sixty  SKILLionaire  corporate  executives,  retailers, 
lawyers,  physicians,  civic  officials  hawked  newspapers  on  Rochester 
streets  on  October  14. 

it  was  Old  Newsboy’s  Day 

and  they  turned  out  to  raise  dollars  for  Lend-A-Hand.  a  fund  estab¬ 
lished  this  year  by  the  Rochester  newspapers  to  aid  worthy  causes 
not  covered  by  existing  agencies. 

The  Old  Newsboys  used  the  hardsell  and  gave  no  change.  Top 
sale:  $300  for  one  copy  of  The  Times-Union. 

This  is  the  sort  of  thing  that  happens  where  the  SKILLionaire  lives, 
because  he  reads  more,  heeds  more,  and  has  a  heart.  And  the  above- 
the-national-average  income  that  lets  him  implement  his  generosity. 


Shouldn’t  you  know  more  about  the  SKILLionaire 
and  the  newspapers  he  reads  and  heeds?  Send 
for  our  SKILLionaire  fact  book  to  General  Ad¬ 
vertising  Manager,  The  Times-Union  and  iii? 

Democrat  and  Chronicle,  Rochester,  . 

New  York  14614.  ^ 


The  Times-Union  Irmorraf  M^oihnmiclr 

Rochester,  New  York  14614. 

Members  of  the  Pulitzer  Prize-Winning  Gannett  Group 


We’re  in  love  with 
this  wonderful 
$20-million  monster! 


It’s  new!  And  it’s  the  world’s  largest  coal 
pier.  It’s  one  of  six  operated  here  by  the 
Norfolk  &  Western  Railroad.  For  a  long  time 
more  coal  has  been  loaded  on  ships  and 
shipped  from  these  piers  than  from  any 
other  port  in  the  whole  wide  world. 

Just  sixteen  months  ago,  the  world’s  largest 
cargo  pier  was  put  into  operation  by  the 
N  &  W  --a  railroad  that  became  the  nation’s 
fifth  largest  last  year  as  a  result  of  having 
taken  over  five  other  railroads. 

It’s  not  hard  to  imagine  how  the  N  &  W 
contributes  to  this  market’s  robus  economic 
health.  That’s  why  our  newspapers  have 
always  been  a  .vigorous  ‘champion’  for  the 
Norfolk  &  Western.  It’s  a  good  railroad; 
it’s  been  good  for  Norfolk.  And  we  feel  our 
strong  editorial  support  has  been  good  for 
the  N  &  W. 


Mominn  and  Evening,  Weekdaya,  229.I40-Sunda\s,  162,496 


Ledger- Star 

Norfolk/ Portsmouth, 'Chesopeoke  ond  Virginia  Beoch,  Virginia 


EDITOR  &  PUBLISHER  CALENDAR 

JANUARY 

2-14— American  Prest  Institut*  Managing  Editors  and  News  EOitort  sem¬ 
inar  (for  newspapers  over  50,000  circulation),  Columbia  University,  New 
York  City. 

6- 8 — Arizona  Newspapers  Association,  Hotel  Westward  Ho,  Phoenix. 

7- 8 — Virginia  Press  Association,  Hotel  John  Marshall.  Richmond,  Va. 

7-9 — Alabama  AP  Association,  Mobile. 

9.|  |_Northeastern  Classified  Advertising  Managers  Association,  Queen 
Elizabeth  Hotel,  Montreal. 

10-14 — Rochester  Institute  of  Technology,  Web  Offset  Newspaper  Training 
Workshop,  Rochester,  N.Y. 

13- 14— Allied  Daily  Newspapers  of  Washington,  Washington  Athletic  Club, 
Seattle. 

14.15 — Arkansas  Press  Association,  Arlington  Hotel,  Hot  Springs. 

15- 16— Oregon  Newspaper  Publishers  Association  Foremen,  Village  Green, 
Cottage  Grove. 

16- 18 — Great  Lakes  Newspaper  Mechanical  Conference,  Claypool  Hotel. 
Indianapolis. 

16-18— American  Press  Institute  Editorial  Page  Editors  and  Writers  seminar. 
Columbia  University,  New  York  City. 

18 — New  England  Daily  Newspaper  Association,  Sheraton  Plaza  Hotel, 
Boston. 

18 —  Michigan  AP  News,  Telegraph  and  Picture  Editors,  Jack  Tar  Hotel, 
Lansing. 

19— 22 — International  Newspaper  Advertising  Executives,  Jung  Hotel,  New 
Orleans. 

20 —  North  Carolina  AP  Club,  Carolina  Inn,  Chapel  Hill. 

20-22 — Kentucky  Press  Association,  Phoenix  Hotel,  Lexington. 

20- 22 — Tennessee  Press  Association,  Hotel  Hermitage,  Nashville. 

21- 22 — Pacific  Northwest  Newspaper  Association,  Benson  Hotel,  Portland, 
Ore. 

21- 22 — New  Mexico  Press  Association,  Hobbs  Inn,  Hobbs. 

22- 24— Texas  AP  Managing  Editors  Association,  Robert  Driskill  Hotel. 
Corpus  Christi. 

23- 26 — Southern  Classified  Advertising  Managers  Association,  Chamberlain 
Hotel,  Newport  News,  Va. 

25-27 — New  England  Association  of  Circulation  Managers,  Sheraton-Bpston. 
Boston. 

27 — West  Virginia  Associated  Press  Association,  The  Press,  Club,  Charleston. 

27- 3&— Oklahoma  Press  Association,  Sheraton  Hotel.  Oklahoma  City. 

FEBRUARY 

1 - I&— Accredited  Home  Newspapers  of  America.  Golden  Strand  Hotel 

Miami  Beach,  Fla. 

2 —  California-Nevada  Associated  Press,  Holiday  Inn,  Palm  Springs,  Calif. 
2-3 — Western  Newspaper  Industrial  Relations  Bureau,  Holiday  Inn,  Palm 

Springs,  Calif. 

2-6 — California  Newspaper  Publishers  Association,  Holiday  Inn,  Palm 
Springs. 

6-8 — New  York  State  Society  of  Newspaper  Editors,  Hotel  Utica,  Utica, 
N.Y. 

6-18 — American  Press  Institute.  Sports  Editors  seminar,  Columbia  Uni¬ 
versity,  New  York  City. 

10- 12 — Ohio  Newspaper  Association,  Sheraton  Columbus  Motor  Hotel 
Columbus. 

11- 12— New  York  Press  Association.  Hotel  Syracuse,  Syracuse.  N.Y. 

14—  New  York  Associated  Dailies.  Grossingers. 

14- 16 — Southern  Baptist  Press  Association  Conference,  University  of  Geor¬ 
gia.  Athens.  Ga. 

1 5-  1 6-— Now  York  State  Publishers  Association,  Grossingers. 

18-19 — Oregon  Press  Conference,  Eugene  Hotel,  Eugene. 

18-20 — Mississippi  Valley  Classified  Advertising  Managers,  La  Salle  Hotel, 
Chicago,  III. 

18-20 — National  Classified  Supervisors  Annual  School  and  Clinic,  La  Salle 
Hotel,  Chicago,  HI. 

20-22 — Inland  Dally  Press  Association,  Drake  Hotel,  Chicago. 

20-22 — Texas  Daily  Newspaper  Association,  San  Antonio. 

20-March  4 — American  Press  Institute  Advertising  Executives  (for  news¬ 
papers  under  75,000  circulation),  Columbia  University,  New  York  City- 

23- 26— Georgia  Press  Institute,  University  of  Georgia,  Athens.  Ga. 

24- 25 — Surburban  Press  Foundation  publishers  seminar,  Chicago. 

24-26 — Maryland-Delaware  Press  Associatiort,  Francis  Scott  Key  Hotel, 
Frederick.  Md. 

24-26 — Pennsylvania  Newspaper  Publishers  Association-Interstate  Advertis¬ 
ing  Managers  Association,  Penn  Harris  Hotel.  Harrisburg,  Pa. 

28- March  I — New  England  Newspaper  Advertising  Executives  Association, 
Parker  House,  Boston. 
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tion  they  can  use  to  form  their  own 
free  opinions.” 

Editing  a  broad  range  of  thought 
for  a  highly  discerning  and  respon¬ 
sive  audience  is  a  task  Bassett  un¬ 
dertakes  with  exacting  fairness. 

With  the  publisher  and  the  editor, 
he  helps  forge  The  Times  position 
on  the  vital  issues  of  the  day.  He 
oversees  the  editorial  writers  who 
expertly  set  forth  these  policies  and 
supervises  the  presentation  of  sup¬ 
porting  and  differing  views  of  col¬ 
umnists  and  editorial  cartoonists. 

Bassett’s  accuracy  and  percep¬ 


tion,  gained  in  30  years  of  judging 
news  trends,  does  much  to  weld  The 
Times  editorial  pages  into  a  leading 
national  opinion  force. 

Around  men  of  Jim  Bassett’s 
ability,  experience  and  stature.  The 
Times  is  creating  a  new  dimension 
in  American  journalism.  The  result 
is  the  nation’s  most  stimulating 
newspaper  for  the  West’s  best- 
informed  audience. 

LOS  ANGELES  TIMES 

Represented  by  Cresmer,  Woodward,  O’Mara  ft  Ormsbee,  Inc. 


our  job  to 
speak  up” 

James  Bassett,  director  of  The 
Times  editorial  pages,  is  quick  to 
acknowledge  the  public’s  very  ac¬ 
tive  intellectual  appetite. 

‘‘Our  readers,”  he  says,  ‘‘look  to 
this  newspaper  for  contemporary 
ideas  and  criticism  —  never  to  be 
blindly  led,  but  to  find  the  informa¬ 
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mats 
a  minute* 
by  the 
M-A-N 
••PUSH 
BUTTON 


M-A-N  MULTOPRESS 

Both  speed  and  reliability  are  characteristic  of 
the  fully-automated  M-A-N  Multopress,  which  of¬ 
fers  as  standard  equipment  features  normally 
considered  optional.  Both  the  1,000  ton  and  the 
800  ton  models  are  capable  of  meeting  today’s 
exacting  color  requirements  and  can  be  pre-set 
for  either  cold  or  hot  molding.  Available  exclusive¬ 
ly  through  R.  Hoe  &  Co.,  Inc.,  ■■ 

910  E.  138  St,  N.  Y.  54,  N.  Y.  H  B 

-When  molded  from  same  form  with  fixed  position  holding  blanket. 


/Say 


•twin  A 


CoL 


umn 


Merry  Christmas! 

We've  ^earrhed  in  vain  fnr  Santa, 

Hin  ear  we  wish  he’d  loan  us. 

So  we  could  hint  to  him  that 
We’d  like  a  Christmas  bonus. 

— Lawrence  A.  Barrett, 

Heudlight-Sun,  Pittsburg;,  Kan. 

(^HRISTMAS  WEEK,  with  its  North  Pole  fantasies,  also 
brings  dreams  of  winter  vacations  either  in  the  snow  or 
the  sun  in  far-off  resorts  ready  with  recreation,  rest,  relaxa¬ 
tion.  T ravel  Editor  Kermit  Holt,  Chicago  T ribune,  realizing  that 
travel  vriters  and  editors  do  take  vacations  and  need  them, 
is  running  a  series  of  columns  setting  forth  the  places  fellow 
travel  writers  over  the  land  would  most  like  to  visit  on  vacation. 
Travel  writers  need  their  owti  vacation  spots  because  they  can¬ 
not  really  relax  when  they  are  visiting  places  to  write  about 
them  and  must  turn  out  early  and  in  late  and  engage  in  hard 
(however  pleasant)  work.  Mr.  Holt  explains  in  an  editor’s 
note.  Incidentally,  one  of  his  contributors,  Mort  Cathro,  Oak¬ 
land  Tribune,  suggests  his  favorite  spot  (Hawaii)  offers  both 
sun  and  snow. 

Unsuitable  Location 

Far  from  the  maddini;  erowd’s  iKnoble  strife 
No  journalist  rould  lead  a  happy  life. 

— T«>ni  Pease 

— City  EMitor  Harry  Nichols,  New  York  Daily  News,  missed 
a  day  at  work  on  account  of  illness  (virus)  for  the  first  time 
in  28  years.  .  .  .  Managing  Editor  Ben  Johnston,  Brawley 
(Calif.)  News,  suggests  that  in  the  “war”  against  lengthy 
titles  and  nonsensical  abbreviations  there  should  be  a  cam¬ 
paign  against  unduly  long  and  complicated  mailing  addresses, 
made  more  so,  of  course,  by  the  zip  code.  Mr.  Johnston  sub¬ 
mits  this  awful  example  (newspaper-created,  too)  : 

California  Newspaper  Publishers  .Association  Belter 
Newspaper  (kxntest 

c/o  Southern  California  Gas  Company 

.Attention:  Bradley  Miinn 

Editor,  Gas  News 

Public  Relations  Department 

M.  L.  78 

P.  O.  Box  3249 

Terminal  Annex 

Ix>8  .Angeles,  California  90054. 

— S.  W.  Papert  Jr.,  president,  Texas  Daily  Press  League,  sends 
along  this  letter-to-the-editor  from  a  woman  reader  published 
in  the  Dallas  Times  Herald'.  “There’s  nothing  like  a  newspaper, 
is  there?  Yesterday  I  sat  at  the  window  and  watched  for  the 
man  to  throw  the  paper.  In  these  days  when  material  things 
are  so  important,  the  things  I  enjoy  most  don’t  cost  much— 
a  good  husband,  a  library  card,  and  a  good  newspaper.” 

— Heady  heads:  “UcGaulle  Favtxred  (By  .A  N»>se) ’*— -Frnnfc/ort 
(Ind.)  Times  (by  Ramos  Hansen) ;  “()ver  How  Nude  Is  Lewd: 
Battle  Blossoms  as  Barmaids  Bare  Albuquerque  (N.M.) 

Journal;  “Many  Videols  Watch  With  Minds  Closed’’ — SarasoU 
(Fla.)  Journal;  “Men  Dyeing  For  Dear  Old  JoV'^Indianapolu 
News;  “Procure  Lure  With  .Allure  And  Bigger  Catches  Sure"— 
Seattle  Post-Intelligencer;  “‘Melting  Pol’  Now  ‘Pressure  Cooker’" 
—Seattle  Times;  “Boy  Has  Ball,  Then  Bawl  In  Escapade  at  SAC 
Base’’ — Leominster  (Mass.)  Enterprise  (by  Editor  William  E, 
Hannan  over  story  about  14-year-old  who  posed  as  colonel).. •• 
Capital  captions  written  under  two  big  sports  pictures  by  Joli» 
Olesky,  Dayton  Daily  News  sports  makeup  editor  were  “Th* 
Agony  ...”  under  one  and  “.  .  .  .And  the  Ecstasy”  under  tk* 
other.  Subhead  of  the  first  was  “Baltimore  Colts’  Johnny  UnitM, 
in  Pain,  Grabs  Knee  Which  Could  Cost  a  League  Title”  and  tb* 
subhead  under  the  second  was  “Cleveland  Fans  Joyfully  Co®- 
gratuls'e  Jim  Brown  on  2()th  TD.”  Mr,  Olesky,  in  such  a  csie, 
.  writes  his  owrn  caption  lines  and  dtxes  his  owm  art  cropping. 
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Ever  find  UHyi  tossed  away  on  a  commuter  train,  bus  or 
subway?  Chances  are  you  haven’t.  82%  of  UHyT’s  810,000 
copies  are  home  delivered  making  it  the  LARGEST 
HOME  DELIVERED  CIRCULATION  IN  AMERICA! 


MOST  of  UHyT’s  audience  of  over  1 ,653,000  younger,  higher 
income  readers  don’t  read  it  on  the  train,  they’re  more  likely 
to  unfold  their  copies  over  coffee  at  home  or  on  the  patio  or 
around  the  pool.  Your  sales  message  reaches  them  in  a 
receptive  mood.  Maybe  that’s  why  UHYT  is  such  a  success. 


COMBINED  POWER  OF: 

LONG  ISLAND  PRESS 
LONG  ISLAND  STAR  JOURNAL 
STATEN  ISLAND  ADVANCE 
STAR  LEDGER 
JERSEY  JOURNAL 


OVER  810.000 
CIRCULATION 


SECOND  BIGGEST 
NEWSPAPER  BUY 
IN  NEW  YORK 


Get  the  facts  from  Moloney,  Regan  &  Schmitt 


editorial 


Nonexistent  Crisis 


As  USUAL  tiu*  television  program  tlitln’t  live  up  to  its  advaine  billing. 

The  subject  as  annouiueil  was:  “Cirisis  of  the  .\nieri(an  News¬ 
paper.”  Particijjants  on  the  panel  included  two  .New  York  newspaper¬ 
men,  a  maga/ine  writer  and  a  retired  journalism  educator.  .Another 
educator  was  moderator.  The  distiission  was  filmed  by  National  Edu- 
tational  Television  in  the  city  room  ol  a  New  York  newspaper  and 
broadcast  one  evening  last  week  over  the  New  York  educational 
station.  It  probably  w'ill  appear  on  other  education  channels  arouinl 
the  countr\’. 

Prior  to  the  broaihast  one  New  York  television  columnist  wrote 
with  a  perlectly  straight  lace  that  “the  panelists  will  olfer  their  views 
on  the  worsening  economic  situation  for  newspapers  anti  the  inroatls 
of  radio,  television  anil  news  magazines  as  sources  of  hard  news.”  ^Ve 
hope  that  columnists  in  other  areas  will  refrain  from  such  pre-program 
editorializing.  Neither  the  program  nor  the  facts  justify  it. 

Twice  during  the  program,  at  the  beginning  and  at  the  miil-way 
mark,  the  nuxlerator  emphasized  that  the  discussion  was  on  “the 
problem  of  the  growing  crisis  in  the  .American  press,”  but  the 
panelists  wouldn’t  cooperate.  One  said  he  thought  the  words  “are  a 
little  stnmg”  and  he  sjxtke  from  an  “optimistic  view|x)int.’/  Another 
said  he  thought  newspajjers  have  Ijeen  in  crisis  because  “at  least  many 
people  have  said  so.”  Instead  of  pursuing  it  he  said  “newsjiapers  have 
tended  to  adjust  to  that  (television  news  broatlcasts)  tpiite  effectively 
in  giving  us  news  in  more  depth,  interpretative  reporting.” 

,A  third  was  optimistic  about  the  potential  of  newspajier  news  cover¬ 
age,  but  pessimistic  “about  the  direction  in  which  it’s  going.”  The 
fourth  thought  “it’s  an  enormous  thallenge  and  we’re  not  meeting  it 
adetptately.” 

From  there  it  took  off  on  a  shop  talk  bull  session  about  everything 
from  Washington  coverage  to  synilitation,  to  personnel,  to  monopoly 
newspapers.  .All  of  which,  we  feel  sure,  might  have  interested  listeners 
who  were  in  the  news  business  but  no  one  else.  The  picture  of  “crisis” 
was  not  developed.  But,  in  spite  of  that  the  nuxlerator  closed  by  saying: 
“If  we  come  to  any  conclusion  about  the  trisis  in  the  newspa|x*r  busi¬ 
ness,  it’s  a  conclusion  that  it  can  be  solved.” 

We  have  yet  to  learn  what  the  “crisis”  is  su|>poscd  to  be.  .\re  we 
supposeil  to  believe  there  is  one  just  betause  the  broailcasters  who 
planned  the  program  selected  that  title  to  Imikl  an  audience? 

One  of  the  most  disturbing  things  that  <xcurs  inevitably  during  this 
type  of  discussion  about  the  newspaper  Inisiness  is  the  glibnt*ss  with 
which  highly-paid  new.smen  talk  alxuit  the  alleged  low  level  of  news¬ 
paper  wages.  It  seems  to  be  a  |x>|)ular  thing  to  do  even  though  it  doesn’t 
always  have  a  basis  in  fact.  Everyone  knows  that  in  all  businesses,  in¬ 
cluding  the  newspaj>er  business,  there  are  instances  of  horse  and  buggy 
wage  scales.  Granted,  a  few  of  those  are  ttx)  many.  But,  to  make  the 
general  statement  that  “newspaj>ermen  can  certainly  understand  the 
jxiverty  field  . . .  the  economic  standards  really  are  at  the  poverty  level” 
is  a  libel  on  the  newspaper  business  in  general. 


.4nd  iht'rr  w*‘re  in  the  same  ctmntrv  shep¬ 
herds  abiding  in  the  field,  keeping  icatrh 
aver  their  flock  by  night, — l.uke.  11;  8, 
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vAZith  which  has  been  merged:  The  Journalist 
es'ablished  March  22,  1884;  Newspapardon 
established  March.  1892;  the  Fourth  Eitat* 
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letters 

SIN(;i.E  KATE 

Ever\  nuw  and  then  you  come  out  with 
an  editorial  strongly  supporting  the  single 
rate  plan  for  advertising — such  as  the  one 
which  appeared  last  week.  If  this  were 
really  the  panacea  indicated  hy  your  edi¬ 
torials,  don’t  you  believe  more  newspa|)ers 
would  have  adopted  such  rate  structures 
long  ago':' 

Most  of  the  newspapers  that  have  a 
single  rate  are  those  with  limited  circula¬ 
tion  that  carry  comparatively  little  national 
linage  and  are  located  in  secondary  mar¬ 
kets.  In  such  instances  perhaps  a  strong 
case  could  he  made  in  support  of  a  single 
rate.  However,  in  a  large  metropolitan 
market  you  have  an  entirely  different  set 
of  parameters.  Retail  advertising — particu¬ 
larly  department  store  advertising — is  an 
important  reader  feature.  Moreover,  sub¬ 
stantial  and  consistent  schedules  hy  these 
large  retailers  provide  the  necessary  news 
or  editorial  hole  needed  to  carry  an  entire 
section. 

National  advertisers  often  complain  that 
they  are  at  a  competitive  disadvantage 
with  these  large  retailers  because  of  rate 
differentials.  The  truth  is  the  disadvantage 
cannot  he  erased  hy  offering  a  single  rate. 
Our  department  store  advertisers  will  run 
from  2  to  ."v  million  lines  of  advertising  in 
the  Times  each  year.  Few  national  adver¬ 
tisers  outside  of  the  automotive  industry 
will  run  more  than  25,000  to  50,000  lines 
of  advertising  with  us  in  a  year  and  even 
with  a  retail  rate  they  wouldn’t  run  enough 
more  to  “compete”  with  retail  advertisers 
if  in  fact  this  is  their  objective.  About  all 
they  would  he  doing  is  matching  the  sched¬ 
ules  of  small  retail  advertisers  most  of 
whom  cannot  possibly  hope  to  take  advan¬ 
tage  of  our  full  circulation.  They  simply 
can’t  draw  traffic  from  so  vast  an  area.  If 
these  small  retailers  had  to  pay  substanti¬ 
ally  higher  rates — as  they  would  if  large 
metropolitan  papers  went  to  a  single  rate 
—many  of  them  would  be  frozen  out  of 
the  paper  and  perhaps  even  out  of  busi¬ 
ness.  This  would  be  catastrophic  for  na¬ 
tional  advertisers  who  depend  on  the  small 
retail  merchants  to  move  their  products 
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into  the  hands  of  the  consumer. 

Also,  there  is  the  matter  of  pure  eco¬ 
nomics.  National  advertisers  are  granted 
discounts  of  15%  and  2%  if  business  is 
placed  through  a  re<-ognized  agency.  These 
discounts  are  not  extended  to  retailers  even 
though  they  may  also  employ  advertising 
agencies.  In  addition,  the  larger  newspa¬ 
pers  at  least,  employ  national  sales  repre¬ 
sentatives  to  handle  national  advertising 
accounts.  Representatives’  commissions 
will  vary  but  usually  run  in  the  neighbor¬ 
hood  of  10%.  Some  of  the  larger  papers 
— such  as  the  lx)s  Angeles  Times— supple¬ 
ment  such  sales  activities  through  the 
efforts  of  their  own  staff.  We.  for  example, 
maintain  an  office  in  New  York  and  an¬ 
other  in  Chicago,  each  *‘m|)loying  -1  or  5 
people.  Conversely,  we  have  only  .1  sales 
people  assigned  to  the  department  stores 
here  in  Los  Angeles  and  they  handle  sub¬ 
stantially  more  linage  than  our  entire 
general  advertising  staff  and  the  Reps 
combined.  In  fact,  our  total  sales  cost  for 
department  stores  is  less  than  1%. 

I  have  had  numerous  conversations  with 
national  advertisers  and  agencies  who  have 
been  pushing  for  a  single  rate  and  without 
exception  they  have  privately  conceded  that 
a  single  rate  is  not  a  panacea  and  is  not 
truly  justified.  What  they  are  hoping  to 
get  is  a  smaller  spread  between  national 
and  retail  rates.  Tliis,  we  believe,  is  very 
much  in  (trder  and  each  time  we  bring  out 
a  new  rate  card  we  endeavor  to  incorporate 
some  rate  reforms  that  will  narrow  the 
gap.  Most  other  large  newspapers  are  do¬ 
ing  likewise. 

However,  we  believe  the  basic  media 
concern  of  an  advertiser  or  agency  should 
be  with  the  efficiency  of  a  medium — cost 
and  effectiveness — not  with  what  someone 
in  another  category  is  paying.  The  prime 
concern  should  be  with  reaching  the  larg¬ 
est  ard  most  responsive  audience — at  a 
cost  that  represents  a  good  media  buy 
regardless  of  what  card  that  rate  reflects. 

Robert  D.  Nkeson 

Los  Angeles. 

(Mr.  Nelson  is  vicepresident  and  ften- 
eral  manager  of  the  Los  Angeles  Times.) 
*  *  * 

READER’S  COMMENT 

Two  articles  (Nov.  13)  caught  my  at¬ 
tention,  unfortunately  for  the  wrong  rea¬ 
sons. 

The  first  was  “The  South  Today  .  .  .” 
It’s  preposterous  for  a  piece  so  titled,  and 
a  long  one  at  that,  not  even  to  mention 
the  words  Negro  and  civil  rights.  Although 
the  article  was  unsigned,  its  style  and 
content  reminded  me  somehow  of  the 
Chamber  of  Commerce.  Was  its  origin 
perhaps  a  newly-formed  Confederate  chap¬ 
ter? 

TTie  second  article  concerned  Dorothy 
Kilgallen’s  death.  It  is  understandable.  1 
suppose,  that  in  an  obituary  you  might  be 
reluctant  to  quote  from  some  of  her  more 
bitter  critics,  but  couldn’t  you,  in  any  case, 
have  found  a  more  objective  statement  to 
describe  such  a  “tart  and  controversial 
columnist”  than  the  one  her  father  made 
about  her  27  years  ago? 

Such  nonsense  makes  poor  reading  in 
any  magazine,  but  especially  in  one  de¬ 
voted  to  journalism. 

James  D.  Diets 

The  Sunday  Sun, 

Baltimore.  Md. 

18,  1965 


Santa's  Little  Helpers 

Shanks,  Buffalo  Evening  News 


WRITERS’  TOUR 

1  enjoyed  your  story  (Dec.  4)  about  the 
recent  education  writers’  air  tour  of  state 
and  land-grant  colleges  and  universities. 
There  was  one  very  important  omission  in 
the  article,  however. 

Although  you  credit  me  with  the  idea, 
the  tour  could  not  have  been  executed 
without  the  cooperation  of  its  co-sponsor, 
the  Education  Writers  Association. 

Under  the  leadership  of  G.  K.  Hoden- 
field,  the  Associated  Press’  education 
writer,  the  EWA  has  grown  from  63  to 
nearly  400  members  in  the  past  21  months. 
The  recent  air  tour  is  only  one  example 
of  its  many  activities  to  upgrade  the  qual¬ 
ity  of  education  reporting  in  the  U.S.  and 
to  broaden  the  background  of  its  members. 

Allan  C.  Ostar 

Washington,  D.  C. 

(Mr.  Ostar  is  director  of  the  Office  of 
Institutional  Research  of  the  National  As¬ 
sociation  of  State  Universities  and  Land- 
Grant  Colleges.) 

Short  Takes 

Princess  Margaret  wore  a  tourquoise 
satin  evening  gown,  a  Inside  there  was  a 
hlah  ton  of  food,  and  a  live  ftgh  tank. — 
San  Francisco  (Calif.)  Exnminer. 

• 

She  added  that  some  wives  of  alcohol¬ 
ics  may  need  group  therapy  for  their 
own  neurotic  problems  or  counseling  by 
“.Al-Anom,”  a  grroup  for  souses  of  AA 
members,  or  both.  —  Lexington  (Ky.) 
Leader. 

• 

Here’s  how  to  use  alcoholic  beverages 
in  holiday  deserts.  —  Buffalo  (N.  Y.) 
Courier-Express. 

• 

The  laws  are  extensive  and  beautiful 
with  tall  old  trees  and  lots  of  shrubbery. 
— New  York  Journal- An .erican. 

• 

President  Johnson  has  a  whooping  ma¬ 
jority  in  Congress. — Bangor  (Me.)  Daily 
Neivs. 
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Who  ever  heard  of  an  Index 
like  this? 

1  You  can  use  it  all  fcw  itself 


You  don’t  need  back  issues  of  The  New  York 
Times  to  make  The  New  York  Times  Index 
work. 

Abstracts  from  actual  news  stories  in  The 
Times  often  give  you  all  the  information  you 
need  on  recent  events  in  business,  sports, 
politics... hundreds  of  subjects. 


SPACE  and  Upper  Atmosphere.  See  Astronautics 
(for  space  travel  and  related  projects) 

Calif  Inst  of  Tech  conf  on  solar  system,  S  16, 
27:3;  S  21,3:5 

Drs  Ney  and  Much  rept  photos  taken  from  Gemini 
V  indicate  qeqenschein  is  liqht  back-scattered  from 
dust  in  space,  article  in  Science  (pub);  Ney  says 
backqround  liqht  in  niqht  sky  would  produce  some 
difficulty  even  for  telescope  in  orbit,  int,  O  2 
(supp),3:l 

AURORAS:  OGO  II  satellite  to  study  northern 


2.  It  has  maps,  diagrams, 

photos  1  OCNCRAL  MOTORS. 

■  BSI  ITS  GROSS  RECEIPTS  COMPARED  WITH 

THOSE  OF  WORLD’S  RICHEST  COUNTRIES 


Starting  with  the  1965  annual  volume.  The 
New  York  Times  Index  will  be  illustrated. 
To  give  you  more  information  faster. 

The  1965  annual  will  be  published  in  the 
spring.  The  cost  is  $75.  Mail  this  coupon 
to  reserve  your  copy  now. 


The  New  York  Times  Index,  Dept.  EPl 
Times  Square,  New  York,  N.Y.  10036 

Please  reserve  my  copy  of  The  New  York  Times 
annual  Index  for  1965.  Bill  me  for  $75  when  the 
volume  is  shipped. 


Organization . 


I  The  1,200-page  annual  Index  for  1965  will  be  printed  on 
I  long-lasting  rag  paper  and  sturdily  bound  in  library 
1^  buckram. 


Ut  $MS  M 
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Ottaway  Buys  Newspapers 
At  New  Bedford,  Cape  Cod 

Lewin  to  Remain  As  Publisher 

With  Ottaway  Jr.  As  Associate  cBT 


\ew  Be®ford,  Mass,  ported  to  hav'e  a  price  ta>r  of 
J.  Lewin,  president  of  $15  million.  The  tv  station  is 
tiy  and  Sons  Inc.,  an-  said  to  command  at  least  $0 
)ec.  13  that  a  contract  million,  leaving'  the  newspapers 
signed  for  .sale  of  the  and  other  properties  at  $9 
Iford  Standard- Times  million. 

Cape  Cod  Standard-  Legal  representatives  cf  E. 

Ottaway  Newspapers-  Anthony  and  Sons  were  Carl  J. 
of  Campbell  Hall,  .Marold  of  Herrick,  Smith,  Don¬ 
ald,  Farley  &  Ketchum  of 
>  announced  that  an  Boston  and  William  H.  Carey 
t  has  been  signed  to  of  Desmarais  and  Carey  of  New 
I  Stations  WNBH-AM  Bedford. 

in  New  Bedford  and  Representing  Ottaway  were 
M  and  FM  in  W'est  Edward  M.  Maher  of  Townley, 

I  to  Ottaway  Stations  Ujulike,  Carter  and  Rogers  of 
New  York  City  and  Jacob  Y. 
krin  said  the  transaction  and  Bruce  O.  Becker  of  Becker, 
ft  to  approval  by  Card  &  Scanlon  of  Endicott, 
stockholders  and  trans-  N.  Y. 

^  radio  stations  is  sub- 

iproval  by  the  Federal  Brewer  Era  to  Close 

nations  Commission.  to  ^  close 

Properties  Included  35-year  era  in  which  Basil 

Brewer,  a  former  Scripps-How- 
rchase  includes  Massa-  ard  executive  from  Missouri, 

4ir  Industries,  an  air-  took  over  the  80-year-old  New 

ted  from  New  Bedford  Bedford  Evening  Standard  and  _ 

I  Airport,  and  other  the  Morning  Mercury  and,  after  that  Mr.  Lewin, 

Idings  and  equipment  an  economic  war,  mer  _ ^  _ 

E.  Anthony  and  Sons,  with  the  New  Bedford  Times  in  Bedard 
not  include  television  1932. 

VTEV  Channel  6  of  Mr.  Brewer  became  a  major- 
'ord  and  Providence,  of  ity  owner  of  E.  Anthony  &  Sons 
inthony  is  majority  Inc.  and  led  the  company  in  its 
?r.  Negotiations  are  development  and  other  acquisi- 
y  for  sale  of  the  sta-  tions.  Because  of  illness,  Mr. 
other  party,  Mr.  Lewin  Brewer  has  been  withdrawn 
from  active  management  of  the 
ce  was  given  for  the  business  for  the  past  four  years, 
r  package.  Several  Ottaway  has  a  national  ad- 
■wspaper  groups  had  vertising  .sales  division  at  its 
irested  in  it  over  the  Campbell  Hall  headquarters, 
al  months.  At  one  time  near  West  Point,  N.  Y.  Philip 
le  properties  was  re-  G.  Daniels  is  national  adver- 


^ Charles  J.  Lewin 

Radio  stations  operated  by 
jA|||i||^  Ottaway  are  at  Oneonta,  N.  Y., 
and  Stroudsburg,  Pa. 

Ottaway  News))apers-Radio 
Inc.,  is  a  family  enterprise,  the 
principals  being  James  H.  Otta- 
P  _  way  Sr.,  president;  his  wife, 

asi  rewer  Ruth  B.  Ottaway,  vicepresident 

tising  director.  The  New  Bed-  and  secretary;  and  James  H. 
ford  paper  has  l)een  represented  Ottaway  Jr.,  a  vicepresident, 
by  Story  &  Kelly-Smith  and  the  Ottaway  Stations  Inc.  is  a 
Cape  Cod  ))aper  by  Johnson,  separate,  family-owned  enter- 
Kent,  Sinding  &  Gavin,  which  prise. 

went  out  of  business  recently.  James  H.  Ottaway  Sr.,  him- 
The  New  Bedford  Standard-  self  the  son  of  a  newspaperman. 
Times  has  an  ABC  circulation,  started  from  scratch  29  years 
as  of  Sept.  30,  of  70,109  eve-  ago.  In  November,  1936,  he 
ning  and  59,258  Sunday.  The  moved  to  Endicott  from  Port 
Cape  Cod  Standard-Times  cir-  Huron,  Mich.,  where  his  father, 
culation  is  22,000  evening  and  Elmer  James  Ottaway,  was  co- 
13,000  Sunday.  publisher  of  the  Port  Huron 

James  H.  Ottaway,  i)resident  Times-Herald. 
of  the  Ottaway  organization,  said  Mr.  Ottaway  Iwught  the  En- 

_  _  _ _ i,  who  is  editor  dicott  Bulletin,  then  a  semi- 

•g^d  them  and  general  manager  of  the  New  weekly  newspaper,  and  con- 
Standard-Times,  will  verted  it  into  a  daily  one  year 
continue  as  editor  and  will  t>e-  later. 

come  publisher  upon  completion  In  1944,  he  bought  the  Oneon- 
of  the  sale.  Mr.  Lewin  will  also  ta  Stnr,  now  a  morning  daily 
l)e  general  manager  of  the  newspaper  of  16,000  circulation. 
Anthony  properties  purchased  In  that  year,  Eugene  J.  Bro'wn 
by  Ottaway.  joined  Mr.  Ottaway  as  general 

Mr.  Ottaway  also  announced  manager  of  the  Star.  Mr.  Brown 
that  his  older  .son,  James  H.  is  now  senior  vicepresident  and 
Ottaway  Jr.,  will  become  asso-  a  stockholder  of  Ottaway  News- 
ciated  with  Mr.  Lewin  in  the  i)apers-Radio  and  publisher  of 
operation  of  the  Anthony  divi-  the  Danbury  News-Times,  an 
sion.  Mr.  Ottaway  Jr.,  who  will  afternoon  daily  of  26,500. 
move  here  with  his  wife  and  two  Lyndon  R.  Boyd,  who  came  to 
children  from  their  present  home  the  Oneonta  Star  in  1946  as 
in  Redding,  Conn.,  is  a  vice-  advertising  manager,  later  be- 
jiresident  of  ONR  and  associate  came  assistant  to  Mr.  Ottaway 
publisher  of  the  Danbury  and  is  now  executive  vicepresi- 
(Conn.)  News-Times.  dent  of  the  group. 


Mrj.  Ruth  Ottaway  James  Ottaway  Sr. 
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James  Ottaway  Jr. 
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Ottaway  Buys 
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the  Plattsburgh  Press-Republi¬ 
can,  now  a  15,000-circuiation 
morning  daily. 

The  Danbury  News-Tribune 
was  bought  in  1956  and  in  1959, 
Mr.  Ottaway  purchased  the 
Middletown  Times-Herald  and 
the  Port  Jervis  Union-Gazette, 
letterpress  dailies  that  were  in 
competition  with  the  new  Mid¬ 
dletown  Record,  one  of  the  first 
and  largest  daily  newspapers  to 
use  cold  type  composition  and 
offset  printing. 

One  year  later  he  bought  the 
Record,  and  in  1960  the  Time.s- 
Herald  and  the  Record  were 
merged  as  an  offset  tabloid. 
Morning  circulation  is  32,500. 

Ottaway  Newspapers-Radio 
also  owns  job  printing  shops  in 
Stroudsburg,  Oneonta  and  Port 
Jervis. 

Jim  Ottaway  Jr.  was  editor  of 
the  Pocono  Record  for  two  years 
before  going  to  Danbury  last 
March. 

He  has  worked  in  the  editorial 
business,  and  mechanical  depart¬ 
ments  of  five  Ottaway  news¬ 
papers  since  he  started  his  news¬ 
paper  career  as  a  carrier  boy 
for  the  Endicott  Bulletin. 

Lewin  Arrived  in  1924 

Charles  J.  Lewin  has  had  a 
long  career  in  newspaper  work. 
He  started  with  the  Standard- 
Times  in  1924. 

A  native  of  Wisconsin,  he 
started  as  a  police  reporter  in 
New  Bedford  after  joining  the 
newspaper  staff  from  the  Rock¬ 
ford  (Ill.)  Morning  Star. 

He  was  graduated  from  the 
University  of  Wisconsin,  with 
Phi  Beta  Kappa  honors. 

Commenting  on  the  sale  of 
the  Standard-Times,  Mr.  Lewin 
said: 

“When  Basil  Brewer  combined 
the  two  daily  newspapers  that 
struggled  to  survive  in  1932 — 
the  Evening  Standard  end  the 
Times — he  created  a  strong, 
vital  newspaper  in  the  Standard- 
Times. 

“Its  growth  into  a  nationally- 
recognized  newspaper  of  prime 
importance  will  ever  stand  as  a 
monument  to  a  great  publisher 
backed  by  a  great  organization. 
No  one  who  worked  as  closely 
with  Mr.  Brewer  as  I  did  can 
fail  to  pay  homage  to  his  im¬ 
measurable  contributions  to  our 
city  and  the  entire  area.” 

• 

15(M)  on  Health  Hike 

Vancouver,  B.  C. 

More  than  1500  persons  en¬ 
tered  in  a  seven-mile  walk 
around  Stanley  Park  sponsored 
by  the  Vancouver  Sun  as  part 
of  its  fitness  program. 


Adman  to  Displace 
Newsman  at  NBC 


In  the  game  of  musical  chairs, 
which  has  some  discordant  notes, 
at  the  National  Broadcasting 
Company,  a  former  newspai)er- 
man  from  the  news  side  is  l)eing 
di.splaced  by  a  former  news- 
l)aperman  from  the  advertising- 
sales  side  on  New  Year’s  Day. 

The  next  president  of  the 
company  will  be  Walter  D.  Scott, 
who  has  been  president  of  the 
NBC  Television  Network  Divi¬ 
sion  since  February,  1959.  In 
his  background  are  several  years 
of  experience  on  the  ad  .staff  of 
the  Oklahoma  City  (Okla.) 
Daily  Oklahoman  and  Times.  He 
also  worked  as  a  salesman  for 
Hearst  Radio  Inc. 

Mr.  Scott,  a  native  of  Kansas 
City  and  a  University  of  Mis- 
.souri  journalism  graduate, 
moves  into  the  sjjot  being 
vacated  by  Robert  E.  Kintner,  a 
Stroudsburg,  Pa.  boy  who  grad¬ 
uated  from  Swathmore  College 
and  joined  the  staff  of  the  New 
York  Herald  Tribune  as  a  re¬ 
porter  on  the  financial  l)eat. 

When  Mr.  Kintner  moved  to 
Washington  he  teamed  with 
Joseph  Alsop  and  wrote  a  syn¬ 
dicated  column.  Together  they 
wrote  the  best-.selling  books, 
“Men  Around  the  President” 
and  “Washington  White  Paper.” 

.After  w'artime  service  in  the 
War  Department  Bureau  of 
Public  Relations — be  left  with 
the  rank  of  Lieutenant  Colonel 
and  the  Legion  of  Merit — Mr. 
Kintner  took  the  job  of  vice- 
president  at  American  Broad¬ 
casting  Company  with  super¬ 
vision  over  programming,  public 
services  and  advertising.  On 
Dec.  30.  1949  he  was  elected 
president.  Seven  years  later  he 
resigned  to  become  executive 
vicepresident  of  NBC  on  Jan.  1, 
1957,  responsible  for  coordin¬ 
ating  color  activities. 

For  five  months  in  1958  Mr. 
Kintner  was  executive  vicepresi¬ 
dent  of  the  NBC  Television  Net¬ 
work.  Then  he  became  president 
of  NBC,  succeeding  Robert  W. 
Sarnoff  who  moved  up  to  board 
chairman  with  the  additional 
title  of  chief  executive  officer  of 
NBC. 

Under  plans  announced  .sever¬ 
al  weeks  ago,  Mr.  Sarnoff  will 
l)ecome  president  of  Radio  Cor¬ 
poration  of  America.  His  father, 
Gen.  David  Sarnoff,  is  chairman 
of  the  1)oard. 

.Separation  of  Offices 

Mr.  Kintner’s  next  move  is  to 
chairman  of  the  board  of  NBC 
but  without  the  “chief  executive 
officer”  part  of  the  job.  It  is 
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Walter  D.  Scott 

believed  that  he  will  .step  out 
of  the  NBC  lineup  altogether  in 
.March. 

The  announcement  of  the  ap¬ 
pointments  stated  that  Mr.  Sarn¬ 
off  and  Mr.  Kintner  had  re¬ 
viewed  the  executive  structure 
and  future  operation  of  NBC 
and  had  agreed  on  the  separa¬ 
tion  of  the  offices  of  president 
and  chairman. 

Julian  Goorlman,  executive 
vicepresident,  NBC  News,  will 
be  named  senior  executive  vice- 
president,  operations,  and  will 
be  the  chief  administrative  offi¬ 
cer  of  NBC.  He  began  his 
career  with  NBC  as  a  news 
writer  in  Washington  in  1945. 

With  William  R.  Me  Andrew, 
president  of  NBC  News,  he  has 
managed  a  staff  of  800  writers, 
editors,  cameramen  and  tech¬ 
nicians  in  a  worldwide  new’S 
organization. 

Don  Durgin,  a  Princeton  grad¬ 
uate  who  got  into  the  adver¬ 
tising  side  of  broadcasting 
through  the  research  depart¬ 
ment  of  Foote,  Cone  &  Belding 
ad  agency,  wilt  have  the  new 
position  of  senior  executiv'e  vice- 
president  of  NBC  and  will  be 
president  of  NBC  Television 
Network. 


.4  Correction 

John  V.  Waits,  production 
manager  of  the  Washington 
(D.  C.)  Daily  News  since  1958, 
has  been  promoted  to  assistant 
to  the  business  manager,  for 
labor  relations,  building  and 
mechanical  facilities,  promotion 
coordination  and  special  proj¬ 
ects.  The  Dec.  11  issue  of  E&P 
erred  in  stating  that  he  had 
been  named  business  manager. 
Raymond  F.  Mack  is  president 
and  business  manager  of  the 
Daily  News. 
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Knight  to  Build 
New  Plant 

Charixjtte,  N.  C. 

The  Knight  Publishing  Oo., 
publishers  of  the  Charlotte  Ob¬ 
server  and  the  Charlotte  News, 
will  construct  a  new  plant  in 
which  to  publish  the  newspapers 
and  w’ill  install  new  press  equip¬ 
ment. 

J.  E.  Dowd,  vicepresident  and 
treasurer  of  Knight  Publishing 
Co.,  said  the  two  papers  hope 
to  be  operating  in  their  new 
quarters  by  early  1969.  Acqui¬ 
sition  of  additional  land  adja¬ 
cent  to  the  pre.sent  facilities 
cleared  the  way  for  the  project 
on  a  site  of  nearly  four  acres. 
Another  tract  of  2.7  acres  lying 
across  South  Church  Street 
from  the  main  building  site  will 
provide  a  .site  for  a  newsprint 
storage  and  parking. 

Mr.  Dowd  .said  that  present 
intentions  are  to  use  none  of 
the  buildings  now  housing  the 
two  papers,  but  to  build  from 
the  ground  up,  demolishing 
present  structures  in  stages  and 
maintaining  production  of  the 
newspapers  without  interrup¬ 
tion. 

Since  the  Knight  interests  ac¬ 
quired  the  Observer  in  1955  (the 
Charlotte  News  was  purchased 
in  1959),  the  average  number 
of  pages  printed  by  the  two 
newspapers  has  increased  by  30 
percent  and  the  number  of 
copies  printed  and  distributed 
daily  now  exceeds  230,000.  On 
Sundays,  the  Observer’s  circu¬ 
lation  approaches  200,000. 

• 

Strike  Ik  Ended 

Sherbrooke,  Que. 

The  strike  of  130  employes  of 
the  French-language  daily  news¬ 
paper  La  Tribune  ended  Dec.  8 
when  a  new  three-year  agree¬ 
ment  was  signed.  The  contract, 
retroactive  to  April  1,  includes 
increased  salaries  and  reduction 
of  working  hours  for  all  em¬ 
ployes.  The  strike  began  Oct.  H- 
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Plan  of  Washington 
J-Center  Unveiled 


Washington 

Estal)lishment  of  a  WashinR- 
ton  Journalism  Center  was  an- 
nouncetl  Dec.  14  at  a  meeting 
of  Washington  Chapter  of  Sig¬ 
ma  Delta  Chi,  at  the  National 
Press  Club. 

John  Ryerson,  senior  editor 
of  the  Kiplinger  Washington 
Letters,  and  Dr.  Ray  Hiebert, 
chairman  of  the  Journalism  de¬ 
partment  at  American  Univer¬ 
sity,  discussed  the  plans. 

Dr.  Hiebert,  who  has  been 
named  acting  director  of  the 
center,  .said  it  was  organized  by 
journalists  and  educators  to 
meet  the  growing  need  for  edu¬ 
cation,  research,  and  public  un¬ 
derstanding  in  the  field  of  jour¬ 
nalism,  jiarticularly  in  govern¬ 
ment  and  public  affairs. 

To  help  satisfy  these  needs, 
he  said,  the  center  will  carry  on 
a  program  of  study  and  train¬ 
ing  in  the  reporting  and  editing 
of  public  issues.  It  will  offer  a 
number  of  fellowships,  not  only 
to  graduate  students  but  to 
working  newsmen  and  journal¬ 
ism  teachers,  the  grants  rang¬ 
ing  from  $2,000  to  $12,500. 

Those  awarded  fellow.ships 
will  spend  one  or  two  semesters 
here  participating  in  seminars, 
internships,  research  projects, 
and  special  conferences. 

For  All  News  Media 

Mr.  Ryerson  said  journalists 
who  work  here  will  be  asked  to 
serve  as  part-time  professors, 
lecturers,  and  advisors  to  par¬ 
ticipants  at  the  center.  The  cen¬ 
ter  is  concerned  with  all  jour¬ 
nalistic  media,  he  said. 

According  to  a  statement  by 
the  board  of  trustees,  the  jour¬ 
nalism  center  will  have  three 
functions: 

(1)  to  educate  a  limited 
number  of  young  men  and  wom¬ 
en  who  are  graduates  of  other 
institutions  for  the  professional 
practice  of  journalism,  and  to 
provide  means  for  continuing 
education  for  professionals  and 
teachers  in  the  field. 

(2)  to  lie  a  “think  center”  on 
journalism,  to  study  the  course 
of  it  and  the  problems  of  it, 
and  look  to  the  future.  The  pat¬ 
tern  for  it  in  other  fields  is  “re¬ 
search  and  development.” 

(3)  to  explore  what  can  be 
done  to  educate  the  public,  the 
citizenry,  on  what  journalism 
is  all  about. 

The  journalism  center  will 
accept  giaduate  students  only 
and  it  will  not  grant  degrees. 
Classes  will  be  small.  The  cen¬ 
ter  will  offer  jobs  for  interns 
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and  provide  scholarships  for 
special  studies.  To  freshen  up 
working  journalists,  the  center 
will  offer  short  courses  —  ten 
days  to  one  month. 

Aiioiiymoiis  Sponsor 

The  trustees’  statement  says: 
“Enough  money  is  already  on 
hand  for  the  next  two  years,  to 
cov’er  organization.  The  money 
has  lieen  .supplied  by  an  anony¬ 
mous  private  foundation  which 
is  vitally  interested  in  journal¬ 
ism.  There  is  reason  to  think 
that  around  $5  million  will  be 
forthcoming.  The  annual  budget 
will  be  about  $250,000  in  the  be¬ 
ginning.” 

The  late  George  J.  Kienzle, 
director  of  the  School  of  Jour¬ 
nalism  at  the  Ohio  State  Uni¬ 
versity,  was  working  on  the  idea 
and  seeking  financial  support¬ 
ers  when  he  died  of  cancer  last 
March.  In  its  embryo  stages, 
a  prime  backer  was  Willard  M. 
Kiplinger  who  had  suggested 
that  his  estate  in  Bethesda 
might  be  available  as  the  cen¬ 
ter’s  headquarters. 

The  center  has  quarters  now 
at  2000  G  St.  N.W.,  formerly 
occupied  by  the  American  Uni¬ 
versity  Law  School.  The  eventu¬ 
al  site  will  be  on  the  water¬ 
front  on  Maine  Avenue,  in  the 
redeveloped  section  of  South¬ 
west  Washington. 

A  Iward  of  counselors  will 
consist  of  perhaps  50  profes¬ 
sionals.  “If  you  have  sugges¬ 
tions  for  the  counselors,  feel 
free  to  submit  them  .  .  .  infor¬ 
mal  and  confidentially,”  the 
trustees  statement  says. 

To  date,  trustees  aie. 

Hurst  R.  Anderson,  president 
of  American  University. 

Lawrence  A.  Appley,  presi¬ 
dent  of  the  American  Manage¬ 
ment  Association. 

Thurmond  Arnold,  lawyer. 

Otis  Chandler,  publisher  of 
the  Loa  Annelef:  Times. 

Arthur  S.  Flemming,  presi¬ 
dent  of  the  University  of  Ore¬ 
gon  and  former  Secretary  of 
Health,  Education,  and  Welfare. 

George  Gallup,  director  of 
the  American  Institute  of  Pub¬ 
lic  Opinion. 

Katherine  Graham,  president 
of  the  Washington  Post. 

Lee  Hills,  executive  editor  and 
publisher  of  the  Detroit  Free 
Press. 

Lawrence  E.  Laybourne,  as¬ 
sistant  publisher  of  Time  maga¬ 
zine. 

Newbold  Noyes,  editor  of  the 
Washington  Evening  Star. 
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A  Single  News  Media 

By  Daviil  Sarnoff 

(Jiairnian,  Radio  Corporaliun  of  .America 

The  rapidity  and  sweep  of  technological  advance  in  the 
Twentieth  Century  have  already  conditioned  us  to  change, 
but  let  us  hope  that  they  have  not  made  us  callous  toward 
it.  P'or  what  will  soon  occur  in  communications  represents 
change  of  a  far  different  character  from  any  that 
mankind  has  as  yet  experienced.  .  .  . 

Until  recently,  our  progress  in  communications  was 
measured  in  terms  of  .separate  and  distinctive  new  services. 
In  the  use  of  the  airwaves,  wireless  telegraphy  was  first 
on  the  .scene.  Then  came  radio  broadcasting  and  radio 
telephony.  Next,  television  was  developed  and  advanced 
from  black-and-white  to  color.  Today,  the  computer 
operates  as  a  highly  sophisticated  communications  tool 
for  data  processing.  These  momentous  advances  occurred 
separately  irt  time  and  context. 

With  the  intro<luction  of  microwave  channels  and  the 
appearance  of  communications  satellites  and  high-capacity 
cables,  there  is  no  longer  any  distinction  among  the  various 
forms  of  communications.  All  of  them — voice  or  picture, 
telegraph  or  data — pass  simultaneously  through  the  same 
relays  in  the  form  of  identical  electronic  pulses. 

This  same  process  of  unification  will  inevitably  occur, 
I  believe,  in  all  media  of  communications.  Not  only 
television  and  telephone,  but  Ixtoks,  magazines  and 
newspapers  will  be  converted  into  identical  bits  of  energy 
for  transmission  over  any  distance.  At  the  receiving 
end,  these  electronic  signals  will  be  converted  into  any 
form  we  choo.se — either  visual  display  or  recorded  sounds 
or  printed  pages. 

Today’s  console  and  table  furniture  may  be  displaced 
by  an  all-purpose  television  screen,  mount^  on  the  wall. 
It  would  be  couple<l  to  a  sound  system  and  a  high-speed 
electronic  printer  for  recording  any  information  the 
viewer  wishes  to  retain. 

This  means  that  the  major  channel  of  news,  information, 
and  entertainment  in  the  home  will  be  a  single  integrated 
system  that  combines  all  of  the  separate  electronic 
instruments  and  printed  means  of  communications  today 
— television  set,  radio,  newspaper,  magazine  and  book. 

The  home  will  thus  be  joined  to  a  new,  all-embracing 
informational  medium  with  a  global  reach.  This  medium 
will  serve  a  vast  public  of  differing  nationalities, 
languages,  and  customs,  and  its  impact  will  be  profound. 

(Excerpts  from  an  address  which  Gen.  Sarnoff  delivered 
Dec.  13  after  receiving  the  Advertising  Council  Award 
for  Public  Service.) 


Frederick  Seaton,  publisher 
and  owner  of  mid-west  newspa¬ 
pers  and  broadcasting  stations, 
and  former  Secretary'  of  the  In¬ 
terior. 

Edward  W.  Scripps  II,  vice- 
president  of  Scripps  -  Howard 
Newspapers. 

Thomas  V.  H.  Vail,  editor 
and  publisher  of  the  Cleveland 
Plain  Dealer. 

• 

Dean  of  Law  Collej:<* 

Cincinnati 

Samuel  S.  Wilson,  former 
newsman,  has  lieen  named  as.so- 
ciate  dean  of  University  of  Cin¬ 
cinnati  College  of  Law,  four 
months  after  his  appointment  to 
that  faculty.  He  was  a  Times- 
Star  reporter  when  it  was 
bought  by  the  Cincinnati  Post. 


He  enrolled  in  UC  Law  Col¬ 
lege.  His  father,  former  Mayor 
Russell  Wilson,  quit  law  prac¬ 
tice  to  become  a  Times-Star  re- 
liorter  and  editor. 

• 

AP  Record  Contains 
Major  News  Events 

Robert  Eunson,  Associateil 
Press  assistant  general  man¬ 
ager  in  charge  of  broadcast  op¬ 
erations,  announced  that  the  AP 
is  producing  a  12-in  long-play¬ 
ing  record  of  the  major  news 
events  of  1965.  It  is  entitled, 
“The  World  in  Sound  1965.” 

The  record  will  be  available 
for  the  2,750  AP  radio  and  tele¬ 
vision  members  to  use  on  the  air 
and  distribute  to  their  listeners 
for  revenue  or  promotion  pur¬ 
poses. 
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By  Rirk  FriiMliiian 

Marie  and  Georpe  Blaha  sat 
around  their  dining  room  table 
talking  about  her  newspaper. 

Marie  Blaha  is  a  mother  of 
four  boys  ranging  in  age  from 
eighteen  to  six. 


MARIE  BLAHA 
...  no  room  on  fhe  table. 


Her  newspaper  is  the  Syoit- 
set  (N.  Y.)  Tribune,  an  eight 
(sometimes  twelve  and  sixteen) 
page  tabloid  in  a  suburban  Long 
Island  community  some  Sb  miles 
and  45  minutes  by  car  from 
midtown  Manhattan.  The  Trib¬ 
une  is  a  well-put-together  week¬ 
ly,  full  of  local  news  and  strong 
editorial  comment. 

George  is  her  husband  and  a 
co-owner  in  a  hot  metal  print¬ 
ing  plant  in  the  next  community 
of  Westbury.  George  made  it 
clear  the  Tribune  is  his  wife’s 
newspaper.  All  he  did  was  print 
and  deliver  the  4,5()0-paid  cir¬ 
culation  weekly.  “Everything  in 
the  Tribune  is  Marie’s  opin¬ 
ion’s,’’  George  laughed.  “Only 
thing  is  that  when  I  take  the 
newspapers  to  the  stores,  I  get 
blamed  for  all  the  controversy 
she’s  gotten  herself  into.  And 
a  good  part  of  the  time  I  dis¬ 
agree  with  what  she  wrote.” 

The  dining  room  table  is 
where  the  Syosset  Tribune  got 
started  eight  years  ago. 

“I  felt  Syosset  needed  an  in¬ 
dependent  newspaper  all  to  it¬ 
self,  one  edited  by  people  livdng 
in  the  community,”  Marie  re¬ 
lated. 

“She  got  bored  sitting  home,” 
George  interposed. 

“So  I  started  a  weekly  in 
March,  1958.  Right  here  on  the 
dining  room  table,”  Marie  con¬ 
tinued.  “We  moved  into  the 
downtown  office  two  years  later 


but  there  are  still  old  cuts  under 
the  oil  burner  and  under  the 
lied.” 

“When  she  says  she  puts  her 
paper  to  bed,  she  really  means 
it,  ”  George  added. 

Unexpe<-led  Help 

“About  two  days  liefore  I 
published  that  first  issue,  a 
woman  walked  into  the  house 
and  wanted  to  know  if  I  needed 
any  help,”  Marie  went  on.  “Up 
to  that  iioint,  I  thought  you 
could  put  out  a  newspaper  all 
by  yourself  —  that’s  how  naive 
I  was. 

“Her  name  was  Eleanor 
Kelly  and  she  had  no  experi¬ 
ence  in  newspaper  work.  But 
she  came  in  and  did  every¬ 
thing  —  sold  ads,  typed  up  bills, 
everything.  She  did  a  bang-up 
job  until  she  moved  from  Syo.s- 
set.” 

“Our  job  plant  had  no  news¬ 
paper  press  then  —  we  bought 
one  later,”  George  said.  “So  we 
printed  the  Tribune  on  a  hand- 
fe<l  Miehle.  It  took  us  eight 
hours  to  get  the  issue  off  the 
press.  We  hail  to  fold  it  by 
hand. 

Debut  in  Blizzard 

“It  was  a  home-made  job  but 
it  was  a  good  home-made  job. 
Then  we  went  out  and  delivered 
that  first  issue  during  a  bliz¬ 
zard.” 

Marie  was  still  publishing  out 
of  her  home  when  Richie,  her 
youngest  son,  arrived  on  Nov. 
29,  1959. 

“I  was  out  for  a  Sunday 
drive,”  she  recalled,  “and  not 
expecting  for  two  months.  I 
knew  false  labor  pains  when  I 
felt  them.  A  half-hour  later  I 
was  in  the  hospital  delivering  a 
two-month  premature  Iwy.” 

The  Blahas  picked  Nassau 
General  Hospital  in  Mineola  for 
Marie  to  have  the  baby  because 
it  was  only  10  minutes  away 
from  George’s  printing  plant. 
She  continued  to  edit  the  Trib¬ 
une  from  her  hospital  bed  by 
a  first-floor  window.  The  nurses 
thought  she  was  writing  birth 
announcements. 

George  would  come  to  the 
window,  she  would  give  him  the 
copy  and  he  would  run  back  to 
the  plant  with  it. 

“I  used  the  hospital  room 
phone  to  get  my  news  and  didn’t 
say  where  I  was  calling  from,” 
Marie  explained.  “But  who 
really  cared  as  long  as  the 


GEORGE  BLAHA 

.  .  .  cuts  under  fhe  bed. 


newspaper  came  out  on  time?” 

The  Tribune  did  come  out 
on  time  that  wwk,  George 
passed  out  .some  “It’s  a  Boy!” 
cigars  he  had  left  over  from 
the  previous  Blaha  birth,  and 
Marie  got  out  of  the  hospital 
in  time  to  attend  the  next 
school  iKiard  meeting.  She  had 
been  to  the  pri-vious  one  two 
days  before  she  had  the  baby. 

Into  Office. 

Shortly  after  Richie  was 
bom,  the  Syosset  Tribune 
moved  off  the  Blaha  dining 
room  table.  .4nother  neighbor, 
Ronnie  Fisher  asked  Marie  to 
share  .some  space  and  sjilit  the 
rent  in  an  attic  above  a  real 
estate  office.  Mrs.  Fischer  was 
.starting  an  employment  service. 

Marie  agreed  and  moved  to 
her  pmsent  newspaper  address 
at  355  Jericho  Turnpike. 

She  related  that  when  the 
Tribune  moved  from  her  house 
to  an  office,  she  suddenly  real¬ 
ized  it  wasn’t  a  part-time  job. 
Today,  she  refuses  to  guess  how 
many  hours  on  the  newspaper 
she  puts  in.  “I  hate  to  really 
count,”  Marie  said.  “It  might 
discourage  me.” 

She  .still  does  some  work  at 
home.  “One  nice  thing  about 
publishing  a  weekly,”  Marie  re¬ 
lated,  “is  that  you  don’t  have 
to  be  in  the  office  all  the  time. 
Nobody  knows  where  I’m  phon¬ 
ing  from.” 

George  added  that  noliody  in 
the  Blaha  i-esidence  is  surprised 
when  Marie  gets  a  phone  call 
there  at  2  a.m. 

“Once  when  I  was  washing 
my  hair,  a  man  wandered  by 
the  house,”  Marie  said.  “He 
stuck  his  head  in  the  window. 
Before  I  had  finished  the  rinse, 
I  had  a  major  story  on  a  pro¬ 
posed  zoning  change.” 

Marie’s  start  in  the  newspa¬ 
per  field  has  its  roots  in  her 
husband’s  printing  career.  He 
was  working  for  Griscom  Pub- 
(Contitened  tm  paffe  4) 

EDITOR  at  PUB 


Reporter  Struck 
By  Auto  Stays 
On  Assignment 

Mkmphis 

Jack  H.  Morris,  25,  reporter 
of  the  CommerriiU.  .Apjnal,  is 
recovering  from  a  fracture  of 
the  left  leg  .suffered  in  a  freak 
accident  while  he  was  here  to 
cover  the  recent  National  Munic¬ 
ipal  League  Conference. 

Mr.  Morris  was  hit  by  one  of 
two  automobiles  in  a  collision. 
He  said  he  saw  one  of  the  ears 
coming  toward  him  and  was 
diving  over  a  hedge  when  it 
struck  him. 

A  hospital  X-ray  di.sclo.^ed  a 
fracture  of  a  .small  bone  in  the 
leg.  Mr.  Morris  declined  to  have 
the  leg  put  in  a  cast,  explaining 
he  had  to  drive  back  to  Memphis 
with  his  wife,  who  is  unable  to 
drive.  He  continued  to  cover  the 
conference,  walking  with  a  cane. 

Mr.  Morris  was  walking  from 
his  hotel  to  the  conference  hotel 
when  the  accident  occurred. 

• 

Freudenlieiiii  Elec!<Ml 
UISCA  Presitlenl 

Milton  Freudenheim  of  the 
Chicago  Daily  Newn  has  been 
elei-ted  196(5  president  of  the 
United  Nations  Correspondents 
Association. 

After  three  days  of  balloting, 
Chakravarti  Raghavan,  Press 
Ti-u.st  of  India,  Anne  Weill- 
Tuckerman,  .Agence  France 
Presse,  and  Wieslew  Gornicky, 
Polish  Press  Agency,  were 
electi*d  vice  presidents. 

Michael  Littlejohn,  Reuters, 
was  chosen  secretary  and  Mrs. 
Kay  Rainey  Gray,  Greenwich 
(Conn.)  Timea,  was  re-elected 
treasurer. 

Elected  to  the  executive  com¬ 
mittee  were:  William  N.  Oatis, 
Associated  Press,  Earl  Foell, 
Chrintian  Science  Monitor,  Ser- 
guei  Lossev,  Tass,  H.  K.  Burki, 
Pakistan  Times,  Samuel  Quai- 
coe,  Ghana  News  Agency,  An¬ 
thony  Wigan,  British  Broadcast¬ 
ing  Corporation,  Kathleen  Telt- 
sch.  Mew  York  Times,  Ingegerd 
Galtung,  0,slo  Morgenhladet,  and 
Richard  Yaffe,  Tel  .Aviv  Al 
H  amishmar. 

• 

6-Stape  Pay  Boo8t 

Washington 

A  general  wage  increase  of 
$18  will  be  applied  at  the  rate 
of  $3  every  six  months  for  three 
years  under  the  terms  of  the 
new  contract  betw’een  the  Wash¬ 
ington  Star  and  the  Washingt<» 
Newspaper  Guild.  The  top  mini- 
mums  for  reporters,  photogra-  i 
phers  and  retail  ad  salesmen  ' ' 
will  be  increased  $5  each  six 
months  for  a  $30  boost. 
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Guild  Talks 
In  New  York 
Are  Stalled 

Discussions  ainonR  publishers 
of  tht  Journal  Auierirnn,  Her¬ 
ald  Trihune  and  World-Tele¬ 
gram  lO  Sun  repardinR  jjossible 
sale,  merger,  or  joint  operation 
of  plant  facilities  have  halted 
negotiations  l)etween  them  and 
the  Ne\vspa|)er  Guild  of  New 
York. 

Guild  nepotiators  have  been 
seekinp  an  apreenient  with  the 
three  ))ublishers  on  treatment  of 
employes  who  may  be  displaced 
by  any  action  the  three  i)apers 
mipht  take. 

“Unless  we  have  an  apree- 
ment,  we  will  place  a  picket  line 
around  the  plant  of  the  merped 
paper  or  the  joint  facility  the 
first  day  it  tries  to  publish,’’ 
Thomas  J.  Murphy,  executive 
vicepresident  of  the  Guild,  de¬ 
clared. 

“Barpaininp  has  l)een  re¬ 
cessed  subject  to  recall  by  the 
mediators,”  Fiank  H.  Brown, 
repional  director  of  the  Federal 
Mediation  Service,  .said.  “It  is 
not  a  bieak-off  of  nepotiations 
in  any  sense  of  the  word.  My 
mediators  are  in  close  contact 
with  the  situation.  We  are  con¬ 
fident  meetinps  will  be  resumed 
at  an  early  date.” 

The  Thuea  and  the  Xewst 
have  sipned  contracts  with  the 
Guild.  The  Pont  and  Guild  are 
nepotiatinp. 

Goiilrovcrsiiil  Points 

Mr.  Murphy  .said  the  pro¬ 
posals  the  publishers  refused  to 
discuss  were: 

1 —  No  one  will  lose  his  job 
as  a  result  of  sale,  merper  or 
joint  plant. 

2 —  A  puarantee  there  will  be 
no  sale,  merper  or  joint  plant 
arranpement  concluded  durinp 
the  life  of  the  puild  contract, 
which  would  be  for  the  next  16 
months. 

3 —  Give  65  days’  notice  in  ad¬ 
vance  of  sale,  merper,  or  plan 
of  joint  operation  to  enable  the 
Guild  to  pive  the  60-day  notice 
of  strike  as  required  under  the 
Taft-Hartley  Act. 

“Obviously  we  cannot  apree 
with  the  Guild  or  any  union  to 
pve  any  specific  time  notifica¬ 
tion — 65  days  or  65  hours — be¬ 
fore  a  sale,  merper,  or  plan  of 
settinp  up  a  joint  property,” 
Matt  Meyer,  president  of  the 
World-Telepram  &  Sun,  com¬ 
mented  to  E&P.  “We  are  hope¬ 
ful  we  can  reach  some  apree- 
ment  that  will  be  in  the  best 
interests  of  the  publishers  and 
the  union.” 

Walter  N.  Thayer,  president 
editor  ac  PUBLISHER  f 


Indiana  students  pay  attention  to  Merriman  ("Thank  You,  Mr.  President)  Smith. 

‘Fair  Gome’  in  LBJ^s  Press  Calls 


Bloomington,  Ind. 

Merriman  Smith,  White 
House  reporter  for  United 
Press  International,  told  a 
proup  of  Indiana  University 
journalism  students  Dec.  9 
that  the  job  of  a  Washinpton 
correspondent  is  not  to  please 
or  displease  a  President,  but 
to  objectively  record  the  ac¬ 
tions  of  the  President’s  office. 

Mr.  Smith,  speakinp  in 
Ernie  Pyle  Memorial  Hall  on 
the  Bloominpton  campus,  re¬ 
viewed  the  personalities  of 
each  of  the  five  Presidents — 
Roosevelt  throuph  Johnson — 
whom  he  has  covered. 

His  appearance  was  spon¬ 
sored  by  the  Indianapolis 
Star  and  the  Indianapolis 

of  the  Herald  Tribune,  said: 

“The  Herald  Tribune  has  par¬ 
ticipated  in  discussions  concem- 
inp  merpers,  consolidations  or 
use  of  joint  production  facili¬ 
ties  with  other  New  York  City 
publishers  over  the  past  several 
years.  It  is  clear  that  talks  of 
this  nature  will  continue  in  the 
future. 

“While  we  would  very  much 
like  to  conclude  our  contract  ne¬ 
potiations  with  the  Guild,  we  do 
not  wish  to  make  any  represen¬ 
tations  to  the  Guild  or  to  any 
other  union  that  the  Herald 
Tribune  will  irrevocably  stay 
out  of  such  discussions  durinp 
the  life  of  the  contract.” 

The  New  York  situation  was 
discussed  at  two  meetinps  in 


Seien  in  cooperation  with  In¬ 
diana  University’s  School  of 
Journalism. 

In  discussinp  President 
Johnson’s  treatment  of  the 
press,  Mr.  Smith  said  the 
President  sometimes  tele¬ 
phones  the  news  bureau  when 
he  feels  the  press  is  wronp. 

“Sometimes  there  are  mis¬ 
takes,”  Mr.  Smith  admitted, 
“and  sometimes  it  is  only  the 
.sensitivity  of  the  politician.” 

Mr.  Smith  viewed  this  sit¬ 
uation  of  checks  and  balances 
as  healthy. 

Mr.  Smith  said  such  con¬ 
duct  “is  fair  pame  and  pood 
for  our  trade — in  fact  I  think 
too  many  politicians  don’t 
l)ick  up  the  phone  fast 

San  Francisco.  The  first  was 
the  third  of  a  series  of  talks 
l)etween  rejiresentatives  of  the 
American  Newspaper  Guild  and 
the  International  Typopraphi- 
cal  Union  on  a  propram  for 
closer  cooperation. 

Bertam  Powers,  president  of 
the  New  York  Typopraphical 
Union,  attended  the  conference 
for  the  first  time.  He  declined 
to  report  the  substance  of  the 
conversations  relatinp  to  New 
York  newspapers. 

Arthur  Rosenstock,  of  the 
Ncic  York  Post  staff,  president 
of  ANG,  succeeded  in  havinp 
the  AFL-CIO  convention  adopt 
a  resolution  condemninp  news¬ 
paper  consolidations.  He  decried 
“predatory  barons  of  the  press” 


enouph  because  they  are 
afraid  of  offendinp  us.” 

President  Johnson,  he  .said, 
is  “one  of  the  most  fascinat- 
inp  political  fipures  of  our 
time.”  He  termed  him  a 
“friphtfully  pood  salesman, 
a  mercurial  individual  hard 
to  describe  in  a  few  words.” 

Referrinp  to  the  five  Pres¬ 
idents  he  has  known,  he  said 
“an  awful  lot  of  their  lives 
were  mixed  up  in  trapedy — 
perhaps  it  is  the  nature  of 
the  office  of  the  Presidency.” 

Referring  to  President 
Johnson’s  recent  operation, 
he  quipped:  “But  that’s  the 
only  souvenir  pall  bladder  I 
ever  heard  of.  They  even 
showed  us  color  photos,” 

and  .said  “there  is  an  irresistible 
drive  by  plunderers  of  the  press 
for  absolute  control  of  the  field 
as  if  they  were  fighting  in  a 
business  jungle  for  control  of 
skate-boards  or  yo-yos.” 

The  resolution  urged  Congress 
to  enact  guild-inspired  legisla¬ 
tion  to  stem  the  tide  of  merper 
in  the  newspaper  industry  by 
insuring  other  purchasers  the 
opportunity  to  buy  a  failing 
paper  at  fair  market  value  to 
forestall  its  .sale  to  a  competitor. 

It  also  called  on  the  Depart¬ 
ment  of  Justice  to  persist  in  its 
prosecution  of  newspaper  mo¬ 
nopoly  and  to  withhold  advance 
approval  of  merper  arrange¬ 
ments  which  are  under  challenge 
in  the  courts. 
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^65^8  Top  10 

In  the  voting  conducted  among 
editors  of  newspapers,  the  1965 
list  of  the  10  Biggest  News 
Stories  is  shaping  up  like  this: 

1.  Viet  Nam. 

2.  Civil  rights. 

3.  Negro  rioting. 

4.  Space  achievements. 

5.  Power  blackout. 

6.  Dominican  revolution. 

7.  Pope  Paul  visits  New  York. 

8.  Medicare  program. 

9.  Winston  Churchill  dies. 

10.  India  and  Pakistan  war. 


What  Was  Your  Bluest  Local  Story? 

All  around  the  United  States  and  Canada  this  year  there  have  been  news  breaks  of  maior  local 
impact  and  importance — in  the  areas  of  crime,  disaster,  malfeasance  in  public  office,  etc.  What  are 
some  outstanding  examples  of  the  stories  that  were  covered  by  local  reporters  and  made  top 
headlines?  E&P  invites  City  Editors  and  other  interested  persons  to  jot  down  on  this  page  the 
bare  facts  about  the  Biggest  Local  Story  of  1965  .  .  . 


(Please  do  this  now  and  mail  the  form  to  News  Desk,  EDITOR  &  PUBLISHER,  850  Third  Avenue, 
New  York,  N.  Y.  10022  .  . .  before  January  4,  1966. 


UPI’s  Sawada  Tops 
World  Press  Photos 


The  Hague 

Kyoichi  Sawada,  a  Japanese 
staff  photographer  for  United 
Press  International,  has  been 
awarded  the  grand  prize  in  the 
10th  annual  World  Press  Photo 
Exhibition  which  opene<l  here 
Dec.  10. 

The  prize  consisted  of  a  cup 
and  $1,650  in  cash,  transporta¬ 
tion  to  Holland  and  seven-day 
stay  in  a  hotel  here,  miniature 
cameras,  several  special  lenses, 
a  gold  medal  of  the  Hague 
municipality  and  several  other 
items. 

He  won  with  a  picture  called 
“Flee  to  Safety,’’  showing  a 
Vietnamese  mother  and  four  of 
her  children  partly  submerged  in 
an  inundated  rice-field  as  the 
war  raged  around  them  (See 
pages  28-29).  This  picture  also 
won  first  prize  in  the  news  cate¬ 
gory. 

The  29-year-old  photographer 
accepted  his  award  from  Prince 
Bernhard  of  The  Netherlands  in 
the  “Hall  of  Knights,”  medieval 
seat  of  the  Dutch  States- 
General. 

Mr.  Sawada  joined  the  Tokyo 
bureau  of  UPI  in  1960  and 
within  six  months  was  promoted 
to  newspictures  editor. 

He  was  so  eager  to  go  to  Viet 
Nam  that  he  first  visited  there 
during  a  vacation  last  February. 
He  turned  the  vacation  into  a 
two-month  combat  assignment, 
then  wangled  another  Viet  Nam 
assignment  less  than  three 
months  after  he  returned  to 
Tokyo. 

He  has  covered  40  battles  and 
campaigns  in  Viet  Nam  in  seven 
months.  Mr.  Sawada’s  best  pic¬ 
tures  were  taken  on  small 
patrols  there.  And  these  were 
where  he  had  his  closest  calls. 

M 


“Flee  to  Safety”  was  one  of 
2,700  pictures  from  49  countries 
in  the  contest  which  went  on 
exhibit. 

AP  Takes  Two 

Zamanianne  Djahanguir,  Iran, 
w’on  the  second  prize  in  the 
news  category  for  a  picture 
showing  a  collapsing  church 
after  it  caught  fire. 

Edward  T.  Adams,  Associated 
Press,  took  third  place  in  news 
for  his  picture  of  a  panic- 
striken  Vietnamese  mother  hold¬ 
ing  a  half-clothed  child  as  the 
mother  flees  sniper  fire  aimed 
at  United  States  Marines  behind 
her.  Behind  her,  a  Vietnamese 
father  lays  on  the  ground  pro¬ 
tecting  another  child. 

John  Rooney,  Associated 
Press,  took  first  place  in  sports 
with  “Get  UP,”  a  picture  of 
Heavyweight  Champion  Cassius 
Clay  standing  and  shouting  over 
Sonny  Liston,  the  fallen  chal¬ 
lenge-. 

Runner-up  was  E.  Baumann, 
West  Germany,  for  the  picture, 
“Sailing,”  which  showed  a  two- 
man  crew’  sailing  close-hauled 
with  one  of  them  hanging  in  a 
flying  trapeze. 

F.  Lindstrom,  Sw'eden,  took 
third  prize  in  sports  for  “Sorry, 
I  Lost  Something,”  a  shot  of 
cycle  racer  turning  over. 

G.  Heidemann,  West  Germany, 
won  top  prize  in  photo  story  for 
a  group  of  pictures  called  col¬ 
lectively  “Congo  1964,”  showing 
a  Congolese  soldier  using  a 
machine  gun  to  kill  two  men  on 
a  road. 

M.  Herron,  United  States,  took 
.second  place  in  this  class  with 
“No  More  Police  Brutality,”  a 
group  of  shots  showing  a  U.S. 
Marshal  fighting  with  a  small 


Negro  boy.  In  the  background, 
another  policeman  holds  a  cap¬ 
tured  placard  saying,  “No  More 
Police  Brutality,”  and  a  .small 
American  flag. 

D.  Heggemann.  West  Ger¬ 
many,  took  place  in  picture  story 
for  his  “Fear  of  Death,”  show’- 
ing  two  paratroops  accidentally 
connected  to  each  other  as  they 
sail  earthward. 

Boris  Spermo,  Toronto  (Ont.) 
GU»he  and  Mail,  took  first  place 
in  Features  for  “Friends,”  a  shot 
of  an  elephant  drinking  from  a 
bucket  as  a  dog  lifts  his  leg 
against  the  bucket. 

U.  Rehm,  West  Germany,  took 
second  place  in  features  for  “A 
Circus  Makes  a  Tour,”  show’ing 
two  elephants  pushing  each 
other  to  enter  a  railway  boxcar. 

R.  Herzog,  West  Germany, 
took  third  place  with  “Dutch 
Family  Father,”  show’ing  a  man 
cycling  along  w’ith  one  child  on 
the  front  bar  w’hile  he  draw’s  an¬ 
other  behind  in  a  baby  carriage. 

(Mlur  First 

For  the  first  time  in  the  con¬ 
test’s  history,  color  w’as  one 
category.  Mr.  Baumann  took 
first  in  this  w’ith  “Start  in  the 
Rain,”  a  shot  of  the  beginning 
of  the  Grand  Prix  of  Germany 
for  Formula  One  racing  cars  at 
Nuerbergring. 

John  de  Rooy,  Netherlands, 
took  second  in  color  for  his  con¬ 
troversial  long  lens  shot  that 
revealed  the  romance  between 
Crown  Princess  Beatrix  and 
Claus  von  Amsberg,  former 
Wehrmacht  soldier.  The  picture 
W’as  called  “Security  Fullest — 
No  Outsiders  to  See.” 

W.  Lockeyear,  England,  took 
third  in  color  for  a  shot  of 
Queen  Elizabeth  opening  Parlia¬ 
ment. 

Two  shared  first  place  for 
most  artistic  press  photo:  R. 
Kreuder,  West  Germany,  for  a 
shot  of  the  big  fire  at  the  Ekia 
Wax  Plants  Fluda;  F.  Laszlo, 
Hungary,  for  a  picture  of  a 
bride  preceding  her  bridegroom 


and  family  as  they  walk  alone 
a  barred  corricior  of  an  old 
building. 

G.  R.  Reitz,  West  Germany, 
was  awarded  the  prize  for  inter¬ 
national  cooperation  for  his  pic¬ 
ture  showing  pai’t  of  the  Egyp¬ 
tian  Temple  of  Abu  Simbel.  It 
was  called  “Abu  Simbel  is 
Saved.” 

Iiilernalional  Jiirv 

The  seven-man  international 
jury  which  judged  the  contest 
included  Batanov,  deputy  editor 
in  chief  of  the  Fotokhronika  of 
the  Soviet  press  agency,  Tass; 
Dr.  Eppore  Basevi,  chairman  of 
the  Sindicato  Romano  Giornal- 
isti  Fotografi,  Italy;  Harold 
Blumenfeld,  executive  new’s  pic¬ 
ture  editor  of  United  Press 
International;  Hal  Buell,  photo 
project  editor  of  Associated 
Press;  Morris  Gordon,  vicepresi¬ 
dent  of  the  American  Society  of 
Magazine  Photographers  and 
director  of  photography  for 
W  estern  Electric;  Derrick 
Knight,  Magazine  Press  Associa¬ 
tion  Ltd.,  England;  Vilan 
Kropp,  Czech  chairman  of  the 
Fotograph  Section  of  the  Inter¬ 
national  Organization  of  Jour¬ 
nalists. 

There  w’ere  740  more  entries 
this  year  than  the  number 
entered  last  year. 

• 

McGuflF  for  Mehl 
On  the  Sports  Desk 

Kansas  Crn 

Joe  McGuff  has  been  named 
sports  editor  of  the  Star,  effec¬ 
tive  Jan.  2,  succeeding  Ernest 
Mehl,  w’ho  will  Irecome  sports 
projects  editor. 

Mr.  McGuff,  39,  chief  baseball 
writer  for  the  paper  for  U 
years,  joined  the  staff  in  1948, 
from  the  Tulsa  World.  He  is  a 
past  president  of  the  Baseball 
Writers  Association  of  America. 

Mr.  Mehl,  65,  has  been  sports 
editor  since  1950.  He  had  a 
leading  role  in  bringing  major 
league  sports  to  Kansas  City. 
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They  Doff  Their  Hats  to  May 

I'RKSIUKNT  LYNIK)N  B.  JOHNSON: 

it’s  a  long  time  from  May  to  September,  but  May  will 
always  be  May  to  me.” 

U.S.  Sen.  Margaret  Chase  Smith,  R-Me.: 

History  will  record  her  as  one  of  the  truly  jjreat  women 
of  America  .  .  .  She  has  been  a  shininp  example  of  jour¬ 
nalistic  indejjendence  and  known  throughout  the  world 
as  the  dedicated  and  persistent  reporter  who  newer  tol¬ 
erated  an  evasive  answer — even  from  Presidents.” 

P'ormer  President  Harry  S.  Truman: 

“May  was  not  only  well  thought  of  by  tho.se  in  Wash- 
in^to)!,  but  throughout  the  nation  as  well,  and  .she  made 
an  excellent  correspondent.” 

iNTERKtR  Secret.\ry  Stewart  L.  Udali.: 

“Desjute  the  modern  conspiracy  UK'ainst  individualism, 
.May  CraiK  has  been  a  sturdy,  coloiful  individuali.st  who 
has  added  an  exti  a  dimension  to  the  VV'ashinpton  .scene. . . . 
She  has  always  prone  rijrht  to  the  heart  of  the  issue — and 


In  those  early  New  Deal  days.  May  Craig  usually  found  her  way  to 
the  front  of  the  crowd  of  reporters  at  FDR’s  desk-side  news  con¬ 


ferences.  This  p 
book,  '' 


icture  is  from  one  in  Charles  Hurd's  new  Hawthorn 
'When  the  New  Deal  Was  Young  and  Say," 
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1  suspect  that  it  was  this  quality  plus  her  inherent  char¬ 
acter  that  made  her  so  respected  and  beloved  in  the 
nation’s  capital,” 

Former  Se.n'.  Barry  M.  Goldwater,  R-Ariz.: 

“One  of  my  sweetest  and  fondest  memories  of  my  12 
years  in  WashiiiRton  will  always  Ire  May  Craipr  ...  a 
highly  competent  newswoman  .  .  .  with  the  gracious  quali¬ 
ties  of  a  lady.” 

Vice  President  Hubert  H.  Humphrey: 

“The  nation’s  capital  just  won’t  seem  the  same  without 
May  Craiff  at  her  customary  front  row  seat,  askinR  search- 
inR  questions  of  frovernment  officials  and  informing  the 
American  public.” 

Speaker  John  W.  McCormack: 

“I  admire  and  respect  May  Craig.  She  has  been  an 
institution  in  Washington  and  in  the  national  life  of  our 
country.” 

Minority  Leader  Gerald  R.  Ford,  R-Mich.: 

“My  gratitude  for  a  job  well  done.” 

Commerce  Secretary  John  Connor: 

“I  share  the  consternation  of  all  of  official  Washington 
that  May  Craig  would  contemplate  retirement.” 

U.S.  Sen.  Edmund  S.  Muskie,  D-Maine: 

“May  Craig  has  earned  a  unique  niche  among  the  elite 


May  Craig — perk  hats,  peppery  questions. 


of  Washington’s  jjress  corjis.  .  .  .  -As  a  news  correspondent 
May  Craig  won  the  confidence  of  Presidents,  as  a  lady 
she  won  the  respect  of  us  all,  as  a  friend  she  won  our 
hearts.” 

*  *  * 

May  Craig,  as  famous  for  her  fancy  hats  as  for  her 
probing  questions,  retires  this  month  after  a  .'13-year 
career  as  Washington  correspondent  for  Guy  Gannett 
Publishing  Co.  of  Portland,  Me. 

The  company  will  leplace  her  by  retaining  the  Griffin- 
Larrabee  News  Bureau  which  has  represented  New  Eng¬ 
land  newspapers  and  radio-tv  stations  here  for  40  years. 
Donald  R.  Larrabee,  a  co-owner  of  the  firm,  was  once  a 
reporter  on  the  Portland  Press  Herald  of  the  Gannett 
group.  He  is  a  Portland  native. 

Mrs.  Ciaig,  a  North  Carolinian,  l>egan  her  career  in 
Washington  by  heljiing  her  late  husband  provide  a  news 
.service  to  the  Gannett  newspapers  in  Maine  while  he  was 
also  representing  the  New  York  Herald, 

A  woman  reporter  with  a  penchant  for  pert  hats  and 
peppery  inquiries  was  little  known  outside  Maine  until 
she  became  a  jianelist  on  “Meet  the  Press,”  a  weekly  tv 
show  that  recently  maiked  its  15th  anniver.sarj’. 

Her  fame  grew  as  President  John  F.  Kennedy  often 
singled  her  out  to  ask  a  question  during  his  televised 
press  conferences. 

But  Mrs.  Craig  was  well-known  to  the  Washington 
press  corps  and  the  Presidents  from  Roosevelt  through 
to  LBJ. 

Her  most  recent  encounter  with  President  Johnson  con¬ 
cerned  his  frugality  in  the  White  House  lighting.  One 
day  he  walked  by  the  ladies’  room  there,  saw  a  light  on 
it  and  turned  it  out.  Mrs.  Craig  promptly  turned  it  on. 
Two  days  later  the  same  scene  was  repeated. 

But  later  in  the  month  the  President  held  a  special  press 
conference  for  women  reporters  to  apologize  for  the 
incidents. 

Her  travels  in  .search  of  the  news  took  her  around 
the  w'orld  as  a  w’ar  correspondent  in  World  War  II,  flying 
the  Berlin  airlift,  covering  the  Korean  War  and  to  Africa 
in  the  early  fiO’s. 

She  is  a  past  president  of  the  Women’s  National  Press 
Club,  a  member  of  the  Overseas  Press  Club  of  America, 
an  honorary  Doctor  of  Humane  Letters  (University  of 
Maine)and  a  member  of  Theta  Sigma  Phi. 

Announcing  her  retirement,  she  said  she  “just  wanted 
to  take  things  easy”  and  spend  more  time  with  her  four 
grandchildren  in  Washington.  “Why  write  about  this?” 
she  asked.  “What’s  so  much  about  an  old  reporter  wanting 
to  stop  the  daily  grind?” 

Asking  her  age  would  be  a  fair  question,  she  conceded. 
“But  I’m  not  going  to  tell  you,”  she  said,  ending  the 
interview. 


15 


Merchandising  Push 
Asked  for  Sealtest 


Bv  Jerrv  Walker  Jr. 


A  meeting  of  newspaper  rep¬ 
resentatives  took  place  this 
week  at  the  offices  of  N.  W. 
Ayer  &  Son  in  New  York  to  go 
over  the  merchandising  plans 
set  up  for  the  record-breaking 
Sealtest  Ice  Cream  Hi-Fi  ad¬ 
vertising  campaign  in  1966  in 
more  than  100  markets. 

The  agency  let  it  be  known 
that  it  expects  on  behalf  of 
Sealtest  an  extraordinary  mer¬ 
chandising  effort  by  newspapers 
during  the  campaign.  The  agen¬ 
cy  and  the  Bureau  of  Advertis¬ 
ing,  ANP.A,  are  sending  letters 
to  publishers  and  advertising 
managers  urging  strong  mer¬ 
chandising  support.  The  repre- 
.sentatives  were  asked  to  com- 
municat*'  the  same  retjuest  and 
do  everj’thing  they  could 
through  the  .American  As.socia- 
tion  of  Newspaper  Representa¬ 
tives  to  insure  that  this  sup¬ 
port  was  given. 

The  Bureau  distributetl  mer¬ 
chandising  kits  which  it  has 
prepared  for  Sealtest.  They  will 
be  mailed  out  shortly  to  news¬ 
papers.  The  kit  contains  a  num¬ 
ber  of  suggestions  on  how  news¬ 
papers  can  employ  effective 
merchandising  assistance. 

N.  W.  .Ayer  is  particularly 
interested  in  personal  calls  or 
contacts  by  either  the  Publisher 
or  advertising  director  on  local 


prior  to  the  appearance  of  each 
Sealtest  Hi-Fi  ad.  (The  number 
of  Hi-Fi  ads  .scheduled  in  the 
list  of  newspapers  ranges  from 
a  low  of  3  to  a  high  of  16.)  Two 
weeks  to  10  days  before  each 
Hi-Fi  ad  appears,  Sealtest 
would  like  the  newspaper  to 
place  a  preprint  in  the  outside 
four  pages  of  the  first  section; 
attach  an  “attention  sticker”  to 
the  front  page,  and  mail  to  a 
supplementary  list  of  important 
Sealtest  customers  in  the  news- 
l)aper’s  area.  The  ag(*ncy  is 
making  the  neces.sary  preprints 
and  stickers  available,  as  well 
as  the  addres.ses  of  customers. 

.At  the  clo.se  of  each  Sealtest 
l)roduct  promotion  period,  Seal- 
test  will  award  a  plaque  to  the 
newspaper  for  the  l)est  idea  for 
using  Hi-Fi  material  at  the 
point-of-.sale.  In  the  kit  pre- 
pare<l  by  the  Bureau,  the 
agency  has  enclosed  a  brochure, 
“How  to  Make  Hi-Fi  Fly  High,” 
which  suggests  many  possible 
ways. 


The  ad  appeared  only  in  the 
local  newspapers. 

Mr.  Sherman  said  the  stock 
of  Sealtest  Crazy  Vanilla  that 
week  had  to  l)e  replenished  many 
times  while  the  competitors 
brand  of  v'anilla  which  was  20^ 
cheaper  per  gallon  required  no 
attention  at  all  In  all,  Mr.  Sher¬ 
man  said,  120  interviews  were 
made  on  film,  but  since  nearly 
every  reply  was  “favorable” 
only  15  of  the  interview  scenes 
are  used.  The  film  itself  may 
prove  to  be  newspaper’s  most 
successful  sales  tool  for  selling 
other  advertisers  on  the  value 
of  Hi-Fi  ads. 

In  diawing  uj)  this  cami)aign, 
Ayer  tried  to  get  newspapers 
in  the  marketing  area  to  estab¬ 
lish  new  Hi-Fi  rates  structures. 
George  Burrows,  Ayer  merlia 
di  I'ector,  told  repre.sentatives 
that  the  agency  sought  a  rate 
based  on  a  25%  newsprint  al¬ 
lowance  for  both  sides  of  the 
sheet;  allowances  for  black  ink, 
page  makeup,  and  mechanical 
handling;  and  a  volume  dis¬ 
count  for  fre(|uency.  He  said 
about  40%  of  the  new.spapers 
followed  the.se  .suggestions  and 
40%  offered  Hi-Fi  rates  within 
a  range  of  25%  below  the  rates 
propo.sed.  The  remaining  10% 
were  reluctant  to  establish  a 
new  rate  and  they  were  left  off 
the  schedule. 


Film  Tells  Success  .Story 

The  representatives  were 


Papers  on  the  List 

The  following  is  the  complete 


.shown  a  film  that  was  made  by  list  of  newspapers  receiving  the 
the  agency  while  it  was  test-  campaign: 


marketing  “Crazy  Vanilla 
Hartford,  Conn.  (E&P,  Nov. 
20).  The  20-minute  film,  which 
will  be  shown  at  the  Intema- 


Albany  (N.  Y.)  Times-Union  a 

Knickerbocker  News. 

Akron  (O.)  Beacon  Journal. 
Allentown  (Pa.)  Call  and  Chronicle 

chain  hemkiuarters  and  key  ac-  tional  Newspaper  Advertising  Appi*(Son"(Wis.)  Post5>e'^enV. 

Executives  meeting  in  January  Atiam'ic^City  Tn  ^')'^"ress** 
in  New  Orleans,  demonstrates 


counts.  The  agency  also  re¬ 
quests  the  newspapers  to  make 
regular  personal  calls  to  impor¬ 
tant  Sealtest  customers  in  the 
newspaper’s  trade  coverage 
area. 


Bureau  .’Suggestions 


The  Bureau  suggests  in  the 
merchandising  kits  that  the 
newspaper  a.ssign  these  dealer 
contacts  to  the  sales  staff.  On 
these  calls,  the  Bureau  recom¬ 
mends  the  advertising  salesmen 
constantly  stress:  (1)  cover¬ 
age  of  the  newspaper  with  the 
dealer’s  customers  and  pros¬ 
pects;  (2)  how  the  food  page 
news,  recipes,  etc.  help  in  sell¬ 
ing  almost  everything  the  deal¬ 
er  sells;  (3)  how  there  is  no 
.summer  slump  in  circulation  as 
compared  to  fall-off  in  other 
media  audiences;  (4)  that  peo¬ 
ple  believe  w’hat  they  read  in  the 
paper;  (5)  that  the  additional 
impact  of  full  page,  full  color 
makes  the  Sealtest  ad  dominant 
in  the  paper. 

Sealtest  is  also  counting  on 
new'spapers  for  trade  mailings 


the  potent  impact  of  Hi-Fi  ads 
in  newspapers.  For  the  movie, 
Dennis  Sherman,  who  is  in 
charge  of  merchandising  at  N. 
W.  Ayer,  dressed  as  a  grocery 
clerk  in  a  supermarket.  A  hid¬ 
den  camera  and  a  microphone, 
concealed  on  the  back  of  clip¬ 
board  held  by  Mr.  Sherman, 
recorded  answers  from  talks 
with  customers  who  came  up  to 
the  ice  cream  counter  where 
Mr.  Sherman  was  stationed.  He 
asked  if  they  knew  about 
“Crazy  Vanilla,”  a  new  ice 
cream  flavor  Sealtest  was  in¬ 
troducing  and  had  advertised 
the  day  before  in  both  the  Hart¬ 
ford  newspapers  with  Hi-Fi 
ads.  In  65  to  75  percent  of  the 
cases,  the  customers,  mostly 
women,  replied  they  knew  about 
it  through  an  ad  that  appeared 
in  the  newspaper. 

Some  of  the  people  couldn’t 
remember  where  they  saw  the 
ad  and  when  this  was  the  case 
they  generally  said  they  saw  it 
on  television  or  in  a  magazine. 


Augusta  (Ga.)  Herald  and  Chronicle 
Bangor  (Me.)  News. 

Baton  Rouge  (La.)  Advocate  and  State 
Times. 

Binghamton  (N.  Y.)  Press. 

Birmingham  (Ala.)  Post-Herald  and 
News. 

Bloomington  (III.)  Pantagraph. 

Boston  Globe. 

Boston  Herald-Traveler 

Bowling  Green  (Ky.)  Park  City  News. 

Burlington  (la.)  Hawk  Eye. 

Burlington  (Vt.)  Free  Press. 

Butler  (Pa.)  Eagle. 

Camden  (N.  J.)  Courier-Post. 

Canton  (O.)  Repository. 

Cape  Girardeau  (Mo.)  Southeast  Mis¬ 
sourian. 

Centralia  (III.)  Sentinel. 

Charleston  (S.  C.)  Post  and  News  & 
Courier. 

Charleston  (W.  Va.)  Gazette  and  Mail. 
Charlotte  (N.  C.)  Observer  and  News. 
Chicago  Dailv  News. 

Cincinnati  (O.)  Post  A  Times-Star. 
Cleveland  Plain  Dealer. 

Cleveland  Press. 

Columbia  (S.  C.)  State  and  Record. 
Columbus  (Ga.)  Enquirer  and  Ledger. 
Cumberland  (Md. )  News  and  Times. 
Davenport  (la.)  Times-Democrat. 
Daytona  Beach  (Fla.)  Journal  and 
News. 

Decatur  (Ill.)  Review  and  Herald. 
Denver  (Colo.)  Rocky  Mountain  News. 
Detroit  Free  Press. 

Erie  (Pa.)  Times  and  News. 

Fayetteville  (N.  C.)  Observer. 

Findlay  (O.)  Republican  Courier. 
Florence  (S.  C.)  News. 

Fond  du  Lac  (Wis.)  Commonwealth 
Reporter. 

Fort  Myers  (Fla.)  News  Press. 


Galesburg  (Ill  )  Register-Maii 
Glasgow  (Ky.)  Times 
Greensboro  (N.  C  .)  News  and  Record. 
Greenville  (S.  C.)  News  and  I'lidmont. 
Hagerstown  (Md.)  Herald  and  Mail. 
Hammond  (Ind.)  Times. 

Harrisburg  (Pa.)  News  and  I'.itriot. 
Hanford  (Conn.)  Courant. 

Hartford  Times. 

Holyoke  (Mass.)  Transcript- 1  ilegram. 
Hot  Springs  (Ark.)  Sentinel  Record  and 
New  Era.  „ 

Huntington  (Ind.)  Herald  Press. 
Indianapolis  (Ind.)  Star  and  News. 
Jackson  (Miss.)  Clarion-Ledger  and 
News. 

Jacksonville  (Fla.)  Times-l.nion  and 
Journal. 

Jacksonville  (111.)  Courier  and  Journal. 
Jamestown  (N.  Y.)  Post-Jouinal. 
Jamaica  (N.  Y.)  Long  Island  Press. 
Johnstown  (Pa.)  Tribune-Democrat. 
Kankakee  (111.)  Journal. 

Kansas  City  Star  and  Times. 

Kewanee  (111.)  Star-C'ourier. 

Kingston  (N.  Y.)  Freeman. 

Knoxville  (Tenn.)  Journal  and  News- 
Sentinel. 

Lafayette  ( Ind. )  Journal  &  Courier. 
LaSalle  (III.)  News-Tribune. 

Lewiston  (Me.)  Journal  and  Sun. 
Lansing  (Mich.)  State  Journal 
Lima  ((). )  News. 

Lorain  (O.)  Journal  and  Wellington 
Enterprise  ( weekly ) . 

Louisville  (Ky.)  Courier-Journal  and 
Times. 

Macomb  (III.)  Journal. 

Manchester  (N.  H.)  Union  Leader. 
Manitowoc  (Wis.)  Herald  Times  and 
Two  Rivers  Reporter. 

Marinette  (Wis.)  Eagle-Star. 

Mattoon  (111.)  Journal  Gazetle. 
Meadville  (Pa.)  Tribune 
Memphis  (Tenn.)  Press-Scimi(ar  and 
Commercial  .\ppeal. 

Miami  (Fla.)  News. 

Miami  (Fla.)  Herald. 

Milwaukee  (Wis.)  Journal  and  Sentinel. 
Mobile  (Ala.)  Register  and  Press. 
Moline  (111.)  Dispatch  and  Rock  Island 
Argus. 

Monroe  (Mich.)  News. 

Nashville  (Tenn.)  Banner  and  Tennes¬ 
sean. 

Newark  (N.  J.)  News. 

New  Castle  (Pa.)  News. 

New  Haven  (Conn.)  Journal  Courier 
and  Register. 

New  Orleans  (La.)  Times-Picayune  and 
States  Item. 

Newport  News  (Va. )  Press  and  Times 
Herald.  ,  ,  w  i 

New  York  News.  (City  and  Suburban) 
New  York  Post. 

New  York  World-Telegram. 

Norfolk  (Va.)  Virginian-Pilot  and 
Ledger-Star. 

(Jil  City  (Pa.)  Derrick  and  Franklin 
News  Herald. 

Omaha  (Nebr.)  World-Herald. 

Orlando  (Fla.)  Sentinel  and  Star. 
Paducah  (Ky.)  Sun-Democrat. 
Passaic-CTifton  (N.  J.)  Herald  News. 
Paterson  (N.  J.)  News. 

Philadelphia  Inquirer. 

Pittsburgh  Post-Gazette  and  Press. 
Pontiac  (Mich.)  Press. 

Port  Huron  (Mich.)  Times  Herald. 
Portland  (Me.)  Press-Herald  and 
Express. 

Quincy  (111.)  Herald-Whig. 

Racine  (Wise.)  Journal-Times. 

Raleigh  (N.  C.)  Times,  News  * 

Observer.  . 

Rockford  (111.)  Star  and  Register- 
Republic. 

St.  Louis  (Mo.)  Post-Dispatch. 

St.  Louis  (Mo.)  Globe-Democrat. 

St.  Petersburg  (Fla.)  Times  and  Inde 
pendent. 

Savannah  (Ga.)  News,  Press. 
Schenectady  (N.  Y.)  Gazette. 
Schenectady  (N.  Y.)  Union-Star. 

South  Bend  (Ind.)  Tribune. 
.Spartanburg  (S.  C.)  Journal  and  Herald. 
Springheld  (Mass.)  Union  and  N**'*-  . 
Syracuse  (N.  Y.)  Herald  Journal  and 
Post  Standard.  _ 

Terre  Haute  (Ind.)  Star  and  Tribune. 
Toledo  (O.)  Blade  and  Times. 
Trenton  (N.  J.)  Times.  . 

Troy  (N.  Y.)  Record  and  Times  Record. 
UNYT  5  Paper  Group. 

Washington  (D.  C.)  News. 
Washington  (D.  C.)  Post-  _ 


Waterbury  (Conn.)  Republican 
and  American. 

Watertown  (N.  Y.)  Times. 

Waterville  (Me.)  Sentinel. 
Westchester-Rockland  (N.  Y.)  Group. 
Wilmington  (Del.)  News-JournaL 
Wilmington  (N.  C.)  News  and  Star 
Winston-Salem  (N.  C.)  Journal-Sentinei 

West  Plains  (Mo.)  Quill. 
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Youngstown  (O.)  Vindicator. 
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A«l  Barter  Involves 
3  in  U.S.  Tax  Claim 


I  Kansas  City,  Kan. 

j  An  i*xccutive  and  one-third 
I  owner  of  the  Wichita  (Kan.) 

I  Eagle  and  Beacon  and  two  for- 
■  mer  employes  were  indicted 
I  hero  T)ec.  9  by  a  federal  prrand 
1  jury  on  eharpfes  of  income  tax 
evasion. 

*  Named  were: 

Harry  Britt  Brown  Jr.,  38, 
vicepresident  and  secretary  of 
the  Wiehita  newspapers,  a  ma¬ 
jor  st<H'kholder  and  current 
pre.sideut  of  the  Wichita  Cham¬ 
ber  of  Commerce.  He  is  a 
nephew  of  Marcellus  K.  Mur¬ 
dock,  chairman  of  the  board 
and  president  of  the  newspaper 
company. 

Jack  Speer,  46,  Overland 
Park,  Kan,,  now  assistant  to 
the  general  manager  of  the 
Kansan  City  Star  and  former 
supervisor  of  advertising,  book¬ 
keeping  and  collections  for  the 
Eagle- Beacon. 

Royce  O.  SehnOrt,  68,  Wichita, 
now  retired,  who  was  credit 
manager  of  the  papers’  adver¬ 
tising  department. 

The  indictments  charge  the 
three  evaded  income  tax  in  re¬ 
turns  filed  for  lOSO,  1960  and 
1961. 


attorneys,  who  had  advised  him 
that  he  had  complied  with  all 
reporting  requirements  and  that 
he  owned  no  additional  taxes 
for  the  years  involved. 

“I  am  surprised  that  this 
matter  has  been  singled  out  for 
further  notice,”  Mr.  Brown  said, 
“but  we  are  prepared  to  prove 
that  the  charges  against  us  are 
groundless  any  time  the  govern¬ 
ment  is  ready  to  go  to  trial.” 

The  indictments  allege  Mr. 
Brown  reported  a  taxable  in¬ 
come  during  the  three  years  of 
$8,385.07  and  a  tax  due  of  $2,- 
187.85.  The  government  alleges 
the  figures  should  have  been 
$86,691.41  and  $28,417.23, 

The  indictments  charge  Mr. 
Speer  reported  taxable  income 
of  $24,131.95  and  a  tax  due  of 
$5,160.53.  The  government  al¬ 
leges  the  figures  should  have 
been  $119,839.32  and  $44,033.18, 

Mr.  Sehnert  is  charged  with 
reporting  total  taxable  income 
in  the  three  years  of  $40,267.94 
and  a  tax  due  of  $9,505.76,  The 
government  alleges  the  figures 
.should  have  been  $53,916.97  and 
$13,771.77. 


Newell  A.  George,  U,  S.  attor¬ 
ney,  said  the  government  alleges 
the  three  men  were  involved 
in  a  “trade-out”  arrangement 
wherein  advertising  space  in  t)  “ 
papers  was  provided  but  the 
papers  were  not  paid.  He  al¬ 
leges  the  three  instead  obtained 
merchandise  for  their  personal 
use. 

That  merchandise,  the  prose¬ 
cutor  .said,  included  television 
sets,  automobiles,  boats,  air¬ 
planes,  carpeting  and  other 
items. 

“The  difference  between  in¬ 
come  as  reported  by  the  three 
men  on  their  income  tax  returns 
and  what  the  government  al¬ 
leges  to  have  been  their  actual 
amount  is  the  amount  the  In¬ 
ternal  Revenue  Service  found 
as  the  income  from  those  adver¬ 
tising  sources — the  value  of  the 
merchandise,”  Mr.  George  said. 

Uiargos  are  ‘Groundless’ 

Mr.  Brown  said  the  merchan¬ 
dise  so  received  was  distributed 
to  employes  for  expense  and 
promotional  purposes.  He  also 
claimed  the  practice  was  preva¬ 
lent  throughout  the  industry  un¬ 
til  recent  years.  He  said  the 
Eagle  abandoned  the  policy  in 
1961. 

He  said  the  matter  had  been 
fully  reviewed  by  Paul  Kitch 
and  Ellis  Bever,  both  Wichita 


Alternate  CoH)p  Ad 
Allowance  Plan  O.K. 

Wasiiincton 
The  Federal  Trade  Commis¬ 
sion  has  approved  a  cooperative 
advertising  program  submitted 
by  a  manufacturer  which  allows 
a  retailer  to  place  his  ads  in 
small  newspapers,  letter-stuff- 
ers,  handbills  or  similar  media 
when  it  is  impractical  for  him 
to  use  methods  acceptable  to  his 
larger  competitors. 

The  unidentified  manufactur¬ 
er  that  submitted  the  alterna¬ 
tive  co-op  plan  to  the  commis¬ 
sion  currently  offers  allowances 
of  1%  of  net  purchases  to  de¬ 
fray  up  to  50%  of  the  cost  of 
the  advertising  in  papers  listed 
by  Advertising  Checking  Bu¬ 
reau  Inc. 

The  FTC’s  views  contained  in 
an  advisory  opinion  said  the 
new  alternate  provisions  were 
legal  under  Section  2(B)  of  the 
Robinson-Patman  amendment  of 
the  Clayton  Act. 

• 

Two  Join  NR&A 

San  Francisco 
Frank  P.  Camastro  and  Nor¬ 
man  Richards  have  been  added 
to  the  Nelson  Roberts  &  Asso¬ 
ciates  national  .sales  staff.  Mr. 
Camastro  is  in  New  York,  and 
Terrence  Brady  is  in  Detroit. 
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PR  Chief  Advocating 


Paid  Space 

Increased  use  of  paid  space 
for  public  relations  programs  is 
being  advocated  by  Robert  B. 
Wolcott,  newly  elected  president 
of  the  Public  Relations  Society 
of  America,  who  takes  office 
Jan.  1. 

Mr.  Wolcott  was  in  the  New 
York  office  of  his  counseling 
firm  of  Roliert  B.  Wolcott  As¬ 
sociates,  Los  Angeles,  on  a 
swing  around  the  country.  He  is 
making  speeches  and,  in  some 
instances,  presenting  accredita- 

Surge  in  PR 
Ad  Copy  Seen 

San  Francisco 

Public  relations  executives  are 
making  expanding  use  of  adver¬ 
tising  to  get  their  messages 
across  and  this  practice  will 
grow,  in  the  opinion  of  James 
H.  Porterfield,  executive  vice- 
president  of  Carl  Byoir  &  Asso¬ 
ciates. 

Their  advertising  to  sell  pres¬ 
tige,  ideas  and  viewpoints — even 
in  liehalf  of  groups  of  clients 
which  cannot  advertise — was 
described  at  a  San  Francisco 
Advertising  Club  session. 

The  result  for  1964  was  a  pub¬ 
lic  relations  advertising  expen¬ 
diture  of  $222  million  in  1964, 
up  11  percent  for  a  new  high, 
he  said  in  pointing  to  a  survey 
by  Public  Relations  Journal. 

The  rate  of  increase  indicates 
a  $225  million  total  for  1965  for 
another  record  high,  Mr.  Porter¬ 
field  forecast. 

Omark  Industries  of  Portland, 
Ore.,  and  Cargill,  Inc.,  of  Min¬ 
neapolis,  both  placed  public 
relations  advertising  to  thank 
neighbors  for  assistance  during 
fIo<^s. 

Honeywell  has  consistently 
used  public  relations  advertising 
for  multiple  purposes.  A  series 
called  “We  Value  the  Architect” 
which  began  in  1951  is  con¬ 
tinuing. 

Architects  are  forbidden  to 
advertise  by  their  professional 
code.  Honeywell’s  products  in- 
rtude  building  equipment  ma¬ 
terials.  It  launch^  a  program 
in  the  interest  of  the  profession 
after  consulting  with  architec¬ 
tural  groups. 


for  PR 


Robert  B.  Wolcott 


tion  certificates  to  members  of 
local  PRSA  chapters. 

“PR  needs  PR,”  he  said. 

PRSA  headquarters  has  esti¬ 
mated  that  this  year  approxi¬ 
mately  $225  million  will  be  in¬ 
vested  in  public  relations  ad¬ 
vertising  in  all  media.  About 
$100  million  goes  into  newspa¬ 
pers.  The  aggregate  investment 
I’epresents  an  11%  increase  over 
1964. 

“Paid  advertising  is  a  most 
important  tool  of  public  rela¬ 
tions,”  Mr.  Wolcott  declared. 
“On  many  occasions  we  recom¬ 
mend  to  our  clients  that  they 
support  their  public  relations 
programs  with  continuing  well- 
funded  public  relations,  institu¬ 
tional,  or  identity  advertising. 
We  also  endeavor  to  be  a  co¬ 
ordinating  factor  between  what 
is  said  about  corporations  we 
represent  in  paid  space  and 
what  goes  out  to  consumers  in 
the  form  of  news  releases, 
speeches,  motion  pictures  and 
other  forms  of  communica¬ 
tions.” 

“We  favor  public  relations 
paid  advertising  for  two  major 
reasons,”  Mr.  Wolcott  contin¬ 
ued.  “First,  it  provides  the  nec¬ 
essary  reiteration  impossible  to 
achieve  with  news  releases;  sec¬ 
ondly,  we  believe  media  should 
get  economic  support  in  fulfill¬ 
ing  its  important  mission  of 
providing  information  to  the 
public.” 

Mr.  Wolcott  said  he  thouj^t 
that  public  relations  people  in 
general  have  today  good  work¬ 
ing  relationships  with  the  U.S. 

(Continued  on  page  18) 
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Profile  of  Aurora 
Market  Presented 

La  Jolla,  Calif. 

Most  all  Aurora  (Ill.)  Beacon- 
Neiva  subscribers  view  news¬ 
papers  as  their  main  source  of 
information  about  things  for 
sale.  The  score  is  87.6  percent. 

And  39  percent  are  watching 
television  less  while  only  9  per¬ 
cent  are  reading  newspapers 
less  than  a  year  ago,  according 
to  just  a  few  of  the  multiple 
Aurora  market  findings  reported 
in  a  Copley  International  Cor¬ 
poration  survey  conducted  by 
Anthony  J.  Scantlen. 

The  complete  market  profile 
is  available  at  offices  of  Nelson 
Roberts  &  Associates. 


PR  Ads 

(Continued  from  page  17) 


AD  CLUBBER — A.  C.  Griffin,  advertising  director  of  the  Halifax 
Herald  Limited,  was  named  Ad  Clubber  of  the  Year,  and  presented 
with  the  Achievement  Award  by  the  Halifax  Ad  &  Sales  Club  at 
the  Christmas  Party.  Presenting  the  award  is  Fred  W.  Arenburg, 
manager  of  CHNS  Radio.  Mr.  Griffin  is  a  past  president  of  the 
club  and  immediate  past  president  of  the  Newspaper  Advertising 
Managers  Association  of  Eastern  Canada. 


press,  and  he  wants  to  maintain 
them.  He  said  he  would  like  the 
opportunity  to  sit  down  with 


High  Return  Noted 
From  Resort  Ads 


^  Fifth  Estate'*  Team 
Dedicated  to  Profit 

PlTT.SBURGH 


Largest  ReguLtr 
Issue  Produced 

St.  Loris,  Mo. 

The  St.  Louis  Post-L  <pateh 
of  Dec.  b  contained  452  pages 
and  more  than  ,500,000  lines  of 
advertising,  a  record  lor  the 
regular  Sunday  issue  of  a  St. 
Louis  newspaper. 

The  paper  contained  18  S  pages 
of  black  and  white,  128  pages 
of  roto,  16  pages  of  comics,  a 
7fi-page  tv  magazine,  32  pages 
in  preprint  sections  and  16 
jiages  in  Parade  magazine. 

The  highe.st  record  for  a  spe¬ 
cial  issue  was  established  Sun¬ 
day,  Feb.  16,  1964,  when  the 
Post-Dispatch  published  a  spe¬ 
cial  Bicentennial  edition  com¬ 
memorating  the  200th  anniver¬ 
sary  of  the  founding  of  St. 
Louis.  This  issue  contained  476 
))ages  and  600,000  lines  of  ad¬ 
vertising,  and  was  the  largest 
paper  ever  published  in  the  St. 
Louis  area. 

• 


editors  to  find  possibilities  for 
improvement. 

PRSA  has  about  5,200  mem- 


Madison,  Wis. 
Newspaper  advertising  re- 


A  new  Pittsburgh  firm  with  a 
staff  of  writing  specialists  has 
coined  the  term  “The  Fifth 


Senate  Hearings  on 
Rate  Discounts  Near 


bers.  By  the  end  of  this  year 
about  700  will  be  accredited, 
and  it  is  hoped  that  it  will 
mount  to  about  1700  by  the  end 
of  1966.  Both  written  and  oral 
exams  must  be  passed  to  ob¬ 
tain  accreditation. 

Mr.  Wolcott  himself  took  both 
examinations.  The  written  ex¬ 
amination  was  in  three  parts. 
The  first  concerned  fundamen¬ 
tals  of  the  business  with  some 
history,  and  required  about  an 
hour  to  complete,  he  said.  The 
second  part  revolved  around 
ethics,  methods  of  research,  and 
how  to  develop  a  public  rela¬ 
tions  program.  The  third  part 
required  those  being  examined 
to  develop  a  public  relations 
program  for  one  of  several  case 
history  problem  situations.  Mr. 
Wolcott  chose  a  problem  on  fi¬ 
nancial  public  relations,  and  the 
program  he  presented  to  meet 
the  situation  required  about 
seven  typewritten  pages. 

For  the  oral  test,  the  panel  of 
examiners  Mr.  Wolcott  faced 
were  Carroll  West,  vicepresi¬ 
dent  of  the  Title  Insurance  and 
Trust  Company,  a  former  PR¬ 
SA  president;  Fred  W.  John¬ 
son,  of  the  Fred  W.  Johnson 
company,  a  PRSA  director, 
and  Harry  Bennett,  of  Penney 
&  Bennett,  all  of  Los  Angeles. 

In  order  to  be  on  an  examin¬ 
ing  panel,  a  PRSA  member 
must  have  been  in  the  public 
relations  business  at  least  18 
years,  hold  a  college  degree, 
have  been  a  member  of  PRSA 
for  at  least  two  years,  and  have 
demonstrated  a  willingness  and 
ability  to  serve  society  and 
business. 


turned  $52.97  for  every  $1  spent 
by  the  Wisconsin  Dells  in  1965, 
Jack  Gray,  Dells  chamber  of 
commerce  manager,  reported  at 
a  seminar  for  workers  interested 
in  tourist  and  resort  develop¬ 
ment. 

“We  put  ads  in  21  papers  and 
received  a  return  of  $1,200,000 
last  summer.  There  is  no  way 
you  can  check  radio  or  tv  adver¬ 
tising  like  this,”  Mr.  Gray  said. 

His  office  handled  advertising 
and  promotion  for  the  Wisconsin 
Dells  vacationland  area,  during 
the  last  tourist  season.  Mr.  Gray 
said  he  discovered  that  persons 
responding  to  newspaper  ads  in 
.A.pril  spent  $66  for  each  $1  spent 
on  advertising  compared  to  $52 
for  June  responses. 

Another  plus  factor  for  news¬ 
paper  advertising,  Mr.  Gray 
said,  is  that  his  survey  shows 
persons  responding  to  it  stay  in 
an  area  longer.  More  than  1,250,- 
000  per.Hons  visited  the  Dells  last 
summer. 

• 

Diamond  Enlarges 
Dubrowin’s  PR  Job 

Ray  D  u  b  r  o  w  i  n  has  been 
named  director  of  public  rela¬ 
tions  for  the  Diamond  Interna¬ 
tional  Corporation.  He  will  have 
the  responsibility  for  .supervis¬ 
ing  the  firm’s  press,  financial, 
employe  and  community  rela¬ 
tions,  in  addition  to  his  present 
duties  as  divisional  vicepresi¬ 
dent  in  charge  of  advertising 
and  promotional  materials  for 
the  Packaging  Products  Divi¬ 
sion.  He  also  will  administer 
corporate  advertising  and  other 
allied  areas  of  operation. 


Estate”  to  describe  the  many 
phases  of  modern  communica¬ 
tions  that  extend  lieyond  the 
press,  often  referred  to  as  the 
Fourth  Estate. 

Osgood-McCullough  Inc.,  of¬ 
fering  a  service  identified  as 
“creative  sales  communications”, 
is  distributing  a  brochure  which 
declares : 

“In  the  main,  the  Fifth  Estate 
is  the  voice  of  the  profit  system. 
It  creates  sales,  jobs  and  profits. 
It  moves  goods.  It  dispenses 
necessities,  comforts  and  con¬ 
veniences  to  masses  of  people  at 
prices  they  can  afford. 

“Memliers  of  the  Fifth  Estate 
include  the  advertising  account 
executiv’e,  the  art  director,  the 
copj'W'riter,  the  producer  of  radio 
and  television  commercials,  the 
package  designer,  the  public  re¬ 
lations  expert,  the  sales  promo¬ 
tion  professional,  the  photogra¬ 
pher,  the  type  authority,  and 
all  the  other  specialists  in  com¬ 
munications  who  are  busy  articu¬ 
lating  the  profit  system.” 

Steven  Osgood,  president  of 
the  firm,  said  that  among  clients 
of  his  firm  are  major  industrial 
corporations  in  Pittsburgh, 
Cleveland  and  Buffalo,  as  well 
as  a  number  of  commercial,  cul¬ 
tural  and  educational  organiza¬ 
tions. 

Mr.  Osgood,  formerly  was  on 
the  staff  of  the  Advertising  Divi¬ 
sion  of  U.S.  Steel  for  11  years. 
Secretary-Treasurer  of  the  firm 
is  C.  Hax  McCullough  Jr.,  for¬ 
mer  assistant  advertising  man¬ 
ager  of  the  Glass  Division  of 
Pittsburgh  Plate  Glass  Com¬ 
pany. 


The  Advertising  Federation  of 
America  reports  that  Senator 
Eastland  (D-Miss.),  chairman 
of  the  Judiciary  Committee,  is 
expected  to  schedule  public 
hearings  “sometime  in  Febni- 
ar>’”  to  determine  if  large-scale 
users  of  time  and  space  receive 
preferential  treatment  from 
media  through  volume  discounts 
that  give  them  an  unfair  ad¬ 
vantage  over  smaller  advertisers. 

Senator  Hart  (D-Mich.),  who 
will  conduct  sessions  as  chair¬ 
man  of  the  Anti-trust  and 
Monopoly  subcommittee,  has 
had  a  staff  studying  the  ques¬ 
tion  for  months.  “Network  ex¬ 
ecutives  and  time-buyers  are 
expected  to  lead  the  parade, 
followed  by  newspaper  and  mag¬ 
azine  publishers  and  users  of 
print  media.”  AFA  says. 

• 

Swan  Named  Editor 
Of  Media/Scope 

The  appointment  of  Carroll 
J.  Swan  as  editor  of  Media/ 
scope  magazine  was  announced 
this  week  by  Albert  W.  Moss, 
publisher. 

Mr.  Swan,  presently  managing 
editor,  will  take  over  the  maga¬ 
zine’s  editorial  helm  from  Roger 
Barton  who  requested  that  he 
retire  on  Dec.  31. 

Mr.  Barton  has  been  editor  of 
the  magazine  since  its  inception 
in  1957.  He  is  currently  com¬ 
pleting  a  book  titled,  “Encyclo¬ 
pedia  of  Advertising,”  which 
will  be  published  by  McGraw- 
Hill  Publishing  Co. 

Mr.  Swan  is  a  former  editor 
of  Printers’  Ink, 
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pringjield:  A  capital  market 


_^^^braham  Lincoln  loved  Springfield  and  had 
stated  his  intention  to  return  upon  the  comple¬ 
tion  of  his  second  term  and  live  out  his  life 
amid  the  friends  and  surroundings  which  had 
brought  him  so  much  happiness. 


Springfield  is  the  state  capital  of  Illinois  and 
the  economic  capital  of  an  eleven-county  mar¬ 
ket.*  Cionsidered  as  a  unit,  these  11  counties 
late  as  Illinois'  second  market,  behind  only  Chi¬ 
cago,  in  population  and  total  retail  sales.  Buy¬ 
ing  Income  is  more  than  $844,000,000. 


^_^_wo  historic  newspapers,  the  Illinois  State 
Journal  and  Illinois  State  Register,  provide 
strong  coverage  of  the  market:  100%  in  San¬ 
gamon  County  (Springfield)  and  61%  in  the 
entire  trading  area. 


Springfield's  agricultural  prominence  and  in¬ 
fluence  is  reflected  each  year  in  its  enormous 
State  Fair. 


y^usy  Springfield  is  the  focus  of  state  govern¬ 
ment.  Administrative  and  legislative  power  is  ra¬ 
diated  from  Springfield  to  more  than  10,0(X),000 
Illinoisans. 


Research  Guidelines 
For  Non-Met  Papers 

By  Leo  Bogart 

VirepreNident-RrHearrh.  Bureau  of  Advertising,  ANPA 


Research  today,  for  any  ad¬ 
vertising  medium,  is  not  a  lux¬ 
ury  but  a  necessity  in  the  ever¬ 
more  complex  world  of  market¬ 
ing.  This  is  not  merely  true  at 
the  level  of  the  national  manu¬ 
facturer.  It  is  also  coming  to 
apply  at  the  retail  level  as  more 
large  retail  organizations  ac¬ 
quire  research  know-how  and 
hire  top-level  market  research 
directors.  Today,  manufacturers 
increasingly  find  themselves  in¬ 
volved  in  retailing  problems, 
and  retailers  themselves  are, 
through  private  labels,  increas¬ 
ingly  involved  in  the  same  mar¬ 
keting  problems  as  big  manu¬ 
facturers.  The  hard  and  fast 
line  between  retail  and  national 
advertising  is  harder  to  draw. 

The  3  EsHeniiaU 

As  re.search  becomes  more  vi¬ 
tal  to  all  kinds  of  marketing 
planning,  it  is  more  evident 
that  it  is  a  serious  business  that 
requires  professional  help.  In 
research,  as  with  any  other  pix)- 
fessional  specialty,  you  get  what 
you  pay  for.  Bad  research  may 
be  worse  than  no  research  at 
all.  This  does  not  imply  that  a 
small  newspaper  has  to  set  its 
sights  on  the  basis  of  the  ex¬ 
pensive  and  sophisticated  re¬ 
search  that  is  done  for  Life 
magazine  or  CBS,  or  even  that 
done  for  the  big  metropolitan 
dailies.  It  does  imply  that  a 
small  research  budget  should 
not  be  spread  too  thin.  While 
there  are  many  things  that  a 
newspaper  can  do  within  its 
own  shop,  inexpensively  and 
with  very  limited  resources, 
there  is  a  real  danger  in  look¬ 
ing  like  an  amateur  when  one 
is  up  against  professional  com¬ 
petition. 


Written  with 
competence. . 

THt 


(One  of  a  series  of  articles  writ¬ 
ten  expressly  for  E&P  by  mem¬ 
bers  of  tbe  Bureau  of  Advertis¬ 
ing  staff.) 


Essentially,  there  are  three 
kinds  of  research  that  a  small 
newspaper  can  get  involved  in: 
(1)  description  of  the  market, 
using  existing  evidence  or 
source  material;  (2)  descrip¬ 
tion  of  the  audience,  of  the 
paper’s  owm  readers;  and  (3) 
special  projects  in  the  area  of 
consumer-  or  media-i-esearch. 

Much  of  the  discussion  of 
.small-newspaper  lesearch  over 
the  pa.st  two  or  three  years  has 
concentrated  in  the  area  of  au¬ 
dience  studies.  There  has  been 
greater  interest  in  audience 
data  on  the  part  of  big  adver¬ 
tising  agencies  that  are  trying 
to  apply  computers  to  media  de¬ 
cision-making.  Some  newspaper 
people  have  been  led  to  believe 
that  computers  are  actually  de¬ 
ciding  whether  or  not  to  put 
individual  papers  on  a  list.  As 
far  as  I  know,  this  is  not  the 
case.  Computers  may  be  used 
to  help  lay  out  the  consequences 
of  different  courses  of  action 
where  the  question  is  one  of  al¬ 
locating  the  advertising  budget 
among  different  me<lia,  but  the 
decision  to  put  money  into  news¬ 
papers  is  not  the  same  as  the 
decisioa  to  use  paper  X  or  paper 
Y,  especially  in  smaller  mar¬ 
kets.  The  competitive  position 
of  newspapers  relative  to  other 
media  in  any  computer  program 
is  going  to  be  affected  far  more 
by  the  built-in  assumptions  on 
comparative  advertising  impact 
in  various  media  than  by  audi¬ 
ence  statistics. 

Today,  audience  data  ai'e  just 
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as  necessarv  and  vital  for  news¬ 
papers  in  big  complex  competi¬ 
tive  metropolitan  markets  as  are 
circulation  statistics.  No  big 
r.gency  considering  the  Detroit 
Free  PresH  v'ersus  the  News  or 
the  Cleveland  Press  versus  the 
Plain  Dealer  is  going  to  make 
its  decision  only  from  circula¬ 
tion  statistics  or  milline  rates 
without  reference  to  the  charac¬ 
ter  of  the  audience,  the  kind  of 
people  who  read  the  papers.  For 
the  smaller  newspaper,  this  kind 
of  comparison  is  not  being  made 
by  the  computer  but  in  the  time- 
honored  manner  of  the  print 
buyer  or  media  researcher 
checking  his  reference  .sources 
and  making  paper-and-pencil 
comparisons. 

Morning  vs.  Evening 

In  my  opinion,  the  need  for 
audience  research  in  single  own¬ 
ership  markets  varies  widely  de- 
jiending  on  the  answers  to  two 
questions: 

1.  Do  you  publish  both  a 
moi-ning  and  evening  paper  in 
the  same  market  w'ith  only  an 
optional  combination? 

2.  Do  you  have  effective, 
strong  competition  from  papers 
that  come  into  your  area  from 
other  markets? 

If  the  answer  to  either  of 
these  questions  is  “yes,”  then 
you  probably  need  audience  re¬ 
search.  That  is,  you  need  infor¬ 
mation  that  differentiates  the 
kind  of  people  who  read  your 
morning  paper  from  the  kind 
of  people  who  read  your  eve¬ 
ning  paper.  Or  you  need  data 
to  show  how  the  people  who 
read  only  your  paper  differ 
from  the  people  who  also  read 
the  metropolitan  newspaper 
coming  in  from  outside.  Not 
only  is  this  information  essen¬ 
tial  to  get  your  paper  properly 
evaluated  by  the  big  advertis¬ 
ing  agencies.  It  is  something 
that  your  retail  customers  have 
the  right  to  know  and  will  in¬ 
creasingly  demand  to  know. 
And  it  is  something  that  your 
circulation  people  and  your  edi¬ 
tors  ought  to  know. 

I  fail  to  see  why  audience  re¬ 
search  should  be  conducted  by 
newspapers  which  publish  only 
a  single  edition  (morning  or 
evening)  and  which  dominate 
their  markets  at  a  circulation- 
to-household  ratio  level  of  75- 
90%.  If  circulation  figures,  rela¬ 
tive  to  Census  data,  show  con¬ 
clusively  that  practically  every¬ 
one  in  your  market  reads  your 
paper,  why  should  you  have  to 
go  out  and  sample  the  market 
in  order  to  demonstrate  this? 
You  might  be  better  off  selling 
your  market  and  using  the  cir¬ 
culation  figures  to  demonstrate 
the  identity  between  the  market 
and  your  paper.  For  a  paper 
in  this  position,  research  funds 


might  far  better  be  used  n  spe¬ 
cial  projects,  which  rei  -  esent 
the  most  intriguing  and  nomo- 
tionally  rewarding  an.i  for 
newspaper  research. 

Tlie  Local  Market 

From  the  .standpoint  of  the 
national  advertiser,  the  n'.o.st  in¬ 
teresting  research  a  small  news¬ 
paper  can  do  is  that  which  it 
does  locally  in  its  own  market. 
Paradoxically,  the  most  inter¬ 
esting  and  useful  research  for 
the  retail  customer  is  often  in 
the  form  of  <lata  which  can  be 
culled  from  national  sources. 
Already  available  at  little  or  no 
cost  from  the  Census  Bureau  is 
a  rich  store  of  detailed  infor¬ 
mation  on  population  chai  acter- 
istics  and  retail  .sales  and  dis¬ 
tribution  statistics  which  can 
be  used  to  make  comparisons  be¬ 
tween  your  market  and  others. 
Trend  data  may  be  used  effec¬ 
tively  to  carry  important  mer¬ 
chandising  implications.  There 
is  a  tremendous  amount  of  in¬ 
formation  available  from  indus- 
ti*y  associations  and  other  trade 
sources. 

Consumer  studies  made  by 
the  Bureau  of  Advertising  have 
great  interest  for  retailers. 
They  cover  such  subjects  as 
apparel  shopping,  department 
stores,  discount  houses,  variety 
.stores,  shoe  stores,  automotive 
supply  stores,  drug  stores  and 
food  stores.  There  are  also  de¬ 
tailed  surveys  on  the  consump¬ 
tion  of  manv  kinds  of  product 
categories.  Many  of  these  .stud¬ 
ies  are  already  available  in  fin¬ 
ished  sales  presentation  form. 
With  .slight  adaptations  these 
presentations  can  be  reoriented 
and  shown  to  your  own  retail 
customers. 

With  i-egard  to  the  national 
advertiser,  the  smaller  newspa¬ 
per’s  problem  is  one  of  standing 
out  from  the  crowd,  of  attract¬ 
ing  attention.  Apart  from  clever 
presentation  technique,  which  is 
always  welcome,  there  are  es¬ 
sentially  three  ways  of  attract¬ 
ing  this  kind  of  attention: 

1.  Establish  the  special  iden¬ 
tity  of  the  market  itself.  (A 
prototype  of  this  might  be  the 
nrofiles  of  small  cities  which 
the  New  Yorker  magazine  pe- 
rio<lically  runs.  These  are  pre- 
■sented  in  a  somewhat  tongue- 
in-cheek  city-slicker  fashion. 
The  fact  remains  that  they  take 
cities  which  to  the  man  on  Madi¬ 
son  Avenue  or  Michigan  Ave¬ 
nue  may  seem  very  much  alike, 
and  they  establish  the  special 
qualities,  character,  history,  ar¬ 
chitecture,  population  struc¬ 
ture,  local  customs  and  person¬ 
alities  of  each  city  so  that  its 
Main  Street  stands  out  for  the 
reader  as  different  from  all  the 
rest.) 
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THIS  MESSAGE  IS  SPONSORED  BY  I  HESE 
LEADING  NEW  ENGLAND  NEWSPAPERS: 

MAINE 

Bangor  Daily  News  (m), 

Portland  Press  Herald  (m).  Express  (e).  Telegram  (s) 
VERMONT 

Barre-Montpelier  Times-Argus  (e), 

Burlington  Free  Press  (m),  Rutland  Herald  (m) 

NEW  HAMPSHIRE 
Nashua  Telegraph  (e) 

MASSACHUSETTS 

Boston  Globe  (m&e),  Boston  Globe  (s),  Brockton 
Enterprise  &  Times  (e),  Fall  River  Herald  News  (e), 
Fitchburg  Sentinel  (e),  Gardner  News  (e), 

Lawrence  Eagle-Tribune  (m&e),  Lynn  Item  (e). 

New  Bedford  Standard-Times  (e&s), 

North  Adams  Transcript  (E),  Pittsfield  Berkshire  Eagle  (e), 
Springfield  Daily  News  (e).  Union  (m).  Republican  (s), 
Taunton  Gazette  (e),  Waltham  News  Tribune  (e). 

Worcester  Telegram  (M&s),  Worcester  Gazette  (e), 

RHODE  ISLAND 

Pawtucket  l  imes  (e).  Providence  Bulletin  (e). 

Providence  Journal  (m&s),  Woonsocket  Call  (E) 

CONNECTICUT 

Bridgeport  Post-Telegram  (m&e),  Bridgeport  Post  (s), 

Bristol  Press  (e),  Hartford  Courant  (m), 

Hartford  Courant  (s),  Hartford  Times  (e), 

Meriden  Record  &  Journal  (m&e), 

Middletown  Press  (e).  New  Britain  Herald  (e). 

New  Haven  Journal-Courier  (m), 

New  Haven  Register  (e&s), 

Norwich  Bulletin  (M&s),  Torrington  Register  (e), 

Waterbury  Republican  &  American  (m&e), 

Waterbury  Republican  (m&s) 


Skiing’s  fun  (and  profitable,  too)  —  but 
New  England’s  favorite  sport  is  spending! 

Winter  vacationists  heat  a  path  to  New  England  as  soon  as 
the  first  snowflakes  fall.  And  they’re  part  of  an  industry 
that  brings  over  a  hillion  dollars  to  the  region.  But  New 
England  makes  much  more  than  snow,  and  provides  the 
nation  with  considerable  more  than  winter  sports. 

Here  are  a  few  facts  about  New  England: 

*  1st  among  U.S.  regions  in  per  family  food  soles 

*  2nd  of  U.S.  regions  in  per  household  income  and  soles 

*  New  England  has  over  24,500  manufacturing  plants 

*  Per  capita  income  runs  11%  ahead  of  the  U.S.  average 

and  New  England  produces  .  .  . 

*  1  /6th  of  the  nation's  electronic  equipment 

*  1/3rd  of  the  nation's  shoes 

*  1/3rd  of  the  nation's  fabricated  plastics 

*  1/2  of  the  nation's  newsprint 

*  4/5th  of  the  nation's  ammunition 

.  .  .  and  some  of  the  nation’s  best  newspapers.  Newspapers 
are  the  only  advertising  medium  that  gives  you  100% 
coverage  of  the  region,  and  at  the  lowest  cx)st- 
per-thousand  .  .  .  and  with  a  local  touch. 


Sell  your  products  and 
services  in  New  England 
through  these  newspapers. 


Guidelines 

(Continued  from  page  20) 


2.  Establish  the  special  edi¬ 
torial  identity  of  your  newspa¬ 
per.  Advertisers  and  agencies 
are  responsive  to  outstanding 
editorial  products  and  they  are 
responsive  to  readership  re¬ 
search  which  demonstrates  re¬ 
actions  to  unusual  features,  for¬ 
mats  and  ideas. 

3.  Establish  your  own  identity 
through  research  experimenta¬ 
tion.  No  other  medium  lends  it¬ 
self,  as  newspapers  do,  to  the 
experimental  manipulation  of 
advertising  content  and  schedul¬ 
ing.  Here  is  the  key  by  which 
we  can  help  answer  the  big  ques¬ 
tions  in  advertising  to  which 
answers  are  constantly  being 
sought.  What  is  the  value  of  re¬ 


peating  an  ad?  Is  it  better  to  re¬ 
peat  the  same  ad  or  to  repeat 
variations  of  it?  How  does  the 
editorial  context  of  advertising 
affect  its  performance?  These 
vital  questions  are  being  an¬ 
swered  by  guesswork  today, 
when  what  is  needed  is  experi¬ 
mental  evidence.  Many  of  the 
possible  experiments  require  the 
use  of  split  runs,  such  as  those 
used  in  the  Fort  Wayne-Har- 
vard  study  of  advertising  repe¬ 
tition,  the  Des  Moines  “white 
space”  study,  the  Milwaukee 
Scntmel-Million  Market  News¬ 
papers  study  on  drug  advertis¬ 
ing,  and  the  Eugene,  Oregon, 
study  of  the  effect  of  position 
on  ad  readership. 

An  experimental  research 
project  is  not  necessarily  more 
expensive  than  the  conventional 
audience  or  market  basket  re- 
.seai’ch  which  many  newspapers 
do.  An  attentive  reception 


i  AN  OPPORTUNITY 
TO  PARTICIPATE  IN 


Journalism  Finest  Hour 

May  7,  1%6  at  Des  Moines  Iowa — Sigma  Delta  (Dili's 
Awards  Oreinony  for  Distinguished  Service  in  Journalism. 

-Send  in  your  nominations  now  Iwfore  the  February  1. 
1966  deadline.  Mail  or  express  entries  ( accompanied  by 
entry  blanks)  to: 

.Siamu  Uellu  (]|ii  Awards  in  Journalism 
.35  East  Packer  Drive — .Suite  8.56 
(^licago.  Illinois  60601 


Awards  tvill  he  made  in  these  16  catefiories: 


Press  (  newspapers  ) 
General  Reporting 
Editorial  Writing 

Washington 

Corresptindence 

Foreign  Correspondence 
News  Picture 
Editorial  Cartoon 
Public  Serv’ice 

Press  (  mafiazines  ) 
Reporting 
Public  Service 


Re|iorting 
Public  Service 
Editorializing 

T  elevision 
e*  Reporting 
Publie  .S’rvice 
Editorializing 

Research 

Research  About 
Journalism 


Write  Sifima  Delta  Chi,  Professiomd  Jtntr- 
nalism  Society,  35  East  W  acker  Drive,  Chi¬ 
cago,  III.,  60^1  today  for  entry  blanks. 


among  advertisers  can  be  found 
for  any  study  which  breaks  new 
ground,  presents  new  ideas,  and 
demonstrates  your  paper’s  in¬ 
terest  in  basic  marketing  ques¬ 
tion  .s. 

• 

2  Agtencies  Receive 
Heublein^§  Accounts 

More  than  $2,500,000  of  bill¬ 
ing  of  Heublein  products  go  to 
the  company’s  two  New  York 
advertising  agencies,  Fletcher 
Richards  Company  and  the 
Gumbinner  -  North  Advertising 
Agency,  in  a  switch  from  Den¬ 
ton  &  Bowles.  The  B&B  ar¬ 
rangement  was  terminated  last 
month  by  mutual  agreement. 

Commenting  on  the  action, 
Ralph  A.  Hart,  Heublein  presi¬ 
dent,  stated,  “We  are  very 
pleased  to  place  this  business 
with  our  own  agencies.  Gumbin- 
ner-North  over  the  years  has 
done  a  job  that  is  the  envy  of 
the  industry  on  behalf  of  our 
Smirnoff  Vodka  and  Heublein 
Cocktails.  They  are  uniquely 
suited  to  service  Arrow  Cor¬ 
dials,  one  of  our  fastest  grow¬ 
ing  product  lines,  and  to  meet 
our  long-range  plans  for  Ar¬ 
row’s  future  growth.  Fletcher 
Richards  has  helped  us  build 
A.l.  Sauce  into  the  nation’s 
largest  selling  meat  sauce.  The 
agency  is  well  experienced  in 
liquor  products,  both  domestic 
and  imported,  and  we  expect 
them  to  contribute  importantly 
to  the  growth  of  the  brands 
which  have  been  assigned  to 
them.” 

• 

Cabot  Afjeno y  Moves ; 
Billinas  Top  $10  M 

BO.STO.N' 

Harold  Cabot  &  Co.,  Inc., 
largest  advertising  agency  in 
New  England,  has  moved  into 
new  offices  in  the  Rice  Building, 
10  High  St. 

Two  hundred  media  renre- 
sentatives  from  Boston,  New 
England  and  New  York  toured 
the  agency’s  new  facilities  and 
congratulated  agency  executives 
on  the  modern  offices  and  the 
agency’s  record  year  in  terms 
of  billings,  earnings,  net  profits, 
expansion  and  services.  Its  bill¬ 
ings  are  $10.3  million  a  year, 
having  doubled  in  the  last  five 
years. 

Founded  in  1930  as  virtually 
a  one-man  agency,  Harold  Cabot 
&  Co.  today  is  a  multi-service 
agency  employing  91  advertis¬ 
ing  executives,  specialists  and 
artists. 

• 

Joins  Rep  Firm 

Ralph  W.  Krone,  formerly 
with  a  bank,  has  been  made  a 
member  of  the  New  York  .sales 
staff  of  Shannon  &  Cullen,  news¬ 
paper  representatives. 

EDITOR  ac  PUB 


AGENCY 

ITEMS 

FOOTE,  CONE  &  BELDING, 
New  York,  has  elected  Richard 
V.  Nyborg,  associate  media  di¬ 
rector,  a  vicepresident. 

mm* 

CUNNINGHAM  &  WALSH, 
New  Y ork,  has  hired  Peter  Kelly 
as  media  supervisor.  Previously, 
he  was  an  all-media  buyer  with 
Benton  &  Bowles. 

«  *  * 

C.  J.  LaROCHE  has  added 
Norelco  High  Fidelity  Products 
Dei)artment,  effective  Feb.  25. 
This  con.solidates  all  Norelco 
con.sumer  products  at  the 
agency. 

*  *  ♦ 

RICHARD  N.  MELTZER, 
San  Francisco,  has  been  as¬ 
signed  to  develop  a  corporate 
identity  program  for  Weir, 
Manuel,  Snyder  and  Ranke, 
realty  organization.  The  ac¬ 
count  will  lie  handled  out  of  the 
agency’s  Detroit  office.  The 
agency  also  announced  that  the 
campaign  for  Don  Marcos  cigars 
will  move  to  Northern  California 
with  12()()-line  ads  in  the  Son 
Francisco  Chronicle  and  Wall 
Street  Journal  Pacific  Coast  edi¬ 
tion.  In  February,  the  campaign 
will  be  extende<l  to  New  York, 
Bo.ston,  Philadelphia  and  Wash¬ 
ington,  with  national  advertising 
.set  for  late  in  1966. 

*  *  * 

ADVERTISING  COUNCIL’S 
annual  report  states  that  media 
contributed  $265  million  in  free 
space  and  time  during  the  fiscal 
year  ended  June  30. 

*  *  * 

NORMAN,  CRAIG  &  KUM- 
MEL  (Canada)  and  Heggie 
Advertising  Company  Ltd.  have 
merged.  The  company  will  be 
operated  as  Heggie  Advertising 
Co.,  Ltd.,  a  division  of  N,C&K. 
The  same  management  is  being 
retained. 

*  4>  * 

SULLIVAN,  STAUFFER, 
COLWELL  &  BAYLES  has 
promoted  Richard  Uhl,  formerly 
creative  supervisor,  to  creative 
head  of  the  agency  and  a  senior 
vicepresident.  Mr.  Uhl  has  been 
responsible  for  work  on  the 
American  Tobacco,  Best  Foods, 
Ballantine  Ale,  Lever  Bros., 
Thomas  J.  Lipton  accounts 
during  the  last  seven  years. 
During  W.  W.  II  he  was  tem¬ 
porarily  assigned  to  the  Treas¬ 
ury  Department  to  write  songs 
for  the  Second  War  Loan. 
Among  his  commercial  successes 
is  the  hit  song,  “A  Romantic 
Guy,  I”. 

*  *  * 

Rep  Appointment 

The  Hanover  (Pa.)  Sun,  cir¬ 
culation  24,766,  has  named 
Shannon  &  Cullen  Inc.  as  nation¬ 
al  advertising  representatives. 
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DqwJDnes, 
of course... 

(but  discotheque,  too?) 


The  Wall  Street  Journal  without  its  industrials,  railroads,  utilities 
and  daily  volumes  would  be  like  Dow  without  Jones. 

But  are  you  surprised  that  a  1000-word  story  on  discotheque 
appeared  on  The  Journal’s  front  page? 

You  shouldn’t  be.  Nor  should  you  be  surprised  to  find  stories 
on  James  Bond,  skateboards,  dandified  hamburgers  and  dress-up 
denims  in  The  Journal.  We’ve  been  doing  this  sort  of  thing 
since  ancient  times  (before  1940).  Why?  Because  it’s  our  purpose 
in  life  — as  the  only  national  business  daily  — to  spot  anything 
that  can  have  an  effect  on  business.  And  report  it  to  our  readers 
in  crisp,  literate,  timely  and  complete  news  stories. 


To  make  sure  we’re  not  missing  our  kind  of  news  — 
no  matter  how  far  out  it  may  seem  —  we  have  the  world’s  largest  staff 
of  business-news  reporters.  Because  they  are  newspapermen  who 
think  as  businessmen,  they  can  cut  through  the 
frothy  frills  of  a  story  to  get  at  its  exciting 
business  significance.  And  get  it  into  The  Journal 
all  over  the  country  by  the  next  morning. 

Maybe  that’s  why  The  Wall  Street  Journal 
has  become  the  nation’s  second  largest 
daily  newspaper. 

Only  busy  men  have  time  to  read  The  Wail  Street  Journal. 


High  Court 
Gets  Peoria 
Libel  Case 

Peoria,  Ill. 

A  $150,000  libel  judpment 
against  the  Peoria  JoumcU-Star 
for  reporting  alleged  violations 
in  health  department  records  has 
been  taken  under  advdsement  by 
the  Illinois  Supreme  Court. 

Don  H.  Reuben,  Chicago  at¬ 
torney,  arguing  liefore  the 
Supreme  Court  on  behalf  of  the 
newspapers,  contended  that  the 
lower  court  erred  in  instructions 
to  the  jury  by  ignoring  the  con¬ 
stitutional  guarantees  of  free¬ 
dom  of  the  press. 

Robert  Lulay,  projirietor  of  a 
Peoria  market,  had  been 
awarded  the  damages  by  a  jury 
in  Peoria  County  Circuit  Court. 

Mr.  Reuben  argued  that  the 
newspaper  accounts  of  the 
alleged  violations  merely  con¬ 
stituted  the  reporting  of  official 
action  of  a  governmental  agency. 

He  said  if  the  lower  court  is 
not  reversed  “no  publisher  in 
Illinois  would  dare  print  the 
result  of  government  utterances 
without  fear  of  being  called 
upon  to  prove  the  rightness  of 
it." 

Contending  that  the  judgment 
constitutes  a  denial  to  the  press 
of  the  right  to  print  news  of 
governmental  activities  and  the 
right  to  print  substantial  truth, 
Mr.  Reuben  said: 

“Anything  which  a  health  de¬ 
partment  does  as  an  official  gov¬ 
ernmental  agency  and  becomes 
a  part  of  its  official  records,  a 
reporter  may  have  access  to 
and  report  as  an  action  of  the 
department.” 

James  Kellstedt,  plaintiff’s  at¬ 
torney,  said  the  paper  had  no 
right  to  report  the  alleged  viola¬ 
tions  because  they  involved  a 
private  citizen.  He  argued  that 
the  gpiarantees  extended  to  the 


KEWS-JOURNAL  PAPERS 
Single-Rate  Plan 

delivers  rich  market 


National  advertisers  reach  the  whole 
Diamond  State  at  the  same  rate  as  local 
advertisers.  EBI  per  household;  Dela¬ 
ware  J9,724*,  26%  above  national 
averafe;  New  Castle  County  $11,283* 
48X  above  national  average. 

NEWS-JOURNAL  PAPERS 

Wilmineton,  Delaware 

or  Story  &  Kelly-Smith,  Inc. 
*OSMeS  MANAGtaUNT 

Swvty  Hi  Bmnni  Pwnr  t/I0/($ 


press  in  reporting  government 
activities  extend  only  to  judicial 
and  legislative  procedures  and 
to  quasi-judicial  actions. 

The  case  concerns  a  series  of 
alleged  violations  against  the 
market  in  1958  and  1959. 
e 

Newhouse  Enlarges 
Contle  Nast  Interest 

S.  I.  Newhou.se  has  acriuirerl 
such  a  large  interest  in  Conde 
Nast  Publications  Inc.  that  its 
common  stock  will  no  longer  lie 
traded  on  the  Big  Board.  An 
application  for  delisting  the 
stock  has  been  made  by  the 
New  York  Stock  Exchange  to 
the  Securities  and  Exchange 
Commission. 

The  small  number  of  shares 
of  the  company  now  held  by  the 
public  is  due  to  the  large  block 
purchased  by  the  Patriot  News 
Company,  publisher  of  the  Hnr- 
rishurff  (Pa.) Patriot  and  Neu'n, 
a  Newhouse-owned  company. 
Mr.  Newhouse  liegan  ac(|uiring 
Conde  Nast  .stock  several  years 
ago. 

Conde  Nast,  which  publishes 
several  popular  magazines,  is 
jiaying  dividends  totalling  $1  a 
share  in  1965,  according  to  Iva 
S.  V.  Patcevitch,  president  and 
chairman.  This  compares  with 
dividend  declarations  of  40  cents 
in  1964.  Arrangements  are  be¬ 
ing  made  to  trade  the  stock 
over-the-counter. 

• 

Prizes  .\re  Awarded 
For  Realty  Features 

Chicago 

The  National  A.ssociation  of 
Real  Estate  Boards  has  present- 
e<l  its  1965  awards  to  news  writ¬ 
ers  in  three  categories: 

John.  A.  Woerpel,  Detroit 
Free  PrenH — for  a  series  about 
real  estate  with  the  broadest 
reader  interest. 

Robert  F.  Brennan,  Cleveland 
Press — for  an  article  relating 
his  experiences  as  a  student  in 
a  real  estate  e<lucation  course. 

Mary  Leonard,  Arizona  Re¬ 
public  —  for  three-part  photo- 
i  story  on  the  changing  environ¬ 
ment  in  Phoenix. 

Each  of  these  first  prize  win¬ 
ners  received  $150. 


Enquirer  Dividend 
Raised  to  35c  Share 

Cincinnati 

Henry  W.  Hobson,  partner 
in  the  law  firm  of  Frost  and 
Jacobs,  has  been  elected  assist¬ 
ant  secretary-  of  the  Cincinnati 
Enquirer  Inc. 

The  Enquirer  board  of  direc¬ 
tors  also  announced  a  35  cent 
quarterly  div'idend.  Previous 
<iuarterly  payments  were  30 
cents.  Net  earnings  for  the  fis¬ 
cal  year  ended  Sejit.  30  were 
$1,766,412,  compare<l  w-ith  $1,- 
529,810  for  the  previous  year. 

• 

Net  Profit  Climbs 

Toronto 

Toronto  Star  Ltd.  had  net 
profit  of  $1,071,686  in  the  year 
ended  Sept.  30,  compai-ed  with 
.$984,953  in  the  similar  1964  pe¬ 
riod.  The  company’s  annual  re- 
jiort  shows  average  daily  circu¬ 
lation  declined  in  the  six  months 
ended  March  31  to  341,953  from 
352,243.  Unaudited  figures  for 
the  six  months  ended  Sept.  30 
showed  average  daily  circula¬ 
tion  of  345,878  compared  with 
344,463  in  the  corresponding  pe- 
rio<l  last  year. 

• 

Net  Iiicoiiie  Up  25% 

Vancouver,  B.  C. 

Sun  Publishing  Co.  Ltd. 
show-ed  an  increase  of  25  per¬ 
cent  in  net  operating  income  for 
the  year  ended  Aug.  31.  C.  B. 
Delbridge,  lioard  chairman,  re¬ 
ported  net  operating  income  was 
$788,704,  comparecl  with  $629,- 
824  last  year.  He  said  net  paid 
circulation  of  the  Sun  at  the 
end  of  August  was  241,840,  up 
2.3  percent  in  a  year.  By  the 
end  of  October,  circulation  had 
risen  to  255,000. 

• 

Training  Fees  Paiil 

Vancouver,  B.  C. 

Approximately  30  Sun  and 
Province  staffers  are  going  back 
to  school  for  training  courses. 
The  company,  Pacific  Press 
Limited,  pays  half  the  fees. 
Most  popular  with  the  workers 
in  the  mechanical  departments 
are  courses  that  help  them  to 
master  electronic  equipment. 


Big  13th  issue  Yours  as  a  Bonus  Absolutely 

Clip  this  ad,  attach  to  your  letterhead 
ar>d  mail  I  Get  free  samples  and  details 
of  this  offer.  America  s  top  paste  up 
art  for  offset— or  letterpress  No  obli* 
gation,  no  salesmen  Write  today! 

Originators  of  the  'CUP  BOOKS' 

HARRY  E.  VOLK  ART  STUDIO 

Pleasantvilla,  Naw  Jarsay  08232 


OF  eXTBA  COST! 


Our  13th  Anniversary  Gift  to  you. . . 

CUP  BOOK  01 IINE  AOT 


Funds  Are  Collecteo 
After  Terror  Bombiiigg 

CHARLOn N.  C. 


The  Charlotte  Obsen  tr  and 
the  Charlotte  News  wete  not 
content  just  to  report  th  ■  Nov. 
22  bombings  of  four  Negro 
homes  and  then  just  w-riti  i-dito- 
rials  condemning  the  lawless 
acts.  Both  Knight  papers  1  tacked 
their  .stands  with  money. 

The  Obser\’er  put  up  $500  to 
begin  a  reward  fund  for  infor¬ 
mation  leading  to  the  arrest  and 
conviction  of  the  person  or  per¬ 
sons  responsible. 

The  Charlotte  News  made  a 
$200  donation  to  a  fund  for 
repairing  the  damage  done  to  the 
homes  of  NAACP  State  Presi¬ 
dent  Kelly  Alexander,  City 
Councilman  Fred  Alexander, 
U.S.  Commissioner  J.  L.  (Cham¬ 
bers  and  Dr.  R.  A.  Hawkins,  a 
civil  rights  activist. 

The  contributions  are  listed 
daily. 

If,  at  the  end  of  six  months, 
no  information  has  been  fur¬ 
nished  leading  to  the  arrest  and 
conviction  of  the  bomber  or 
lumbers,  the  Observer  will  re¬ 
turn  checks  sent  to  the  Anti- 
Terrorism  Fund.  If  investiga¬ 
tions  are  still  in  progress  on 
leads  and  information  furnished, 
the  checks  will  be  held  for  a 
reasonable  time  to  allow  com¬ 
pletion  of  the  investigation. 


‘Don’  Maxwell  Gets 
Plaque  for  Service 

Chicago 

W.  D.  Maxwell,  editor  of  the 
Chicago  Tribune,  was  one  of 
three  Chicagoans  of  Scottish 
descent  to  i-eceive  an  oak  plaque 
carved  in  Scotland  and  showing 
each  man’s  clan  chief,  symbolic 
of  an  outstanding  record  in  his 
profession  and  unselfish  service 
to  the  community. 

The  awards  were  made  by  the 
Illinois  St.  Andrew  Society  at 
the  120th  feast  of  the  Haggis. 
Mr.  Maxwell,  who  joined  the 
Tribune  as  a  reporter  in  1920, 
was  appointed  ^itor  in  1955. 
He  is  also  a  director  of  the 
Associated  Press. 


Offset  ‘Trial’ 

Bath,  Me. 

Failure  of  an  old  flatbed  press 
caused  the  145-year-old  Bath 
Daily  Times  to  get  an  unex¬ 
pected  “preview”  of  offset  print¬ 
ing.  The  afternoon  paper  ex¬ 
pects  to  go  offset  by  the  first  of 
the  year,  but  when  the  flatbed 
press  became  disabled,  page 
proofs  of  the  Times  were  taken 
to  nearby  Brunswick  and  print¬ 
ed  on  the  weekly  Brunsunek 
Record’s  press.  Managing  Edi¬ 
tor  Peter  W.  Cox  reported  the 
Times  made  every  deadline  for 
its  3,200  readers. 
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CRESMER.  WOODWARD, 
O  MARA  &  ORMSBEE.INC 


POPULATION  GROWTH 

N/NE  BAY  AREA  COUNTIES  •  JULY  1964  -  JULY  1965 

Pepulalion 
July  I 

COUNTIES  1965 

Alameda 

(Oakland)  1,033,100 

Santa  Clara 

(Metro  San  Jose)  891,300  37,700  36.5 

Son  Francisco  750,500  —  5,200  —  5.0 

Son  Mateo  532,200  3,600  3.5 

Contra  Costa  509,900  16,700  16.2 

Morin  188,700  6,700  6.5 

Sonoma  178,400  6,800  6.6 

Solono  159,900  2,600  2.5 

Napa  75,700  1,300  1.2 

BAY  AREA  TOTAL  4,319,600  103,200  100.0 

sourer  S»f>  ol  Cal.lo'n.o.  Dmilmtnl  •!  r.nao,* 


Actually,  more  than  1  out  of  every  3  new 
residents  in  Northern  California’s  9-County 
Bay  Area  selected  Metro  San  Jose. 
36.5%  of  the  9-County  population  increase 
was  in  Metro  San  Jose  during  the 
12  months  ended  July  1,  1965. 

Yes,  Metro  San  Jose  is  the  fastest 
growing  market  in  Northern  California 
and  with  good  reason— more  building, 
more  industry,  more  retail  sales  and 
more  money  (Metro  San  Jose’s  average 
income  is  nearly  $100.00  a  month  higher 
than  neighboring  San  Francisco). 

It’s  easier  to  sell  your  products  and 
services  where  you  find  more  people  with 
more  money  — In  Northern  California 
it’s  Metro  San  Jose . . . 


)7  Menthft  Percentoge 
Change  In  Chonge  In 
Pepulalion  Population 


SONOMA 


AND  ONLY  THE  MERCURY 
AND  NEWS  EFFECTIVELY 
COVERS,  EFFECTIVELY 
SELLS  METRO  SAN  JOSE 


CIRCLIATION 


Circulators  Applaud 
Women  Counselors 


One  of  the  most  controversial 
changes  in  the  circulation  opera¬ 
tion  in  recent  years  has  been 
the  advent  of  women  counselors. 
-Many  circulation  executives  are 
undecided  about  this  develop¬ 
ment.  Do  women  really  do  the 
job?  Do  the  advanta^s  outweiph 
the  disadvanta^^es?  It  is  worth 
the  chanffe?  Just  how  successful 
is  this  program? 

These,  and  other  questions, 
were  answered  recently  by 
Frank  A.  Casanova,  circulation 
director  of  the  Arizona.  Daily 
Star  and  Tnciton  Daily  Citizen. 
He  told  the  California  Circula¬ 
tion  Managers  Association  con¬ 
vention  that  Tucson  Newspapers 
Inc.,  had  for  three  years  suc¬ 
cessfully  employed  women  in  the 
circulation  field. 

“It  has  definitely  improved 
our  delivery  ser^dce,  carrier- 
parent  communications,  payment 
of  newsbills  on  time,  curtailed 
losses,  and  most  important,  cre¬ 
ated  good  public  relations,”  re¬ 
ported  Mr.  Casanova. 

In  an  address  entitled  “Dis¬ 
trict  Managers  or  Women  Coun¬ 
selors— You  Be  the  Judge,”  the 
speaker  also  quoted  favorable 
comments  from  other  circulators 
across  the  country  who  had  suc¬ 
cessfully  introduced  female 
counselors  into  their  district 
operations. 

Doubts  Dispelled 

Mr.  Casanova  warned  fellow 
circulators:  “I  certainly  do  not 
advocate  a  change  from  male 
district  managers  to  ‘women’ 
unless  you  and  your  staff  are 
willing  to  devote  time  and 
patience  to  a  complete  over-haul 
of  your  departmental  staff  .  .  . 
my  most  important  problem  was 
convincing  our  circulation  staff. 
Now  they  all  feel  that  we  should 


To  Holp  You  Get  Meu  Circulation 

COUNT  THE  CHANGE 
SPOT  THE  WORD 

AROUND  THE  WORLD 

are  three  reader  contests  that 
have  achieved  unexcelled  results 
for  many  newspapers,  large  and 
small. 

All  are  self-judging  and  can  be 
largely  self-liquidating.  No  burden 
on  your  staff.  Complete  program 
all  laid  out  for  you.  You  could 
begin  in  a  few  days. 

SUPERIOR  FEATURES 
SYNDICATE,  INC. 

Box  722,  Manhassat,  N.  Y.  11030 
Andri  L'Eveque,  Pres, 

Tel:  5l6-i27-6V05 


have  made  this  change-  .seroner.” 

In  the  majority  of  cases,  be 
explained,  the  woman  counselor 
functioned  within  the  realm  of 
her  own  home.  She  usually  live*<l 
within  the  area  of  her  distribu¬ 
tion,  or  very  close  to  it.  The  size 
of  her  area  depended  on  market, 
coverage  and  population.  The 
newspaper  boy  usually  .secured 
his  papers  at  her  home  and  in 
some  cases  the  jrapers  were 
“s)K)tted”  by  her. 

He  continued:  “An  important 
part  of  this  progi  am  is  the  daily 
contact  and  guidance  .-stablished 
between  the  counselor  and  the 
boy.  His  problems  on  the  route 
are  her  problems  and  are  usually 
correcte^l  immtnliately  .  .  .  thus 
bringing  about  a  close  relation¬ 
ship  and  respirt  by  the  news- 
pa|)erboy'. 

“The  counselor  is  able  to  turn 
an  error  on  the  Iwy’s  part  into 
a  live-training  experience  with¬ 
out  any  delay.  Instead  of  merely 
correcting  the  error,  she  is  able 
to  guide  the  lx)y  into  realization, 
that  here  is  an  area  in  which 
he  nee<ls  to  improve  his  business. 
This  is  true  of  district  man¬ 
agers,  but  in  the  majority  of 
cases,  the  district  manager  has 
too  many  Iwys  to  manage  and 
usually  such  a  large  area,  that 
he  can’t  really  devote  the  time 
to  such  incidents.  Each  coun- 
.selor  fulfills  our  merit  program 
in  which  she  regularly  recom¬ 
mends  carriers  for  awards.  She 
has  more  time  to  devote  to  sales, 
service,  collections  and  good 
))ublic  relations.” 

Employees  Preferred 

Mr.  Casanova  .said  that  among 
newspapers  using  women  coun¬ 
selors,  many  used  the  “independ¬ 
ent  contractor”  status  while 
others  hired  them  as  employees. 
“The  advantages  of  a  salaried 
woman-counselor  far  outweigh 
those  of  an  independent  contrac¬ 
tor,”  he  noted. 

Can  women  “reallv”  do  the 
job? 

“Women  counselors  are  in  a 
position  to  do  an  excellent  job 
on  any  district.  Why?  Because 
the  size  of  their  district  is  only 
tfi  that  of  a  male  district  man¬ 
ager.  In  reality,  depite  the  fact 
that  she  is  employed  on  a  part- 
time  basis,  she  has  more  time  to 
devote  to  the  individual  boys. 
Don’t  let  anyone  ever  convey 
to  you  that  this  is  not  impor¬ 
tant,”  he  said. 

Tucson  Newspapers  had  also 

found;  “Women  counselors  are 
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spreading  g(HMl-will.  They  are 
continually  talking  witli  sub- 
.scril>ers  and  non-sub.sciibers.” 

.Mr.  Casanova  gave  these  facts 
from  a  survey  of  newspapers 
using  women  counselors:  The 
av’erage  numl)er  of  women  em¬ 
ployed  by  a  daily-evening  news¬ 
paper  was  41 ;  the  average  for  a 
morning-Sunday  was  48;  aver¬ 
age  numl)er  of  carriers  bandU-d 
by  one  women  counselor  was  10 
to  l.’l;  average  hourly  late  of 
pay  was  $1.40;  average  numlier 
of  weekly  hours  for  a  six-day 
publication  for  each  counselor 
was  16  to  18;  average  number 
of  weekly  hours  for  a  seven-day 
publication  was  24;  all  news¬ 
papers  surveyed,  claim  that 
women  u.se  their  personal  cars 
for  spotting  and  district  work; 
average  mileage  allowance  jjaid 
to  counselors  was  7c  to  10c  per 
mile;  average  numl)er  of  miles 
used  daily  by  each  woman  coun¬ 
selor  was  1 1  to  25 ;  .seven  news- 
l)apers  allow  from  one  to  two 
weeks  vacation  while  the  remain¬ 
ing  did  not  pay  a  vacation 
period;  all  newspapers  stattnl 
that  their  women  spot  all  or 
.some  of  the  carrier  newspap<‘r 
bundles;  practically  all  new.s- 
papers  stated  that  the  women 
are  responsible  for  complaint- 
deliveries  in  their  areas;  aver¬ 
age  numlier  of  papers  handled 
by  counselors  was  lietween  800 
to  1,000;  all  newspapers  con¬ 
tinue  to  offer  incentives  to 
women  conuselors,  either  in  mer¬ 
chandise  or  overrides. 

Mr.  Casanova’s  last  word;  “A 
chain  is  only  as  stiong  as  its 
weakest  link  .  .  .  therefore  im¬ 
proper  .supervision,  inadequate 
indoctrination  and  training  can 
doom  this  program  to  dismal 
failure  .  .  .  stringent  instruc¬ 
tion  courses  in  the  office  as  well 
as  on  the  field  are  mandatoiy. 
Frequent  refresher  training 
meetings  by  you  or  your  super- 
vi.sor  are  imperative.” 

*  « 

MAN.4GEKS  SCHOOL 

The  Oklahoma  City  Okla- 
Iwman  and  Times  has  initiated 
a  program  designed  to  train 
assistant  district  managers  in 
its  circulation  department  for 
higher  managing  positions  and 
to  encourage  a  career  in  the 
newspapers’  circulation  depart¬ 
ment. 

Titled  a  District  Managers 
School,  the  program  consists  of 
one  seven-month  term  at  which 
trainees  will  study  the  district 
managers’  duties  in  tw'o-hour 
sessions  once  a  month. 

The  teaching  staff  for  the 
school  includes  head  circulation 
managers,  zone  managers  and 
department  heads  in  the  com¬ 
pany. 

Clima.xing  the  seventh-month 
study  term,  participants  in  the 
school  will  receive  certificates 


and  blazers  enscribed  wiib  an 
emblem. 

The  school  is  headed  by  Cir¬ 
culation  Manager  Helgc  Holm. 
Ed  Pratt,  assistant  city  circula¬ 
tion  manager,  is  “professor.”  He 
designed  the  study  outline  and 
gives  many  of  the  lectures. 

Some  of  the  general  topics  to 
be  studied : 

•  How  to  get  along  with  the 
di.strict  manager. 

•  How  to  set  pace  on  promo¬ 
tions. 

•  How  to  be.st  utilize  time  and 
write  more  orders. 

•  How  to  hire  and  install 
carriers. 

•  Importance  of  parent  calls 
and  how  to  make  them. 

•  How  to  figure  and  portray 
the  profit  on  routes. 

•  How  to  check  a  paper  bill. 

•  How  to  get  collections  in 
early. 

•  Suggested  sales  talks  and 
bow  to  train  carriers  to  sell. 

• 

Old  NfHslmys’  Sah* 
Raises  Ov<tr  $43,000 

St.  Lotus.  .Mo. 

Old  NewslK)ys  Day  to  raise 
money  for  the  St.  Louis  Globe- 
Democrat  Fund  for  Children 
Inc.,  brought  in  more  than  $43,- 
000  on  Nov.  24.  One  of  the  fea¬ 
tures  of  the  ninth  annual  event 
was  an  offer  of  50  trading 
stamps  to  anyone  paying  50 
cents  or  more  for  a  paper. 

The  newspaper  prints  a  spe¬ 
cial  edition  and  has  it  waiting 
at  specified  locations  in  a  distinc¬ 
tive  green  wrapper.  There  are 
no  deductions  b>’  the  paper  for 
the  cost  of  producing  the  special 
editions  and  all  concerned  donate 
their  time. 

More  than  5,000  “salesmen” 
participated  in  this  year’s  event 
Breakfasts  were  served  the  Old'; 
Newsboys  by  various  firms  be¬ 
fore  they  started  out  and  com-J 
munity  groups  offered  variouB^ 
merchandise  for  large  donationA  j 

Price  ami  Sales  Up 

Salinas.  Califi 

A  circulation  gain  followe 
immediately’  when  the  Salit 
Californian  boosted  its  homej 
delivery  rate  to  $2,  repor 
Francis  Cislini,  publisher.  Tl 
25-cent  monthly  increase  waij 
accompanied  by’  expansion  of  thel 
afternoon  daily’s  Saturday  edi-J 
tion. 

*  *  * 

Red  Blpff,  Calif.^ 

A  4  percent  circulation  gaiJ 
developed  a  few  months  aft 
the  Red  Bluff  Daily  News  uppedj 
its  price  to  $1.50  monthly,  re-j 
ports  Earl  Rodgers,  circulatio 
manager.  The  immediate  dip 
was  3'/^  percent.  The  price  in-, 
crease  was  the  second  in  18 
months. 
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There  is  no  guarantee  on  a  used  Ludlow 


■you  may  well  be  buying  someone  else's 


headaches  with  an  older  machine.  Re 


pairs,  replacing  worn  fonts  and  other  ad 


ditions  can  cost  you  up  to  50%  of  what 


The  new  Model  “M”  Ludlow  offers  50% 
faster  repeat  casting  speed  .  .  .  new  re¬ 
frigerated  cooling  system  .  .  .  new  all- 
enclosed  driving  mechanism  .  .  .  new 
electrical  system  .  .  .  new  flat  table  top 
.  .  .  new  twin-controlled  thermostat. 

The  big  improvement  is  in  the  slug  itself. 
All  our  typefaces  look  better  on  the  Model 
"M”  because  this  new  machine  produces 
a  stronger,  more  solid  typeslug  .  .  .  with 
a  greatly  improved  printing  surface  ...  a 
sharper  image. 

What  you  save  in  taxes  is  aiways  more  than 

your  out'Of 'Pocket  investment  the  first  year! 

On  the  average  Ludlow  installation  you 
can  save  as  much  as  $3400  in  first  year 
depreciation,  plus  a  tax  investment  credit 
of  another  $750  which  is  a  cash  deduc¬ 
tion  from  what  you  owe  in  income  tax. 


Sand  this  coupon  today  tor  your  FREE 


Ludlow  Typocraph  Company 


LUDLOW 


MODEL  M 


you  thought  you  had  “saved”.  And  you 


still  won't  have  the  speed  and  dependabil 


ity  of  the  new  Model  “M”  Ludlow. 


In  June  we  started  manufacture  of  the 


Model  “M”  Ludlow.  No  more  Ludlows  of 


the  previous  model  will  be  manufactured 


and  in  time  parts  for  the  older  machines 


may  be  difficult  to  get — many  will  have 


to  be  specially  manufactured  to  fill  orders. 


And  now  you  can  install  the  new 


Model  “M”  for  less  cash 


than  any  used  Ludlow 


Under  Ludlow’s  “Package 


Plan”  you  can  install  a  com 


plete  new  Model  “M”  system 


with  20  case  cabinet:  7 


composing  sticks:  10  type 


fonts  and  necessary  acces 


with  as  little  as  $500 


down  and  just  $35  a  week. 


is  less  of  a  “bargain 
than  ever  before ! 


M/e  introduced  the  new  Model  "M" 
Ludlow  in  June  —  and  every  used 
machine  aged  10  years  overnight 
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Highest  international  hono 

This  photograph  of  a  fleeing  Vietnamese  family  won  the  top  award  of' 
the  10th  Annual  World  Press  Photo  Exhibition,  December  10,  at  The 
Hague,  Netherlands.  Judged  best  of  2,700  photos  from  49  countries,  it 
was  taken  by  Kyoichi  Sawada,  UPI  staff  photographer. 


O 


o  to  United  Press  International 

Sawada,  whose  picture  also  won  first  prize  in  the  news  category,  has 
been  in  the  front  line  of  40  battles  and  campaigns  in  his  seven  months 
in  South  Viet  Nam.  His  work  at  the  scene  typifies  the  excellence  of  the 
coverage  you  get  from  UPI  .  .  .  the  finest  in  the  world. 


r 

I. 


news-people 


Paul  Martin  Moves 
From  Gannett  Bureau 

Washington 

Owen  L.  Scott,  executive  edi¬ 
tor  of  US.  News  &  World 
Report,  has  announced  that  Paul 
Martin,  chief  of  the  Washing¬ 
ton  Bureau  of  the  Gannett 
Newspap  -rs,  will  join  the  board 
of  editors  of  the  news  magazine. 

Mr.  Martin,  52,  has  w'orked 
for  the  Gannett  Group  of  News¬ 
papers  and  broadcast  stations 
since  Jan.  7,  1947.  He  has 

served  as  Washington  bureau 
chief  for  the  last  15**8  years. 
Previously  he  worked  for  the 
Associated  Press  in  New  York 
and  Pennsylvania. 

*  *  » 

Robert  W.  Lucas,  who  has 
been  editor  of  the  Hartford 

(Conn.)  Times  for  several 
years,  will  lie  the  new  chief  of 
bureau,  with  Jacx  Ger.mond, 
news  editor,  moving  up  to  as¬ 
sistant. 

*  *  * 

Frank  A.  Lamphier  Jr.,  for¬ 
merly  on  the  advertising  sales 
staff  of  the  Meriden  (Conn.) 
Journal  —  to  the  Wethersfield 
(Conn.)  Post  as  ad  manager. 


At  last, 

a  CARE 
package 
for 

executives 

Send  a  gift  certificate  for  a 
candlelight  dinner-for-two.  Pre¬ 
pared  by  Dan  Stampler's  Steak 
Joint  in  Greenwich  Village. 
Delivered  sizzling  hot  to  the 
home  of  an  overprivileged 
friend. 

Dinner  includes: 

2  jumbo  shrimp  cocktails 
2  extra-thick  sirloin  steaks 
2  tossed  green  salads  with  dressing 
2  baked  Idaho  potatoes 
2  portions  of  Stampler’s  cheese  cake 
dinner  rolls,  butter 
dinner  candles  and  holders 

An  intimate  gift  for  all  occasions. 
Even  Christmas.  Only  $20  complete. 

CALL  CH  2-0009  The  Steak  Joint 

Diners  •  Amex  •  Carte  Blanche 


Aijiert  (Jack)  Ahern,  Ca|)i- 
tol  corfcspondent  for  the  New 
Haven  (Conn.)  Register  since 
1957,  has  resigned  to  become  an 
aide  to  Governor  Dempsey.  The 
salary  is  $10,820.  Keith  Schon- 
ROCK,  who  becomes  executive 
aide  to  the  governor,  is  a  for¬ 
mer  Capitol  correspondent  for 
the  Hartford  Courant. 

*  *  * 

Noel  E.  Tomas,  former  re¬ 
porter-photographer*,  Kansas 
City  (Mo.)  Star — named  public 
r*elations  assistant  to  City  Man¬ 
ager  Elisha  Freedman  of  Hart¬ 
ford,  Conn. 

*  *  * 

Robert  E.  Beaupre,  public  af¬ 
fairs  editor  and  columnist  since 
1962  for  the  Burlington  (Vt.) 
Free  Press,  previously  executive 
editor  in  a  43-year  career* — re¬ 
tired. 

*  «  * 

Robert  J.  SELTZNHtt  —  ap¬ 
pointed  managing  editor  of  the 
Haily  Calumet,  Chicago,  after 
editorial  jobs  with  Press  Pub¬ 
lications,  Elmhur*st,  Ill.;  Kansas 
City  (Kans.)  Daily  Kansan; 
Wichita  (Kans.)  Daily  Eagle 
and  Stevens  Point  (Wis.)  Daily 
Journal. 

*  *  * 

Jack  Guinn  —  replaces  Del 
Carnes,  now  dr-ama  editor,  as 
tv-i*adio  editor  of  the  Denver 
Post.  Guinn  foi*merly  wrote  a 
humor  column. 

*  *  * 

Harry  Farrar  —  resigned  as 

spor-ts  columnist  of  the  Denver 

Post  to  become  general  assign¬ 
ment  repoi*ter*  of  the  Post. 

*  * 

Howard  Kaplan — from  head 
of  Denver  Post  copy  desk  to  the 
public  relations  depar-tment  of 
the  Oil,  Chemical  and  Atomic 
Workers,  AFL-CIO,  in  Denver. 
(On  one-year*  leave  of  absence.) 
*  *  * 

Ricii.ard  Woodbury — to  gen- 
er'al  assigrrnrerrt  of  Time-Life 


Cleland  Campbell  Guylay 

JOHN  H.  CLELAND  moves  from  Klau-Pieterson-Dunlap  advertisirq-public 
relations  agency,  Milwaukee,  to  Miehle-Goss-Dexter.  In,c.  as  director  of  public 
relations  for  the  big  Chicago-based  manufacturer  of  printing  equipment. 

JOHN  E.  CAMPBELL,  auditor  since  January,  1964,  goes  up  another  notch 
to  treasurer  of  the  Tribune  Publishing  Co.,  Oakland,  Calif.  He  succeeds 
Harold  Foresterer  who  is  winding  up  a  5+-year  career. 

L.  RICHARD  GUYLAY,  president  of  Infoplan,  public  relations  unit  of  the 
Interpublic  Group  of  Companies,  is  the  new  president  of  the  Public  Relations 
Society  of  New  York.  The  society,  formed  in  1942,  has  a  membership  limited 

to  50. 

Inc.,  New*  York,  from  the  Detv-  R.  M.  Frost,  president/gen- 
ver  Post  copy  desk.  eial  manager  of  the  Beaumont 

*  *  *  (Tex.)  Enterprise — president  of 

Galen  K nickel  —  promoted  the  Chamber  of  Commerce. 


Inc.,  New*  York,  from  the  Den¬ 
ver  Post  copy  desk. 

*  *  * 

Galen  K nickel  —  promoted 
to  circulation  director  of  the 
Denver  Post,  replacing  Myron  W.  Ward  Marsh,  movie  critic 
Peterson,  who  w*ill  head  special  of  the  Cleveland  (0.)  Plain 
circulation  projects.  Mr.  Knickel  Dealer,  received  a  company 
had  been  assistant  business  check  for  $2,500  when  he  marked 
manager  since  July.  the  50th  anniversary  of  his  em- 

*  *  *  ployment  w’ith  the  paper  last 

G.  Kenner  Bush  Jr. — from  w*eek. 

assistant  publisher  to  publisher  ♦  *  * 

of  the  Af/iens  (0.)  Messenger,  Thomas  J.  HiLS,  former  Flor- 
succeeding  his  father,  Gordon  ida  newspaperman — named  di- 
K.  Bush,  who  died  recently  rector  of  public  relations  for 

*  ♦  *  Cobbs  Country  Restaurants  and 

•Albert  N.  Nibling,  editor/  Gift  Shoppes. 

publisher  of  the  Sherman  Demo-  *  *  + 

crat — new*  president  of  the  Tex-  Daryl  M.  Hall,  managing edi- 
as  Daily  Newspaper  Associa-  tor  of  the  Ellensburg  (Wash.) 
tion.  Daily  Record — named  managing 

*  ♦  ♦  editor  of  the  Coffey ville  (Kan.) 

Mark  Thayer  —  from  AP,  Journal,  succeeding  Tro  Blank- 

San  Francisco,  to  AP,  Salt  Lake  unship  named  Topeka 
City.  He  served  an  internship  er  for  the  ( Kan.) 

in  London  with  Radio  Newsreel  Beacon.^  ^  ^ 

at  the  BBC.  „  ^ 

Bill  Colvin,  editor  of  the 

!  Manhattan  (Kan.)  Mercury  — 
I  president  of  the  Kansas  State 
Park  and  Resources  Authority. 

I  *  *  if 

Stannib  Anderson,  reporter 
Q  for  the  Topeka  (Kan.)  Capttoi- 

Journal — winner  of  the  Marian 
Moore  Downey  Aw*ard  for  re¬ 
porting  on  mental  health. 

*  *  * 

li — fully  exploined  In  _  ^  i. 

Russell  Townsley,  publish¬ 
er  of  the  Russell  (Kan.)  Daily 
News — president  of  the  Cham¬ 
ber  of  Commerce. 

*  >«<  • 

•vice  Lois  Smith,  society  editor  of 

202  296-6800  Ottawa  (Kan.)  Hendd 

named  woman  of  the  year  by 
the  Business  and  Professional 
_  Women’s  Club. 
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The  Issues  Facing  Congress 


— pros — cons — history- 


Congressional  Quarterly  Service 
1735  K.  St.,  N.W.,  Woshinaton,  D.  C.  20006 


outlook — fully  explained  in 


202  296-6800 


in  the  news 


Taubman  Kauffmann  Hodqe 

HOWARD  TAUBMAN  becomes  the  New  York  Times'  critlc-at-larqc,  after 
being  its  drama  critic  for  five  years,  and  reporter  and  music  criiic  for  30 
years  before  that.  He  is  taking  over  a  title  vacated  last  June  by  Brooks 
Atkinson. 


STANLEY  KAUFFMANN  comes  to  the  New  York  Times  on  Jan.  I  to  be 
drama  critic.  He  has  been  theatre  critic  for  Channel  13  (educational  tv 
station)  and  film  critic  for  the  New  Republic.  He  is  a  former  actor  and 
stage  manager  and  is  the  author  of  more  than  40  published  plays. 

ERNEST  T.  (TOM)  HODGE  has  been  appointed  executive  editor  of  the 
Johnson  City  (Tenn.)  Press-Chronicle  where  he  has  been  general  news  editor 
since  1957-  previously  telegraph  editor  and  reporter  since  1948,  except  for 
army  service 


Mike  Steele,  reporter  for  the 
Hutchinston  (Kan.)  News  —  to 
the  .staff  of  the  Topeka  (Kan.) 
Capitol- Journal. 

*  * 

Kent  Clark  and  Joe  Gun¬ 
nels,  formerly  associated  with 
Topeka  retail  stores,  and  Jim 
Walker,  a  member  of  the  clas¬ 
sified  advertising  department  of 
the  Topeka  (Kan.)  Capital- 
Journal — new  members  of  the 
Capital-Journal  display  adver¬ 
tising  staff,  succeeding  Bill 
Osborne — to  the  staff  of  the 
^oufhwe.st  Daily  Times  in  Lib¬ 
eral,  Kan.;  Hal  Moirison  — 
who  returned  to  his  former  res¬ 
idence  in  Kansas  City,  and  Ken 
Leigh — who  moved  to  classified 
advertising. 

*  If  * 

Jim  Keith,  circulation  man¬ 
ager  of  the  Winfield  (Kan.) 
Daily  Courier — to  same  position 
with  the  Hn.sfin(fs  (Neb.)  Trib¬ 
une. 

♦  *  ♦ 

Mrs.  Marqi'ite  Whitaker, 
with  the  advertising  depart¬ 
ment  of  the  Garden  City  (Kan.) 
Telegram  —  to  the  advertising 
staff  of  the  Parsons  (Kan.) 
Sun. 

*  *  * 

John  F.  MuELLra — from  re¬ 
porter- rewrite  staff,  Detroit 
(Mich.)  Free  Press  to  Camp- 
hell-Ewald  advertising  agency. 

♦  *  ♦ 

Richard  A.  Jurchen,  adver¬ 
tising  salesman  for  John  P. 
Scripps  Newspapers  since  1959 
— to  public  relations  and  pro¬ 
motion  manager,  Ventura  (Cal¬ 
if.)  Star-Free  Press. 


in  1952-54. 

Elias  A.  Me  Quaid,  ex-new.s- 
paperman — apjiointed  as  direc¬ 
tor  of  the  New'  Hampshire  Di¬ 
vision  of  Economic  Develop¬ 
ment  at  $12,000  a  year. 

*  *  If 

Nbls  Hamilton — from  Van¬ 
couver  (R.  C.)  Sun  staff  to  Van¬ 
couver  Life  magazine  as  assist¬ 
ant  to  the  editor. 

*  *  * 

Earl  Smith — from  Vaneou- 
I'er  Life  to  Vancouver  (B.  C.) 
.Sun  in  former  .iob  as  photo  edi¬ 
tor. 

*  *  m 

Frank  E.  Fiske  Jr.,  former 
Ohio  newspaper  reporter  — 
named  manager  of  public  rela¬ 
tions  for  Carling  Brewing  Co., 
Cleveland. 

*  *  « 

Ben  Lewis — from  sports  edi¬ 
tor  to  city  editor  of  the  Wausau 
(Wis.)  Daily  Record-Herald. 
succeeding  Ernest  R.  Boileau, 
city  editor  for  30  years,  who 
retired.  Greg  Zurn — promoted 
to  sports  editor. 

*  *  * 

W.  W.  McClanahan  Jr.,  a 
former  managing  editor  of  the 
Toledo  (O.)  Times — named  vice- 
president  for  public  informa¬ 
tion  of  the  National  Coal  Policy 
Conference,  Washington. 

*  *  * 

John  Moran — from  reporter 
to  associate  editor  of  the  Lynn 
(Mass.)  Daily  Evening  Item. 

*  *  * 

Larry  Wolters,  radio  critic 
on  the  Chicago  Tribxine  since 
1929  and  its  radio-tv  editor  in 
recent  years,  is  retiring  Dec.  31. 
He  will  continue  to  write  a  Sun¬ 
day  magazine  column. 
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Field  and  Gore  Join 
Management  Board 

Chicago 

•Marshall  Field,  assistant  gen¬ 
eral  manager  of  the  Chicago 
.Sun-Times  and  Daily  News,  and 
Quentin  Gore,  managing  editor 
of  the  Sun-Times,  have  been 
elected  members  of  the  new.s- 
paper  division  executive  com¬ 
mittee  and  management  board. 

Mr.  Field  was  elected  a  direc¬ 
tor  of  the  Field  corporation  in 
September,  shortly  after  his 
father’s  death.  He  also  was 
elected  a  director  of  Field  En¬ 
terprises  Educational  Corpora¬ 
tion  and  Field  Communications 
Corporation. 

Mr.  Gore  is  the  desigrner  of 
the  Sun-Times  Type  and  Makeup 
.Manual  which  is  widely  used  by 
journalism  instructors  and  edi¬ 
tors  throughout  the  country. 

*  *  * 

Douglas  Scott,  formerly  with 
the  San  Francisco  Examiner  for 
10  years — now  classified  promo¬ 
tion  manager  of  the  Philadelphia 
Bulletin. 

*  *  * 

Kenneth  W.  Warren,  a  for¬ 
mer  Burlington  (Vt.)  Free 
Press  ad  salesman  and  lately  an 
insurance  salesman — now  adver¬ 
tising  manager  of  the  Vermont 
Catholic  Tribune. 

*  *  * 

Lee  Stillwell,  a  member  of 
the  staff  of  the  Covington  (Ky.) 
Kentucky  Post  since  March, 
1963 — named  city  editor. 

*  ♦  ♦ 

Richard  Macdonald,  former 
Moncton  (N.  B.)  Times  re¬ 
porter — named  sports  editor  and 
education  reporter  for  the  Rich¬ 
mond  (B.  C.)  Review. 

♦  «  * 

Robert  N.  Golden — from  the 
district  circulation  staff  of  the 
Jackson  (Miss.)  Clarion  Ledger 
and  News  to  circulation  manager 
Jennings  (La.)  Daily  News. 


Dave  Baity,  formerly  of  the 
.Mt.  Holly  (N.  C.)  News  and 
Kings  Mountain  Herald — now’ 
Gaston  County  editor  of  the 
Gastonia  (N.  C.)  Gazette,  suc¬ 
ceeding  Ray  Jimison — now  city 
editor.  Lyle  R.  Edwards — from 
city  editor  to  copy  desk.  Del 
Lazenby — from  features  to  gen¬ 
eral  news.  Craig  Deanhardt, 
formerly  writh  the  Greenville 
(S.  C.)  News — on  the  county- 
side. 

*  *  « 

Al  Schmadl,  managing  edi¬ 
tor  of  the  Grand  Island  (Nebr.) 
Daily  Independent — chairman  of 
the  Nebraska  AP  Newspaper 
Members  As.sociation. 

•  *  * 

Andrew  J.  Fogas — from  re¬ 
tail  advertising  manager  to  ad¬ 
vertising  manager  of  the  Perth 
.Amboy  (N.  J.)  Evening  News. 
He  has  worked  for  the  paper 
since  1946. 

*  *  * 

Steve  Emerine — from  re- 
porter-rewrite  to  assistant  city 
editor  of  the  Tucson  (Ariz.) 
Daily  Citizen.  Ted  Turpin — 
from  political  writer  to  business- 
financial  writer.  Jack  Magee — 
from  night  police  reporter  to 
political  writer. 

{Continued  on  page  32) 

Everything 
in  Baltimore 
revolves  arounil 

THE  SUN 


Morttlng 

Evening 

Sunday 


That's  why 
The  Sunpapers 
carry  more  than 
70% 

of  all  advertising 
in 

Baltimore 

metropolitan 

newspapers. 

National  RepresenUtmes: 
CieiiMier,  Woodward,  O'Mara  &  Ormabo' 
New  York,  ban  Francisco.  Los  Angeles. 
Chicago,  Detroit,  Atlanta.  Philadelphia, 
Minneapolis 
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EQUIPMENT 
IS  GOOD 
EQUIPMENT 

In  addition  to  the  tradition¬ 
al  Wood  standard  of  high 
quality  and  precision  con¬ 
struction,  every  Wood  machine  is  backed  by 
years  of  intensive  research  and  field  testing. 
The  slogan  “If  it’s  Wood  .  .  .  It's  good"  is  not 
just  an  idle  statement  .  .  .  it’s  a  fact! 
NEWSPAPER  LETTERPRESS  EQUIPMENT  ■  The 
Wood  Custon(  75  ■  The  Scott  Super  70  ■  The 
Scott  Standard  70  ■  Wood  Five 
Color  Unit  ■  Scott  Four  Color 
Unit. 

WEB  OFFSET  PRESSES— Four 
plate  wide  Newspaper  and 
Commercial  web  offset  presses. 

STEREOTYPE  EQUIPMENT  — 

NEW  STANDARD  PONY  AUTO- 
PLAIE  —  NEW  HEAVY  DUTY 
PONY  AUTOPLATE  ■  Tension- 
plate  Heavy  Duty  Autoplate  ■ 

Special  Autoplate  ■  Special 
Tensionplate  Autoplate  ■  Super- 
matic  Autoplate  ■  Tensionplate 
Supermatic  Autoplate  ■  Color  Plate  Pre-Reg¬ 
istering  Machine  ■  Tensionplate  Automiller. 

AUXILIARY  STEREOTYPE 
EQUIPMENT  ■  Wood  Mat 
Pre-Dryer  ■  Wood  Vac- 
uum  Mat  Former  ■ 
Wood  Curved  Plate  Rout- 
^  er  ■  Wood  Router  Bit 

'  Sharpener. 

WEB  CONTROL  and  CONVERTING  EQUIPMENT 

■  Doctor  Machines  Slitter-Re-winders  ■  Web 
Guides  ■  Slitters  ■  Unwind-Rewind  Stands 

■  Turret  Stand  Unwinds-Rewinds. 

SPECIAL  PRODUCTS  ^ _ _ 

■  Wood  Type  tape 
Perforators  ■  Wood 
On-line  Blenders  ■ 

Wood  Off-line  Blend¬ 
ers  ■  Wood  Five  Ram 
Direct  Pressure  Press 

■  Wood  Proof  Press. 


We 

tkehUmre 

today! 

TOO® 
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.41*  Board  Slate 
To  Be  Named  Jan.  25 

The  nominating  committee  of 
the  Associated  Press  will  meet 
at  general  offices  in  New  York 
Jan.  25  to  select  candidates  for 
the  posts  of  six  directors  whose 
terms  expire  in  April. 

Headed  by  Pe^n  Anderson 
of  the  Macon  (Ga.)  News  and 
Telegraph,  the  committee  under 
the  AP  By-laws  must  nominate 
no  less  than  two  members  as 
candidates  for  each  vacancy. 

The  directors  whose  terms  will 
expire  are: 

Paul  Miller,  Rochester  Thnes- 
Union  and  Democrat  &  Chron¬ 
icle. 

W.  D.  Maxwell,  Chicago  Trib¬ 
une. 

George  W.  Healy  Jr.,  New 
Orleans  Times-Picayune. 

Gene  Robb,  Albany  Knicker¬ 
bocker  News  and  Times-Union. 

William  F.  Knowland,  Oak¬ 
land  Tribune. 

Max  E.  Nussbaum,  Moultrie 
(Ga.)  Observer. 

Maxwell  and  Healy  are  not 
eligible  for  renomination,  both 
having  served  three  consecutive 
three-year  terms.  Miller,  as  pres- 
itlent,  is  exempt  from  that  rule. 
• 

•Military  Critic 

San  Diego 

Maj.  Gen.  Thomas  A.  Lane, 
who  recently  retired  from  the 
Army  at  the  age  of  55  to  write 
about  U.S.  military  policy,  has 
been  appointed  military  affairs 
columnist  for  the  San  Diego 
Evening  Tribune.  He  holds  the 
Distinguished  Service  Medal  for 
work  with  General  MacArthur 
in  the  Pacific  during  World  War 
II.  He  is  opposed  to  what  he 
considers  excessive  concentration 
of  power  in  the  Pentagon  in  the 
hands  of  civilians. 

• 

2  Scholars  Nanietl 

Dekalb,  Ill. 

Two  Northern  Illinois  Univer¬ 
sity  students,  Eugene  D.  Mus- 
tain  of  Waukegan  and  Donald  J. 
Turskey  of  Cary,  are  the  first 
winners  of  the  Aurora  Beacon- 
News  journalism  scholarships. 
The  awards  are  to  be  given  an¬ 
nually  to  an  NIU  freshman  and 
junior  to  cover  tuition  and  fee 
costs  for  one  year.  They  were 
inaugurated  by  Warren  Taylor, 
editor  and  publisher  of  the 
.Aurora  Beacon-News. 

• 

With  Bed  Cross 

Buffalo,  N.  Y. 

Mrs.  Janet  B.  Hughes,  former 
women’s  editor  of  the  Buffalo 
Courier-Express  has  been 
named  director  of  public  infor¬ 
mation  services  for  the  Buffalo 
Chapter  of  the  American  Red 
Cross. 
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Editors  Elect 

boSTON 

William  L.  Plante  Jr.,  (“ditor 
and  general  manager  of  the 
Newburyport  News,  was  elected 
president  of  the  New  England 
Society  of  Newspaper  Editors 
at  a  meeting  here  this  week.  He 
.succeeds  Ru.ssell  C.  D’Oench  Jr. 
of  the  Middle  tmvn  (Conn.) 
Press. 

• 

Ill  Civil  Rights  Job 

Washington 

George  Pitts,  a  member  of 
the  Chicago's  American  staff, 
has  been  appointed  civil  rights 
coordinator  for  the  Great  Lakes 
region  of  the  Office  of  Economic 
Opportunity.  He  is  a  former 
managing  editor  of  the  Pitts¬ 
burgh  Courier. 

• 

Bowater  Sales  Mgr. 

Joseph  A.  Logan  has  been  aj)- 
pointed  regional  sales  manager. 
Southeast,  for  the  Bowater 
Paper  Company.  He  succeeds  R. 
E.  Watt,  vicepresident,  who  has 
l)een  assigned  other  managerial 
and  .sales  duties. 

*  «  « 

Marvin  W.  Schwartz  — 
named  chief  photographer,  San 
Juan  (P.  R.)  Star. 

*  *  * 

Bill  Kerr,  former  newspaper¬ 
man  in  cities  across  the  U.S. — 
now  teaching  Modern  History  at 
the  University  of  St.  Andrews, 
Scotland.  He  earned  Ph.D.  at 
Cambridge. 

*  t  * 

B.  J.  Wemhoff — from  gener¬ 
al  manager  to  publisher  of 

.Automotive  News,  weekly  trade 
newspaper.  Robert  M.  Finlay 
— from  editorial  director  to  edi¬ 
tor.  Both  are  former  Detroit 
Free  Press  reporters. 

*  ♦  ♦ 

Jim  Ciii  rch,  a  graduate  of 
Fresno  State  Journalism  School 
— to  the  staff  of  the  AP  at  Port¬ 
land,  Oregon,  replacing  William 
Duncan. 

• 

Change  in  Union 

Cincinnati 

John  Woods,  president  of  Cin¬ 
cinnati  Printing  Pressmen’s 
Union  for  20  of  the  past  34 
years,  has  been  defeated  for  re- 
election  by  Harold  R.  Correll. 
The  vote  was  34  to  33.  Both  Mr. 
Correll  and  Mr.  Wood  are  em¬ 
ployed  at  the  Enquirer. 

• 

StatcHulc  Title 

Bridgeport,  Conn. 

The  Bridgeport  Sunday  Her¬ 
ald,  a  statewide  tabloid,  has 
changed  its  name  to  the  Con- 
necticut  Sunday  Herald.  It  was 
purchased  recently  by  William 
Loeb,  publisher  of  the  .Won- 
cheater  (N.  H.)  Union  Leader, 
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We  feel  that  the  only  word  to  describe 
this  machine  is  Great! 

says  William  Owen.  Prcxiuction  Manager 
The  Fayetteville  (N.  C.)  Observer 

“In  September  1964  we  installed  our  first  tape-operated  Linotype 
Elektron  machine.  We  were  so  pleased  with  this  machine  and  the 
extra  linage  we  were  getting  from  it  that  we  now  have  five  Elektrons. 
The  last  machine  we  ordered  turned  out  to  be  the  1000th  Elektron 
sold  by  Mergenthaler. 

“The  tapeniperated  Elektrons  have  made  it  possible  for  us  to  elimi¬ 
nate  all  overtime  and  make  the  work  easier  for  the  Linotype  opera¬ 
tors  on  the  manual  machines,  which  set  only  corrections,  heads  and 
cutlines. 

“Our  copy  hook  before  we  put  Elektrons  into  operation  was  never 
empty;  now  it  stays  clean  practically  all  the  time. 

“Our  congratulations  to  Mergenthaler  for  the  improvements  they  have 
made  in  linecasting  machines  by  their  engineering  of  the  Elektron!’ 
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CLASSIFIED  CLIMC 


‘Name  Your  Ad- Visor’ 
Pulls  22,000  Votes 

By  Stan  Finsness. 

CAM.  Providenre-Journal-Bullelin 


Get  your  readei  s  to  vote  for 
their  “Miss  Ad-Visor”  by  placing 
classified  ads  and  all  kinds  of 
things  start  to  happen. 

Bill  Backvold,  CAM  of  the 
Montgomery  (Ala.)  Advertiser, 
ran  a  month-lonp  “popularity” 
contest  featuring  his  telephone 
salesgirls  and  ended  up  with  a 
new  awareness  of  Want  .Ads  in 
Montgomery,  a  promotion  angle 
that’s  good  all  year  long — plus 
respectable  gains  in  business. 

“The  contest  was  born  acci¬ 
dentally,”  Mr.  Backvold  reports. 
“We  were  well  into  the  second 
year  of  reorganizing  and  up- 
grrading  our  classifie<l  depart¬ 
ment.  We  had  attacked,  in  order, 
our  pay  scales,  bonus  system, 
our  training  and  retraining.  Our 
people  responded  magnificently 
and  set  new  records  all  along  the 
way. 

“We  had  lieen  looking  for 
some  means  of  recognition,  and 
it  started  with  our  using  photo¬ 
graphs  of  Ad-Visors  in  promo¬ 
tion  ads.  From  this  we  developed 
the  idea  of  .selecting  “Miss  Ad- 
Visor”,  and  we  turned  the  whole 
thing  into  a  reader  i)articipation 
event.  By  mailing  in  a  coupon 
that  appeared  each  day  in  the 
classified  section;  classified  ads 


ATTENTION: 

CLASSIFIED  ADVERTISING 
MANAGERS 

ASSISTANT  CLASSIFIED 
MANAGERS 

We're  looking  for  a  young,  ener¬ 
getic  leader  to  manage  our  Classi¬ 
fied  Advertising  Department. 

Must  have  strong  administrative 
and  sales  management  ability. 
You  will  guide  the  sales  develop¬ 
ment  of  a  growing  Classified 
Advertising  operation  that  serves 
more  than  226,000  subscribers 
daily  and  250,000  on  Sunday  in 
Northern  California's  largest  mar¬ 
ket — Metropolitan  Oakland. 

If  you  think  you're  the  right 
person,  send  full  resume,  refer¬ 
ences,  minimum  salary  require¬ 
ments  to: 

Roy  Boody,  Advertising  Director 
OAKLAND  TRIBUNE 
401— 13th  Street 
Oakland,  California  94612 

All  replies  held  confidential. 

AN  EQUAL  OPPORTUNITY  EMPLOYER 
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(with  each  day  of  the  run  count¬ 
ing  as  a  vote),  readers  could 
vote  for  their  favorite  girl.” 

Mailed-in  coupons  counted 
only  after  the  girl  made  a  per¬ 
sonal  “thank  you”  call  to  the 
voter.  Each  salesgirl  worked 
with  a  team  member  from  the 
counter  .staff.  They  wrote  and 
laid  out  their  own  “vote-for-me” 
promotion  ads  that  ran  twice  a 
week. 

The  contest  drew  over  22,000 
votes,  with  3,150  coming  from 
coupon  write-ins.  Mr.  Backvold 
reports  a  gain  of  2,603  inches 
for  the  month  of  the  contest  and 
a  $12,000  increase  in  revenue. 
.Ad  count  was  up  3,601. 

Besides  cash  prizes  special 
share-of  bonus  awards  were 
made  to  the  top-ranking  teams. 
The  winning  Ad-Visor  and  her 
teammate  will  visit  newspapers 
in  nearby  cities  by  private  plane 
during  International  Want  Ad 
Week  next  March,  and  the  win¬ 
ning  salesgirl  will  take  part  in 
the  Montgomery  Advertiser’s 
and  civic  promotions  throughout 
the  year.  She  will  appear  in 
virtually  all  of  the  newspaper’s 
promotion  ads  and  will  be  a 
hostess  at  all  special  events 
spon.sored  by  the  newspaper. 

Cuniplaints  Minimized 

Besides  ads  and  revenue,  some 
of  the  other  by-products  of  the 
contest  included  a  marked  drop 
in  complaints  (Mr.  Backvold 
.said  he  received  only  one  irri¬ 
tated  customer  call  during  the 
entire  month.)  Charge-offs 
dropped  to  an  all-time  low.  Re¬ 
sults  and  kills  picked  up. 

“Even  though  the  teams  were 
competing  and  the  rivalry  was 
high,”  says  Mr.  Backvold,  “team¬ 
ing  a  counter  girl  with  an  Ad- 
Visor  worked  out  very  well 
and  cooperation  improved  all 
through  the  department.  The 
rest  of  the  newspaper  caught  the 
spirit  of  the  thing  with  staffers 
all  through  the  building  urging 
their  friends  and  neighbors  to 
vote  for  their  favorite  girl.  The 
whole  town  got  in  on  the  act.” 

Leslie  P.  Daughtry,  adver¬ 
tising  director  of  the  Advertiser, 
said:  “I  believe  this  was  one  of 
the  finest  single  promotions  we 
have  ever  carried,  and  I  think 
the  results  will  manifest  them¬ 
selves  in  business  for  months 
and  even  years  to  come.  Thou- 
.«ands  of  Alabama  citizens,  many 


of  them  for  the  first  time,  l)ecame 
aware  of  Advertiser-Journal 
classified  ads.  Another  impor¬ 
tant  l)enefit  we  gained  from  this 
contest  was  a  new  spirit  of  co¬ 
operation  and  increased  morale 
among  our  own  employes.” 

Mr.  Backvold,  who  claims  to 
have  developed  writer’s  cramp 
after  being  deluged  with  re¬ 
quests  for  information  about 
“How  to  Buy  a  Home  Forum” 
held  earlier  this  year  said,  “This 
time  we  did  a  brochure.  Anyone 
who  wants  information  on  what 
we  feel  was  a  pretty  successful 
promotion  can  get  one  as  long  as 
the  supply  lasts.  Just  write.” 

(Note  to  Bill  Backvold:  why 
not  next  time  tie  in  linage?  Each 
line— one  vote  X  nnmher  of 
days?) 

Geor^ia-Alabaina 
4d  Winners  Posted 

Birmingham,  Ala. 

Winners  in  the  adv'ertising 
competition  of  the  Georgia-Ala- 
bama  Newspaper  Advertising 
Executives  Association  have 
been  announced  by  Les  Daugh¬ 
try,  president,  of  the  Montgoon- 
ery  Advertiser  and  Journal.  His 
own  papers  walked  off  with  first 
prize  for  general  excellence,  the 
runners-up  being  the  Huntsville 
T  i  m  e  s  and  the  Birmingham 
Xctvs,  in  the  over-30,0()0  class. 
The  under-30,000  class  prizes 
went  to  the  (ladsdcn  Times,  the 
Florence  Times  and  the  (laines- 
villc  Times. 

Citations  for  the  best  use  of 
color  in  retail  or  classified  were 
awarded  to  the  Decatur  Daily, 
W  a  y  c  r  o  s  s  Journal  -  Herald, 
(lainesville  Times,  Birmingham 
News,  Columbus  Ledger  and 
Huntsville  Times. 

• 

Robb  PR  Director 
For  United  Funds 

James  P.  Robb,  director  of 
editorial  services  for  United 
Community  Funds  and  Councils 
of  America,  has  been  appointed 
that  organization’s  director  of 
public  relations,  effective  Janu¬ 
ary'  1.  The  appointment  was  an¬ 
nounced  by  Henry  Weber, 
UCFCA’s  associate  executive 
director-public  relations. 

A  memlier  of  the  UCFCA 
staff  since  1962,  Mr.  Robb  was 
formerly  public  relations  direc¬ 
tor  of  the  Community  Chest  and 
Councils  of  the  Greater  Van¬ 
couver  (B.  C.)  Area. 

• 

Harlell  Joins  R&F 

Ruder  and  Finn,  a  New  York 
public  relations  firm,  has  em¬ 
ployed  Ralph  Hartell,  formerly 
director  of  public  relations  for 
the  Bureau  of  Advertising, 


RPI  Replace*; 

By  UPI  Service 
Of  Voice  Stories 

An  agreement  was  reached 
this  week  whereby  United  Press 
International  will  make  avail¬ 
able  its  full  audio  news  services 
to  the  broadcast  station  clients 
of  Radio  Press  International 
(RPI),  effective  January  1. 

The  arrangement  was  an¬ 
nounced  by  Mims  Thomason, 
president  and  general  manager 
of  UPI,  and  R.  Peter  .Straus, 
jiresident  of  Straus  Broadcast¬ 
ing  Group,  which  owns  and  oper¬ 
ates  RPI  and  operates  four 
radio  stations  in  New  York 
State.  RPI  service  will  be  dis¬ 
continued  on  Dec.  31,  and  UPI 
.Audio  will  immediately  liecome 
available  in  its  place  to  ))rovide 
the  same  full  range  of  audio 
services  that  RPI  has  been 
supplying. 

UPI  Audio,  directed  by  Peter 
S.  Willett  as  general  manager, 
and  Scott  Peters  as  news  direc¬ 
tor,  offers  broadcasters  an  aver¬ 
age  of  65  voice  stories  a  day, 
most  of  them  told  by  those 
actually'  making  the  news. 

In  addition,  UPI  Audio  sub- 
.scribers  receive  an  average  of 
five  special  reports  daily  on 
major  news  events;  two  daily 
rejiorts  from  the  New  York 
Stock  Exchange;  a  daily  farm 
show  and  reports  on  business, 
finance,  sports  and  the  United 
Nations. 

• 

Wat  wood  Write  Ads 
For  Doreimis  &  Co. 

Warren  G.  Watwood  has 
joined  Doremus  &  Company, 
national  advertising  and  public 
relations  agency,  as  a  copywriter 
in  the  creative  department.  He 
was  a  copy  supervisor  with 
Ogilvy’,  Benson  &  Mather. 

He  is  the  author  of  the  book, 
“Lady  Loverly’s  Chatter,”  a 
satire  on  “Lady’  Chatterly’s 
Lover”  published  in  England 
and  New  York. 

• 

Vistaliiiers  in  .4ds 
For  Allefslieny  Line 

Pittsburgh 

Introducing  jet-powered  Vi^ 
talinei's,  Allegheny  Airlines  is 
running  a  series  of  four  to  ten 
10.50-line  and  500-line  adver¬ 
tisements  in  daily’  newspapers 
in  each  of  24  cities  served  in 
Pennsylvania,  Ohio,  Kentucky, 
West  Virginia,  Maryland,  New 
Jersey,  Connecticut,  and  Mm- 
sachusetts,  and  in  the  District 
of  Columbia  and  Long  Island. 

Ketchum,  Macleod  &  Grove 
Inc.,  is  the  agency. 
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A  scene  from  Jacques-Yves  Cousteau’s  WORLD  WITHOUT  SUN,  a  Columbia  Pictures  Release 


Harvesting  Deep-Sea  Wealth 
Gets  Big  Boost 

from  Republic  Steel  Research 


Despite  the  forbidding,  frigid  dangers  of  the  ocean  depths, 
man  is  slowly  beginning  to  extract  the  tremendous  wealth 
of  food,  fuel,  and  minerals  held  captive  for  billions  of  years. 

Republic  has  developed  superstrength  steels  forecasting 
dramatic  possibilities  for  undersea  operations.  These  steels 
have  twice  the  water-pressure  resistance  of  steels  of  the 
same  weight  presently  being  used. 

Now,  Republic  has  developed  a  new  welding  system  of 
procedures,  methods,  and  material  that  makes  these  super¬ 
strength  steels  immediately  usable.  This  new  alloy  system 
provides  strength  and  toughness  at  the  welded  joints  equal 
to  that  of  the  superstrength  steel  itself. 

This  opens  the  door  to  practically  any  future  design 
and  size  of  undersea  vessels  and  structures — because  this 
new  welding  alloy  system  requires  no  reheating  after 


This  STEELMARK  of  the  American  Steei 
Industry  on  a  product  assures  you  it  is 
modern,  versatile,  economical  Steel.  LooK 
for  it  on  products  you  buy. 


fabrication  and  welding. 

Republic  Steel  research  and  production  capabilities 
continue  to  pioneer  the  long  reach  of  steel  into  new  and 
unknown  uses,  anticipating  needs  of  the  future.  However, 
expenditures  on  facilities  for  modern  research  and  new 
products  can  only  be  made  when  adequate  profits  are 
available.  Unfortunately,  in  the  steel  industry  profits  are 
far  below  those  of  other  industries.  Our  ability  to  con¬ 
tinue  to  serve  the  nation  in  the  future,  as  we  have  in  the 
past,  will  depend,  in  a  large  degree,  on  the  adequacv  of 
our  profits. 

REPUBLIC  STEEL 

CORPORATION 

CLEVELAND.  OHIO  44101 


WANT  TO  KNOW  MORE  ABOUT  STEEL  ECONOMICS? 

Write  for  Dr.  Jules  Beckman’s  report  clarifying  the  steel  industry's  position 
and  influence  in  the  nation's  economy. 


OSU  Keeps 

Journalism 

Emphasis 

COLIIMBI’S,  O. 

A  curriculum  emphasizing 
journalistic  competence  and  a 
faculty  of  professional  news¬ 
men  were  given  credit  for  the 
record  number  of  first  places 
won  by  Ohio  State  University 
journalism  students  at  the  an¬ 
nual  convention  of  Sigma  Delta 
Chi,  professional  journalistic  so¬ 
ciety. 

“All  of  our  15  faculty  mem¬ 
bers  are  tested  professionals,” 
said  Paul  Barton,  acting  direc¬ 
tor  of  Ohio  State’s  School  of 
Journalism.  “Senior  men,  as  well 
as  newcomers,  teach  the  funda¬ 
mentals  of  reporting  and  edit¬ 
ing. 

“They  instruct  students  in  the 
outlook  and  skills  they  will  need 
as  professional  journalists,  and 
they  back  up  their  teaching  with 
what  they’ve  learned  in  years 
of  experience.” 

Ohio  State  students  won  8  of 
14  first  place  awards  at  the  an¬ 
nual  convention  of  Sigma  Delta 
Chi  in  Los  Angeles.  Eighty- 
eight  colleges  were  eligible  for 
the  competition. 

It  was  the  third  straight  year 
that  Ohio  State  has  won  the 
most  awards. 

Mr.  Barton  said  that  on  many 
campuses  basic  journalism  has 
the  reputation  of  “a  blue-collar 
activity,  not  quite  respectable. 

“Across  the  nation,”  he  said, 
“a  campaign  is  being  waged  to 
remove  the  professional  empha¬ 
sis  from  journalism  education, 
and  to  make  journalism  schools 
centers  of  instruction  and  re¬ 
search  in  psychological  and  so¬ 
ciological  aspects  of  the  com¬ 
munications  process. 

“Ohio  State  resists  this  trend. 
We  feet  that  this  type  of  study 
and  research  has  little  relevance 
to  the  chief  function  of  the  jour¬ 
nalism  school  —  providing  quali¬ 
fied  graduates  for  the  profes¬ 
sion.  We  do  not  deny  the  value 
of  work  in  sociology  and  ps>’- 
chology.  We  simply  feet  that  the 
proper  place  for  such  instruc¬ 
tion  and  research  is  in  the  de¬ 
partments  of  sociology  and  psy¬ 
chology. 

“Our  own  research  program — 
and  it’s  extensive — is  designed 
to  serve  the  needs  of  journal¬ 
ism.” 

Sigma  Delta  Chi  awai-ded 
Ohio  State  first  place  in  these 
contest  categories: 

Selection  of  news  stories;  se¬ 
lection  of  features;  selection  of 
editorials;  spot  news  photo¬ 
graph;  feature  photograph;  ar¬ 
ticle  contributed  to  an  outside 
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magazine;  radio  or  television 
commentary,  and  radio  or  televi¬ 
sion  public  service  in  journal¬ 
ism. 

Material  for  the  winning  en¬ 
tries  came  mostly  from  events 
of  last  spring,  including  demon¬ 
strations  against  the  university’ 
speakers’  rule,  tornadoes  in 
Ohio,  a  Ku  Klux  Klan  rally,  and 
a  racial  discrimination  dispute. 

• 

Clayton  to  Head 
Journalism  School 
In  Hong  Kong 

Carbondale,  Ill. 

The  first  School  of  Journalism 
and  Mass  Communication  Center 
is  now  established  in  the  British 
Crewn  Colony  at  the  Chinese 
University  of  Hong  Kong. 

Headed  by  Charles  C.  Clayton, 
professor  of  journalism  on  leave 
from  Southern  Illinois  Univer¬ 
sity  here,  the  school  has 
launched  four  research  projects 
and  a  program  of  in-service 
training  for  Hong  Kong  news¬ 
paper  workers. 

“This  feat  is  some  kind  of 
record,  for  as  of  last  August  all 
that  existed  was  the  idea  and  a 
grant  from  the  Asia  Foundation 
to  underwrite  the  first  tw’o  years 
of  the  school,”  Mr.  Clayton  said. 

When  the  school  opened  in  the 
fall,  the  University  decided  to 
limit  enrollment  for  journalism 
majors  for  the  first  year.  About 
150  students  who  expressed  in¬ 
terest  had  been  given  written 
examinations.  After  indiv’idual 
interv’iews  with  the  top  20  stu¬ 
dents  fi’om  the  written  examina¬ 
tions,  six  majors  were  selected 
and  three  other  students  per¬ 
mitted  to  register  for  journalism 
courses  as  their  minor. 

Under  the  British  system, 
there  can  be  no  more  than  one 
professor  for  a  school  or  depart¬ 
ment.  Other  members  of  the  staff 
hold  titles  of  lecturer,  and 
reader.  Mr.  Clayton,  who  ac¬ 
cepted  an  appointment  as  visit¬ 
ing  professor  to  start  the  school, 
will  stay  there  for  one  year. 

A  graduate  of  the  School  of 
Journalism  at  the  University  of 
Missouri,  Mr.  Clayton  serv’ed  as 
assistant  to  the  publisher,  edi¬ 
torial  w'riter  and  city  editor  at 
the  St.  Louis  Globe-Democrat  for 
30  years. 

• 

Men  Ahead  A^ain 

Atlanta 

Georgia  State  College  here 
has  reversed  a  national  trend 
among  departments  of  journal¬ 
ism,  enrolling  a  majority  of 
male  students  during  the  fall 
quarter.  67  men  and  64  women 
are  registered  as  journalism 
majors. 


EDITORIAL  WORKSHOP 


By  Roy  H.  Copperud 


Up  From  the  Floor 

Bill  Gold,  the  Washington  Post’s  columnist,  waxed  en¬ 
tertainingly  indignant  one  day  last  summer  about  the 
confusion  of  podium  with  lectern. 

“Consider,  for  example,”  he  wrote,  “the  recent  news 
story  that  quoted  a  lecturer’s  words  and  then  addevi  ‘he 
said,  pressing  both  hands  down  hard  on  the  edges  of  the 
podium  to  emphasize  his  words.’  A  commendable  attempt 
to  transmit  to  the  reader  a  bit  of  the  color  and  flavor  of 
the  speech.  But  Les  Finnegan  of  the  Electrical  Workers 
Union  pounced  on  it  at  once.  The  speaker,  Les  pointed 
out,  must  have  been  down  on  his  hands  and  knees. 

Bell  went  on  to  admit  sadly  that  Webster  III  allows 
podium  as  a  synonym  for  lectern  and  to  justify  this  it 
quotes  L.  W.  Youngdahl  as  saying  “  .  .  .  pounding  the 
podium  and  talking  loudly.” 

No  other  dictionary  recognizes  podium  for  lectern. 
Nor  does  any  book  on  usage,  including  those  that  have 
followed  Webster  III,  take  notice  of  this  confusion. 

In  tracing  this  curiosity  farther,  I  discovere<l  that 
podium  in  the  sense  of  the  dais  or  platform  that  the 
conductor  of  an  orchestra  stands  on  is  an  Americanism. 
This  definition  is  unknown  in  British  dictionaries. 

The  sense  of  platform  is  not  very  old  even  in  America. 
The  great  Century  Dictionary,  the  nearest  this  country 
has  come  to  a  work  with  the  scope  of  the  Oxford  English 
Dictionary,  did  not  give  that  definition  in  its  basic  edi¬ 
tion  nor  as  late  as  the  final  supplement,  which  appeared 
in  ll)(t9. 

Those  who  know  some  Latin  are  particularly  likely  to 
be  offended  by  podium  for  lectern  l)ecause  they  see  in 
podium  the  Latin  for  foot.  It  will  seem  to  them  inescapa¬ 
ble  that  a  podium  is  something  to  stand  on. 

Yet  one  of  the  old,  established  definitions  of  podium  is 
a  bench  around  the  inner  edge  of  an  amphitheater,  re- 
serv’ed  for  distinguished  members  of  an  audience,  or, 
apparently  by  extension,  a  bench  around  the  edge  of  a 
room.  Were  the  ancients  so  ignorant  they  didn’t  realize 
a  bench  is  something  to  sit  on?  Not  only  that;  by  apply¬ 
ing  the  term  to  a  bench  they  got  the  lowly  podium  half¬ 
way  up  to  the  height  of  a  lectern.  Bill  Gold’s  tormentors 
have  done  the  rest. 


Wayward  Words 


Educator  is  a  term  often  regarded  with  suspicion 
among  those  to  whom  it  is  applied.  The  most  telling 
criticism,  perhaps,  is  that  it  is  inexact  and  somewhat 
pompous.  Teacher,  when  it  fits,  is  preferable.  Education¬ 
ist  is  often  derisory. 

*  *  * 

It  is  common  practice  to  lower-case  such  particles  as 
de,  du,  la,  le,  van,  von,  zu,  etc.,  when  they  occur  within 
a  name  (Charles  de  Gaulle)  but  to  capitalize  them  when 
they  stand  first  De  Gaulle,  Von  Hohenzollem).  This  is 
a  matter  of  mechanical  style,  however,  in  which  con¬ 
sistency  is  what  counts;  sometimes  they  are  uniformly 
capitalized,  sometimes  uniformly  lower-cased. 

*  *  * 

Not  about  to  is  an  odd  colloquialism  with  the  sense 
not  intend  to  (“I  am  not  about  to  give  in  to  his  ridiculous 
demands”).  It  should  be  avoided  in  writing,  for  not 
about  to  has  the  literal  sense  of  not  on  the  iierge  of. 
“The  secretary  said  he  isn’t  about  to  make  another  trip 
to  press  for  an  agreement.”  Ambiguous;  the  intention 
here  was  does  not  intend  to,  but  the  statement  might 
easily  be  understood  as  meaning  the  secretary  would 
not  make  a  trip  imminently. 

. . . . No.  287 . . — 
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Yet  every  morning  you’ll  see  her  at  the  market  place,  where  everything  is  fresh  off  the  truck— cabbages,  peppers, 
zucchini.  Mr.  Bellini,  who  runs  the  stand,  isn’t  much  on  trucks  either.  He  knows 
that  his  living  depends  on  them,  of  course.  It’s  just  that  he’s  more  interested 
in  the  sports  pages,  which  he  follows  daily  in  a  newspaper  that  is  delivered 
by  truck.  Actually,  few  people  really  care  about  trucks.  But  whether  we  care  or 
not,  everything  we  eat  moves  by  truck  at  some  point  or  another— if  not  all 
the  way— from  farm  to  wholesaler  to  processor  to  market  or  supermarket. 


INTERNATIONAL  AMERICAN  TRUCKING 
HARVESTER  INDUSTRY 


Coming  March  h  1966: 


Your  advertising 

belongs  in  the 

1966  E&P  Year  Book... 

•  to  promote  your  newspaper 

•  to  sell  services,  equipment 
or  machinery  to  newspapers 

Now’s  the  time  to  start  planning  your  advertising 
for  the  1966  E&P  Year  Book,  the  publication  that 
wraps  up  the  entire  newspaper  industry  in  a  single 
package.  Used  thoroughly,  all  year  'round,  by  top 
newspaper  advertisers  and  agencies  .  .  .  and  in  all 
newspaper  departments,  too.  Exclusive,  undupli¬ 
cated  content  makes  the  Year  Book  a  must  on 
your  list. 

2  BIG  SECTIONS  PROVIDE 
ADVERTISING  EFFECTIVENESS  .  .  . 

NEWSPAPERS  .  .  .  complete  listings  of  U.S.,  Canadian  dailies, 
with  publication  information,  lists  of  executives,  managers  and 
editors— directories  of  weekly  and  foreign  newspapers,  too.  There's 
an  advertising  position  near  your  listing. 

Deadline  for  copy  or  plates:  Janyary  4,  1966 

TO  SELL  TO  NEWSPAPERS  .  .  .  services  section  includes 
sources  of  newspaper  machinery,  equipment,  supplies  .  .  .  news 
and  feature  syndicates,  advertising  representatives,  books  .  .  . 
plus  many  other  newspaper  services. 

Deadline  far  copy  or  plates:  January  15,  1966 

Reserve  your  space  today  to  assure 
guaranteed  position  near  your  listing. 

Write  for  complete  descriptive  literature  and  advertising  rates  to: 
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850  Third  Ave.,  New  York,  N.Y.  10022 


SCHOLARSHIP  DONORS— Mrs.  E.  H.  Long,  left,  publisher  of  the 
Huntington  Advertiser,  and  Mrs.  W,  D.  Birke,  publisher  of  the 
Huntington  Herald-Dispatch,  are  pictured  in  the  Journalism  depart¬ 
ment  at  Marshall  University  after  announcement  of  the  Huntington 
Publishing  Company's  endowment  of  a  $1,000  scholarship  for  a 
journalism  senior. 


Offer  of  a  Job  May 
Follow  Scholarttliip 

Huntington,  W,  Va. 

Huntinpton  Publishing  Com¬ 
pany  has  established  a  $1,000 
scholarship  for  a  Marshall  Uni¬ 
versity  journalism  senior. 

Raymond  Brewster,  vicepresi¬ 
dent  and  editor-in-chief  of  the 
Huntington  newspapers,  said 
the  first  award  will  be  made 
next  September. 

Mr.  Bi-ew.ster,  in  making  the 
announcement  for  the  board  of 
directors,  said  the  student  would 
receive  the  award  as  an  out¬ 
right  grant  and  would  not  be 
required  to  perform  any  duties 
other  than  academic  studies. 

Candidates  will  be  nominated 
,  by  the  Marshall  University  jour¬ 
nalism  faculty  in  consultation 
with  publishing  company  offi¬ 
cials.  Nominees  must  have  spent 
at  least  two  years  as  a  full¬ 
time  .student  in  journalism  at 
Marshall  and  must  be  a  resi¬ 
dent  of  the  Tri-State  area  of 
West  Virginia,  Ohio  and  Ken¬ 
tucky. 

The  scholarship,  Mr.  Brewster 
said,  is  intended  for  a  student 
working  for  the  bachelor’s  de¬ 
gree  who  plans  to  make  newspa¬ 
per  work  his  career  before  en¬ 
tering  graduate  study.  He  said 
:  Huntin^on  Publishing  Com¬ 
pany  will,  when  feasible,  offer 
the  scholar  a  position  on  its 
staff  upon  graduation  from 
Marshall. 

Officers  of  the  board  of  Hunt¬ 
ington  Publishing  Company  are 
Mrs.  W.  D,  Birke,  chairman; 
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Mrs.  E.  H.  Long,  president; 
John  L.  Foy,  vicepresident  and 
general  manager;  Mr.  Brewster  I 
and  Mrs.  Noel  Copen,  .secretary-  j 
treasurer.  j 

More  J'Students  | 

Austin,  Texas  1 
Dr.  Norris  G.  Davis,  chai^ 
man  of  the  University  of  Texas 
Journalism  Department,  reports 
the  number  of  students  working 
toward  degrees  in  journalism  is 
showing  an  increase  at  the  Uni¬ 
versity.  The  fall  semester  finds  _ 
324  students  working  toward 
journalism  degrees,  an  8.7  per¬ 
cent  increase  over  1964  and  a 
39  percent  increase  over  1963. 

Of  the  total,  286  students  are 
working  toward  bachelor’s  de 
grees,  while  the  other  38  are 
doing  graduate  and  post  gradu¬ 
ate  work. 

• 

Companion  Paper 

Saugus,  Mass. 
Saugus  Press  Publications 
Inc.,  has  started  a  new  weekly 
paper,  the  Nahant  Press,  as  a 
companion  to  the  Saugus  Press. 
Estimated  combined  circulati® 
will  be  in  excess  of  10,000  copies, 
Jarrett  N.  Day,  editor,  said. 

• 

Plant  for  Weekly 

Rockland,  Me. 
The  Rockland  Courier-Gazstts 
will  build  a  $135,000  plant  o#  ^  ^ 
Park  Place.  'The  structure  will 
be  of  brick,  steel  and  masonry, 
one-story  with  basement, 
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School  Journalist 
Confest  Begun  by 
Wisconsin  Papers 

Milwaukee 

A  hiKli  scliool  journalism  con¬ 
test,  pioviding  for  recognition 
of  promising  youths  and  aimed 
at  broadening  and  improving 
joumali.>m  instruction  at  the 
secondary  school  level  has  been 
approved  unanimously  by  the 
Wisconsin  Associated  Press  As¬ 
sociation. 

Harry  Hill,  city  editor  of  the 
Milwaukee  Journal  and  chair¬ 
man  of  the  association’s  train¬ 
ing-recruiting  committee,  pro¬ 
pped  that  there  be  competition 
in  four  categories — news,  fea¬ 
tures,  editorials  and  sports — 
with  a  category  for  photojour¬ 
nalism  still  to  be  decided. 

AP  member  newspapers  will 
carry  out  the  initial  stages  of 
the  contest,  including  local  pro¬ 
motion.  They  are  organized  into 
area  groups  on  the  basis  of 
Congressional  Districts  for  the 
first  eliminations. 

Named  to  assist  Mr.  Hill  in 
putting  the  i)rogram  into  effect 
were  Gordon  McIntyre,  man¬ 
aging  editor  of  the  Appleton 
Poat-Crencent ;  Larry  Fitzpat¬ 
rick,  managing  t^ditor  of  the 


VVisconsin  State  Journal  at 
Madison;  Verne  Hoffman,  man¬ 
aging  editor  of  the  Racine  Jour¬ 
nal-Times,  and  Sanford  Golz, 
editor  of  the  La  Crosse  Tribune. 
• 

Oickle  Manuals  Guide 
Oii-lhe-Job  Training 

Amherst,  Mass. 

A  program  to  help  small  daily 
newspapers  train  beginning  re- 
l)orters  on  the  job  has  been  de¬ 
veloped  by  a  journalism  faculty 
member  at  the  Univ’ersity  of 
Massachusetts. 

The  program  outlined  in  two 
manuals  combines  plant  and 
beat  tours,  briefings,  .sample  as¬ 
signments,  readings  and  other 
elements  in  a  flexible  schedule 
designed  for  dailies  that  have 
no  formal  training  programs  of 
their  own. 

It  is  based  on  the  practical 
experience  of  Alvin  F.  Oickle, 
UMass  journalism  lecturer  who 
is  also  assistant  managing  edi¬ 
tor  of  the  Recorder  Gazette,  13,- 
.lOO-circulation  evening  paper  in 
Greenfield,  Mass. 

“The  purpose  of  the  train¬ 
ing  program  is  not  to  make  every 
employe  an  expert  in  every 
field,”  Mr.  Oickle  said.  “Rather 
it  is  to  give  every  employe  a 
knowledge  of  general  functions 
so  he  can  accurately  and  ably 
i-epresent  his  newspaper  to  the 
public.” 


British  Press  Blamed 
For  Wire  Closimes 

London 

Exchange  Telegraph  (Extel) 
British  news  agency,  is  closing 
down  two  of  its  main  wires.  T. 
F.  Watson,  chairman  of  Extel, 
has  charged  that  Britain’s  na¬ 
tional  newspaper  subscribers 
were  not  prepared  to  pay  a  fair 
price  for  services. 

In  a  statement  announcing 
that  the  home  news  and  parlia¬ 
mentary  services  will  In;  discon¬ 
tinued,  Mr.  Watson  said:  “No 
national  newspaper  pays  us 
more  than  £1,575  ($4,410)  a 
year  for  the  home  news  serv¬ 
ice.  It  is  not  as  much  as  a  good 
reporter  would  get.” 

He  pointed  out  that  the  ef¬ 
fective  payment  was  £1,350 
($3,780)  because  £225  ($630) 
was  allowed  for  the  teleprinter. 
The  Sunday  newspapers  paid 
£650  ($1,820). 

“That  is  the  value  the  na¬ 
tional  papers  put  on  Extel,”  .said 
Mr.  Watson.  “They  have  had 
the  opportunity  time  and  time 
again  to  increase  subscriptions 
but  we  have  been  turned  down 
in  our  requests.” 

The  company  had  been  hold¬ 
ing  the  loss  on  the  services  for 
a  long  time.  He  could  not  re¬ 
member  when  they  had  been 
profitable,  but  seiA’ices  had  been 


continued  because  they  bene¬ 
fited  the  company’s  activities  as 
a  whole. 

Mr.  Watson  said  that  if  any¬ 
one  was  considering  a  resusci¬ 
tating  operation  they  would 
have  to  think  in  terms  of  $600,- 
000  a  year  guaranteed  for  five 
years. 

Extel  plans  to  continue  sport¬ 
ing,  financial  and  special  re¬ 
porting  services.  The  company 
operates  in  several  fields  as  well 


$6(K),(K)0  Invested 
For  Expansion  Site 

Roanoke,  Va. 

The  Times-W’orld  Corp.  has 
purchased  properties  which  ex¬ 
tend  its  ownership  over  the 
entire  downtown  block  bounded 
by  Campbell  and  Salem  Avenues 
between  Second  and  Third 
Streets,  SW,  with  the  exception 
of  a  i)arking  lot. 

The  purchase  price  of  the  en¬ 
tire  properties  was  given  by 
.M.  W.  Armistead  III,  president 
of  Times-World,  as  $600,000.  It 
includes  buildings  at  211  and  215 
Campbell  Ave.  leased  and  oc¬ 
cupied  by  the  Veterans  Admin¬ 
istration  regional  office  and 
other  federal  offices.  Mr.  Armi¬ 
stead  said  the  properties  are  for 
expansion  of  the  company.  The 
VA  lease  has  four  and  a  half 
years  to  run. 


This  new  publishing  plant,  now  being  designed  for  the  AMSTERDAM  EVENING  RECORDER,  Amsterdam,  N.  Y., 
will  house  an  offset  press  capable  of  printing  40  pages  at  a  rate  of  40,000  copies  per  hour. 

A  central  core,  containing  the  composing  and  photo  mechanical  rooms  and  surrounded  by  the  business 
offices,  editorial  room,  advertising  department  and  the  press  room,  provides  the  desirable  short  lines  of  com¬ 
munication  and  production.  Provision  for  horizontal  expansion  in  three  directions  is  inherent  in  the  design. 


LOCKWOOD  GREKNE  ENGINEERS,  INC. 


BOSTON  02116 

376  Stuart  Street 


NEW  YORK  10017 

200  Park  Avenue-Pan  Am  Building 
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SPARTANBURG,  S.  C.  29301 

Montgomery  Building 
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Books  Of,  By 
Or  For  Newsmen 

Lois  Wyse,  vicepresident  of 
an  advertising  affency,  Wyse, 
Inc.,  headed  by  her  husband, 
Marc  A.  Wyse,  has  written  an 
amusing  and  provocative  book 
for  girls  and  about  girls.  It’s 
“What  Kind  of  Girl  Are  You, 
Anyway?’’  (World  Publishing 
Co.  Large  format.  54  pages.  Il¬ 
lustrated  with  drawings.  $3.50). 

Editorial  writers  will  find 
invaluable  background  informa¬ 
tion  in  “The  Viet-Nam  Reader: 
Articles  and  Documents  on 
American  Foreign  Policy  and  the 
Viet-Nam  Crisis’’  (Marcus  G. 
Raskin  and  Bemai^  B.  Fall, 
co-editors.  Random  House). 

Paddy  Sherman,  editor,  Van¬ 
couver  (B.  C.)  Province,  and  a 
noted  mountain  climber,  has 
written  and  published  a  book 
called  “Cloud  Walkers.’’ 

A  discerning  look  at  what 
goes  on  in  the  competitive  and 
dynamic  field  of  magazine  pub¬ 
lishing  is  given  by  Roland  E. 
Wolseley,  professor  of  journal¬ 
ism  and  chairman  of  the  maga¬ 
zine  department.  School  of  Jour¬ 
nalism,  Syracuse  University,  in 
“Understanding  Magazines” 
(Iowa  State  University  Press, 
Ames.  Illustrated.  451  pages. 
$5.95).  The  author  cites  E&P’s 
several  departments  as  an  ex¬ 
ample  of  how  some  magazines 
present  regular  departments.  In 
another  context,  about  how  ex¬ 
perience  helps  in  business  jour¬ 
nalism,  Mr.  Wolseley  writes: 
“James  Wright  Brown,  for  many 
years  editor  and  publisher  of 
the  magazine  for  newspaper 
journalists.  Editor  &  Pi'blishe3{, 
worked  on  big  dailies  in  Detroit, 
Chicago,  and  Louisville  and  was 
general  manager  of  a  daily  and 
of  another  magazine  of  jour¬ 


nalism  before  becoming  proprie¬ 
tor  of  Editor  &  Publisher.” 

Rosamond  McPherson,  Dayton 
(Ohio)  Journal-Herald  column¬ 
ist,  is  author  of  “Made  of 
Aluminum”  (David  McKay.  213 
pages.  $3.95),  a  study  of  how 
Charles  Martin  Hall  made  pos¬ 
sible  the  commercial  use  of 
aluminum. 

.4ndreas  Feiniger,  who  has 
had  20  years  of  experience  as  a 
Life  photographer,  is  author  of 
“The  Complete  Photographer” 
(Prentice-Hall.  Illustrated.  344 
pages.  $8.95).  The  book  is  a 
source  of  the  principles,  tech¬ 
niques  and  uses  of  color  and 
black  and  white  photography. 

Jonathan  Root,  San  Francisco 
Chronicle,  is  author  of  “Halli¬ 
burton”  (Coward-McCann),  a 
biography  of  the  late  Richard 
Halliburton,  adventurer,  author 
and  lecturer.  Mr.  Root’s  previous 
books  include  “One  Night  in 
July,”  stor>'  of  the  Rosenthal- 
Becker  murder  case,  and  “The 
Betrayers,”  a  reappraisal  of  the 
Rosenberg  spy  case. 

Hughes  Rudd,  CBS  News 
Moscow  correspondent,  has  WTit- 
ten  “My  Escape  From  the  CIA 
and  Other  Improbable  Events” 
(E.  P.  Dutton.  January). 

Louise  Boggess,  a  former 
women’s  editor  and  correspond¬ 
ent  for  several  Texas  news¬ 
papers  and  now  a  teacher  of 
professional  writing  at  San 
Mateo  College  in  California,  has 
written  “Writing  Articles  That 
Sell”  (Prentice- Hall.  224  pages. 
$5.95). 

A  compilation  of  jokes,  epi¬ 
grams,  definitions,  anecdotes, 
witticisms  and  limericks  and 
humorous  stories  for  speakers  is 
“Executive’s  Treasury  of  Humor 
for  Ever>'  Occasion”  (Parker 
Publishing  Co.  Jan.  1.  $5.95). 
The  book  has  been  classified  into 
350  subjects  by  its  compiler, 
William  R.  Gerler,  a  partner  in 
the  Chicago  public  relations  firm 


MORE 

PUBLISHERS 
COME  TO 


for  widest  choice 
of  press 
arrangements 


One  Typo  Can  Cost  You 
Thousands  of  Dollars: 


I  One  simple  error  and  you  could 
be  sued  for  libel.  The  loss  can  be 
tremendous  unless  you  have  the 
protMtion  offered  by  Employer’s 
I  Special  Excess  Insurance. 

With  our  Excess  Insurance,  you 
agree  to  cover  a  certain  amount. 
We  handle  the  excess.  It’s  good 
business,  economical  and  protects 
you  against  loss  due  to  invasion 
of  privacy,  libel,  piracy,  copy¬ 
right  violation  and  plagiarism. 

For  complete  details  and  rates, 
at  no  obligation,  call  or  vrrite: 


EMPLOYERS  REINSURANCE  CORP. 

21  West  lOih  ,  KANSAS  CITY.  MO. 
SAN  FRANCt^O  220  Morftgonwry 
ATLANTA  ^  Peachtree.  N  E 
CHICAGO.  ITS  W  J^kson 
NEW  YORK.  Ill  John 


of  Healy,  Baker,  Bowden  & 
Gerler  and  president  of  its  sub¬ 
sidiary,  General  Communica¬ 
tions,  Inc.  Another  new  book 
for  public  speakers  is  “Humor 
In  Public  Speaking”  (Prentice- 
Hall.  240  pages.  $5.95),  by  J. 
Edward  Day,  former  Post¬ 
master-General. 

Gary  MacEoin,  who  edited  the 
New  York  Spanish-language 
monthly.  La  Hacienda  for  12 
years  and  who  has  been  Latin 
American  correspondent  for 
.several  news  agencies,  and  the 
editors  of  Life  are  authors  of 
“Colombia  and  Venezuela  and 
the  Guianas”  (Time-Life  Books. 
1(50  pages.  Illustrated.  $2.05). 

Newspaper  photographers  will 
find  some  interesting  law  inter- 
liretations  in  “Photography  and 
the  Law”  (Amphoto  Books.  128 
pages.  Illustrated.  $3.95).  The 
authors  are  Geoige  Chernoff,  a 
New  York  lawyer  who  has  rep- 
re.sented  a  number  of  photogra- 
jihers,  and  Hershel  B.  Sarbin, 
publisher  of  Popular  Photogra¬ 
phy  magazine. 

The  Alabama  Professional 
Chapter  of  Sigma  Delta  Chi, 
journalism  society,  has  pub¬ 
lished  a  “phototoon”  Iwok  fea¬ 
turing  humorous  treatment  of 
public  figures  and  recent  events 
in  Alabama  to  raise  funds  for 
journalism  scholarships.  It  is 
“Do  You  Have  An  Appoint¬ 
ment?”  (Sigma  Delta  Chi  Book, 
P.O.  Box  2553,  Birmingham, 
Ala.,  35202.  $1  plus  15c  postage). 

A  collection  of  famous  funny 
telegrams  makes  up  a  sprightly 
and  amusing  little  book,  “Barbed 
Wires”  (Edited  by  Joyce  Dene- 
brink.  Introduction  by  Marvin 
Kitman.  Simon  and  Schuster. 
$1.95)  and  includes  several  al¬ 
luding  to  the  press.  William 
Randolph  Hearst  once  tele¬ 
graphed  Whitelaw  Reid,  owner 
of  the  New  York  Tribune:  “How 
much  will  you  take  for  the 
Tribune?”  Mr.  Reid  replied: 
“Three  cents  on  weekdays.  Five 
cents  on  Sundays.”  Bob  Landry, 
while  photographing  a  Life 
story  aboard  the  aircraft  car¬ 
rier  Enterprise,  submitted  an 
expense  item  that  seemed  im¬ 
probable  to  the  home  office.  The 
Life  Accounting  Department 
wired:  “Justify  expense  account 
item:  taxis.”  Landry  replied: 
“Damn  big  carrier.” 

AP  Education  Editor  G.  K. 
Hodenfield  is  rushing  his  manu¬ 
script  for  Hawthorn  Books 
called  “Revolution  in  the  3  Rs,” 
due  for  publication  early  next 
year.  Mr.  Hodenfield,  president 
of  the  National  Educational 
Writers  Association,  wrote  the 
book  because  he  felt  that  parents 
were  baffied  by  classroom 
changes. 
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A  child’s  beginning- to-read 
l>ook  is  “This  Is  A  Ne  spaper” 
(Follett  Publishing  Co.  29 
pages.  Illustrated.  $1).  Hie  an-  % 
thors  are  Dr.  Lawrenco  H.  P«. 
genbaum  and  Kalman  Seigd, 
assistant  metropolitan  editor. 
New  York  Tinte.s,  in  <  harge  of 
suburban  news  coverage.  Mr. 
Sigel  won  the  George  Polk  Me¬ 
morial  Award  for  educational 
i-eporting  in  1952.  While  in  high 
school,  the  two  authors  were 
both  editors  of  the  school  news- 
jraper,  beginning  a  lifelong 
friendship  and  collalroralion  on 
many  projects.  Illu.strations 
wei-e  drawn  by  Art  Seiden. 

Mai'tin  Page,  former  Moscow 
bureau  chief  for  the  London 
Daily  Express,  has  written  his 
first  book,  “The  Day  Khn- 
shchev  Fell”  (Hawthorn  Books), 
completed  between  assignments 
he  had  in  Viet  Nam,  Kashmir 
and  Africa.  After  three  weeks 
in  the  U.  S.  jrromoting  book 
•sales,  Mr.  Page  is  heading  back 
to  the  war  zones  with  plans  for 
another  book — title,  as  yet,  un- 
announce<L 

Jack  Bickham,  assistant  edi¬ 
tor  of  the  Sunday  Oklahoman, 
Oklahoma  City,  is  the  author  of 
his  15th  novel  in  .seven  years, 
“Trip  Horne  to  Hell”  (Berkley 
Medallion.  Paperback.  454). 
Best  known  for  his  “Wildcat 
O’Shea”  yams,  Mr.  Bickham 
writes  this  time  about  a  New 
York  newspaper  reporter  sent 
by  Joseph  Pulitzer  to  the  Rocky 
Mountains  to  cover  a  story. 

Charles  Hurd,  former  Wash¬ 
ington  correspondent  for  the 
New  York  Times,  whose  “When 
The  New  Deal  Was  Young  and 
Gay”  has  sold  out  its  first  two 
printings  this  season,  has  just 
delivered  his  next  manuscrii^  to 
Hawthorn  Books,  “The  l^ite 
House  Story,”  with  an  unusual 
approach  to  the  national  monu¬ 
ment,  for  Spring  publication. 
He  has  start^  on  another  book 
about  the  Washington  scene  for 
Hawthorm. 

Harry  Golden,  Bell-Mc(3ure 
Syndicate  columnist,  is  the 
author  of  “A  Little  Girl  b 
Dead”  (World.  Nov.  22.  $5),  a 
long  account  of  a  1913-1915 
Georgia  murder  case. 

Theon  Wright,  former  Ha¬ 
waii  newsman,  has  delivered 
manuscript  for  “The  Voyage  of 
the  Herman,”  in  which  he  col¬ 
laborated  with  lone  Ulrich  Sut¬ 
ton,  to  Hawthorn  Books.  It  con¬ 
cerns  a  $100,000,000  treasure 
still  buried  in  the  South  Seas. 
His  enterprising  publishers  an 
ranged  for  a  10  percent  share 
of  the  treasure  should  it  be 
found  as  a  result  of  new  clue* 
presented  by  Mr.  Wright. 
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Editor  Backs 
:  News  Gag  In 
Murder  Case 

Tucson,  Aviz. 

The  Arizona  Daily  Star  this 
week  defended  a  judge  who  has 
imposed  a  gag  on  news  sur¬ 
rounding  the  murders  of  three 
teenage  girls. 

The  judge  “is  to  l)e  com¬ 
mended  for  daring  to  defy  an 
enraged  i)ublic  opinion  in  issu¬ 
ing  his  orders  to  the  responsible 
civil  authorities,”  William  R. 
i  Mathews,  editor  and  publisher 
I  of  the  Star,  said  in  an  editorial. 
I  The  editorial  referred  to  an 
I  injunction  issued  by  Judge 
*  Richard  Roylston  barring  po¬ 
lice  and  sheriff’s  officers  from 
!  discussing  the  case  of  Charles 
Howard  Schmid  Jr.  with  the 
!  press. 

f  “Do  the  jieople  of  Tucson 
•'  want  the  guilty  to  l)e  i)unished 
^  in  the  case  of  a  horrible  recent 
I  homicide?”  Mr.  Mathews  asked, 
i  “Or  do  they  prefer  to  have  the 
[  right  to  sci'eam  their  indigpia- 
f  tion  and  denunciations  to  l)e 
used  as  a  leason  to  free  the  de¬ 
fendants? 

“The  Star  .  .  .  wants  the 
guilty  i)unished.  It  does  not 
!  want  trials  by  newspapers,  radio 
and  tv  stations,  used  to  free 
the  defendants  on  the  basis  that 
such  intemperate  opinions  de¬ 
prived  the  defendants  of  a  fair 
S  trial . 

j  “Of  course,  bleeding  hearts 
;  like  the  .so-called  Professional 
(i  Journalistic  Fraternity  called 
Sigma  Delta  Chi,  and  the  some- 
,  what  discredited  American  Civil 
I  Liberties  Union,  will  wait  and 
I  fulminate.  That  is  to  l)e  e.x- 
]  pected.  They  are  so  blinded  by 
their  self  -  righteousness  that 
they  fail  to  keep  up  to  date.” 

Previously,  the  Daily  Citizrn, 

I  which  is  under  the  same  owner- 
il  ship  as  the  Star,  had  vigorously 
^  opposed  the  injunction. 

The  cloak  of  secrecy  sur- 
'  rounding  the  case  deepened 
jj  when  Judge  Rol)ert  Roylston, 
j  twin  of  Judge  Richard  Roylston, 
.sealed  an  official  transcript  of 
Schmid’s  hearing  on  two  murder 
charges.  He  said  the  reeiuest 
was  made  by  Schmid’s  and  the 
county  attorney. 

• 

Can  Say  That  .4gaiii 

Alice,  Texas 

After  a  fire  ruined  its  plant 
Dec.  10,  the  Alice  Daily  Echo 
continued  to  publish  with  the 
help  of  neighlwring  newspapers. 

I I  “When  you’re  in  trouble  in  this 
business  you  have  lots  of 
friends,”  said  A.  C.  McCoy, 
business  manager  of  the  Echo. 


MASTER  OF  ENGINEERING — Fred  Garretson,  left,  Oakland 
(Calif.)  Tribune  reporter  who  translates  engineering  language  into 
layman's  talk,  receives  the  first  Journalism  Award  of  the  National 
Society  of  Professional  Engineers  in  New  York.  William  R.  Clark, 
vicepresident  of  the  sponsoring  group,  presents  a  desk  set  and  a 
check  for  $500  to  Mr.  Garretson  for  a  series  he  wrote  about  water 
pollution,  hydroelectric  power,  landsides,  etc.  in  the  San  Francisco- 
Oakland  Bay  area. 


('ourl  Piclurt*  Ban 
Up  to  Le»i8latiii’(‘ 

L(»s  Angeli;s 

Support  from  press  media 
representatives  during  two  days 
of  testimony  on  courtroom  pho¬ 
tography  (E&P,  Dec.  11)  has 
jnompted  Chairman  George  A. 
Willson  to  expand  his  California 
.\.s.sembly  judiciary  interim  sub¬ 
committee  by  adding  other  hear¬ 
ings  in  San  Francisco  and  San 
Diego. 

The  hearings  will  be  in  ad¬ 
vance  of  the  February  legisla¬ 
tive  budget  session.  Mr.  Will- 
.son  said  he  hojies  to  persuade 
Governor  E.  P.  Brow'n  to  add 
the  photograjihy  ban  in  the  spe¬ 
cial  call  of  the  liiefi  legislature. 

Mr.  Willson  .said  he  has  re¬ 
ceived  a  legal  opinion  that  the 
Legislature  has  both  “the  right 
and  power”  to  nullify  a  no-pho¬ 
tography  rule  of  the  California 
Judicial  Council.  The  new  pol¬ 
icy  in  1966  would  prohibit  the 
l)hotographing  or  broadcast  re¬ 
cording  of  all  in-or-out  of  court 
l)rocedure.  The  legislator  .said 
the  testimony  so  far  indicates 
there  is  a  vigorous  charge  that 
the  ban  is  a  vdolation  of  consti¬ 
tutional  rights  guaranteed  to  a 
free  press. 

• 

TabloitPs  Obseiiity 
Question  Left  Open 

Hartford,  Conn. 

The  State  Supreme  Court  haa 
dismissed  the  state’s  petition  or 
an  appeal  from  a  Circuit  Court 
ruling  in  the  case  of  the  tabloid. 
Keyhole. 

The  three-judge  appellate 
panel  said  the  question  of 
whether  a  publication  is  obscene 
is  something  for  a  judge — not 
a  jury — to  determine. 

The  Supreme  Court  rejected 
the  state’s  petition  on  a  tech¬ 
nicality. 


More  Public  Serv>ice 
On  ^!Seiv  Front  Page'' 

Hartford,  Conn. 

A  “new  front  i)age”  in  many 
cities  of  the  country  is  evidence 
that  i)ublic  service  journalism 
is  entering  a  broader  phase, 
John  Hohenberg,  secretary  of 
the  Advisory  Board  on  the  Pul¬ 
itzer  Prizes,  .said  here  Dec.  2. 

“The  examination  of  the  qual¬ 
ifications  of  aspirants  for  pub¬ 
lic  office,  the  inquiry  into  the 
weaknesses  of  government  at 
all  levels,  the  investigation  of 
such  diverse  areas  as  water 
shortages  and  railroad  deficien¬ 
cies  are  all  a  part  of  the  new 
front  page  that  is  now  lieing 
produced  in  many  cities  in 
America,”  Piofes.sor  Hohenberg 
told  students  at  Trinity  Col¬ 
lege. 

“A  study  of  nominations  for 
the  1966  Pulitzer  Prizes,”  he 
said,  “shows  the  trend  toward 
new  patterns  in  public  service 
already  is  well  under  way  in 
the  United  States.” 

• 

Heavy  Use  of  Color 
For  Dod^e  Charger 

Detroit 

Backed  by  the  largest  con¬ 
centration  of  announcement  ad¬ 
vertising  ever  devoted  to  a  sin¬ 
gle  Doilge  car  model,  the  sporty 
Dodge  Charger  debuts  Jan.  1. 

A.  C.  Thomson,  advertising 
manager  for  Dodge  cars,  said 
the  campaign  will  represent  the 
widest  use  of  color  for  a  single 
model  in  all  print  media  and 
television. 

Two  newspaper  ads  in  the  top 
100  markets  will  break  in  ROP 
color,  Jan.  3  and.  4,  with  the 
1200-line  ads  scaled  down  for 
black-and-white  appearances  in 
smaller  markets  among  2,300 
dailies  and  weeklies.  BBDO  is 
the  agency. 
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Motley  Relates 
How  Parade  Digs 
Into  Television 

“It’s  not  much,  but  for  the 
first  time  since  1959  we  are 
ahead  of  last  year,”  Arthur 
“Red”  Motley,  president  and 
publisher  of  Parade  Magazine, 
told  the  newspaper  representa¬ 
tives  who  were  his  guests  at  an 
annual  Christmas  party  held  on 
Dec.  14. 

Mr.  Motley  attributed  the  in¬ 
crease  to  a  new  selling  strategy. 
He  explained:  “VVe  found  our¬ 
selves  in  a  declining  market 
competing  with  television.  We 
took  account  of  this  and  set  out 
to  find  how  ads  in  Parade  could 
sound  like  television  commer¬ 
cials  in  print. 

(ales  Examples 

“Parade’s  newspaper  markets 
were  bracketetl  into  A  and  B 
Neilsen  markets,  then  we  went 
out  and  challenged  heavy  tele¬ 
vision  advertisers  to  give  these 
markets  a  real  testing. 

He  said  Procter  &  Gamble  and 
General  Foods  tried  this  and 
found  their  print  advertising 
highly  effective. 

The  future,  Mr.  Motley  said, 
looks  much  brighter  because 
there  are  “more  prospects  than 
customers.” 

• 

Buick’s  Campaign 
Breakn  in  January' 

Detroit 

The  Buick  Division  of  Gen¬ 
eral  Motors  is  launching  a  “sub- 
.stantial  campaign”  in  newspa¬ 
pers  in  January  that  will  con- 
tine  until  June,  Robert  Marker, 
.senior  vicepresident  and  gen¬ 
eral  manager  of  the  Detroit  of¬ 
fice  of  the  McCann-Erickson 
Company,  said  this  week. 

Mr.  Marker  .said  the  newspa¬ 
per  campaign  would  start  the 
week  of  January  10  and  would 
include  dailies  and  .some  week¬ 
lies  in  “practically  every  mar¬ 
ket  in  which  Buick  has  dealers.” 
He  said  the  newspaper  invest¬ 
ment  would  be  “about  the  same 
as  last  year’s.” 

• 

\fagazine  Uward 

Indianapolis,  Ind. 

Sunday,  the  Indianapolis  Star 
Magazine,  won  a  third  place 
award  in  a  public  relations  con¬ 
test  sponsored  by  the  Family 
Service  Association  of  America 
for  a  story  entitled  “Don’t  Let 
Family  Tensions  Build  Up.”  The 
story  was  written  by  Joseph  K. 
Sheppard  and  illustrated  by 
Tommy  Wadelton,  Sunday  Mag¬ 
azine  staff  members. 
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Sandy,  Rod’s  mechanics;  Upsie- 
Downsie  Lopez,  his  teammate 
driver;  Elementary  .lones,  a 
spectacular  and  svelte  girl; 
Sidonie  Simplon,  a  ruthless  and 
l)eautiful  driver,  only  girl  driver 
in  the  big  time;  Grubby  Quell, 
villainous  head  of  a  factory- 
sponsored  rival  t»*am. 

It’s  planncHl  that  the  strip  will 
l)e  rich  in  racing  language  kept 
in  context  so  it  will  be  under¬ 
stood  by  leaders  unfamiliar  with 
the  sport’s  argot. 

Meticulous  care  is  promised 
to  assure  that  settings,  racing 
vehicles  and  their  engineering 
are  in  precise  conformity  with 
their  rc‘al  prcdotyjies.  Inclusion 
of  Sand>%  an  alert  teen-ager,  in 
the  main  cast  was  made  so  Rod 
will  have  a  chance  to  impart 
and  translate  constant  tc“chnical 
and  engineering  advances  being 
made  in  automobiles,  along  with 
various  safety  tips. 


sy:\dicates 


Auto  Racing  Dashes 
Onto  Comics  Pages 


Bv  Rav  Erwin 


Racing  around  the  fast  track  Evev  after  the  team  was  se- 
of  newspaper  comics  pages  in  lectea,  we  worked  on  the  story 
1966  will  be  an  exciting  new  line  of  ‘Rod  Chance’  for  more 
automobile  cartoon  strip  on  auto-  than  a  year, 
mobile  racing.  “Surveys  show  us  the  most 

mushrooming  sport  is  auto 
“Rod  racing,  second  only  to  football 
in  paid  attendance,”  Mr.  Boy- 
Howard  chuk  continued  with  increasing 
enthusiasm. 


Stanley  B  ams 


The  cart(K)n  .strip 
Chance.” 

The  cartoonist: 

Whims. 

The  writer:  Stanley  Brams.  . 

The  format :  Six  strips  a  week.  ^ 

The  release:  Early  1966.  The  writer  of  the  strip  is 

The  distributor:  Columbia  Stanley  H.  Brams,  Detroit,  dean 
Features,  Inc.  of  automobile  writers,  who  lie- 

gan  exactly  30  years  ago  in  that 
“The  category  in  comic  strips  reporting  specialty.  He  was 
depicting  the  excitement,  chal-  chosen  to  write  the  automotive 
lenge,  drama  and  colorful  per-  industry  articles  for  the  “En- 
sonalities  associated  with  auto  cyclopaedia  Britannica  Year 
racing  has  been  open  for  some  Books”  and  he  covers  the  field 
time,”  explained  Joe  Boychuk,  for  many  publications, 
president  of  Columbia  Features.  The  artist  is  Howard  Whims, 
“The  problem  has  been  to  get  a  veteran  of  Detroit  art  agen- 
together  a  team  of  artist  and  cies  and  an  experienced  illustra- 
writer  who  know  enough  about  tor  for  national  automobile  ad- 
all  phases  of  the  .sport  to  give  it  vertising  campaigns.  In  addition 
authentic  depiction.  It  took  us  to  his  commercial  art,  his  im- 
quite  a  while  to  find  such  a  team,  pressionistic  paintings  have  been 


-  NewHpaperK  Sell 

Investor’s  Guide 

The  the 

mm  Investor’s  Guide  to  Stocks 

Vi  Bonds,”  is  being  made 

to  newspapers  Now.spaper 

Enterprise  Association. 

Howard  Whims  The  104-page  manual  gives  a 

round-up  of  securities  facts  and 
(xhibited  in  many  galleries  and  figures,  including  stock  price 
le  has  had  one-man  shows  in  ranges  since  1929 ;  bond  price 
Detroit  and  Toledo.  rangt^s  since  1920;  dividends  by 

Mr.  Whims  has  two  .sons  (one  years  since  1960;  and  capital 
n  his  teens  and  one  just  out)  changes  .since  1920. 
vho  are  auto  racing  buffs— like  An  added  Iwnus  is  a  20-part 

nost  young  men  in  the  automo-  investment  series  written  by  Ro- 
)ile  capital — and  they  will  back-  land  A.  Goodman,  securities  edi- 
(top  their  dad  in  keeping  him  tor  of  Moody' k  Stock  Stirvey.  ms 
vise  in  the  current  language  and  articles,  entitled  “First  Steps  to 
echniques  of  the  drag  strips  stock  Profits.”  appeal  to  novice 
ind  oval  tracks.  veteran  investors  alike. 

Colorful  Cast  The  Red  Book,  prepared  by 

financial  experts,  retails  for  Jl. 
“Rod  Chance”  is  an  all-around  It  has  been  produced  more  than 
•acer,  an  Ivy  League  graduate  30  years  by  the  New  York 
_ _ World-Tcleqram  &  Sun. 


the  authority 
on  women’s  fashion 
tDoitien*$  tDear 

now  syndicated  by  these 
great  publications 


c'mo/\/  baby/ 

HALF  A  LAP  AND 

WtLL  WiN! 


Tax  Savings  Tips 
Given  In  Series 

14-part 


new  14-part  newspaper 
series  and  64-page  reader  serv¬ 
ice  book,  “Cut  Your  Owm  Taxes” 
is  being  distributed  by  News¬ 
paper  Enterprise  Association. 

The  illustrated  series  and  book 
contain  detailed  instructions  on 
filing  1965  income  tax  returns. 
Correctly  completed  sample 
forms  were  written  by  news¬ 
paperman-tax  expert  Ray  De 
Crane. 

Many  of  the  changes  in  the 
tax  law  passed  by  Congress  in 
1964  do  not  apply  before  Jan.  1. 
with  a  technical  engineering  These  changes,  plus  new  rules 
background,  the  son  of  a  for  investors  reporting  divi- 
wealthy  auto  manufacturer.  dends,  senior  citizens  claiming 
Rod’s  cartoon  cast  of  charac-  retirement  credit,  and  current 
ters  includes  Organza  Ormandy,  information  for  the  salaried  em- 
a  society  belle  who  pursues  him;  ploye  and  the  wage  earner  are 
Biff  Bernard  and  his  young  son,  included  in  the  series  and  book. 
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The  Houston  Post 
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tObTHE  BOSTON  HERALD 


(|[hica0p 


Wouldn’t  your  women  readers 
welcome  the  word  from  WWD? 


WOMEN’S  WEAR  DAILY  •  7  EAST  12  STREET,  NEW  YORK  10003 


SYNPK  ATES 


,  Marianne  Means: 
i  Washington  Writer 


!A  Wiishinffton  political  col¬ 
umn  will  be  written  by  an  ex¬ 
perienced  award-winning  White 
House  correspondent,  beginning 
I  early  in  15>6r>. 

The  columnist;  Marianne 
Means. 

The  column:  “Marianne 
Means’  Washington.” 

The  format:  Three  600- word 
columns  weekly. 

The  release:  Jan.  11,  1966. 
The  distributor:  King  Fea¬ 
tures  Syndicate. 

The  new  column  is  wiitten 
by  a  young  newspaperwoman 
who  combines  intelligence,  dili- 
f^ence  and  l)eauty.  For  five  years 
Marianne  Means  was  the  White 
House  correspondent  for  the 
Hears!  newspapers.  She  began 
her  column  revealing  the  inside 
story  of  people,  politics  and 
events  in  the  nation’s  capital 
in  September,  1965.  It  jjroved 
so  lively  and  fascinating  that 
King  Features  picked  it  up  for 
syndication  l)eginning  with  the 
new  year. 

I’ll!  Ileta  Kappa 

Miss  Means,  a  Phi  Beta  Kap¬ 
pa  graduate  of  the  University 
of  Nebraska,  launched  her  jour¬ 
nalistic.  career  on  the  copy  desk 
of  the  Lincoln  (Neb.)  Journal, 
where  she  was  both  copy  edi¬ 
tor  and  assistant  wire  editor 
for  two  years.  In  1957,  she 
moved  to  Washington  and  sub¬ 
sequently  became  the  women’s 
editor  of  the  Northern  Virginia 
Sun,  a  daily  in  suburban  Ar¬ 
lington,  Va.,  supervising  a  staff 
of  sixteen.  Sun  publisher  Clay¬ 
ton  Fritchey  was  quoted  in  a 
column-long  article  on  Miss 
Means  in  a  national  news  week¬ 
ly  as  saying,  “I  have  seldom 
seen  a  more  conscientious  or 
harder-working  girl.” 

Miss  Means  joined  the  Wash¬ 
ington  bureau  of  the  Hearst 
newspapers  in  June,  1959,  to 
I  cover  Capitol  Hill  and  iwlitics. 
I  She  was  assigned  to  the  1960 
Presidential  conventions  and 
the  campaign  of  Democratic 
nominee  John  F.  Kennedy. 
Shortly  after  his  election,  the 
1  new  President  suggested  to  a 
,  Hearst  official  that  Miss  Means 
be  assigned  to  the  White  House 
—a  move  which  already  had 
i  been  jjlanned  at  Hearst.  She 
’  began  a  memorable  tenure  as  a 
T  White  House  correspondent  in 
January,  1961.  She  covered 
President  Kennedy’s  trips  to 


Marianne  Means 


Latin  America  and  to  Euiope; 
the  summit  conference  with  So¬ 
viet  Premier  Nikita  Khru¬ 
shchev;  the  President’s  do¬ 
mestic  travels  and  his  campaign 
effort  in  1962;  national  crises 
from  the  .showdown  with  the 
.steel  industry  to  the  Cuban  mis¬ 
sile  crisis;  and  the  Presidential 
assassination  in  Dallas. 

Miss  Means  has  reported  also 
on  the  transition  to  a  Johnson 
administration;  the  1964  Presi¬ 
dential  camj)aign;  and  the  ac¬ 
tivities  and  travels  of  President 
Johnson  for  two  years.  She  has 
entertained  President  and  Mrs. 
Johnson  in  her  Georgetown  home 
and  has  l>een  a  frequent  guest 
of  the  First  Family  both  at  pri¬ 
vate  functions  and  official  state 
dinners.  Her  autograph,  traced 
in  cement,  graces  the  LBJ  ranch 
“friendship  walk.” 

Recognition  of  Miss  Means’ 
stature  in  the  journalistic  world 
has  come  in  a  variety  of  ways. 
Both  Time  and  Netvxweek  mag¬ 
azines  have  written  articles 
about  her.  She  has  been  a  guest 
panelist  on  CBS’  “What’s  My 
Line?”  and  on  NBC’s  “Meet  The 
Press.”  She  has  appeared  on 
numerous  television  and  ladio 
shows  across  the  country,  such 
network  programs  as  the  “To¬ 
day”  show  and  the  “Tonight” 
.show  with  Johnny  Carson.  She 
contributes  to  national  maga¬ 
zines  and  frequently  addresses 
school  and  women’s  groups. 

Miss  Means  was  the  recipient 
of  the  New’  York  Newspaper¬ 
women’s  Club  Front  Page 
Award  in  1962.  She  is  a  mem¬ 
ber  of  the  White  House  Corre¬ 
spondent’s  Association,  the 
Women’s  National  Press  Club, 
and  the  Overseas  Press  Club. 
She  was  a  member  of  the  D.C. 
Women’s  Savings  Bond  Com¬ 
mittee  from  1959  to  1962.  She 
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is  liste<l  in  “Who’s  Who  in  | 
America.” 

Miss  Means  is  the  author  of 
“The  Woman  In  The  White  j 
House”,  published  in  1963,  by  I 
Random  Hou.se.  The  volume  de¬ 
scribes  the  influence  exerted  ' 
upon  the  country  by  12  First 
Ladies  and  includes  interviews 
with  former  Presidents  Harry 
S.  Truman,  Dwight  D.  Eisen¬ 
hower,  and  John  F.  Kennedy  on 
the  subject  of  their  wives.  The 
book  has  sold  nearly  14(),0()() 
copies  in  hard  cover  and  pajjer- 
back,  and  was  translated  into 
French  by  the  U.S.  Information 
Agency  for  distribution  abioad. 

Miss  Means  who  w'as  lx)rn 
June  13,  1934,  is  the  daughter 
of  Mr.  and  Mrs.  Ernest  M.  Han¬ 
son  of  Sioux  City,  Iowa.  She  at-  | 
tended  public  .schools  in  Sioux 
City,  w’here  .she  grew  uj).  She  is 
blonde,  blue-eyed  and  five  feet 
five  inches  tall.  Her  chic  Pari¬ 
sian  styles  mark  her  model’s  j 
taste;  she  modeled  part-time  ' 
and  taught  a  charm  cour.se  at 
the  John  Robert  Powers  School 
of  Modeling  before  she  joined 
the  Hearst  newspapers. 

She  is  married  to  Emmet 
Riordan,  an  official  in  the  Ex¬ 
ecutive  Office  of  the  President. 

Syndicate 
^  entences 

iiiniiiTi:i:i;iiiJi;ri’i  ni:ri:rm’i:i  miinijiiin.iiijiiiiiiiiiim 

Dorothy  Manners,  who  has 
worked  with  Louella  Parsons  for 
30  years  and  shared  a  byline 
with  the  famed  Hollj’AV’ood  re¬ 
porter  for  more  than  a  year, 
took  over  the  column  because  of 
Miss  Parsons’  failing  health  on 
Dec.  1  and  assumed  the  title  of 
motion  picture  editor  of  Hear.st 
Headline  Service.  She  wrote; 

“I  feel  a  little  bit  like  a  buck 
private  in  a  general’s  uniform. 
It  will  be  hard  to  replace  the 
finest  ‘newspaperman’  I’ve  ever 
known.  I  can  just  try  very  hard 
not  to  let  her  down. 

“For  long,  long  years,  we  have 
worked  side-by-side,  shared  fan¬ 
tastic  hours  of  work,  wonderful 
hours  of  laughter  and  even  some 
first  class  arguments.  To  see  ill 
health  bring  an  end  to  her  reign 
of  over  40  years  is  the  heart- 
tugging  finale  of  an  era  in 
Hollywood.” 

The  Dayton  (Ohio)  Daily 
News  presented  Hall  Syndicate 
columnist  Sylvie  Reice  as  key¬ 
note  speaker  at  its  annual  “Ten 
Top  Women  of  the  Year”  awards 
luncheon.  With  the  launching  of 
her  new  column,  “The  Swinging 
Set,”  Mrs.  Reice  has  a  three-way 
circuit  to  teen-agers  going 
strong.  She  is  also  editor-in- 
chief  of  Ingenue  Magazine  and  ^ 
author  of  “The  Ingenue  Date  i 
Book,”  a  new  Dell  paperback.  ; 


United 
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FEATURES  IN  READER  INTEREST 


NATIONAL  COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 


COMMENTARY  COLUMNS 


KENNETH  L.  DIXON 
INEZ  ROBB 
DON  MACLEAN 
RICHARD  STARNES 
NORTON  MOCKRIDGE 
MARY  McGRATH 


SPECIALTY  COLUMNS 


BY  GEORGE 

Humorous  Advico 
WILLIAM  A.  DOYLE 
Doily  Invotlor 
MOLLY  MAYFIELD 
Porsonol  Probloms 
MARGARET  DANA 
Consumor  Guido  Linos 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Doily  Horoscopo 
AMY  VANDERBILT 
Modorn  Monnors 


VARIETY  FEATURES 


LIHLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 

BAHLE  FOR  YOUR  MIND  W 
THE  PEOPLE  SPEAK 
MUTUAL  FUNDS — 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  B  SUNDAY 


COMIC  STRIPS 


ABBIE  AN'  SLATS  D/S 
DAVY  JONES  D 
FERO'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 


PANELS 


ALL  STARS  D 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 
HEALTH  CAPSULES  D 
STEES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  S 
TICKER  TOONS  D 
THERE  OUGHTA  BE  A  LAW  D/S 
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PROMOTION 

Prize  Drawing  Ends 
City  Hall  Carol  Sing 


A  major  public  ser\'ice  event 
was  arranged  by  the  Toronto 
Telegram  this  week.  Called 
“Carols  of  Christmas,”  it  in- 
volv'es  the  Telegram,  a  charity, 
the  overall  organizational  body 
for  all  Toronto  ethnic  proups 
and  the  help  of  the  City  Council 
and  officials. 

The  newspaper  took  the 
Nathan  Phillips  Square  in  front 
of  Toronto’s  new  City  Hall  for 
four  eveninps — Dec.  15-18 — for 
carol  concerts. 

On  the  final  ev'eninp,  a  draw 
will  l)e  made  by  the  Mayor,  and 
the  prize  of  a  “trip  for  two  to 
anywhere  in  Europe”  is  l)einp 
donated  by  the  Telepram. 

Each  concert  lasts  from  7-9 
p.m.  and  performers  include 
ethnic  choirs,  school  choirs,  pro¬ 
fessional  folk  sinpers,  opera  and 
popular  sinpers.  Each  eveninp,  a 
leadinp  disc  jockey  emcees  the 
concert. 

Admission  to  the  concerts  is 
free,  but  donations  to  “Carols 
of  Christmas”  are  solicited  via 
the  Telepram  and  by  radio  ad- 
vertisinp. 

All  donations  will  be  piven  to 
the  Christmas  Fund  for  the 
Hospital  of  Sick  Children,  which 
has  conducted  a  campaign  for 
funds  throuphout  the  year. 
Donation  boxes  are  in  250 
branches  of  the  Canadian  Im¬ 
perial  Bank  of  Commerce.  All 
donations  will  be  in  envelopes 
upon  which  the  donor  will  print 
his  name  and  address  pivinp  the 
Telepram  a  record  of  contribu¬ 
tors.  Every  donation,  no  matter 
how  small,  makes  the  donor 
elipible  for  the  prize  drawinp. 

John  F.  Bassett,  promotion 
manaper  of  the  Telepram,  re¬ 
ports  that  the  idea  for  this  fund- 
raisinp  event  was  suggested  by 
a  young  Toronto  ad  executive. 

«  *  * 

Sunday,  Dec.  5,  marked  the 
25th  consecutive  year  for  the  St. 
Paul  Christmas  Choral  Pageant, 
sponsored  and  produced  by  the 
St.  Paul  Dispatch  and  Pioneer 
Press. 

Beginning  with  a  simple 
Christmas  carol  gathering  on 
the  steps  of  the  state  capitol, 
this  community-wide  event  has 
grown  to  where  it  attracts  audi¬ 
ences  of  more  than  12,000.  It  is 
held  in  St.  Paul  municipal  audi¬ 
torium  and  performed  by  mem¬ 
bers  of  all  Christian  faiths  in 
the  area. 

Approximately  2,500  singers 
from  churches,  schools  and  hos¬ 
pitals  take  part  in  a  massed 


a  cappella  chorus  and  the  tab¬ 
leaux  of  the  birth  of  Christ  is 
accompanied  by  Scripture  read¬ 
ings.  The  march  of  the  Three 
Kings  bearing  gifts  for  the 
Christ  Child  is  a  highlight  of 
the  pageant. 

The  entire  program  is  directed 
by  Agnes  Kennedy  Bidder  and 
William  C.  Schneider,  assistant 
promotion  manaper  of  the  Dis¬ 
patch  and  Pioneer  Press,  is  the 
pageant  production  manaper. 

*  *  * 

BILLFOLD — Promotion  mail¬ 
ing  for  the  PUiUidelphia  In¬ 
quirers  Mid-Winter  Resort  and 
Travel  Guide  takes  the  format 
of  a  billfold,  carrying  the  copy: 
“A  wallet-sized  guide  to  a  filled 
guest  register,  solidly  booked 
tours,  capacity  passenger  lists.” 
.4  pocket  in  the  simulated  leather 
folder  holds  a  card  with  dates 
for  19(>()  Resort  and  Travel  Fea¬ 
ture  Editions. 

*  *  * 

WEEKLIES— The  six  Hicker- 
.son  newspapers  published  weekly 
in  Delaware  and  Montpomer>’ 
County  suburbs  of  Philadelphia 
hav'e  mailed  a  new  brochure. 
Front  pages  of  the  six  news¬ 
papers  are  reproduced  on  the 
cover,  and  copy  inside  details 
suburban  growth,  and  food, 
liquor  and  automotive  sales  in 
the  area.  A  three-color  map 
shows  coverage  areas  in  the 
region.  Mulligan  &  McDonald 
are  representatives  for  the 
group. 

*  «  « 

POST-HOLIDAY— The  post¬ 
holiday  season  is  a  time  when 
customers  expect  sales  and 
clearances,  when  people  shop 
with  Christmas  bonus  money  and 
gift  certificates,  and  when  re¬ 
funders  become  cash  customers. 
.4  Detroit  News  brochure  sug¬ 
gests  increased  advertising 
during  this  period.  The  folder 
reports  that  retail  sales  in 
Detroit  during  January  and 
February  have  risen  31  percent 
during  the  past  four  years.  In 
1965  they  were  up  12.3  percent 
over  the  same  two-month  period 
of  1964. 

*  *  * 

CIRCULATION  — Newsday’s 
promotion  department  has 
turned  out  three  brochures  for 
use  by  the  circulation  depart¬ 
ment.  The  first,  “Key  to  Long 
Island  Living”  reproduces  the 
front  page  of  Newsday  on  a 
zippered  key  case,  with  d  yor  key 
attached,  on  the  cover.  Copy 
summarizes  editorial  content 


and  special  features.  The  second, 
“Don’t  make  a  move  without 
Newsday,”  is  mailed  to  new 
homeowners  in  the  service  area 
who  have  not  yet  subscribed  to 
the  newspaper.  The  third  is  an 
oversize  folder  from  the  editor 
and  publisher,  mailed  to  all  new 
subscribers.  It  inv'ites  readers  to 
write  to  the  circulation  manager 
with  comments  on  ser\dce,  etc., 
and  gets  in  a  plug  for  the 
paper’s  Saturday  magazine. 

«  «  « 

SEPARATE  —  The  Flint 
(Mich.)  Journal  has  distributed 
a  promotion  packet  containing 
reprints  of  two-color  advertise¬ 
ments  published  during  1965,  all 
pointing  out  that  Flint  is  a 
separate  market  in  Michigan 
from  Detroit.  The  outer  portfolio 
containing  the  ads  includes  a 
market  map  and  coverage  infor¬ 
mation. 

*  *  * 

TEENAGE  AMERICA— Just 
30  days  after  the  conclusion  of 
the  1965  Miss  Teenage  America 
Pageant,  it  was  announced  that 
the  Fort  Worth  (Tex.)  Star 
Telegram,  Dallas  (Tex.)  Times 
Herald,  and  Detroit  (Mich.) 
News  had  renewed  their  fran¬ 
chise  contracts  for  1966  competi¬ 
tion.  .4  color  brochure  is  avail¬ 
able  from  Teen  America  Asso¬ 
ciates,  Inc.,  2927  Southland 
Center,  Dallas,  Texas. 


Letter  From  GI 
Sparks  Promotion 

RO(’KtX)RD,  Ill, 

A  Rockford  Registei -Republic 
reporter.  Jack  Nelson,  received 
a  letter  from  an  Army  military 
policeman  in  Viet  Nam  which 
was  published  in  the  paper  and 
from  it  stemmed  a  promotion 
idea  that  has  met  with  great 
success. 

Mr.  Nelson  sent  letters  to  120 
public  and  parochial  schools  in 
the  Greater  Rockford  area  and 
encouraged  students  and  readers 
of  all  ages  to  send  letters  to 
servicemen  in  Southeast  Asia. 

Mr.  Nelson  became  “Yuletideg 
for  Yanks”  editor  and  the  re¬ 
sponse  was  terrific,  according  to 
Thomas  M.  Reay,  managing  edi¬ 
tor.  A  flood  of  letters  resulted 
from  the  letters  dispatched  by 
Mr.  Nelson  and  Christmas  cards, 
cookies,  canned  goods,  .soap  and 
other  gifts  followed. 


‘Guiding  Light’ 

SlMSBlTRY,  Conn. 

The  Farmington  Valley  Her¬ 
ald  is  carrying  a  new  slogan  on 
its  mast-head:  “The  ‘Guidinp 
Light’  of  the  Farmington  Val¬ 
ley.” 
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War  Zone  GIs 
Get  Personalized 
Yule  Packages 

Fremont,  Calif. 

The  Fremont  News-Kegister, 
a  daily  for  only  three  years,  is 
credit^  with  dev'elopinp:  a  cam- 
paiftn  which  provided  2,264 
ser\ncenien  in  Viet  Nam  with  in¬ 
dividual  Christmas  packages. 

Each  of  the  “parcels  for 
patriots”  weiprhed  five  to  seven 
pounds,  and  a  car  caravan 
escortetl  the  15,848-pound  load 
of  presents  across  the  San  Fran¬ 
cisco  Bay  Bridge  to  the  Armed 
Forces  I’ost  Office  center  in  San 
Francisco. 

The  parcels  idea  originated  in 
the  N-Il  advertising  department 
and  was  conducted  by  the  news¬ 
paper  in  association  with  the 
Freemont  Junior  Chamber  of 
Commerce. 

The  drive  l)egan  two  months 
and  received  area-wide  sup- 
(Ktrt.  George  H.  Oakes,  pub¬ 
lisher,  declared  that  if  campus 
demonstrators  believe  they  will 
overcome,  “we  will  prove  we  will 
overwhelm.” 

The  N-ll’s  all-out  sujjport  of 
the  paretds  campaign  included 
the  development  of  lists  of  the 
names  of  service  men  on  Viet 
duty  and  investigation  of  their 
special  needs. 

Local  residents  were  asked  to 
prepare  the  individually-ad¬ 
dressed  packages.  The  Junior 
Chamber  arranged  the  pickup 
service  and  also  shared  with  the 
newspaper  in  providing  more 
than  $1000  in  postage  required 
for  the  shipments. 

Kenneth  Conner  of  advertising 
was  coordinator  of  the  N-R 
activities.  Richard  Ricknell,  N-R 
and  formerly  with  the  San  Fran¬ 
cisco  Chronicle  promotion  de¬ 
partment,  was  among  his  assist¬ 
ants. 

• 

Texas  Almanac  Out 
For  Its  110th  Year 

The  1966-67  edition  of  the 
Texas  Almanac  has  been  re¬ 
leased  by  the  Dallas  Morning 
Sews.  It  marks  the  110th  anni¬ 
versary  of  the  Almanac  and  the 
125th  anniversary  of  the  insti¬ 
tution  which  publishes  the  Dal¬ 
las  News. 

Expanded  recreational  mate¬ 
rial  and  maps,  latest  U.  S.  Cen¬ 
sus  business  information,  inside 
color  photographs  and  special 
historical  pages  and  maps  are 
among  new  features  of  the  al¬ 
manac. 

The  Texas  Almanac  was  first 
published  by  the  News  in  1957, 
when  the  newspaper  was  in  Gal¬ 
veston,  and  has  been  issued  pe¬ 
riodically  since  that  time. 
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Daily  Helps  Police 
With  Safety  Guide 

Philadelphia 

A  recent  series  in  the  Phila¬ 
delphia  Daily  News  is  proving 
a  l)est-seller  with  thousands  of 
women. 

“Ladies,  Play  It  Safe,”  by 
Police  Commissioner  Howard  R. 
Leary,  is  l)eing  distributed  in 
booklet  form  through  police  com¬ 
munity  relations  officers,  district 
police  stations  and  clubs  and 
churches. 

The  police  department  credits 
the  Daily  News  for  assistance  in 
preparing  the  series,  with  a 
special  nod  to  Jack  Markowitz, 
who  assisted  Commissioner 
Leary  in  the  writing,  and  Freda 
Reiter,  Daily  News  artist,  for 
her  illustrations. 

The  book  of  rules  of  safety 


for  women  was  published  in  the 
Daily  News  as  a  public  service 
that  might  save  someone  from 
bodily  haim  or  death. 


Puhlisliiii^  Company 
Buys  Priiitini;  Firms 

Oklahoma  City 

Purchase  of  two  printing 
firms  by  the  Oklahoma  Publish¬ 
ing  Co.,  publishers  of  the  Daily 
Oklalanrian  and  the  Oklahanui 
City  Times,  was  announced  Dec. 
10  by  Edward  L.  Gaylord,,  ex- 
t'cutive  vicepresident. 

They  are  Semco  Color  Press 
Inc.  and  Package  Engineers  Inc. 
Semco  specializes  in  high-qual¬ 
ity  color  printing.  Package  En¬ 
gineers  is  a  designer  and  print¬ 
er  of  cellophane  and  polyethyl¬ 
ene  bags. 


Flags  Displayed 

Salinas,  Calif. 

A  .statewide  “fly-the-flag” 
demonstration  in  protest  to  anti- 
Viet  Nam  demonstrations  in 
Berkeley  and  Oakland  resulted 
from  a  suggestion  to  the  Salinas 
Chamber  of  Commerce  from 
Francis  H.  Cislini,  publisher  of 
the  Salinas  Californian,  More 
than  100  cities  responded  to  the 
one-day  flag  display  plan. 

• 

Sunday  Paper  Dies 

PiTTSTON,  Pa. 

The  PittsUm  Gazette,  pul>- 
lished  here  for  115  years,  sus- 
j>ended  recently.  Publisher  Wil¬ 
lard  Peck  Sr.,  said  “it  would  be 
futile  to  continue  to  publish 
after  considering  present  and 
future  conditions.”  The  Gazette 
was  a  daily  for  many  years. 


A.O.A.  ANNOUNCES  NINTH 
ANNUAL  STORY  COMPETITION 


RULES 

Stories  which  have  appeared  in 
newspapers,  magazines  or  other 
regularly  published  periodicals 
may  be  submitted.  Writers  may 
enter  up  to  five  articles  dealing 
with  osteopathic  subjects  such  as 
scientific  advances,  college  and 
hospital  programs,  activities  of 
individual  osteopathic  physicians 
or  any  other  aspect  of  oste¬ 
opathic  medicine.  Entries  will  be 
judged  solely  on  accuracy  and  ob¬ 
jectivity  of  reporting. 

Entries  must  have  been  published 
during  1965.  Clippings  should  be 
mounted  on  white  paper  with  the 
author’s  name  and  publication 
typed  in  the  upper  right  corner. 
All  entries  become  the  property  of 
the  AOA.  Permission  to  reprint 
winning  entries  in  AOA  publica¬ 
tions  with  full  credit  is  implicit. 
Entries  must  be  mailed  before 
March  1  1966. 


The  American  Osteopathic  Association 
will  present  three  $100  awards 
for  outstanding  published  articles 
on  the  osteopathic  profession. 

Entries  should  be  mailed  to: 

Journalism  Awards  Competition 

AMERICAN  OSTEOPATHIC  ASSOCIATION 

212  E.  Ohio  Street 
Chicago,  III.  60611 


PREVIOUS  WINNERS 


Blair  Justice.  Fort  Worth  Star-Telegram 
George  Getze,  Los  Angeles  Mirror 
George  Staab,  Philadelphia  Bulletin 
Brian  Duff.  Copley  News  Service 
Harvey  Hough,  Tonawanda  News 
Conwell  Carlson,  Kansas  City  Star 
Merle  Oliver,  Detroit  News 
Nate  Hazeltine,  Washington  Post 
Betty  Kohlman,  Tampa  Tribune 
John  W.  Moran,  Bangor  Daily  News 
Jeanne  Franke,  Chicago  Tribune 


Ross  Gelbspan,  Philadelphia  Bulletin 

Beverly  Keusch.  Miami  Mirror 

Lowell  Brandle,  St.  Petersburg  Times 

John  Bleakly,  Des  Moines  Tribune 

Don  Walton,  Lincoln  Star 

A.  L.  Schafer,  free  lance 

Ted  Berland,  free  lance 

Jerry  Flemmons,  Fort  Worth  Star-Telegram 

Dominic  Crolla,  Tucson  Daily  Citizen 

James  Koethe,  Dallas  Times-Herald 
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PHOTOGRAPHY 

Sport  Shots  of  Winners  Turn  Up  Winners 


By  Rirk  Frietlman 


Entries  to  this  contest  con¬ 
sisted  of  pictures  taken  by  pro¬ 
fessional  news  photographers  of 
each  of  the  yearly  Professional 
Athlete  winners  in  action 
throuph  1963.  As  the  judf?e  I 
had  to  select  a  winner  for  each 
yearly  Professional  Athlete, 
plus  the  prand  winner.  (Prizes 
will  be  awarded  jointly  by  Hic- 
kok  and  the  Sporting  Slews  and 
the  latter  will  publish  all  14 
yearly  photo  winners.) 

The  number  of  entries  for 


some  of  the  years  was  somewhat 
disappointinp,  iiossibly  because 
they  had  to  show  one  sports  fig¬ 
ure  for  each  given  year.  It  may 
have  been  difficult  to  dig  out 
good  shots  of  athletes  who  were 
top  sports  attractions  many 
years  ago. 

Eiirrcnl  t'.onlesi 

Hickok  and  the  Sporting 
News  hope  for  better  luck  and 
entries  for  the  current  contest 
which  will  include  shots  of  Jim 


The  four  pictures  on  these  Entries  to  this  contest  con-  some  of  the  years  was  somewhat  Brown,  Cleveland  Bniwn  full- 
two  pages  represent  the  grand  sisted  of  pictures  taken  by  pro-  disappointing,  }K)ssibly  because  back.  Professional  Athlete  of 
winner  (below)  and  some  of  the  fessional  news  photographers  of  they  had  to  show  one  sports  fig-  196i,  and  the  yet-to-be-announc- 
runners-up  in  an  offbeat  sports  each  of  the  yearly  Professional  ure  for  each  given  year.  It  may  ed  Professional  Athlete  of  1965, 
photo  contest  I  just  judged.  Athlete  winners  in  action  have  been  difficult  to  dig  out  Entries  should  be  .sent  to  Mur- 

through  1963.  As  the  judge  I  good  shots  of  athletes  who  were  ry  Goodman,  sports  depaitment, 
Hall  of  Fame  select  a  winner  for  each  top  sports  attractions  many  Arthur  Falconer  Associates,  400 

Since  1950  the  S.  Rae  Hickok  yearly  Professional  Athlete,  years  ago.  Madison  Ave.,  New  York,  N.Y, 

Company  has  been  presenting  grand  winner.  (Prizes  r„rrpni  10017. 

the  “Professional  Athlete  of  the  "ill  be  awarded  jointly  by  Hic-  •  "'  *  Winners 

Year  Award.”  Now  they  have  Sporting  News  and  Hickok  and  the  Sporting 

added  the  Hickok  Hall  of  Fame  latter  will  publish  all  14  News  hope  for  better  luck  and  Yearly  photo  winners  for  the 
and  Sporting  News  Photogra-  yearly  photo  winners.)  entries  for  the  current  contest  present  contest,  in  addition  to 

phy  Contest.  The  number  of  entries  for  which  will  include  shots  of  Jim  those  showm  on  these  two  pages, 

were: 

•  1950 — Ernie  Sisto,  Netr 
York  Times.  Phil  Rizzuto,  New 
York  Yankees,  completing  a 
double-play. 

•  1951 — Herb  Scharfinan,  In¬ 
ternational  News  Photos.  Allie 
Reynolds,  New  York  Yankees, 
throwing  the  last  pitch  of  his 
second  no-hitter  of  the  .season 
on  Sept.  28,  1951. 

•  1952;  1953;  1954 — see  pho¬ 
tos  these  two  pages. 

•  1955 — New  York  Press  As¬ 
sociation  (no  photographer  or 
publication  given).  Otto  Gra¬ 
ham,  Cleveland  Brown  quarte^ 
back,  getting  clobbered  by  a  cou¬ 
ple  of  opposing  linemen. 

•  1956 — Ernie  Sisto,  New 
York  Times.  Mickey  Mantle, 
New  York  Yankees,  following 
through  on  a  mightly  swing. 

•  1957 — Charles  Hoff,  New 
York  News.  Carmen  Basilic, 
face  bloody,  still  swinging  away 
in  the  ring. 

•  1958 — New  York  Press 
Photographers  Association  (no 
photographer  o  r  publicatim 
given).  Bob  Turley,  New  Yewk 
Yankee  pitcher,  releasing  ball 
from  mound. 

•  1959 — Martin  Blumenthal 
(no  publication  given).  Ingemar 
Johansson,  grinning  in  the  mid¬ 
dle  of  a  ringside  crowd  after 
he  upset  Floyd  Patter.son  for 
the  world’s  heavyweight  l)oxing 
title. 

e  1960 — Robert  Walker,  New 
York  Times.  Arnold  Palmer 
missing  a  putt  during  the  Thun- 
derbird  Golf  Classic. 

•  1961 — Herb  Scharf man,  for 
Life  magazine.  Roger  Maris, 
New  York  Yankees,  watching 
the  flight  of  the  home-run  ball 
he  just  hit  in  Yankee  Stadium 
to  tie  Babe  Ruth’s  record. 

•  1962 — See  photo  opposite 
page. 

•  1963 — Frank  Worth  (no 
publication  given).  Sandy  Kou- 
fax,  Los  Angeles  Dodgers,  a 

1953 — Ben  Ho9an  shooting  out  of  the  rough  on  the  18th  green  at  Oak  Hill  Country  Club,  Rochester,  N.Y.  blur  of  motion  on  the  pitchers 
Grand  prize  winner  taken  by  Fred  Powers,  Gannett  Newspapers,  Rochester,  N.Y.  mound. 
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Los  Angeles  Dodger  shortstop,  steals  his  104th  base  of  the  season  to  set  modern-day 
record.  Taken  by  Ernest  Schworck,  United  Press  International. 


1954— Willie  Mays,  New  York  Giant  center- 
fielder,  makes  a  sensational  catch  in  Ebbetts 


1  2 

2  1 

f 

1952 — Rocky  Marciano  knocks  out  Jersey  Joe  Walcott  in  the  13th  round  to  win  the  heavyweight 


Field,  Sept.  16,  1954.  Taken  by  Charles 


boxing  title  on  Sept.  23,  1952.  Taken  by  Charles  W.  James,  Philadelphia  (Pa.)  Inquirer. 


Hoff,  New  York  News. 
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‘Spectacular’ 
Wraparound 
Forms  Cover 

By 

Kdniund  C'.  Arnold 

“We’ve  never  done  it  that  way 
l)efore’’  is  no  lonpev  the  end-all 
for  those  colleajrues  of  ours  who 
were  wont  to  dismiss  any  idea 
later  than  Garfield  as  an  attack 
of  the  DT’s. 

For  so  many  things  are  l)eing 
done  these  days. 

One  of  them  is  the  Page  of 
This  Week  which  turns  out  to 
be  two  pages.  It  is  (they  are) 
from  the  Detroit  Free  Press. 

These  pages  are  in  Specta- 
Color.  .  .  .  The  photography  is 
superlative,  cropping  and  dis¬ 
play  are  excellent  and  the  print¬ 
ing  must  have  brought  joy  to 
old  Karl  Klic,  inventor  of  gra- 
NTire,  up  in  the  printers’  Val¬ 
halla. 

I  never  claim  firsts  for  any- 

Phonc  Call  Exposure 
Law  Asketl  by  Berger 

Washington 

M.  Marvin  Berger,  associate 
publisher  of  the  New  York  Law 
Journal,  has  suggested  to  the 
Senate  Commerce  Committee 
that  recorded  telephone  an¬ 
nouncements  should  be  subjected 
to  the  same  libel  and  defamation 
rules  that  apply  to  newspaper 
publishers  and  broadcasters. 

Mr.  Berger,  who  is  a  former 
general  counsel  to  the  New  York 
Post,  filed  a  statement  in  behalf 
of  the  Anti-Defamation  League 
of  B’nai  B’rith  supporting  pro¬ 
posed  legislation  dealing  with 
the  problems  arising  from  the 
dissemination  of  propaganda 
via  telephone  recording  devices. 

Several  bills  before  Congress 
would  require  identification  of 
each  subscriber  of  a  telephone 
which  uses  recorded  telephone 
messages.  Mr.  Berger  said  his 
group  favored  that  as  well  as  a 
provision  that  tapes  used  in 
such  recordings  be  preserved  for 
public  inspection. 

In  the  case  of  a  newspaper, 
Mr.  Berger  pointed  out  during 
questioning  by  members  of  the 
Subcommittee  on  Communica¬ 
tions,  everyone  knows  the  ad¬ 
dress  of  the  publishing  company 
and  the  location  of  the  syndicate 

4« 


Full-color  spread  uses  13-col.  cut. 


one;  it  always  ends  up  with  an 
“I  was  first’’  letter.  But  I  will 
admit  that  this  is  the  first  ivmp- 
around  design  I’ve  seen  on  the 
“cover”  of  a  newspaper.  That 
13-column  cut  at  the  top  of  the 
page  isn’t  the  wide.st  cut  I’ve 
ever  seen;  somebody  (I’ve  for¬ 
gotten  who — but  I’ll  be  remind¬ 
ed  by  next  mail ! )  once  used  a 
16-columner  on  an  inside  dou¬ 
ble-truck.  But  it  sure  is  a  darn 
good  runner-up. 

All  the  multicolumn  cuts  are 
in  full  color  as  well  as  the  arte 


nouveau  logo  top  idght.  The 
mug  shots  and  storic's  are  in 
black  letterpress. 

This  is  not  going  to  be  the 
pattern  for  many  front  (and- 
back)  pages.  Wraparounds 
aren’t  practical  for  regular 
newspapers;  it’s  too  hard  to 
read  ’em.  But  I’ll  l)et  nolnxly 
could  resist  unwrap))ing  this 
one. 

My  hat’s  off  to  Lee  Hills,  ex¬ 
ecutive  editor,  and  his  staff. 

IN  A  NUT  SHELL:  Rut  we 
have  done  it  this  way! 


that  distributes  a  particular 
column. 

“Not  only  is  identity  possible,” 
he  .said,  “but  you  also  get  at  the 
transmitter  of  the  column.” 

Even  when  an  anonymous  edi¬ 
torial  writer  speaks,  Mr.  Berger 
said,  he  does  so  with  the  full 
voice  and  authority  of  the  news¬ 
paper.  The  jjublisher  assumes 
the  liability. 

Mr.  Berger  agreed  with  the 
committee  members  who  ob- 
ser\’ed  that  the  broadcast  com¬ 
panies  are  Injund  by  licensing 
regulations. 

• 

William  Scripps, 
Detroit  News 
Director,  Dies 

Detroit 

William  J.  Scripps,  60,  a 
director  of  the  Detroit  News, 
died  here  ( Dec.  1 1 )  after  a  long 
illness. 

Mr.  Scripps  was  the  son  of 
the  late  publisher  of  the  Detroit 
News,  William  E.  Scripps,  and 
the  grandson  of  James  E. 
Scripps,  its  founder  and  a  half- 
brother  to  the  late  Edward 
Willys  Scripps,  who  founded  the 
Scripps-Howard  Group. 

After  graduation  from  Yale 


University,  William  Sciipps 
organized  and  became  president 
of  Gliders  Inc.,  manufacturers  of 
motorless  planes  which  he  also 
flew.  Later,  he  became  general 
manager  of  radio  for  the  News, 
former  operator  of  radio  sta¬ 
tion  WWJ.  With  the  develop¬ 
ment  of  television,  Mr.  Scripps 
returned  to  Detroit  after  the 
war — he  served  as  a  major  in 
the  Army  Air  Corps— where  he 
became  one  of  the  original  fund 
raisers  for  educational  tv.  He 
also  headed  several  civic  and 
charitable  enterprises,  and  was 
a  director  of  a  number  of  com¬ 
mercial  corporations. 

He  was  also  active  in  i)ro- 
moting  Radio  Free  Europe. 

• 

Arizona  Paper  Sold 
To  Ghati.  Mack  Kelioe 

James  R.  Brooks,  president  of 
Brooks  Newspapers,  Arizona, 
has  announced  the  sale  of  the 
Gilbert  (Arizona)  Enterjyrise  to 
Charles  Mack  Kehoe  of  Road- 
runners  Unlimited  Inc. 

Until  recently  Mr.  Kehoe  was 
manager  of  the  Mesa,  Arizona 
Chamber  of  Commerce.  He  is 
publisher  of  the  Pay  son  (Ari¬ 
zona)  Roundup. 

The  Gilbert  Enterprise  trans¬ 
action  was  handled  through  the 
offices  of  Dean  Sellers,  news¬ 
paper  broker.  Mesa. 


Pact  Closes 
Reporter’s 
Arrest  Case 

Dayto.v,  Ohio 

Dayton  city  officials  have 
agree<l  to  drop  court  actions 
stemming  from  the  arn'st  of  a 
former  Daily  News  imlicc  re¬ 
porter,  Harry  L.  Kennedy  Jr., 
at  a  hotel  fire  on  March  2,  1964. 

The  reporter  was  arrested 
when  he  refused  to  get  out  of 
the  street  while  covering  the 
fire.  A  resisting  arre.st  charge 
was  later  dismissed  and  a 
charge  of  ob.structing  polite 
ended  in  a  directed  verdict  oi 
acquittal.  A  disorderly  conduct 
charge  was  pending. 

Mr.  Kennedy  filer!  a  $27,.-)00 
false  arrest  suit  against  the  two 
officers  and  Dayton  Newspapers 
Inc.  filed  suit  in  U.S.  District 
Court  maintaining  the  report¬ 
er’s  civil  rights  were  violated. 
The  latter  case  was  dismis.sed, 
but  the  U.S.  Court  of  .Appeals 
in  Cincinnati  ordered  the  trial 
to  i)roceed  and  ruled  that  a 
new.spaper  has  the  right  to  sue 
a  city  when  freedom  of  the 
press  is  endangered. 

Under  the  agreement,  Mr. 
Kennedy  and  Dayton  Newspa¬ 
pers  will  drop  their  court  ac¬ 
tions.  The  joint  statement  said: 
“Legal  counsel  for  all  the 
jiarties  concerned  expressed  the 
belief  that  their  agreement  clari¬ 
fies  the  issues  involved  in  the 
respective  couiT  actions  and  will 
avoid  any  further  misunder¬ 
standing  Iretween  the  parties.” 

-Also  dismissed  will  be  a  suit 
filed  by  the  city  .seeking  to  re¬ 
move  Judge  Robert  L.  Harring¬ 
ton  from  the  District  Court  case 
on  grounds  he  was  improperly 
appointed  to  preside  at  the 
previous  trials  in  Municipal 
court. 


J-School  to  Move 
Into  New  Building 

MILWAI'KEE 

Plans  and  specifications  for 
two  major  Madison  campus 
academic  facilities — the  Commu¬ 
nications  Arts  Building  and 
Undergraduate  Library — were 
approved  by  the  University  of 
Wisconsin  regents  this  week. 

Construction  on  both  buildings 
is  expected  to  start  before  next 
fall  and  be  completed  within  two 
years  after  that.  The  Communi¬ 
cations  Arts  Building  will  house 
the  School  of  Journalism,  de¬ 
partment  of  speech,  and  division 
of  radio-television.  Of  the  cost 
$8,350,000,  state  funds  will  pro¬ 
vide  $6,350,000. 
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TENNESSEE  CENTENNIAL — Mrs.  Ruth  Sulzberger  Golden,  presi¬ 
dent  end  publisher  of  the  98-year-old  Chattanooga  Times,  salutes 
the  weekly  Harriman  Record  on  its  lOOth  anniversary.  She  noted 
that  Tennessee  was  "home"  to  her  grandfather,  Adolph  Shelby  Ochs, 
who  was  publisher  of  the  Chattanooga  Times  and  also  of  the  New 
York  Timas. 


My  Wife 

(Coi'Hmud  fram  page  12) 


licatioiis.  a  jrroup  of  weeklies 
out  of  tllen  Ck>ve,  Look  Island, 
when  llie  Blahas  moved  to  Syos- 
i  set  in  1})52. 

i  Georsre  was  asked  to  write 
9  a  column  in  the  Syosset  Ad- 
^  vancr,  a  Litmor  publication  be- 
j  in(?  printed  in  the  Griscom 
'  plant. 

*  "Syos.set  had  about  2,000  peo¬ 
ple  in  1952,”  Marie  recalled. 
“It‘s  up  to  ii(),000  now.  Most  of 
the  lesidents  back  then  were 
like  us  —  born  and  raised  some- 
‘  where  else  and  new  to  the  com¬ 
munity.  Geortre  and  1  came 
from  the  Bronx.” 

Maiie  apreed  to  do  the  col¬ 
umn,  "Talk  of  the  Town.”  Es- 
chewijip  possip,  she  plunped 
into  local  controversy  —  a  fire¬ 
house  which  was,  by  vote  of 
the  residents  of  Syosset,  to  be 
a  community  center  but  wasn’t. 
Marie  took  the  side  of  the  resi¬ 
dents,  who  won  their  jroint  after 
a  lonp  fipht. 

Another  of  her  early  columns 
was  on  (xlors  at  the  town  dump. 

“There  was  some  question  as 
to  what  kind  of  chemicals  the 
town  was  usinp  to  reduce  odor,” 
Marie  recalled.  “I  thoupht  the 
best  way  to  find  out  was  to  po 
there  and  lead  the  labels  on 
the  chemical  cans.  You  mipht 
say  I  jumped  into  the  town 
dump  with  l>oth  feet.” 

Other  columns  followed  at- 
tackinp  zoninp,  particularly  the 
buildinp  of  pas  .stations  in  Syos¬ 
set.  (Marie  is  still  wapinp  this 
battle  but  not  too  successfully.) 

To  A!>MM'iale  Editor 

Marie  l>ecame  a  reporter  for 
Litmor’s  four  w'eeklies  and 
their  daily  in  the  area.  In  the 
next  foui-  years,  she  moved  up 
to  a  full-time  job  as  associate 
editor  for  the  proup  and  had 
her  third  Iwy,  Tommie. 

“1  called  in  the  lead  story 
on  .some  election  returns  from 
the  hospital  15  minutes  before 
Tommy  was  born,”  Marie  re¬ 
lated. 

In  1957,  Marie  retired  from 
Litmoi  to  “do  nothinp”  but 
I  raise  her  three  sons.  Georpe, 

meanwhile,  had  left  Griscom  for 
Neu'xday,  the  daily  in  Garden 
;  City,  then  boupht  in  as  a  part¬ 
ner  of  Senator  Printinp,  a  job 
plant  in  Westbury. 
r  In  March,  1958,  Marie  .started 
!  the  Tribune.  She  likes  to  quote 

"i  Ira  Cahn,  publisher  of  the  near- 

]  by  weekly  Massapequa  Post 

I  who  told  her  once:  “It’s  a  pood 

i  deal  to  be  married  to  your 

i  printer.” 


need  more  coi)y.  Or  that  she’s 
way  overset  on  the  galleys.” 

After  Senator  bepan  printinp 
the  Tribune,  they  purchased  an 
A.  B.  Duplex  which  could  print 
and  fold  up  to  16  papes  tabloid. 
Senator  then  went  after  other 
newspaper  business  and  now 
prints  two  repular  weeklies, 
four  collepe  weeklies  and  fifteen 
hiph  school  newspapers.  The 
l)lant  .staff  has  pone  from  just 
the  three  partners  to  a  staff  of 
eipht. 

Marie’s  newsnaner  staff  has 
also  pi'own.  .Assistinp  her  part- 
time  in  the  office  are  Jan  Meil- 
leur,  her  editorial  assistant;  and 
.Anne  Sherapo  and  Harriet 
.Abrams,  ad  representatives. 
Two  other  women  work  in  their 
homes  selling  Tribune  classi¬ 
fieds  and  subscriptions. 

“Marie  comes  from  a  family 
which  had  all  pirls,”  Georpe  ex¬ 
plained.  “She  went  to  an  all- 
pirl’s  private  school.  At  home, 
she’s  surrounded  by  all  males. 
She’s  in  a  business  that’s  pre¬ 
dominantly  male-oriented.  So 
she  hires  only  women.” 

No  Joke 

“When  I  .started  the  Tribune, 
everybody  thoupht  it  was  a 
joke.”  Marie  .said.  “Now,  they’ve 
.stopped  lauphinp,  at  lea.st. 

“We  ])rint  everythinp.  Ar¬ 
rests.  Auto  collisions.  And  con- 
ti  oversy  of  all  .sorts.  The  school 
board  battling  with  the  admin¬ 
istration.  An  orthodox  rabbi 
who  started  a  private  catering 
.service  in  his  synogopue  and 
ended  up  fighting  some  local 
residents  who  claimed  their 
weekend  parking  spaces  were  in 
jeopardy  —  this  one’s  coming 
to  court  as  a  test  case. 

“We  try  to  give  both  sides 
of  any  controversy  when  we 
can. 

“We  pet  response  to  the  pa- 
|)er.  People  write,  they  call.  On 
some  Fridays  we’re  inundated 
with  phone  calls  over  some¬ 
thing  the  day  before  in  the 
Tribune. 

“If  the  ])aper  is  late,  people 
aiv  waiting  for  it,”  Georpe 
added.  “And  they  raise  hell 
with  me  for  keeping  them  wait¬ 
ing.  The  Tribune  keeps  them 
from  falling  asleep.  Marie’s  edi¬ 
torials  don’t  tell  them  what 
they  want  to  hear  but  what  .she 
thinks  they  should  hear.  She’s 
blasted  the  whole  community  on 
numerous  occasions.” 

Most  of  Marie’s  battles  take 
shape  in  her  strong  editorials. 
Her  “Talk  of  the  Town”  col¬ 
umn,  a  carryover  from  her  Ad¬ 
vance  days,  is  now  more  of  a 
breezy  piece  of  personal  ob- 
.serv’ation  then  it  was  back  in 
the  Advance  when  she  first  took 


a  new  community  which  is  still 
growing.  She  has  seen  many  of 
her  paper’s  campaigns  l)ear 
fruit. 

Years  ago,  the  Tribune  urged 
acceptance  of  industry — a  dirty 
word  then  to  Syosset.  Now  the 
community  has  one  of  the  larg¬ 
est  industrial  parks  in  the  coun¬ 
try.  And  that,  Marie  is  quick 
to  point  out,  means  more  jobs 
and  more  tax  money  to  help  the 
Syosset  school  district. 

Some  Successes 

She  looks  on  1965  as  a  pood 
year  for  some  of  the  causes  the 
Tribune  has  helped  promote. 
The  opening  of  a  community 
park.  A  longer  school  year  (she 
was  pushing  that  in  her  “Talk 
of  the  Town”  column  11  years 
ago).  The  establishment  and 
public  acceptance  of  a  center 
for  the  emotionally  disturbed. 

The  new  town  incinerator.  A 
new  sanitation  ordinance. 
(“That’s  where  I  came  in  14 
years  ago,”  Marie  laughed.  She 
is  on  the  town  committee  that 
rewrote  the  ordinance.) 

“We’ve  had  our  share  of  de¬ 
feats,  too,”  Marie  said.  “One 
has  'oeen  the  proliferation  of 
gas  .stations  in  this  town.” 

On  Nov.  18,  .she  wrote  an  edi¬ 
torial  which  pointed  out  that 
Syosset  already  had  26  gas  sta¬ 
tions  and  didn’t  need  a  27th. 
“We  wouldn’t  be  surprised,” 
•Marie  told  her  readers,  “if  it 
developed  that  Syosset  had 
more  seiwice  stations  than  Man¬ 
hattan.  Certainly,  on  a  per 


tagh-Oyster  Bay  Expressway. 
“At  first  we  were  against  it,” 
Marie  .said.  Then  it  was  stopped 
partly-built  right  in  the  center 
of  town.  Now,  we’re  advocating 
that  it  be  finished  so  it  doesn’t 
stay  here  half-done.” 

Marie  said  the  Tribune  has 
lost  some  advertising  over  zon¬ 
ing  fights.  “And  the  readers 
never  knew  the  advertisers  were 
involved  in  the  zoning,”  she 
added. 

“Marie’s  even  dropped  an  ad 
to  make  room  for  a  story  when 
she  thought  it  was  important 
enough,”  George  related. 

“I  don’t  do  that  too  often,” 
Marie  injected.  “I  have  to  stay 
afloat.  The  paper  has  to  make 
its  own  way  financially. 

Just  to  Pay  the  May 

“But  I’m  not  looking  to  get 
rich.  Just  to  pay  the  freight. 
And  the  Tribune  is  paying  the 
freight.  I’m  lucky.  I  came  into 
it  knowing  nothing  about  the 
business  and  came  out  o.k.  After 
having  and  raising  four  boys, 
I  guess  you  are  ready  for  any¬ 
thing.” 

Marie  Blaha  singled  out  one 
attribute  that  any  mother  of 
four  should  have  if  she  wants 
to  start  a  weekly  newspaper. 
“Independence.  My  father  used 
to  say  I  was  as  independent  as 
a  hog  on  ice.” 

And  George  Blaha  added  this 
piece  of  advice:  “A  woman  who 
wants  to  start  a  weekly  should 
get  her  husband’s  permission 
first.  Then  she  won’t  get  in  any 


“Ira’s  right,”  George  agreed,  off  after  gas  stations.  capita  basis,  Syosset’s  situation  trouble  when  he  comes  home 

“The  first  thing  in  the  morn-  Marie  .sees  the  Tribune  as  a  is  a  gas.”  and  finds  there’s  no  room  on 

ing,  I  can  needle  Marie  that  we  unifying  force  and  a  forum  in  Another  defeat  was  the  Wan-  the  table  for  his  dinner.” 
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Obituary 

RoBsatT  Herr,  42,  former  New 
York  World-Telegram  reporter 
and  picture  editor;  associate 
producer  with  NBC  Television; 
I)ec.  12. 

*  # 

Frank  H.  Fayant,  89,  a  re¬ 
porter  on  the  New  York  Heraid 
when  James  Gordon  Bennett 
was  the  publisher;  later  in  the 
advertisinff  business  with  Lord, 
Thomas  &  Lopan  ag'ency;  Dec. 
18. 

*  *  * 

Walter  C.  Ames,  53,  former 
television  editor  of  the  Los 
Angeles  Tinves;  Dec.  9. 

*  *  * 

Robert  E.  Moore,  63,  Chi- 
rago's  American  copy  ^itor; 
Dec.  4. 

*  *  * 

Wilson  Marshall  Smith,  84, 
publisher  of  the  Waverly  (Ill.) 
Journal,  a  weekly  newspaper, 
from  1910  to  1949;  Dec.  7. 

*  «  « 

.Mrs.  Mary  Kerr  Spencer,  90, 
a  former  woman’s  editor  of  the 
Winston-Salem  (N.  C.)  Journal; 
mother  of  Frank  Spencer,  sports 
writer  and  columnist;  Dec.  7. 

*  *  * 

Guy  W.  Finney,  86,  a  founder 
of  the  National  Press  Club  in 
Washington;  former  editor/pub¬ 
lisher  of  California  Graphic; 
Dec.  7. 

*  *  « 

Glenn  Lee  Walter,  62,  long¬ 
time  employe  of  the  advertising 
department  of  the  Santa  Monica 
(Calif.)  Evening  Outlook;  Nov. 
23. 

«  *  « 

Marshall  L.  Detwiler,  74. 
retired  production  manager  of 
the  Lancaster  (Pa.)  News¬ 
papers;  Dec.  9. 

*  *  « 

Robert  L.  Shless,  65,  gen¬ 
eral  manager  of  Economist  Com¬ 
munity  Newspapers,  Chicago, 
and  former  advertising  manager 
of  the  old  Chicago  Evening 
American;  Dec.  3. 

*  *  * 

Wilbur  D.  Maison,  77,  editor 
of  the  weekly  Morgan  County 
(O.)  Herald  from  1918  to  1964; 
Dec.  3. 

*  ♦  « 

Sally  K.  Burnett,  59,  fash¬ 
ion  editor  of  Famous  Features 
Syndicate;  Dec.  9. 

•  *  * 

Dr.  Richard  F.  Peters,  68, 
rewrite  for  the  New  Yorker 
Staats-Zeitung  und  Herold;  for¬ 
mer  foreign  correspondent;  Dec. 
8. 

*  «  * 

Mrs.  Marion  E.  Seltzer,  68, 
wife  of  Louis  B.  Seltzer,  editor 
of  the  Cleveland  (O.)  Press; 
Dec.  1. 


Mrs.  Louis  A.  Maier,  91, 
mother  of  Irwin  Maier,  pub¬ 
lisher  of  the  Milwaukee  (Wis.) 
Journal  and  Sentinel,  and  of 
Harold  R.  Maier,  managing  edi¬ 
tor  of  the  Sheboygan  (Wis.) 
Press;  Nov.  29. 

*  *  * 

C.  W.  Be\tnger,  64,  circula¬ 
tion  director  of  the  Memphis 
(Tenn.)  Press  -  Scimitar  and 
Commercial  Appeal  for  22 
years;  earlier  in  the  circulation 
departments  of  other  Scripps- 
Howard  Newspapers  in  Evans¬ 
ville,  Terre  Haute,  Indianapolis 
and  Knoxville;  Dec.  14. 


ThoiiiaH  B.  Tanner 
Of  SNP.4  Dies;  72 

Chattanooga,  Tenn. 

Thomas  B.  Tanner,  72,  sec- 
retai’y-manager  of  the  Southern 
Newspaper  Publishers  Associa¬ 
tion  from  1954  to  1964,  when  he 
retired,  died  here  Dec.  13  after 
a  heart  attack. 

A  graduate  of  the  University 
of  Kentucky,  Mr.  Tanner  gave 
up  the  study  of  law  to  sell  ad¬ 
vertising  for  the  Lexington 
Leader.  He  joined  the  SNPA 
.staff  in  1938  as  head  of  its  labor 
relations  department. 


ANNOUNCEME.MS 

ISetrspapers  Far  Sale 

WESTERN  OFFSET  Ruburban  weekly, 
exclusive  in  its  municipality.  New 
press — fine  equipment — hiRh  iiotential. 
$40,000  cash  dt»wn.  Joseph  .\.  Snyder, 
Newspaper  Broker,  2234  F].  Romneyi 
Dr.,  Anaheim.  Calif.,  92S0."i. 

DEAN  .SELLFatS  SELLS  W  FisTERN 
'Ji2  ARIZONA  OFF’SFH'  weeklies,  no 
plant,  Kross  $60M,  $‘,IM  down. 

☆  WESTF^RN  OF’F'SET  semi  weekly, 
new  e<iuip.,  gross  $115M,  $AiiM  down! 
☆ARIZONA  WEEKLY,  ttroas  $25M. 

$30M,  suburban  area,  only  $7M  down. 
☆ARIZONA  SFJMI  weekly,  kioss  $75M, 
29%  down  on  $S0M  price. 

☆2  ARIZONA  WEEKLIES,  printed  in 
1  plant,  trross  $50M.  price  with 
buildinK,  $S0M,  low  down. 
'.YOREtitlN  Frintint;  plant,  irross  $25H, 
price  $15M,  $4M  <lown. 

☆I’HO'EINIX,  5-unit  VanKiiard  Offaet 
press,  take  over  monthly  i>aytnentf 
after  small  down. 

..(70LORADO  PRINTING  busineti. 

ttross  $42M,  price  $25M,  down  $I0M. 
☆ARIZONA  MIMFX)  service,  Kto« 
$35M,  price  $20M,  down  $5M. 


classified  section 

Benefit  fixim  our  Vast  Newspaper  Audience 


.ANNOUNCEMENTS _ 

Netrspaper  Appraisers 

APPRAISALS  FOR  ESTATE,  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88.  Norton.  Kansas. 


APPRAISALS  FOR  ALL  PURPOSES 
1  Newspaper  Service  Company.  Inc..  P.O. 

I  Dr.  12428,  Panama  City.  F'la.,  32401. 


Newspaper  Brokers 

The  DIAL  Ajtency,  1503  Nasareth. 
Kalamazoo,  Mich.  Phone  .349-7422 
"America’s  No.  1  Newspaper  Broker” 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mt.  Pleasant.  Mich.  48858 


CONFIDEN’nAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura.  Calif.  93001 


NEXJOTIATORS  for  transfer  of  news¬ 
paper  properties  —  sale  or  purchase. 
Dixie  Newspapers,  P.  O.  Box  490  Gads¬ 
den.  Ala.,  35902.  Phone  546-3357. 


VERNON  V.  PAINE 
Quality  newspapers 
899  W.  Bonita,  Claremont.  Calif..  91711 


A  GOOD  BROKER  .saves  ‘huntini?’ 
costs,  guides  on  maximum  tax  ad¬ 
vantages  and  counsels  toward  success¬ 
ful  operations.  Newspaper  Serv'ice 
Company,  Inc.,  P.O.  Dr.  12428,  Pan¬ 
ama  City,  Fla.  32401. 


.ANNOUNCEMENTS 

Newspapers  For  Sale 

BILL  MATTHEW,  Newspaiier  Broker, 
129  Buena  Vista  Dr.,  Dunedin,  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 
Phone:  AC  (813)  733-2966 


TOP-QUALITY 
SMALL  DAILY 

Owner  of  around  15,000  6-day  p.m. 
ready  to  retire,  seeks  competent  buyer 
I  who  will  continue  the  paper  in  its  tra- 
I  dition  as  a  respected  and  vigorous  force 
j  in  community. 

Northwest  central  states  city  in  20- 
I  25.000  population  bracket  has  20-year 
I  substantial  solid  growth  pattern  with 
I  no  let-up  in  sight.  Well-balanced,  pros- 
l>erous  community. 

.  Top  product  being  produced  by  kept- 
modem  plant  housed  in  new  building. 

1  Physical  proi>erty  designed  for  and 
j  capable  of  easily  absorbing  continued 
i  growth  for  many  years. 

I  Little  investigation  needed  to  ascertain  I 
I  this  is  an  outstanding  property  with  a  ' 
I  valuable  field.  Few  like  it  ever  come  on 
'  the  market. 

j  To  be  considererl.  prospective  buyers 
I  must  submit  record  disclosing  ability 
to  carry  on,  and  evidence  of  ample 
finances  to  handle  7-figure  deal. 

I  All  contacts  must  be  kept  in  complete 
confidence  and  be  ma<le  by  principals 
I  only  to  be  considered. 

I  Write  fully  in  absolute  confidence. 

:  Box  973,  Elditor  &  Publisher. 


☆PHOFINIX  OF'F’SET  printing  plant, 
new  olTset  equipment,  gross  $80lil,  re¬ 
quires  $14,590  down. 

DEAN  SELLERS.  Newspaper  Broker, 
625  B.  Main  St.,  Mesa,  Arizona 
Phones:  964-2431  or  964-1093 


MID-ATLANTIC  WEEKLY.  ABC  cir- 
culation,  steadily  increasing  volume. 
Agricultural  area,  located  near  ocean 
resorts.  $30.(K)0  down.  W.  B.  Grimes  t 
Co..  Dupont  Circle  Bldg.,  Washington. 
D.C.  20036. 


$175,000  GROSS  WEEKLY.  Zone  J. 
New  $165,000  offset  plant.  FTst.  1939. 
$200,000 :  $50,000  cash.  I^ease-purchaie 
considered.  $24,000  rash.  P.O.  Box 
3132,  Greensboro,  N.C.  27402. 


1.  SOUTHEAST.  County  seat  exclusive. 
$70,000.  Terms  imssible. 

2.  CALIFORNIA.  Weekly  group.  Gross 
$80,000.  Priced  at  $40,000.  Excellent 
terms. 

3.  PACIFTC  NORTHWEST.  OlTset 
weekly.  Gross  $75,000.  Price  $40,000. 

JACK  L.  STOLL  &  ASSOCIATES 
6381  Hollywood  Blvd. 

Los  Angeles.  California  90028. 

Newspapers  W' anted 


HAVE  QUALIFIED  CLIENT  wanU 
weekly  or  small  daily  Maryland,  Dela¬ 
ware,  Virginia,  eastern  West  Virginia. 
F.  H.  Titlow,  Jr.,  1203  Highland  Ave., 
Blacksburg,  Va..  24060. 


DAILY  NEWSPAPFm  -SOUGHT  by 
I  financially  able  conservatively  inclined 
i  individual.  No  broker.  Work  through 
'  intermediary  if  you  wish.  Box  1007, 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


Newspapers  For  Sale 


Use  zone  number  to  Indicate  location  without  apeclflc  Identification 


CALIFORNIA  BXCT,USIVE  WEEKLY 
in  exceptionally  sound  area.  Good 
plant — profitable,  interesting  area. 
$24,000  down  includes  acets.  receivable, 
minimum  working  capital  needed. 
Grossing  $74,000.  J.  A.  Snyder,  Bkr., 
2234  E.  Romneya  Dr.,  Anaheim. 
Calif..  92805. 

COUNTY-SEAT  WEEKLY,  town  of 
S.OfO.  Offset  facilities.  In  Southern  part 
of  Midwest.  Big  construction  project 
approved  to  start  soon.  Asking  $70,000. 
Box  992,  Editor  &  Publisher. 


TWO  “MAN-AND-WIFE”  WEEKLIES 
in  N.C.  with  less  than  $3,000  down 
each.  PUBLISHERS’  SERVICE.  P.  O. 
Box  3132,  Greensboro.  N.C.  27402. 


WESTERN  OO.-SEAT  EXCLUSIVE 
weekly.  Modern  letterpress  plant  gross¬ 
ing  about  $100-M  :  retail  sales  indicate 
potential  $150-M.  $125,000  with  $30,000 
cash  down  includes  accounts  receivable. 
This  is  one  of  the  best  I  have  seen. 
Jos.  A.  Snyder,  Newspaper  Broker, 
2234  E.  Romneya  Dr.,  Anaheim.  Calif.. 
92805. 
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ANNOUNrj:MENTS 

ttusiiiess  Oppttrtunities 

CHANCE  OF  A  LIFETIME! 

Heaith  fcnes  sale  of  Capitol  newa 
bureau.  Inii<>|>emlent  political  reportinK  j 
for  leatlint;  California  dailies.  Estali- 
litbed  196 '.  has  solid  lase  with  un-  ! 
limited  r<s>in  for  expansion.  Must  act 
at  once  to  meet  start  of  1966  session. 
Box  966,  I'xlitor  &  Fublisher. 

I*erit>diral  SuhKcriptionn 

.'tubscrile  to  "SNOB”  the  monthly  I 
maitaxine  not  for  iieople  on  relief. 
$1.00  a  copy.  SNOB.  I’.O.  Box  636.  I 
Readinir.  I“n.  19603.  j 

:r=:=  i 

NEW.«'I*AI’KH  SEKVKES 

Fillers 

HLLERS  WITH  ALTERNATE  HEADS 
Save  editorial  and  connposinK  costs. 
P.O.  Box  5451,  San  Francisco,  Cal.  94101 


Equipment  Mart 

BUY  OR  SEU  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


Fress  Engineers 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
Co.,  Inc. 

1100  Ross  Ave  -  1316  Ashland  St. 
Dallas,  Texas  75202  Riverside  1-6363 

ERECTINO  DISMANTLING 
TRUCKING  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.  W,  since  1900 


Computer  Far  Sale 

BURROUGHS  E-2100  protrrnmmed  for 
newspai>er,  includini;  display,  classified 
and  circulation  receivables  and  payroll. 
Used  approximately  18  months.  Reason 
for  disposing;  unifying:  of  prroup  ac¬ 
counting:.  Call  or  write:  Wm.  A.  Bean. 
Comptroller.  Daily  Journal.  295  N. 
Broad  St..  Elizabeth,  N.J.,  07208.  (AC 
201)  EL  4-,5000. 

Computer  Typesetting 

COMPUTER  TYPESETTING 
Computer  Typesetting  time  open 
on  Control  Data  Computer 
Box  963,  Editor  &  Publisher 

Perforator  Tape 

LOWEST  PRICE  and  best  quality 
perforator  tapes  in  USA.  $.31  per  roll 
for  S*  and  $.95  for  14' — all  widths 
%  fob  Cincinnati.  Ohio.  Cartons  only. 
Order  now  from: 

PORTAGE  NEWSPAPER  SUPPLY 
44  E.  Ehcchange  St..  Akron,  Ohio  44308 

I  Photffengraring  Equipment 

I  FAIRCHILD  CADET,  85-line  screen,  in 
I  excellent  condition,  $1500.00.  McCook 
‘  Daily  Gazette,  McCook.  Nehr.,  69001. 


Newspaper  Press  Installatioiui 
MOVING— REPAIRING— TRUCKING 
Eixpert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn.  N.  Y.  11231 
JAckson  2-6105 


EQUIPMENT  MART 

Composing  Room 

PONT  184116  SPARTAN.  L.  &  B., 
cat  72  main,  like  new.  $167.60 ;  Font 
65426,  Exeelsior/Memphis  b..  excel- 
ient,  $125.00;  5-14  ITniversal  mold, 

like  new.  $60.00.  All  guaranteed.  Send 
on  approval.  E.  L.  Wilkinson.  1416  W. 
6th  St.,  Anderson.  Indiana  46016. 


GOOD  AS  NEW  FAIRCHILD  Scan-A- 
Graver,  standard  model,  65  line  screen. 
Ready  for  delivery.  $2.000 — or  make 
Oder.  Carroll  Publishing  Co.,  Box  468, 
Carrollton,  Georgia  30117. 

Presses  &  Machinery 

SCOTT  MULTI  UNIT 
6  Units.  2  double  folders,  23A"  cut- 
od,  complete  with  aluminum  chases, 
4  Capco  fountains,  2  Cole  V4  folders, 
2  Sta-Hi  final  trim.  Master  Former, 
Scorcher,  3-year-old  Wood  Pony  Auto¬ 
plate  with  vacuum  back  and  water- 
cooled  ,arch. 

Universal  Printing  Equipment  Co.  Inc. 

Lyndhurst,  New  Jersey  07071 
N.J.  201-438-3744  N.Y.  OX  .5-5458 


(XMNG  OFFSET?  Excellent  buy  and 
immediate  delivery  of  Friden  Justo- 
writer  Recorder,  new,  14-pt.  Commer¬ 
cial  face.  Cash,  terms  or  lease.  Penin¬ 
sula  Press,  128  W.  Market  St.,  Salis- 
burg.  Md.,  21801.  Phone  301-749-3732. 


INTERTYPE  G-4.  42  PICA  with  quad- 
der  #18,360.  Must  sell  to  make  room. 
Any  reasonable  Oder  will  be  accepted. 
CENTRAL  TYPE,  1711  Vine  St.. 
Phiiadelphia,  Pa.  19103.  (AC  215) 
LO  8-7360. 


1955  HOE  COLOR 
CONVERTIBLE  PRESS 

6  Units — 1  Color  Cylinder — 3  Reverses 
Double  Folder — Balloon  Formers — Con¬ 
veyor  AC  Unit  Drives — Web  Break  De¬ 
tectors — Sheet  Severing^ — Reels  and  Pas¬ 
ters — Trackage  and  Turntables. 

Ai'ailabU  March  1966 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.Y.  17,  N.Y.  OX  7-4.59(: 


Presses  A  Machinery 
Available! 

GOSS  3  DECK  STRAIGHT  LINE 
HIGH  SPEED  SEXTUPLE 
WEB  PRESS 

One  of  the  best.  Excellent  condition. 
Now  printing  36.000  circulation  daily. 
48  page  capacity.  29,000  per  hour. 
Serial  1386  with  2  to  1  folder.  23^ 
inch  cutod.  Good  rollers  and  blankets. 
Three  sets  of  angle  bars  with  bay 
window  arrangement  for  two  colors 
and  black.  Can  run  8  spot  colors  up  to 
32  pages  and  2  spot  colors  up  to  40 
pages.  Faced  hand  tension,  hydraulic 
brakes  with  graphalloy  shoes.  Has 
Westinghouse  75  horsepower  drive  motor 
220  A.  C.,  60  cycles  with  7%  H.  P. 
inching  motor  and  overload  protection. 
Cline-Westinghouse  Control  Panel  with 
set  of  extra  parts.  Handles  newsprint 
rolls  up  to  60  inches  and  36  inches  in 
diameter.  Regular  maintenance  pro¬ 
gram.  Being  replaced  to  double  our 
l>age  capacity.  See  this  Press  in  oper¬ 
ation  now.  Write: 

S.  P.  Hundley,  General  Manager 
THE  NEWS-GAZETTE 
48  Main  Street 
Champaign,  Illinois  61823 


GOING  INTO 

NENA/SPAPER  BUSINESS? 

Then,  you  must  have  machinery  and  , 
equipment  suitable  for  the  daily  po¬ 
tential  circulation  and  advertising.  We 
have  a  complete  plant  ready  to  go  in 
excellent  condition,  on  immediate  notice  '■ 
which  can  be  in  your  selected  position  ; 
anywhere  in  the  United  States  in  a 
matter  of  weeks.  Plant  capable  of  a 
daily  newspaper  of  approximately  75.- 
090  circulation.  No  brokers,  please. 
Price  will  Ire  discusserl  with  interested 
substantial  buyers.  Reply  to  Box  1366. 
Ekiitor  &  Publisher. 


Presses  &  Machinery 


ATTENTION! 
223/4"  CutofF  HOE 
PRESS  OWNERS 

Need  additional  page  capacity 
and  color  flexibility? 

FOR  SALE 

Hoe  Color  Convertible 

16-P.  Printinq  Unit 

(Manufactured  1954) 

Color  cylinder  mounted  over 
second  impression  cylinder. 
Unit  has  60*/120"  stagger,  45° 
bevel  on  clip.  Ottered  thor¬ 
oughly  reconditioned  and  un¬ 
conditionally  guaranteed. 

SAVE  MORE  THAN  SOt'o 
Available  Immediately! 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St. 

Kansas  City,  Me.,  64108 
(816)  He.  1-S364 


PRESS  BONANZA :  Six-unit  Unitubu-  I 
lar  available  in  August  1966.  Press  I 
completely  rebuilt  in  1963  when  er»>cted  i 
in  our  plant.  1948  units.  Complete  with'  ' 
roll  stands,  upper  former,  two  color  . 
humi)8,  reversing  cylinders,  etc.  (V>m-  I 
plete  stereo  including  Sta-Hi,  saw.  , 
milling  machine,  Hammond  Easy- 
Kaster  and  Plane-O-Plate.  Skille<l  erec¬ 
tor  available.  See  it  in  o|)eration.  j 
Should  lie  $90,000 :  our  price  $.55,000.  I 
W.  J.  Missett,  ras|)er,  Wyoming,  Star-  | 
Tribune.  Tel:  (AC  307)  237-8451.  ! 


Stereotype  Equipment  For  Sale 

STA-HI  MASTER  ROUTER  23^* 
cut-off.  now  available.  (3eorge  C.  Ox¬ 
ford.  Box  903,  Boise,  Idaho  83701. 

Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.Y.,  N.Y.  10017  OX  7-4690 


USEJD  FAIRCHILD  NEWS-KING,  or 
Goss  Community  2/-unit  Web  Offset 
press.  Friden  J ustowriters.  Box  779, 
Elditor  &  Publisher. 


LINOTYPE  model  35.  ser.  #1148.MI1. 
Avail,  now  I  Two  72  and  two  90-channel 
magazines.  6  pocket  molds,  elec.  pot. 
metal  feeder,  Merg.  Hydra-quadder. 
Mohr  saw.  mold  cooling  blower.  AC 
gear  V-belt  drive,  series  of  Goth.  & 
Spart.  mats  8-36  pt.,  autom.  stops.  3- 
phase  */4-hp  gear  V-belt  drive.  T4-hp 
Mower  motor,  3  split  mags.,  6  strt. 
mags.  3  yrs.  old.  EJxcellent  condition. 
Ralph  Dear  (AC  312)  668-4110.  Daily 
Journal.  Box  360.  Wheaton,  III..  60188. 


FX)R  SALE — Three  units  Goss  high 
speed  low  construction  end  feed  press. 
Up  to  24  pages  straight  run,  48  pages 
collect.  Double  64-pRge  folder — 23-9/16 
cutoff  (9  col.)  68-72"  max.  roll.  Angle 
bar  and  web  detector  on  every  unit. 
Four  new  form  rollers.  One  Cline  100 
h.p.  motor.  Electric  eye  control  board 
for  100  h.p.  motor.  0>ntact  Jack  Ken¬ 
ner,  Mechanical  Superintendent,  The 
Lima  News,  Lima,  Ohio,  45802. 


OUTSTANDING  VALUES 
"COMET”  Linotype,  elec,  pot,  TTS 
keyboard.  Fairchild  keyboard,  new  '54. 

#31  LINOTYPE  #■  over  60000,  elec, 
pot.  quadder, 

,  #5  LINOTYPE  "Bluestreak”  swing- 
mg  keyboard. 

C-3  INTERTYPE.  elec.  |>ot.  quadder. 
G-2  INTERTYPE,  elec.  pot.  quadder. 
72/90. 

Details  on  request 

Northern  Machine  Works.  323  N  4  St., 
Phila.,  6,  Pa.  (AC  215)  MA  7-3800. 

the  NATION’S  NEWSPAPER  FORMS 
toll  on  L.  &  B.  Heavy  Duty  Ncwspai>er 
Turtles  $H4..50  to  $97.50.  fob  Elkin. 
W^ite  for  literature.  L.  &  B.  SALES 
WMPANY,  111-113  W.  Market  St.. 
Hkin,  North  Carolina,  28621.  Ph.  (AC 
919)  835-1513. 


23  X  36  Harris  (i'ffset  Press 
23  X  30  Harris  Offset  Press 
2  Ludlows  Gas  or  Electric  Pot 
4  Cabs  w/Mats  (Send  for  List)  ^ 

Mo<iel  5 — 8 — 31  Linotyiies  I 

Hoe  Dbl.  Page  Tail  Cutter  211^  I 

APEX  PTG.  MACHINERY  CO..  INC.  I 
210  Elizabeth  St..  New  York,  N.Y.  10012 
(.AC  212)  966-0070  | 


STRAIGHT  MATTER  UNIT 
Intertsrpe,  single  magazine,  thoroughly 
rebuilt  in  Star  Parts  factory  1962,  with 
Autosetter  highspeed  operating  unit. 
Star  hydraulic  quadder  and  standard 
perforator.  AH  electric.  Like  new.  Cost 
$15,000;  will  take  40%  off.  (^ing  offset. 
THE  TIMES-JOURNAL 
Cobleskill,  New  York  12043 
Phone:  518-234-2515 

4  UNIT  HOE  —  22-3/4" 

3  Arch  Units  1938 — 1  Color  Convertible 
1949—2  Reverses— 2  .AC  Drives— 2  End 
Roll  Stands  with  Power  Hoists. 

Available  August  1966 

BEN  SHULMAN^SSOCIATES 

60  E.  42  St..  N.Y.  17.  N.Y.  OX  7-4590 

VANGUARD  web  offset  press,  oom-  ! 
pletely  reconditioned.  Will  sell  ns  8  or  | 
12-patfe  (16  or  24  tabloid)  with  quarter 
folder.  We  will  train  your  pressman 
and  install  press.  Herald  Newspni>ers, 
Inc.,  6016  Broadway,  Gary,  Ind.  46409. 


CUTLER-HAMMER  HEAVY  DUTY  8 
wire  Conveyor  and/or  component  units- 
and  parts. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erectors” 

11426  Penrose  St.,  Sun  Valley,  Calif. 


PRESS,  color  hump  and  a  double  form¬ 
er  (3  to  2)  folder.  Two  units  the 
equivalent  of  the  Scott  Unit  drive, 
geared  app.  52  M,  40  HP  DC  drive. 
90°  stagger,  compression  lock  up,  OO" 
bevel,  22%  cut  off.  double  width.  Bal¬ 
loon  formers,  reels  and  pasters.  Color 
hump  and  attachments.  Contact  Phil 
Turner,  Citizen-News.  1546  North  Wil¬ 
cox.  Hollywood,  Calif.,  90028. 

USED  GOSS  SUBURBAN  or  VAN¬ 
GUARD  22  wanted.  2  or  3  units.  Side 
register  Goss  only.  Write  complete  in¬ 
formation  including  price  to  Box  910, 
Editor  &  Publisher. 


6  GOSS  UNITS 

1  double  folder,  22-%",  1  color  hump. 
2-100  H  P.  AC  drives,  reels  and  ten¬ 
sions.  Available  now. 

LOYAL  S.  DIXON  CO. 

"Newspaper  E<iuipment  Dealers” 
11426  Penrose  St.,  Sun  Valley.  Calif. 

COLE  FOLDERS 

V4.  Vfi.  comb,  can  GLUE  FOLD. 
'TRIM  product  in  one  operation.  24,- 
000  copies  t>er  hour — accurate.  Adapt¬ 
able  to  all  rotary  presses.  Okla.  City 
Mach.  Wks.  Inc..  1637  W.  Main.  Okla. 
City.  Okla.  73104  (AC  406)  CE  6-8841. 


DUPLEX  STANDARD  TUBULAR.  4- 
page  printing  section,  model  2/1  ;  color 
compensator  &  fountain;  without  side 
frames.  John  Griffiths  Co.,  Inc.  420 
Lexington  Ave..  New  York.  N.Y.  10017. 
(AC  201)  MU  5-4774. 

16-PAGE  GOSS  ROTARY  PRESS,  com¬ 
plete  with  full  stereo — running  dady— 
a  real  sacrifice  at  $3500.00.  McCook 
Daily  Gazette,  McCook,  Nebr..  69001. 

ALL  MODELS 

Linotypes — Intertyper — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  N.  t.,  N.  Y.  10007 


WE  WOULD  CONSIDER  BUYING  en¬ 
tire  used  offset  plant  for  weekly  news¬ 
paper;  8  or  12-page  press.  Write  to; 
Williams  Newspaper  Co.,  1520  Grand 
Ave.,  Spencer,  Iowa  51301. 

USED  .MAIL  ROOM  CONVEYOR,  rol¬ 
ler-type,  motorized,  about  3.5-ft.  long. 
Must  be  in  good  condition.  Write  com¬ 
plete  information,  including  price,  to- 
Box  997,  Editor  &  Publisher. 

WANTED:  GE  100-HP  OR  75-HP 
Newspaiwr  Press  Motor  Drive,  AC  220V 
3P  60C.  Box  948.  Editor  &  Publisher. 

WANTED  TO  BUY: 

Comet  with  TTS 
News.  Tell  City.  Indiana  47586 


editor  &  PUBLISHER  for  December  18,  1965 


TUBULAR  CASTING  BOX  with 
vacuum  attachment,  tubular  Finishing 
Machine,  Chipping  Stand,  Mat  Roller 
&  Scorcher  in  good  operating  condi¬ 
tion.  Box  9.58.  Editor  &  Publisher. 
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Help  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 

IVY  LEAGUE  university  news  >>ureau 
needs  younf?,  experienced  news  writer. 
Box  987,  Eiditor  &  Publisher. 


EXPEntlENCED  NEWSPAPERMAN 
Master’s  deRree.  some  teachinR  ex¬ 
perience.  to  teach  photoRraphy.  typoR- 
raphy,  advert.isinR  in  small  Missouri 
colleRe.  Send  complete  resume.  Box 
1<)32.  Etiitor  &  Publisher. 

idminifitratire 

BUSINESS  MANAGER  with  imaRina- 
tion.  ability,  some  experience,  needed 
for  fast-RrowinR  chain  of  wc^eklies  in 
MichiRan  (circulation  8(>.0O0).  Offers 
opportunity  to  work  in<le|>endently  and 
exercise  heavy  responsibility.  Box  970. 
Editor  &  Publisher. 

DAILY  NEWSPAPER 
GENEIiAL  MANAGER  WANTED 
SiRnihcant  small  to  medium-sir.e  daily 
new8pai»er  has  u|>eninR  for  General 
ManaRer  and  Assistant  Publisher,  offer- 
inR  assured  future  to  riRht  man.  Must 
have  smaller-city  daily  newspaper  ex¬ 
perience  and  intimate  knowdedRe  of 
manaRement  responsibilities,  (live  re¬ 
sume  of  education.  aRe.  experience  and 
salary  requirements.  .411  replies  strictly 
confidential.  Box  978,  Etlitor  &  Put^ 
lisher. 


Experienced  Newspaper 
PERSONNEL  DIRECTOR 

Must  know  the  newspaper  busi¬ 
ness,  and  be  thoroughly  familiar 
with  insurance  profframs,  pen¬ 
sion  plan  administration,  safety, 
wafre  and  salary  progrrams,  job 
evaluation,  and  labor  relations, 
including  participation  on  nego¬ 
tiating  team.  The  man  who  can 
qualify  will  report  directly  to 
the  general  manager,  and  will 
hll  a  top-level  administrative 
spot  on  a  progressive  newspaper 
in  a  growing  metropolitan  mar¬ 
ket.  Chart  Area  6,  Salary  com¬ 
mensurate  with  ability.  All  re¬ 
plies  strictly  confidential. 

Box  969,  Editor  &  Publisher. 


EXECUTIVE  SECRETARY 
Publishers’  Association 
Immediate  ojiening  for  a  top-flight  ex- 
perience<l  newspa|>er  labor  negotiator 
to  assume  complete  charge  of  Ass<K-ia- 
tion  offices  representing  two  metropoli¬ 
tan  dailies  in  Zone  .S.  Salary  oi>en. 
Send  full  details,  age,  exi>erience,  pres¬ 
ent  income  to  Box  1(I2.S.  Editor  &  Pul>- 
lisher.  All  inquiries  held  in  complete 
confidence. 


NEWSPAPER  ACCOUNTANT,  pre¬ 
ferably  employetl  as  second  or  third 
man,  to  fill  new  imsition  and  grow 
with  it.  Must  be  strong  on  collections, 
'oudget.  office  procedures.  Send  resume 
to:  Howard  Seelye.  Palos  Verdes  News- 
paiiera.  Box  2400,  Palos  Verdes  Penin¬ 
sula.  Calif.,  90274. 

.Artists 

ARTISTS  -  (2)  —  experienced  or  fast¬ 
learning  beginners.  Retouch,  layout  on 
daily  publication.  Other,  roto  magazine. 
Box  980.  Editor  &  Publisher. 

Circulation 

CIRCULAnON  MANAGER  for  large 
suburban  daily.  Must  be  qualified 
(ABC)  carrier  boy.  dealer,  motor 
route  operation  and  promotion.  South¬ 
ern  California  area.  Good  salary,  in¬ 
centive,  fringes.  Box  899,  Elditor  & 
Publisher. 


CIRCTJLATION  MANAGER— Responsi¬ 
ble  CM  to  join  high-grade  staff  of  1.5.- 
000,  6-day  daily.  Chart  Area  1.  Solid, 
growth  concern.  Second  newspaper  | 
property  and  other  interests  augrment 
opportunities.  Box  960,  Editor  &  Pub¬ 
lisher. 


Circulation 


TR.VKFIC  MANAGER — Midwest  news-  , 
l>ai>er  neeils  man  with  traffic  and  circu-  | 
lation  ext>erience  ...  an  excellent  op¬ 
portunity  that  would  lead  to  key  iiosi-  i 
tion  with  metropolitan  newspaper.  Send 
complete  resume  and  salary  require¬ 
ments  to  Box  972.  Editor  &  Publisher. 


YOUNG,  AGGRRSSIVB  CM  for  ev«^ 
ning  and  Sunday  morning  10,000  circu¬ 
lation  newspaiier  located  in  Zone  5. 
Please  state  salary  requirements,  ex-  . 
lierience  ami  references.  Box  968,  HJdi-  ^ 
tor  &  Publisher. 

(K).GETTER  CM  for  5,500  Northern  j 
Ohio  offset  daily  that  is  ready  for 
growth.  Oiiisirtunity  for  district  man 
or  some»>no  with  some  experience  to  I 
make  his  mark.  Salary  and  bonus.  Tell 
all.  P.O.  Box  71.  Norwalk.  Ohio  44857. 

Classified  .Adrertising 

WANTED:  CLASSIFIED  MANAGER  ' 
With  "A  Tiger  in  His  Tank.” 

Large  eastern  metropolitan  daily  and  | 
Sunday  in  highly-competitive  market 
has  opening  for  proven  organizer  and 
producer.  Work  with  strongly-oriented 
elassified  management  who  believes 
classified  might  well  account  for  501% 
of  newspapers  total  revenue  within  next 
10  years.  Great  potential  for  alert,  ag¬ 
gressive.  creative  CAM  or  assistant  ! 
CAM  with  solid  background  in  ALL 
phases  of  classified.  Substantial  five- 
figure  salary  PLUS  lucrative  bonus 
arrangement.  (If  1966  growth  parallels 
1965,  the  CAM  we’re  looking  for  could  | 
buy  a  new  Cadillac  with  his  bonus). 
Write  in  confidence  giving  complete  i 
resume.  Box  924.  Eklitor  &  Publisher. 


CLASSIFIED  ASSISTANT 
AD  MANAGER 

East  Coast  Daily  and  Sunday  ■ 

Eixcellent  opportunity  for  a  classified 
manager  of  small  daily  or  an  assist-  | 
ant  ready  to  move  up.  Must  be  con¬ 
versant  with  all  aspects  of  classified 
advertising  and  Phone  Room  operation.  ‘ 
plus  ability  to  sut>ervise. 

Attractive  salary,  benefits,  etc. 
Interviews  (confidential)  may  be  ar-  | 
ranged  during  Northeastern  Classified 
Advertising  Managers  Asso.  meeting  ‘ 
Jan.  9  to  It,  Queen  Elizabeth  Hotel.  ; 
Montreal,  or  SCAMA  Business  Con¬ 
ference  Jan.  23  to  26  Chamberlin  Hotel,  ' 
Newport  News.  Va. 

Write  Box  936,  Editor  &  Publisher. 

CLASSIETEI)  AD  M.XNAGER  E'ast- 
grow'ing  daily  in  top  mid-Atlantic  su-  . 
burban  market  nee<ls  manager  for  staff 
of  3  phone  solicitors — one  outside  sales-  : 
man  and  clerk.  The  right  man  (or  '• 
woman)  can  double  linage  in  3  or  4  ' 
years.  Excellent  salary,  company  liene-  ! 
fits.  lil)erHl  Ismus  plan.  Full  details  | 
first  letter.  Box  995,  Exlitor  &  Pub-  : 
lisher. 


SALESMAN  exi>erienced  in  handling 
large  use<l  car  and  real  estate  aecounts. 
Must  make  own  layouts.  .Suburban  j>a- 
I>er  in  fTiart  Area  2.  Salary  and  iHinus 
excee<ls  earnings  of  many  clRssifie<I 
managers.  Full  details  first  letter.  Box 
1035.  Ekiitor  &  Publisher. 

Display  Adiiertising 

NO  YANKEE  INHIBITIONS 
Young  publisher — Young  newspaper — 
Young  salesman.  We  have  first  two. 
You’re  the  third  if  a  college  grad  lying 
awake  with  creativity,  administrative 
instinct.  Competitive  determination, 
some  experience  well  rewanled  by  New 
England’s  fastest-growing  weekly.  Sub- 
urlmn  newspaper’s  gross  up  to  50%  in 
one  year.  If  you  can  keep  the  pace, 
send  clips,  background,  to  Box  949, 
Ekiitor  &  Publisher. 


QUALIFIED  RETAIL  AD  MANAGERS 
for  daily  and  shopper  operation  South¬ 
ern  California.  Ebccellent  salary,  in¬ 
centive  and  fringes.  Include  full  in¬ 
formation  first  letter.  Box  874,  Ekiitor 
&  Publisher. 


Display  .Adrertisinff 

AD  MAN  from  La.,  Miss.,  Texas,  Ark., 
or  general  area  wanted  to  fill  newly- 
created  4th  position  on  retail  ad  staff. 
Should  have  1  to  3  years'  strong  sales 
experience  and  history  of  quality  lay¬ 
outs  ;  must  speak  and  write  gram¬ 
matically.  Age:  24-30.  Salary,  commis¬ 
sions.  car  allowance,  life  and  hospitali¬ 
zation  insurance.  Excellent  opportunity 
to  liecome  ad  manager  and  eventually 
to  acquire  daily  newspaper  ownership 
and  publishing  status.  Write  or  rail : 
Robert  D.  Miller.  Publisher.  The  Jen¬ 
nings  (La.)  Daily  News.  Phone  824- 
3011  days;  824-0475  nights.  (AC  318). 

DISPLAY  ADVERTISING  SALESMAN 
We  have  an  immediate  opening  for  a 
capable  experienced  representative.  Ex¬ 
perience  on  metropolitan  daily  preferred 
hut  not  essential.  We  offer  opportunity 
and  excellent  fringe  benefits. 

Salary  commensurate  with  experience 
and  ability  :  also  attractive  commission 
and  Imnus  arrangement. 

Please  write  details  of  education,  train¬ 
ing  and  experience  in  first  letter  to: 

Personnel  Director 
THE  CINCINNATI  ENQUIRER 
617  Vine  Street 
Cincinnati.  Ohio.  45202 


WE  NEED  AN  EXPEDIENCED,  ag¬ 
gressive  advertising  manager  for  our 
large  county-seat  weekly.  Make  layouts, 
write  copy  and  SELL.  Salary  open. 
Zone  6.  Write  fully.  Box  945.  Editor  * 
Publisher. 


ADVER’nSING  MANAGER  for  estab-  , 
lished  weekly.  Zone  1.  E.vperience<l  on  1 
layout.  ropywriting,  selling.  Direct  ; 
small  staff.  .Salary  open.  Write:  Per-  j 
sonnel  Dir.,  Box  6063,  Providence.  R.I.. 
02904. 


DISPLAY  ADVERTISING  SALESMAN 
— Young  man  with  at  least  5  years’  ex¬ 
perience.  Copy  and  layout  as  well  as 
selling  ex|«rience  necessary.  Permanent 
job  in  an  expanding  market.  If  you 
wish  to  move  up  frtim  a  smaller  daily 
newspaper,  this  could  l>e  your  oppor¬ 
tunity.  Salary  is  open.  Company-paid 
fringes.  Write  fully  aVmut  your  educa¬ 
tion  and  experience.  Give  at  least  three 
references.  Write:  Advertising  Man¬ 
ager.  Jackson  Citizen  Patriot,  Jackson. 
Michigan — one  of  the  nine  Booth  Michi-  i 
gan  newspai>ers. 


NEW  IDNGLAND  COLLEGE  TOWN 
daily — 15.000  class — seeks  retail  adver¬ 
tising  salesman  with  at  least  two  years 
experience.  Beautiful  countryside,  fine- 
spirite*!  community.  Excellent  working 
conditions — fine  starting  salary  based 
on  experience.  .Staff  expansion  —  real 
growth  opportunity.  Give  background 
in  resume  to  Box  979,  Editor  &  Pub¬ 
lisher. 


TOP  ADVER’nSING  SALESMAN  for 
award-winning  Speidel  newspaper.  Per¬ 
manent  position,  good  salary  plus  com¬ 
mission.  retirement  program,  stock  plan 
— many  other  benefits.  Wonderful  op-  ! 
portunity  for  thoroughly  experience*! 
salesman.  Write:  Ro)>ert  Huttenhoff, 
Advertising  Director.  Salinas  Califor¬ 
nian,  Salinas,  Calif.,  giving  complete 
background  and  include  sample  layouts. 


ADVERTISING  DIRECTOR  -Tremen¬ 
dous  opportunity  for  advertising  man¬ 
ager  or  second  man  who  wants  to  move 
up  the  ladder.  Great  ixjtential — very 
goo<I  salary — fine  organization  to  be  as- 
sociateil  with.  Brand  new  newspaper 
plant  complete  with  offset.  Zone  2. 
Write  full  particulars  to  Box  1038, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  for  ex¬ 
panding  9,000  p.m.  offset  daily  in 
(Tiart  Area  3.  Excellent  opportunity 
for  advancement  in  live  organization 
head<iuartere<l  in  mwlern  publishing 
plant.  Send  resume  and  salary  require¬ 
ments  to  Box  1027.  Bklitor  &  Publisher. 


CAPABLE.  E.XPERIENCBD  advertis¬ 
ing  man  to  lead  department.  Excellent 
community.  *6. .500.  plus  incentive,  plus 
fringes.  Call :  Harold  Burdick,  Gen. 
Mgr.,  Pulilic  Opinion.  CTinmbersburg, 
Pa.,  17’>01.  (.\C  717)  264-6161. 


Display  .Adverhsinit 

!  ADVERTISING  SALE.  MAN  fo, 
I  award-winning  San  Franci-ico  suburtwn 
!  weekly.  Must  have  solid  .  \perienc«  in 
layout,  food  accounts,  shi  aping  center 
accounts,  general  retail.  .Salary  plm 
commission,  based  on  present  accounte 
I  $165  weekly:  up  to  you  to  luild  up  nn 
and  prt-sent  accounts.  P.'iier  located 
I  in  growth  area.  Fringe  iKiiefits.  Write 
I  all  for  mid-January  interview.  Boi 
'  1016,  Editor  &  Publisher. 

C  H  A  L  L  K  N  (  ’.  E 
We’re  looking  for  a  haril-driving  retell 
advertising  man  to  take  charge  of  dii. 
play  department  of  established  Mich¬ 
igan  suburban  offset  weekly  newipt- 
per.  Must  have  ex|ierience  in  fonau- 
lating  community-wide  promotion  cnn- 
imigns  ability  to  produce  layouts  and 
SELL  in  rough  comiretitive  atmosphere 
If  you  can  pitnluce  re.sults— are  in¬ 
terested  in  nn  attractive  salary  and  in¬ 
centive  plan  and  a  (lermanent  ixwition 
with  congenial  co-workers  send  letter 
and  resume  to  Box  10:13.  Editor  &  Puls 
lisher. 


DISPLAY  SALESMAN  for  lively  if. 
ternoon  newspa|>er.  Chart  Area  4  loes- 
tion  has  state  women’s  collie  and  it 
in  growing  area.  Job  pnrvides  ample 
selling  tools  and  incentive  plan.  Write 
Box  1020,  Iklitor  &  Publisher. 


EXPERIENCED  RETAIL  SALESMAN 
for  9.000  ABC  daily.  Salary  open  and 
many  fringe  lienetits.  Write  full  pir- 
ticulars  to:  James  P.  Hitchcock,  ^b- 
lisher,  Hibhing  Daily  Tribune.  Hibbint, 
Minn.  55746. 


GOOD  ADVERTISING  SALESMAN, 
strong  on  sales — make  own  layonu. 
Must  he  dependable  and  willing  to 
work.  No  drifters  or  drunks.  Openint 
due  to  increase*!  business  on  growint 
newspai>er.  Give  complete  details  in 
first  letter.  (Charles  H.  Fischer.  Newt- 
Journal,  Clovis,  New  Mexico  88101. 


RBTTAIL  MANAGER  for  strong  daily 
in  Zone  8.  Here’s  the  chance  you’ve 
hren  wanting!  Opening  in  mountain 
region  for  jiggressive  ad  manager, 
strong  on  sales  and  sales  training.  Mutt 
lie  capable  of  welding  young  vigorous 
and  enthusiastic  staff  into  hard-hittint 
unit.  Exyterience  and  ability  to  te^ 
.are  more  im|>ortant  than  technical 
Itackground.  layout  skills,  or  gimmickt. 
We’re  l*)oking  for  a  SALES  manager.  ; 
Comiiensation  oi«en.  Send  backgreund  t 
to  Box  1012.  Eriitor  &  Publisher.  All  ( 
I  inquiries  will  Ire  confidential  and  alt  I 
I  will  lie  answered.  | 

TOP  JOB  SEEKS  SALFJSMAN!  An  j 
iuldition  to  f>ur  staff  January  offert  | 
rare  oi>i>ortunity  to  go*xl  advertinint  ; 
salesman.  Must  know  layout  and  copy 
writing,  but  primary  re*iuisite  is  9al»  i 
manship.  Ideal  Northern  New  Mexico  I 
climate  —  excellent  pay.  etc.  —  and  i  ■ 
growing  town.  Semi  complete  mumc 
and  salary  to:  Joe  Mayo,  Farmington 
(N.M.)  Times. 

Editorial 

ASSISTANT  LIBRARIAN 
The  Cincinnati  Enquirer,  Cincinniti, 

,  Ohio  45202.  has  an  opening  for  an  «► 

I  aistant  librarian  with  a  minimum  of  I 
years  cataloging  experience  in  the 
news  field.  This  person  will  be  re¬ 
sponsible  for  cataloging,  classifying 
and  indexing  news  material;  typing 
required.  Must  be  able  to  assume  • 
share  of  the  administrative  dutiei; 
some  night  work.  Salary  commennurite 
with  ability.  Ebccellent  company  bene 
fits  such  as  pension  plan,  profit-ihne 
ing.  etc.  Contact  Personnel  Depart¬ 
ment. 


FLORIDA  A.M.  DAILY  needn  re 
[lorter.  One  or  two  years’  of  reporting 
experience  desirable.  Send  full  dettilt 
of  training  and  experience,  referent^ 
salary  required  in  first  letter  to  Box 
895.  Editor  &  Publisher. 


GROWING  DAILY  in  expanding 
I  rnpolitan  area — New  Jersey — wants  •» 
i  add  experienced  general  assignment  t»- 
i  porters  (at  least  3  years  on 
!  pers)  to  night  staff.  Box  962,  Editor  • 
Publisher. 
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Ili-LP  WANTED 

Editorial 

POLICE  REPORTER:  FaBt-Krowinic 
Central  Virginia  city  with  120,000 
metropolitan  area  population  noeds 
^ioe  reP'  ■'ter  who  would  also  cover 
(Mill  and  related  beats.  Job  open  in 
early  January,  David  W,  Wright,  Man¬ 
aging  Mitor,  The  Lynchburg  News, 
Ine.,  Lynchi'urg,  Va.  24604. 

^OKTElt  -  PHOTOGRAPHER  for 
wetkiy  group  of  rural  newspapers  in 
Eastern  North  Carolina.  Award-win¬ 
ning  newriiapers  produced  in  central 
affect  plant.  Work  on  assignment  to 
cover  government,  police  and  feature 
work :  some  night  assignments.  Un- 
uaual  opportunity  for  young  man  with 
at  least  2  years’  experience.  Excellent 
oompany  l>enefits.  Write  to  Box  882, 
Editor  A  Publisher,  giving  experience, 
icbooling  and  salary  required.  Will  ar¬ 
range  interview  on  week-end  if  neces- 
aary. 


COPY  EDITOR 

The  New  Haven  Journal- 
Courier  will  shortly  have  a 
vacancy  for  an  experienced 
copy  editor.  Excellent  work¬ 
ing  conditions  and  employee 
benefits.  All  replies  confi¬ 
dential. 

Setid  resume  to: 
Managing  Editor 

New  Haven  Journal-Courier 
367  Orange  St., 

New  Haven,  Connecticut  06503 


HELP  WANTED 

Editorial 

WE  ARE  ENLARGING 
THE  STAFF 

We  have  a  man  who  is  retiring ; 
another  who's  on  a  Neiman;  and  a 
woman  who  decided  she’d  rather  be  a 
housewife.  So  we  need  four  reporters. 
Here’s  the  lineup: 

(A)  General  assignment  reporter  with 
about  five  years’  on  a  daily  or  wire 
service. 

(B|  Reporter  qualified  for  religion  and 
related  fields. 

(C)  Reporter  for  education  and  medical 
fields. 

(D)  All-around  reporter  with  big  week¬ 
ly  or  small  daily  experience  for  general 
assignment  work  on  our  satellite  week¬ 
ly,  Should  know  makeup  and  be  com¬ 
petent  with  camera. 

These  positions  are  open  on  afternoon 
daily  of  over  100, 000  in  Chart  Area  3. 
The  pay  is  good — working  conditions 
pleasant — and  progress  assured  for 
those  who  are  capable  and  willing.  Our 
people  usually  stay  with  us.  This  is 
the  first  time  since  World  War  II  that 
we’ve  needed  4  reporters.  Write  fully  to 
Box  930.  Editor  &  Publisher. 


DESKMAN 

We  need  a  copy  editor,  one  with  ex¬ 
perience,  who  can  handle  top  stories — 
both  local  and  wire— for  a  medium¬ 
sized  daily  in  the  metropolitan  NYC 
area.  If  you  are  thorough,  quick  and 
looking  for  a  spot  that  puts  you  in  line 
for  promotion  to  a  better  job  —  should 
you  merit  it — then  this  may  he  the 
position  for  you.  Write  fully,  describing 
education,  experience,  military  status 
and  salary  required  to  Box  999,  Editor 
&  Publisher. 


EXPANSION  has  created  opportunity 
for  young  sports  writer — year  or  more 
experience — wishing  to  move  up  to  33.- 
000  p.m.  in  Ohio  industrial  city  on 
shores  of  Lake  Erie.  Imagination  and 
desire  vital  to  cover  top  grade  scholastic 
athletics  and  dig  for  sharp  features  in 
all  sports;  some  makeup  work.  Submit 
resume  and  clipping  to  Box  947,  fiditor 
k  Publisher. 


EDITOR  —  Growing  small-city  Mew 
England  daily  needs  editor  to  take 
charge  of  news  operation  for  a  pub¬ 
lisher  who  cares.  Need  experienced 
"pro"  who  knows  news  and  how  to 
organize  staff  to  get  it ;  knowledge  of 
back  shop  and  production  a  plus.  Box 
1000,  Plditor  &  Publisher. 


Have  You  Got  What 
It  Takes  To  Be  The 
MANAGING  EDITOR? 

The  opportunity  to  really  accomplish 
something  is  available  to  the  man  with 
imagination,  energy  and  management 
ability  I  We  are  looking  for  a  young 
but  experienced  news  executive  to  lead 
and  further  stimulate  a  professional 
13-man  staff  in  the  development  of  its 
talents.  We  believe  the  future  of  local 
print  journalism  is  in  the  growth  of 
strong,  well-written  urban-suburban 
weekly  newspapers.  Our  organization 
has  pioneered  this  trend  in  the  Mid¬ 
west.  The  man  we  want  may  now  be 
working  in  a  similar  spot  elsewhere,  on 
a  daily  newspaper,  on  a  magazine  or 
in  a  university.  We’re  willing  to  pay  a 
top  salary  for  a  top  man.  Replies  held 
in  confidence.  Box  925,  EMitor  &  Pub¬ 
lisher, 

METROPOLITAN  AWARD-WINNING 
morning  and  Sunday  newspaper — Chart 
Area  8 — has  immediate  openings  for 
qualified  reporters.  Young  people  who 
wish  to  move  out  of  the  small  paper 
category  will  find  this  an  unusual  op¬ 
portunity.  Give  full  details  of  education 
and  work  experience  in  first  letter  to 
Box  804.  Editor  &  Publisher. 


EDITOR  FOR  WEEKLY,  rapidly-grow- 
I  ing  publication.  Zone  1.  Award-win¬ 
ning.  Automated  offset  e<iuipment. 
Salary  open.  Opi>ortunity  for  imagina- 
I  live,  ambitious  iierson.  Write:  Person¬ 
nel  Dir.,  Box  6063,  Providence.  R.I.. 
02904. 


YOUNG  EDITOR  for  prize-winning 
Zone  2  weekly.  Opportunity  to  spread 
your  editorial  wings  and  prove  that  you 
should  be  promoted  rapidly  in  our 
multi-daily  operation.  Write  fully  to 
Box  941.  Editor  &  I^blisher. 


8.000  ABC  CIRCULATION 
Wisconsin  daily  has  once  in  20  years 
opening  for  imaginative  chief  exiitor. 
Must  1»  aggressive-  especially  strong 
on  local  news — able  to  do  “alice”  fea¬ 
tures,  column,  editorials  and  handle 
the  wire.  Our  paper  will  give  the  right 
man  freedom  and  the  chance  to  serve 
and  grow  with  a  county  of  45.000.  We 
take  editorial  stands — emphasize  local 
news — give  our  readership  a  most  solid 
newspaper.  If  you  would  like  to  join  us, 
send  references,  salary  requirements, 
family  status,  availability  to  Box  974, 
Editor  &  Publisher. 


REPORTER  for  outstanding  evening 
daily  in  Midwestern  city  of  50,000. 
Should  he  capable  of  general  reporting, 
including  sports.  Group  insurance — re¬ 
tirement  plans.  Send  resume,  clippings, 
salary  requirement  to  Box  989,  Editor 
&  Publisher. 


YOUNG  REPORTER  to  dig  into  city 
hall  ^d  courthouse  for  aggressive,  pro- 
srmive  mountain  city  daily  of  30,000. 
Depth  coverage  and  investigative  re¬ 
porting  as  well  as  routine:  imagination 
and  persistence  will  pay  off.  Send  3 
samples.  Box  942,  Editor  &  Publisher. 

A  REAL  ’’PRO"  IS  WANTED  on  the 
ropy  desk  by  big-time  morning  daily, 
™ne  2.  All  details  first  letter.  Box  975, 
Editor  A  Publisher. 


REPORTER  for  growing  offset  daily 
in  comijetitive  situation  to  cover  city, 
county  beats  plus  some  features  and 
photography.  Located  on  Michigan- 
Wisconsin  border,  175  miles  from  Mil¬ 
waukee,  in  ideal  area  for  water-out¬ 
doors  enthusiast.  Ron  Kohls.  Editor, 
The  Herald-Leader,  Menominee,  Mich., 
49858. 

REPORTERS  —  We’re  on  the  move  I 
General  assignment,  suburban  reporters 
needed  for  expanding  Zone  2  metro- 
IK>litan  A.M.  Reply  in  confidence  stat¬ 
ing  work  experience,  goals  for  future. 
Box  994,  Editor  &  Publisher. 

SPOR'TS  EDITOR — Experienced  man, 
strong  on  local  coverage.  Must  be  able 
to  handle  night  assignments.  Knowl¬ 
edge  of  camera  preferred.  AP  wire, 
full-time  wirephoto.  $120  week  start. 
Lincoln  O’Brien,  Daily  Times.  P.O.  Box 
460,  Farmington.  N.M.,  87401. 
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Editorial 


$10,000  A  YEAR 

Fast,  experienced  copyreader  for  major  | 
morning  daily  in  Zone  5.  Plenty  of  op-  i 
portunity  to  move  up.  Box  990,  Editor 
&  Publisher. 


VERSATILE  NEWSMAN  whose  strong  ; 
suit  is  reporting  needed  by  aggressive  j 
27,000  6-day  daily  in  Southern  Wiscon-  : 
sin.  Immediate  opening.  Write  full  de-  | 
tails  to;  Editor,  Janesville  Gazette, 
Janesville.  Wis.,  .53646.  I 

VIRGINIA  PUBLISHER  nee<ls  re-  j 
|)orter-e«litor  to  help  staff  superior  in-  \ 
dustrial  newspapers  and  fine  com-  , 
inunity  weekly.  M.l>.  Coe.  Bassett  Ptg.  , 
Corp.,  Bassett,  Va.,  24065.  I 


A  CREATIVE  REPORTER,  who  wants 
to  do  significant  leiiorting  of  com¬ 
munity  affairs,  can  find  an  excellent 
»PI>ortunity  with  t>ne  of  the  nation's 
most  energetic  weekly  groups.  The  em¬ 
phasis  is  on  quality  writing.  GimmI  pay 
good  future.  Write;  Paul  Williams, 
Managing  Editor.  .Sun  Newapni>ers, 
4808  S.  25th.  Omaha.  Neliraska  68io7. 


ASSLSTANT  HTY  EDITORS  neerled 
by  30-M  morning,  competitive  daily 
with  new  ideas  of  newspaiier’s  role. 
■Some  high-level  writing  involved.  Up¬ 
state  New  York  in  lsH>ming  industrial, 
cultural  city.  Box  Kdl.  Editor  &  Pul)- 
lisher. 


('OPY  EDITOR  needed  by  growing, 
vigorous  ilaily  newspaper  in  South¬ 
eastern  Washington  State  serving  near 
metropolitan  size  scientific  and  agricul¬ 
ture  center.  Mild  climate  -abundant 
recreation,  excellent  schools-  privgres- 
sive  community  ...  a  fine  opisu-tunity 
for  the  right  man.  Write  full  details  to 
Box  1010.  Editor  &  Publisher. 


COPY  READER 

Must  willing  to  meet  high  standards 
in  exchange  for  top  pay  (5-year  scale 
$171.25  -f  excellent  fringes).  Apply  in 
full  to:  Managing  E<litor,  Stockton 
Recoid,  P.O.  Box  900.  Stockton,  Calif., 
95201. 


EDITOR  for  ABC  community  news- 
pa|>er  chain  in  suburlian  Chicago — pres¬ 
tige  Chicago  suburb.  Present  erlitor 
taking  on  other  duties.  Will  have  full 
responsibility  staff  of  four.  Want  e<li- 
torials  that  take  ixisition.  Bo.x  1005, 
Editor  &  Publisher. 


EDITOR  for  90,000  circulation  weekly. 
Zone  8.  Applicant  should  have  daily, 
with  some  understanding  of  weekly 
operation.  Box  1015,  Etlitor  &  Pub¬ 
lisher. 


EXPERIENCED  REPORTER  to  cover 
interesting  assignments.  Must  handle 
TTS  wire  desk  and  other  desks  on  oc¬ 
casion.  College  graduate  preferred.  Ex¬ 
cellent  working  conditions  and  bene¬ 
fits.  Eklitor,  Morning  Record,  Meriden. 
Conn.  06453. 


EXPERIE’NCBD  REPORTER  for  prize¬ 
winning  18,000  circulation  twice-a-week 
suburban  newspaper.  Write  full  details 
and  salary  expectations  to:  Ernest 
Dickinson,  Managing  Editor,  PATENT 
TRADER,  Box  240,  Mount  Kisco,  N.  Y. 
10549. 


FEATURE  WRITER  for  Chicago- 
liased  national  association's  sprightly 
e-xtemal  magazine.  College,  3-.")  years' 
writing  experience.  Send  resume,  salary 
expectations  in  confidence.  Bo.x  1031. 
Blitor  &  Publisher. 


•LINCOLN  JfyirRNAL.  Lincoln.  Ne- 
braska — P.M.  47,000;  Sunday  60.0t)0. 
liixperience  )?eneral  nssif^nnient  or  law 
enforcement  rei>orter.  Capital  city. 
University — 150.fH)0  ]x>pulation — Pulit¬ 
zer  newspaper,  hivh  standards.  Middle- 
westerner  deaire<l.  but  other  areas 
would  l)e  considereil.  Pay  dei»endent 
upon  ability,  experience.  Apply 
j  throuffh;  Bill  Kreifel,  City  Eklitor. 


MAN  OR  WOMAN  REPORTER  for 
daily  newspat^er  in  a  beautiful  citv  in 
Northeastern  New  York  State.  Go<kI 
opjYortunity  for  exi>erience<l  i>er8on;  5- 
day  week,  trood  salary,  lilteral  frinK^ 
l>enefit8.  Write  Box  1024,  E<litor  & 
Publisher. 


HELP  WANTED 

Editorial 


GENERAL  REPORTER 
COPY  READER 
WIRE  EDITOR 

('onnwticut  <laily  l>etwt»en  15,000 
and  JO.OOO  will  add  these  three  to 
statf.  Prefer  men  or  women  with  a 
few  yeats  e.xi)erience,  but  will  dis¬ 
cuss  >ome  o|>eninirs  with  beitinners. 
Adequate  salaries- -itmple  fringe*  - 
room  for  growth. 

Box  1039,  E(ditor  &  Publisher 


NEED  A1,ERT  WIRE  EDITOR  .and  .t 
general  news  rei»orter  for  2‘i,000  t^row- 
inK  afternoon  daily.  Frinjfe  benefits. 
Write:  ManuKintf  Editor.  Daily  Ad¬ 
vertiser.  l.aLfayette.  Da.  70501. 


NEWS  OPI-INING,  Chart  Area  X  At¬ 
tractive  future  for  yountr  man  with 
some  daily  ex|>erience.  lot  of  iKitential. 
Want  toiKnotcher ;  compensation  com- 
inensuiate.  Give  present  salary  and 
references  in  first  letter.  Applications 
confidential.  Itox  1013,  Eilitor  &  Pub¬ 
lisher. 


POLICE  REPORTER  for  comi»etitive 
morninjf  daily.  We’ll  train  youn>?  re- 
IK>rter :  we  have  room  for  you  to  »frow. 
Write:  Fre«l  Brack.  News  E<litor,  The 
Sun-Bulietin.  Bint^hamton,  N.Y.  13902. 


EDITORIAL 

SERVICES 

SPECIALIST 

To  research  and  devel¬ 
op  articles  and  feature 
stories  for  a  number  of 
company  publications 
and  employee  maga¬ 
zines.  The  individual 
we  seek  should  be  a 
creative  feature  writer 
who  is  able  to  inde¬ 
pendently  produce  a 
number  of  different 
types  of  editorial  ma¬ 
terial.  Requires  a  col¬ 
lege  degree  and  several 
years  experience  in  the 
writing  of  company 
publications. 

This  position  is  in 
Rochester,  New  York. 
Please  forward  resume, 
including  salary  his¬ 
tory,  in  confidence  to 
Mr.  Noel  Selby,  Dept. 
EP-1218,  Xerox  Corpo¬ 
ration,  P.O.  Box  1540, 
Rochester,  New  York 
14603. 

XEROX 

An  Equal  Opportunity 
Employer  (M&F) 
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JvKVNS  EDITOR  —  Enersetio  man  or 
\v(»mHn  spark  a  small  hut  sujt^rior 
editorial  staff  while  growing  with  the 
hveliest,  hitrttest  anti  l»est  weekly  in 
Conn.  \\  estjan't  News,  Westport,  Conn. 
06SH0. 


REPORTER  It  you  are  a  writer, 

ambitious,  we  ha\'e  the  job  where  you 
ran  earn  advaneement.  .Ml  replies  will 
lie  kept  in  confiiience.  (Ttart  Area 
Hox  H44,  Editor  A:  Publisher. 

REPORTER-FT-;.4Tn;RE  WRITER,  ex- 
lierienoed'  useil  t4i  stronjj  eomfietition 
anil  hard  work  for  soliii  Connecticut 
w'eekly.  $140  iier  plus  lienefits.  .Must 
have  car:  stable,  initiative:  camera  ex- 
fierience  helpful.  Hox  1017,  Eilitor  & 
Publisher. 

REPORTER  -  KE4\TI;RE  WRITER, 
.vouiitr.  who  wants  opisirtunity  more 
than  security,  for  new  mass  circulation 
•Midwest  news-mas'az  ne.  We  seek  |hi- 
tential  more  than  exiierience.  -Send  com¬ 
plete  resume  to:  Mr.  Edwanis,  P.O. 
Box  55147,  Indianapolis,  Indiana  46205. 

REPORTER  -  REWRITE:  Dreading 
another  winter  of  snow  and  ice',' 
Pooiied  out  from  a  hot,  muKpry  sum¬ 
mer?  Low  humidity,  3,600-foot  eleva¬ 
tion  produce  clear  winter  days,  cool 
summer  nights  (newcomers  amazed 
with  fine  climate).  Multi-state  circula- 
tmn  strong  economy:  city 

f  165,000)  is  new,  clean  and  prosfierous. 
Only  4-*^  hours  from  Rockies,  47  miles 
to  big.  new  lake.  Top  schools,  including 
junior  college  and  university.  Paper  is 
90.000-plus  combination,  aggressive,  re¬ 
ceptive  to  new  ideas.  Applicants  must 
lie  fully  professional,  have  speed,  all 
basic  reporting  skills  (spelling  and 
grammar,  too)  and  lie  really  gocsl 
writers.  Leadership  welcomed.  At  least 
5  years  experience.  Excellent  working 
conditions— gooil  pay— chance  to  move 
u|).  Write  detailed  letter,  include  clips, 
references,  phone  number.  Managing 
Editor.  Glot>e-New-s,  Box  2091,  Ama¬ 
rillo,  Texas  79105. 


INDUSTRIAL 

WRITER 

An  unusually  attractive  op¬ 
portunity  in  the  Personnel 
Division  of  a  large  manufac¬ 
turer  exists  for  an  experienced 
writer  in  the  employee  com¬ 
munication  held.  Should  pos¬ 
sess  a  college  degree  with 
experience  on  both  a  daily 
newspaper  and  on  an  internal 
industrial  newspaper  or  maga¬ 
zine.  Desire  some  background 
in  writing  copy  for  employee 
booklets,  newsletters,  em¬ 
ployee  annual  reports,  bulletin 
board  posters.  Knowledge  of 
photography  and  layout 
helpful. 

Qualified  applicants  send 
confidential  resume  covering 
history,  experience  and  salary 
requirements  to:  W.  R. 
WARDLE,  Supervisor,  Engi¬ 
neering  Employment  Dept. 
EP12 

MCDONNELL. 

P.O.  Box  516 
St.  Louis,  Missouri  63166 
A  Plans  For  Progress  Company  And 
An  Equal  Opportunity  Employer 


HKPOKTKK-  youHK  man  or  wornak. 
Prefer  J-«ie>rree.  (ireat  oppartunity  on 
AB(*  twice-weekly  tabl<»i<l  in 
North  Jersey  suburbs.  Top 
prize  w. liner  (11  awanis  in  piist  year). 
K<litoriHl  integrity;  high  standards: 
metr<»-type  e<litinK.  Here  is  a  chance 
to  )frow  with  a  Krowin>t  newspai^er.  If 
available  now.  <‘ontact :  Manat;in^  Edi¬ 
tor,  Suburban  Trentls,  Kivcrdale,  New 
Jersey  07457. 


H  E  PORT  E  K  S 

to  replace  men  retiring-  60.000  mornintf 
<laiiy.  Zone  Phone:  (AC  6C9)  345- 
:;s7o  l»etwe»*n  4  an<l  6  PM  weekilays. 


SPOUTS  EDITOR  Small  daily  in  , 
Southwest  requires  hustling,  ambitious  | 
sjKirts  writer  who  can  tleliver  : 

puckakce  <»f  local  s|H>rts  news  plus  some 
area  c<werajre.  Some  daily  exi>erience 
desirable,  but  not  necessary.  Hox  lOOS, 
Editor  &  Publisher. 


STRINGERS  in  state  capitals.  Legisla¬ 
tive  news  and  features.  Send  qualificn-  i 
tions  to:  Roll  Call,  Washingrton,  U.C.  i 
200U3.  ' 

MisceUaneaus 

ASSISTANT  TO  PITBLISHER.  adver¬ 
tising  salesman,  two  reporters — all  for 
two  ion^-establishe<l  weeklies  in  Fair- 
field  County.  (\)nne<‘ticul.  Box  1018, 
F^litor  &  Publisher. 

EDITORIAL  AND  ADVERTISING  im>- 
sitions  available  on  N.Y.  State  daily 
newspaiiers—  experience<l  or  lietrinner. 
Send  complete  resume  to:  N.Y.  State 
Publishers’  Association,  Inc.,  New- 
house  C«ommunications  Center,  215 
University  PI.,  Syracuse.  N.Y.  13210. 


.SPORTS  WRITER  sought  who  is  a  bujr 
on  lK>wlin>f  to  e<lil  weekly  Ifowlinp 
publication  and  <lo  »>ther  sports  f<»r 
weekly  chain.  Send  resume  ami  salary 
re<iuirernents  to:  Ten  J’in,  Box  109, 
Baliston  Spa.  N.Y.  1202(C 

TWO  OPENIN(;S:  ManaKiiiR  Editor- 
reporter,  start  at  $135  plus  $10  car  al¬ 
lowance:  rejM»rter.  stait  at  $105  plus 
$10  car  allowance.  Male  or  female.  Zone 
2  wf*ekly  jrroup.  B<»x  1014,  Editor  & 
Publisher. 


TWO  01*ENIN(iS  on  leading!:,  hijihly- 
resi)ecte<l  p.m.  daily.  If  you  are  a  desk- 
man  or  reiKirter  with  no  military  ob¬ 
ligation — reient  graduate  wanting  ot»- 
l>ortunity  to  join  top-notch  staff — we 
would  like  to  hear  from  you.  Consider 
the  reputation  of  the  pa|>er.  expanding? 
community,  llS.tiOO  plus  circulation,  ex¬ 
cellent  l»enefit8,  then  write  (include 
work  samplesl  Personnel  Director, 
South  Bend  Tribune,  South  Bend,  Ind., 
16626.  I 

WESTERN  PENNSYLVANIA  25.000 
evening  daily  seeks  jjeneral  assi^^nment 
rei>orter.  Prefer  Western  Pennsylvanian 
ami  must  \te  collejje  Kniduate.  Ex|>eri- 
ence  not  essential.  Young,  conjfenial 
siatf.  Write:  Editor,  Butler  Ea^rle.  But¬ 
ler.  Pa.  16(ml. 

WIRE  EDITOR  for  expandinjr  9,000 
p.m.  offset  daily  in  Chart  Area  3.  Ex-  [ 
cellent  opi>ortunity  for  advancement  in  i 
live  organization  headquartered  in  ! 
modern  publishing  plant.  Send  resume 
and  salary  re<juirements  to  Box  1004.  i 

KAlitor  &  Publisher.  ' 

WOMEN'S  EDITOR 

Large  metropolitan  dailjr  seeks  I 

experienced,  imaginative  wom¬ 
en's  editor  with  knowledge  of 
layout,  makeup  and  writing, 
plus  creative  ability. 

Box  1002,  Editor  &  Publisher 


JOB  OI'I’ORTUNITIES  on  Pennsyl¬ 
vania  newspaiiers.  For  a|i|>lication 
write:  I’.N.P..\.,  2717  N.  Front  St.. 
Harrisburg,  I’a.  1711(1. 

Operaturs-Machinists 

EXPERIENCED  PHOTON  OPERATOR 
for  largest  offset  Daily  in  U.S.  Good 
working  conditions.  Profit  sharing. 
Contact  J,  A.  Stevenson,  The  Okla¬ 
homa  Journal.  74.30  S.E.  15,  Oklahoma 
City.  Okla.,  73110. 

HIGHLV-QUALIITET),  ALL-AROUND 
composing  room  machinist  to  service 
TTS  equipment.  Comets  and  Elektron. 
Newspaper  located  in  one  of  Northern 
California’s  most  desirable  coastal  liv¬ 
ing  areas.  Excellent  plant  and  working 
conditions.  Box  977,  Hklitor  &  Pub¬ 
lisher. 


PRESSMAN— Letterpress,  or  country 
weekly  and  busy  job  shop.  .Miehle  auto. 
Babcock,  Giant.  Heidelberviuaten.  Pw- 
manent.  Journal,  Lakeville,  Conn.. 
06039. 

PRE.SS  MANAGER- -HPiiil  'iTset  and 
printing  darkroom  throuati  |■l•es8.  |12j 
a  week  plus  Ixmus  inrvntive.  Im- 
mediate  oitening.  The  ."in-Joumal, 
P.O.  Box  218,  Brooksvillc.  Fl:i.  33612. 

Printers 

AD  FOREMAN  for  expanding  daily  in 
Area  3.  Excellent  opportunity  for  «■ 
lierienced  compositor-mark-up  maa. 
Go<^  wages.  Send  complete  resumd  in 
first  letter.  Box  872,  Editor  &  Pub. 
lisher. 


(X>MBINATION  MAN  oomi'etent  on 
Linotype  and  ad  work.  Day  situation 
open:  $120.00  for  37*.j  hour  week.  Sick 
leave,  hospitalization,  life  insurance, 
pension  plan,  2  week’s  vacation  1  yau, 
3  week’s  12  years.  Excellent  mild  cli- 
mate.  Good  loating,  fishing,  huntin, 
area.  Contact:  The  Progress-Index.  15 
^anklin  St..  Petersburg,  Va..  23804. 

COMBINATION  PRINTERS  needed  by 
medium-size  daily  in  Area  3.  Mont  b, 
top-notch  in  ad  composition,  p*(, 
make-up  and  ad  mark-up.  Good  scale 
and  benefits.  Reply  to  Box  900,  EJditot 
&  Publisher. 

EXPERIENCED  COMPOSITORS 
wanted.  40-hrs.,  paid  holidays,  vaca¬ 
tions.  health  insurance,  university  com¬ 
munity.  I^afayette  Typesetting  Co.,  Box 
596,  Lafayette.  Ind.,  47902.  Phone: 
742-5377.  James  R.  Craw. 


COO'D  STUDENT  Linot.vi>e  Oiierator. 
Mostly  straight  matter.  State  starting 
salary  cxfiected.  ({ualifications,  etc. 
Iguly  iireferred.  The  Sycamore  I.«a(ler, 
Box  368,  Sycamore.  Ohio  14882. 

MACHINIST  neede4l  in  Florida.  Ex¬ 
cellent  opiKirtunity  for  man  with  Lino¬ 
type  and  TTS  experience.  Fringe  liene- 
fits  includes  paid  vacation,  sick  leave, 
insur:ince  and  retirement.  Pay  com¬ 
mensurate  with  ability.  Apply  in  con¬ 
fidence  to  Box  1022,  Eilitor  &  I’lili- 
lisher. 


Free  Lance 

WANT  TO  MAKE  SOME  REAL 
SPARE  -nME  MONEY? 

Author  &  Journalist,  America's  finest 
writing  magazine,  is  changing  its  em¬ 
phasis  to  serve  newsmen  who  write 
"extra”  for  money.  Larston  D.  Farrar, 
new  publisher,  a  notable  newspaper¬ 
man.  knows  every  trick  of  the  trade. 
You  can  get  a  3-year  subscription  and 
a  free  book.  SUCXTESSFUL  WRITERS 
AND  HOW  THEY  WORK  ($4.95  re¬ 
tail)  for  only  $10.  Send  check  and  info 
to  FARRAR  PUBLISHING.  1030  Na¬ 
tional  Press  Bldg.,  Washington,  D.C. 
20004. 

EDITORS,  PHOTOGRAPHERS.  WRITERS— 
is  your  work  being  syndicated  in  the 
vast  European  market?  if  not — and  you 
can  offer  top  production  on  regular 
or  occasional  basis — please  send  details. 
Terms:  25%.  Prompt  payment.  Mer¬ 
cury  Press  Agency.  Ltd.,  36  Vauxhall 
Rd..  Liverpool,  England. 

WILL  PAY  TOP  PRICES  for  stories 
and  photos  for  new  nationally  dis¬ 
tribute  Negro  tabloid.  Seeking  sensa¬ 
tional  and  exposi  type  sbjries  about 
and  directed  to  Negro  readers.  J,  Stur- 
man.  World  'Wide  News  Co.,  2075  B. 
65th  St..  Cleveland,  Ohio  44103. 


Photoftraphy 

YOUNG  PHOTOGRAPHED  WANTED 
l>y  prize-winning  Illinois  daily.  Tech-  ; 
nical  know-how,  news  sense,  enthusi-  i 
asm  essential.  Best  facilities — all  tyixes  ' 
cameras  provided — plus  chance  to  work  I 
with  top  people  at  good  pay  out-  | 
standing  fringe  benefits.  Write  details:  I 
experience,  ^ucation  references  to ;  ; 
Daily  Journal,  Kankakee,  Illinois  60901.  i 

PHOTOGRAPHER — Morning  and  af-  , 
ternoon  dailies  with  combined  photo 
department  seeks  skillful,  imaginative  r 
news  and  feature  photogrwher.  Pre-  j 
fer  someone  under  30.  Outstanding  ' 
working  conditions  and  employee  bene¬ 
fits,  and  complete  range  of  equipment.  : 
This  is  a  top  news  area  in  a  ra^erate  I 
climate  with  outstanding  recreational 
opportunities.  Write  fully  of  your  edu-  I 
cation,  experience  and  personal  back-  ! 
ground  to  Box  918,  Eklitor  St  Publisher,  i 

Press  Room 

SALES  REPRESENTA'nVE  for  press-  ! 
room  supplies  for  territory  including 
Ohio,  Illinois  and  Michigan.  Man  with 
pressroom  experience  preferred.  Salary 
commensurate  with  ability.  If  qualified, 
write  to  Box  540,  Elditor  &  Publisher. 

WEB  OFFSET  PREDSMAN  experi-  | 
enced  on  Cottrell  V-22,  or  Goss  Ur-  : 
banite.  G(xxl  opportunity.  Box  586,  i 
Eiditor  &  Publisher,  or  call  collect  212-  | 
345-3833.  I 


EXPERIENCED  E'LOORM  AN— Would 
consider  gcxsi  t wo-thirder.  Mostly  ad 
make-u|>.  Both  hot  metal  and  convCT- 
tional.  Letterpress  shop.  Good  equip¬ 
ment  to  work  with.  Hospitalization  in¬ 
surance  plan  and  jiension  plan.  Con¬ 
tact  :  Tilton  I’ulilications,  Inc.,  Ro¬ 
chelle.  Illinois  61068. 

Public  Relations 

DIRECTOR  OE'  INE'ORMATION  Serv- 
ices  sought  by  Virginia  woman’s  c(d- 
iege.  Should  have  a  Imckground  in 
education  with  proven  abilities  in  writ* 
ing,  eiliting.  publications  design  and 
photography.  Salary  $6,000  to  $9,000. 
Reply  to  Box  1030,  Eklitor  &  Publiaher. 


PRESS  ROOM  FOREMAN  for  six-day 
p.m.  daily.  Zone  1.  Thoroughly  expe¬ 
rienced  on  double  width  standard  tfrpe  ; 
newspaper  cylinder  presses.  Press  in-  I 
volved  in  position  open  consists  of  four  | 
units  and  double  folder.  Must  be  able 
to  make  all  repairs  and  adjustments 
normally  performed  by  experienced  | 
foreman.  Ability  to  efficiently  supervise  ' 
crew  most  important.  Box  928,  ^itor  I 
&  Publisher,  I 


CLASSIFIED 
Advertising  Rates 
Line  Rates,  Each 
Consecutive  insertion 
SITUATIONS  WANTED  (Payakit  wilk 
order)  4  times  ®  80$  per  lint  iM 
insertion;  3  times  ®  90$;  2  ®  $1-00; 
1  time  $1.10  per  line.  If  keyed,  add  50$ 
for  box  service  and  count  at  1  addn 
tional  line  in  your  copy.  3  lineo  minimon. 
Air-moil  service  on  blind  ads  $1.00  extra. 
ALL  OTHER  CLASSIFICATIONS; 
4  timet  &  $1.25  per  line  each  insertiea: 
3  times  @  S1.35;  2  @  $1.45;  1  tiw 
$1.55  per  lint.  If  keyed,  add  50$  fe  b« 
service  and  count  u  1  additional  lint  m 
your  copy.  3  lines  minimum.  Air-nail 
service  on  blind  ads  $1.00  extra. 
DISPLAY  CLASSIFIEDc  Tht  ost  N 
rulat,  boldface,  cuts  or  other  dtcorotljoj 
chanpet  ytur  classified  ad  te  “claailW 
display.”  Tha  rata  for  Clauifiad  Dhploy 
it  $2.50  pir  apito  lino— $35  per  cplona 
inch  minimum  space. 

MEASUREMENTS  AND  CHAROHj 
EAP  clattifitd  advertisinp  is  tot  in  6- point 
typo.  Advortisoments  sol  complatoly  !■ 
6-potat  up  U  a  maximum  af  20  IlM 
without  white  space,  display  haadt.  etc- 
will  be  billed  at  tht  specific  rate  (M 
rata  chart  af  eariaui  numhtra  t(  intu* 
tioni)  on  a  lino  caunt  basis.  Far  ranplt 
an  advortittment  of  ton  lints  will  be 
billtd  at  10  times  tht  classified  l>a* 
rate.  etc. 

DEAOUNf  FOR  CLASSIFIED  ^ 
VERTISING,  TUISDAY,  5:00  F.M. 

Editor  &  Publisher 
•so  Third  Ava..  N.  Y..  N.  Y.  lOOU 
(AC  212)  Ploao  2<70S0. 
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Situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


■idministratire 

Gia^BKAL.  MANAGER. 
BUSINESS  MANAGER  and/or 
AD^•ERTISING  DIRECTTOR 
High-C!.  liber  executive  in  mid-SO'g, 
with  unusual  “in  depth"  experience, 
wiito  to  relocate.  Excellent  manage* 
ment  and  sales  record  in  major  mar¬ 
kets  with  very  competitive  conditions. 
All-round  knowledge  and  experience  in 
retail,  general  and  classified  advertis¬ 
ing.  Letterpress  and  offset  background 
with  experience  obtained  in  large  and 
medium  metro  daily  field ;  also  large 
•uburban.  Proven  results.  Mature,  con- 
icientious  judgment  based  on  fine,  well- 
rounded  newspaper  backgrround  offered 
with  goo<l  references.  Especially  in¬ 
terested  in  permanent  position  offering 
good  family  and  cost  of  living  condi¬ 
tions.  Box  954,  Editor  &  Publisher. 

PUBLISHER  —  30  years’  experience, 
editorial,  advertising,  business.  .Small 
daily  or  weekly,  between  Delaware  and 
North  Carolina.  Box  998,  Editor  & 
Publiisher. 

YOUNG  lUjlTOR-PUBLISHER.  sea¬ 
soned,  wants  to  take  full  charge  of 
your  community-oriented  weekly  or 
small  daily  newspaper.  Accomplished 
in  all  phases  of  management  produc¬ 
tion,  selling,  photography,  writing, 
editing,  layout.  Has  won  awards  for 
writing,  editing.  Box  1029,  Editor  & 
Publisher. 

Cartoonists 

1  DRAW  LOCAL  editorial  cartoons 
for  you.  Put  me  on  your  mailing  list. 
Regular  submissions.  Box  883,  Editor  St 
Publisher. 

A  Local  Editorial  Cartoon 

drawn  to  your  idea  .  ,  .  when  you 
need  one;  in  a  hurry;  at  a  price.  By  a 
nationally  syndicated  political  cartoon¬ 
ist  Write  Box  791,  Elditor  &  Publisher. 

(Arculation 

aRCULATION  MANAGER,  age  38— 
family  man — will  relocate;  13  years’  ex¬ 
perience  all  phases.  Box  962,  Kitor  & 
Publisher 

TOP-FLIGHT  CM.  strong  promotion — 
aggressive,  competent;  know  all  phases. 
Excellent  record — hard  worker.  Can 
show  results.  Seeks  challenge.  Now  em¬ 
ployed.  Box  967,  Editor  &  Publisher. 

Display  Advertising 

AD  MANAGER.  experiencerl  all 
phases,  10-15M  dailies.  Improved  prof¬ 
its — held  costs  record.  Good  references. 
Seeks  greater  challenge  in  Areas  8,  9. 
Available  2-4  weeks.  Box  1034,  Editor 
4  Publisher. 


Editorial 


PERFORMANCE  RECORD  PRODU 

With  a  record  of  hiring,  training  and  Experienced  b 
leading  a  news  staff  to  a  circulation  Composing  ro 
I  building  iierformance,  I’m  now  looking  i  computers,  ho 
for  a  publisher  whose  primary  interest  ;  Editor  &  Pub 

is  in  editorial  quality  that  will  make  —  — - 

his  paper  indispensable  in  today's  com-  MANAGING 
petitive  market.  Box  956,  Editor  &  iiiagazine  seel 
Publisher.  tion  layout 

---  -  -  -  graduate.  Bo> 

LONG  ON  EXPERIENCE,  strong  on  i  - 

reporting,  features,  desk;  20  years’  i 

solid  experience  dailies,  p.r.,  national  !  _ _ 

I  trade  press  thorough  apprenticesh'p  ripi.'q.j  At'iri 
I  on  Chicago’s  biggest  weekly  chain.  Go  ipu-man 

anywhere  but  far  north.  Box  982,  Edi-  j  fublis 

tor  &  Publisher. _  _  rel.wate.  Top- 

i  REAL  ESTATE  EDITOR— heavy  back-  j 

ground;  knows  trade  associations  in  :  . . . 

I  building  industry.  Box  981.  Fxlitor  &  . . . . 

j  Publisher.  g  /’^T 

I  VERSATILE.  HARD  -  WORKING  1 
j  writer-editor  desires  creative,  challeng-  g 
I  ing  position  in  magazine  or  public  re-  g 
lations.  Five  years’  experience  maga-  m 
zine-daily  editing,  design,  production.  ^ 

College  graduate,  25,  married.  Broad  , 

knowledge,  interests.  Box  991,  Hklitor  &  |  ^  INaHlC — 
Publisher.  j  g 

EDITOR  Veteran  reiiorter,  deskman,  i  g  Address 
editorial  writer  seeks  ailvancement.  Ma-  (  g 
ture^ — reliable.  Box  1026,  Editor  &  Pub-  I  — 

I  lisher.  I 

byCPERlENCED  NEW.SMAN.  37.  mar-  | 

I  ried.  seeks  writing  post  on  East  Const. 

Imaginative.  Heavy  on  features.  BS.  j 
SDX.  Available  now  I  Box  1036.  Hlitor  i 
'  &  Publisher. 

j  HUSBAND/WIFE  writing  -  reiiorting  i 
I  team.  Experienced  city-side  metropoli- 
I  tan  daily  prize-winning  staffers.  Jour¬ 
nalistically  separate<l  by  merger.  Pre-  | 
fer  Arens  1  or  2.  Box  1003,  E*litor  & 

,  Publisher. 

'  NEW  ENGLAND 

What  are  your  needs?  Publisher,  erlitor. 
managing  editor,  news,  city  or  sports 
1  editor?  Award-winning,  versatile,  sea¬ 
soned  newsman  interested  in  goorl, 

I  riermanent  position  in  New  England. 

I  Broad  medium  daily  and  large  veekly 
experience.  Employed.  Could  lie  avail-  | 
able  early  in  1966.  Bo.x  1021,  Elditor  & 

Publisher. 

NEVER  UNDERESTIMATF:  the  power 
of  a  woman — a  seasoned  city-side  re¬ 
iiorter  on  all  lieats:  spot  news,  "in- 
ilepth’’  reporting;  also  experienced  in 
copy  editing  and  make-up.  Graduate 
top  college,  university.  CXirrently  em-  i 
ployed  medium-sized  daily.  Want  pro-  ' 
fessional,  financial  advancement.  Chart  , 

Areas  1,  2.  Box  1009,  Editor  &  Puli- 
lisher. 

SCIEINCE  DEGREE,  with  two  years’ 
erlitorial  experience;  look  to  combine 
Ixith.  Top  references.  Single.  33. 

Robert  W.  Peterson,  P.O.  Box  69,  Old 
Saybrook.  Conn.,  06475. 


Production 

PRODUCTION  MANAGER 
Experienced  letterpress  and  web  offset. 
Composing  room  background  includes; 
computers,  hot  and  cold  type.  Box  988, 
Editor  &  Publisher. 

MANAGING  EDITOR  of  quality  trade 
magazine  seeks  opportunity  in  produc¬ 
tion  layout  and  creative  art.  Yale 
graduate.  Box  831,  Elditor  &  Publisher. 

Public  Relations 

PRFS5S  AGENT.  EX-REPORTER,  25. 


Public  Relations 

CREATIVE  WRITER  with  successful 
15  months  as  featlre  writer  and  City 
Hall  reiKirter  for  23.000  daily  in  /one 
9  desires  advertising  or  PR  iiost.  Can 
handle  both  writing  and  contact  work. 
Age  24.  single,  draft  exempt,  college 
background*  -ad  agency  and  PR  ex¬ 
perience.  Willing  to  travel,  relocate 
anywhere.  Box  1019,  Editor  &  Puli- 
lisher. 

VETERAN  REPORTEIR,  10  years’  var¬ 
ied  exiierience  —  strong  on  features  — 
seeks  opportunity  in  permanent  spot 


I  seeks  legman’s  spot  with  gossip  col-  with  corporation  or  college.  Imagina- 
!  umnist  publisher  or  own  column.  Will  tive.  Available  now  I  Boston  U  grad. 

relocate.  Toil-column  planter — right  ex-  Marrie*!.  SDX.  Bo.x  1037,  Editor  & 

,  iierience.  Box  1006.  Eilitor  &  Publisher.  Publisher. 

'  fiiiiiiiiiiiiiiHiiiiiiiiiiimymiiiiiBHim  . . 

I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  | 

3  Name - -  - - -  1 


—Zip  Code 


Classification. 


ASSISTANT  EDITOR  on  educational 

Free  Lance 

magazine  seeks  more  challenging  po¬ 
sition  on  national,  greneral  interest 
magazine,  in  Zones  1.  2,  3.  Age  26, 
■ingle.  J-degree;  3  years’  experience. 
Box  879,  Editor  &  Publisher. 

SPECIAL  ASSIGNMENTS,  features.  , 
photos  by  U.S.  newsman  returning  1 
Mexico  City  Jan.  1,  Box  996,  Editor  &  ! 
Publisher.  1 

NORHIWESTERN  graduate  (Mas-  ,  Press  Room 

tsr’s  Journalism  ’62) —  completing  I  _ 

1  PRESSMAN  with  12  years’  experience 
^  position  with  magazine,  ^s-  ,  „„  Tubular,  combination  shop;  ability 
paper  public  relations.  Experienced  as  ^  31  H.  Lange. 

j; bT'/o„'s,.]ss  "•*■ 

Diego  State,  minor  Economics.  ' _ 

.TUBULAR  PRESSROOM  FOREMAN. 
y  Plaza,  Scott  AFB,  Illinois  62226.  t.x|ierience«l  all  phases  stereo  and  color ; 
VnirMc  nrouA^T  .-.u  T  o  u  i  j  some  offset.  F'our  years’  foreman’s  ex- 
V^G  WOMAN  with  J-School  do-  „eHence;  references,  work  samples. 

exwrience  on  wire  „„  request.  Young,  family, 

n—. house  presently  employeil.  Locate  anywhere. 
fSTrTl^i'J^?  ran  Available  3  week’s  notice.  Box  1028, 

Editor  &  Publisher. 


y  Plaza,  Scott  AFB,  Illinois  62226.  t.x|ierience«l  all  phases  stereo  and  color ; 
VnirMc  nrouAAT  -ai.  t  o  u  i  j  some  offset.  F'our  years’  foreman’s  ex- 
V^G  WOMAN  with  J-School  do-  perience;  references,  work  samples, 
ypse  and  3  yeaia’  experience  on_wiro  reouest.  Yoima  familv. 


Box  871.  Editor  St  Publisher.  *  Publisher. _ 


NEWS  EDITOR,  38.  of  9-M  daily  seeks  Printers 

similar  post  or  city  editorship  larger  - - — . — ■ — ■ — ■ — — ^ — — — - - 

<«ily  in  /ones  1,  2,  6.  Top  echelon  PRINTER.  14  years’  on  floor.  Know 
wulBe  squeezing  me  out.  Available  G44  Intertype,  make-up,  stereotype; 


now  I  Heavy  on  local  news,  photos. 
J.  L.  Wagman,  137  Beeson  Road,  Niles, 
Mich.,  49120. 


last  7  years’  on  Midwest  daily  (8-M>. 
Age  30.  No  drinker.  References.  Box 
1023,  Editor  &  Publisher. 


|~|  Assign  a  box  number  and  mail  my  replies  daily 
To  Run;  Times  Till  Forbidden 

Mail  to: 

EDITOR  li  PUILISHER  •  850  Third  Avenue  •  New  York,  New  York  10022 
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Shop  Talk  at  Thirty 


Bv  Jerome  H.  Walker 


A  Lawful  Business 


AFL-CIO  Pi’esident  Geor^ 
Meany  told  a  group  of  lalwr 
publication  editoi-s  in  San  Fran¬ 
cisco  last  week  that  he  thought 
it  was  “odd”  that  “the  regular 
press  of  this  country  almost  in¬ 
variably  on  its  editorial  pages 
takes  a  position  oppose<i  to  re¬ 
peal  of  14(b)  and  they  refer  to 
this  as  our  effort  to  foster  what 
they  call  ‘compulsoiy  union¬ 
ism.’  ” 

The  odd  part  of  this  situation, 
he  explained,  was  that  “!>8  pej-- 
cent”  of  the  newsi)apers  are 
produced  under  what  are,  in 
effect,  closed  shop  contracts.  He 
mentioned  particularly  a  press¬ 
men’s  contract  he  had  read  re¬ 
cently  which  says  “in  very’  sim¬ 
ple  terms”  that  the  foreman 
shall  be  a  member  of  the  union 
and  shall  have  full  responsibil¬ 
ity  for  all  hiring  and  discharg¬ 
ing.  “Now,  of  course,”  Mr. 
Meany  commente<l,  “it  isn’t  a 
closed  shop  contract,  but  it  is  a 
closed  shop  in  effect.” 

The  leader  of  organized  labor 
went  on  to  express  his  opinion 
that  it  was  “a  little  bit  far¬ 
fetched”  for  editors  of  newspa¬ 
pers,  operating  under  these  con¬ 
ditions,  to  denounce  the  AFL- 
CIO  attempts  to  get  section 
14(b)  out  of  the  Taft-Hartley 
Act.  This  is  the  provision  that 
allows  states  to  enact  laws  to 
bar  any  contracts  between  labor 
and  management  that  require 
workers  to  be  members  of  a  un¬ 
ion  before  they  are  hired. 

The  unfortunate  part  of  Mr. 
Meany’s  remarks  was  that  news 
stories  quoting  him  left  the  im¬ 
pression  that  almost  all  of  the 
nation’s  newspapers  comprised 
an  industry  that  is  flouting  the 
law.  In  the  first  place,  we  ques¬ 
tion  the  accuracy  of  Mr. 
Meany’s  statement  that  “rough¬ 
ly  1700  or  1800”  newspapers 
have  closed  shop  conditions  in 
their  production  departments. 
He  overlooks  the  hundreds  of 
newspapers  that  have  no  union 
contracts.  The  1964  report  of 
the  ANPA  Labor  Relations  De¬ 
partment  showed  a  total  of  1,- 
187  contracts  on  file  covering 
mechanical  department  workers. 

But  that’s  only  a  slight  error 
on  Mr.  Meany’s  part — perhaps 
a  mere  exaggeration  to  help 
him  make  his  point.  The  more 
damaging  inference  lies  in  the 
picture  he  painted  of  a  major  in¬ 
dustry  in  outlaw’s  clothing.  Be¬ 
fore  too  many  of  the  labor  un¬ 
ion  editors  go  astray  in  their 
reiteration  of  the  boss’  calumny, 
we  would  call  their  attention 


to  two  high  court  decisions 
which  plainly  held  that  hiring 
clauses  in  the  common  contracts 
in  the  newspaj>er  industry  do 
not  vi«)late  the  Lalxir-Manage- 
ment  Relations  .4ct  of  1947. 

The  first  of  these  decisions, 
on  the  specific  question  of  the 
foreman’s  clau.se,  came  in  1959 
from  the  U.S.  Court  of  Appeals 
for  the  Di.strict  of  Columbia.  It 
involved  a  case  in  which  the  Na¬ 
tional  Labor  Relations  Board 
had  found  the  Honolulu  Star- 
Bulletin’s  hiring  clause  illegal. 
But  the  court  unanimously  re¬ 
versed  the  Board’s  holding,  be¬ 
cause  the  agreement  was  clear 
that  those  hired  newl  not  be 
members  of  the  union. 

There  are  numerous  varia¬ 
tions  of  this  provision  in  exist¬ 
ing  contiacts,  all  with  the  in¬ 
tention  of  keeping  the  agree¬ 
ments  within  the  terms  of  the 
law.  Related  to  the  hiring  clause 
is  the  so-called  “escape  clause” 
which  the  Supreme  Court  of  the 
United  States,  in  1961,  upheld 
as  clearing  the  contract  lan¬ 
guage  of  unlawful  intent.  This 
is  a  statement  to  the  effect  that 
the  publisher  recognizes  that 
union  laws  govern  the  contract 
only  to  the  extent  that  they 
are  not  in  conflict  with  .state  or 
federal  laws. 

It  required  several  years  of 
strife  and  tough  bargaining  to 
write  legal  contracts  between 
newspapers  and  their  craft  un¬ 
ions  after  Taft-Hartley  became 
effective  in  1947.  Although  it 
was  some  of  Mr.  Meany’s  own 
AFL  affiliates  —  the  printers 
and  the  pressmen,  mainly  — 
who  were  creating  the  sticky 
closed  shop  problems  in  nego¬ 
tiations,  the  federation’s  presi¬ 
dent  was  conspicuous  by  his  ab¬ 
sence.  Otherwise  he  might  now 
be  better  informed  about  con¬ 
tracts  in  the  newspaper  indus¬ 
try.  The  most  promising  note 
from  the  AFL-CIO  meetings 
this  week  is  the  designation  of 
the  pressmen’s  leader,  Anthony 
(Boyd)  De Andrade,  to  a  place 
on  the  Executive  Council  where 
he  will  have  Mr.  Meanv’s  ear. 


Editii  LSI.\  Paper 

Cincinnati 
James  H.  Feldman,  former 
Cineinnuti  Post  and  Times-Star 
labor  reporter,  now  with  U.S. 
Information  Service  in  India, 
has  been  named  editor  of  the 
American  Reporter,  a  fort¬ 
nightly  newspaper  with  400- 
000  circulation  in  that  land. 


^  ©ffirtal  pTurlamattuu 

t  WHEREAS  His  EtcEutNCY,  King -John,  Has  OtakRED  Am 

OFFICIAL  BAM  ON  ALLQUESTIONS  CONCERNING  HEALTH  And 
Welfare  Commissioner  James  J.  Barry,  And 
WHEREAS  His  Excellency  Did  Not  Specify 
Whether  This  Ban  Applies  To  Questions  Raised  Bv 
'  BARRY  concerning  Him,  and 

WHEREAS  The  Public  Interest  Is  Not  Served  Bv 
(  Banning  Discussion  Of  Vital  Issues  which  Affect  The 
Security iwp  Well-Being  OfThe  PeopieOf  «tw Hampshire, And 
WHEREAS  His  Excellency  Has  Often  Proclaimed  His 
allegiance, In  Principle  At  Least,  To“The  People's 
RightTo  Know'' 

THBUEPOge.BE  IT  URPBUSTOOD  THAT  THIS 
Newspaper  Bans  Mis  Excellency's  Ban,  Declares  Ita/oll 
AnpVoidAnoOf  No  Applicability  Whatsoever  To  New 
Hampshire  news  media— ,4np  Instructs  Its  Own  Reporters 
To  Ignore  The  Kings  Decree. 

Their  Exlcellencies, 

S/tcil£oOATH,SMOiiNTi4is Day, Dic.8, /96S BY  Tm£ McRRY 
MtMOfAMHeitir  SrvecT,  Smnoop  Fonesr, 


BAN  THE  BAN! — This  "proclamation"  appeared  on  the  editorial 
page  of  the  Manchester  (N.H.)  Union  Leader,  Dec.  8.  with  an 
editorial  criticising  Gov.  John  W.  King  for  declaring  an  official  ban 
on  all  questions  concerning  his  long-standing  feud  with  State  Health 
and  Welfare  Commissioner  James  J.  Barry. 


Appointments 
On  E&P’s  Staff 

New  appointments  in  the  Edi- 
T(«  &  PuBUSHER  organization 
were  announcerl  this  week  by 
Robert  U.  Brown,  publisher  and 
editor,  following  a  meeting  of 
the  board  of  directors  of  the 
Editor  &  Publisher  Company, 
of  which  he  is  president. 

William  J.  Teresky,  who 
joined  the  business  office  staff 
in  October,  was  named  comii- 
troller,  replacing  Miss  Arline  F. 
Demar,  who  is  retiring  at  the 
end  of  the  year  after  24  years 
with  E&P.  For  the  past  .seven 
years  Miss  Demar  has  been 
company  treasurer. 

Mr.  Teresky  was  chief  ac¬ 
countant  at  G.  P.  Putnam’s 
Sons,  book  publishers,  l)efore 
coming  to  E&P.  Earlier  he 
worked  in  the  accounting  de¬ 
partment  of  the  Interpublic 
Group  formed  by  McCann-Er- 
ickson  Co.,  advertising  agency. 

Jerome  H.  Walker,  executive 
editor  and  secretary  of  the  com¬ 
pany,  was  elected  to  the  addi¬ 
tional  post  of  treasurer. 

Mr.  Brown  also  announced 
that  the  ti-ustees  of  the  E&P 
Employes’  Profit  Sharing  Trust 
had  appointed  Miss  Bernadette 
Borries  as  a  trustee  to  replace 
Miss  Demar.  Miss  Borries,  a 


longtime  employe  of  E&P,  is 
manager  of  the  advertising  pro¬ 
duction  department. 

Booth  Heads  Club  f 

Washington  i 
In  the  National  Press  Clubtf 
elections  Dec.  10,  Windsor  P.  j 
Booth  of  National  Geograpfue  \ 
magazine  was  elected  president  > 
He  defeated  Ralph  DeToledano 
of  King  Features  Sjmdicate. 
464-121.  L.  David  LeRoy  of  US. 
News  &  World  Report  was 
elected  vicepresident  and  Neil 
R.  Regeimbal  of  Chilton  Pub¬ 
lications  was  elected  secretary.  | 
Both  were  unopi>osed.  Donald 
R.  Larrabee  of  the  Griffin-Lara- 
bee  News  Bureau  was  elected 
treasurer  and  Vernon  Louviere 
of  F-D-C  Reports  was  re-elected  i 
financial  secretary. 

• 

New  Fairchild  Chief  * 

Washington 
Lloyd  Schwartz,  White  House 
and  economic  beat  reporter,  has 
been  named  chief  of  the  Wash¬ 
ington  Bureau  of  Fairchild 
Publications.  He  succeeds  John 
T.  Norman,  who  has  resigned 
to  work  at  the  Treasury  De¬ 
partment.  Mr.  Schwartz,  a  for¬ 
mer  Lima  (O.)  News  reporter, 
has  been  a  member  of  the  Fair-  i 
child  Bureau  since  1945.  It  is  T 
staffed  with  16  full-time  report- 
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’he  STAR  AutoPerf 

j 

the  new  '"intelligent”  unit-count  tape  perforator 


■  Automatically  makes  most  line-ending  decisions,  return- 
ELEVATE  signals  automatically  substituted  for  spaceband 
when  line  will  justify. 

■  Eliminates  tight  and  loo.se  lines.  Neither  a  tight  nor  a 
loose  line  can  be  elevated. 

■  Automatic  feature  reverses  tape,  deletes  signals  and 
resets  line  indicators  when  line  too  tight. 

■  Fewer  keystrokes  per  line,  return  and  elevate  signals 
are  punched  from  a  single  keystroke,  shift  and  UNSHIFT 
controlled  from  one  keybutton. 

■  Controllable  word  density.  The  AutoPerf  will  elevate  on 
either  maximum  or  minimum  spaceband  expansion. 


Easy  to  learn,  standard  layout.  Control  buttons  separated 
from  keyboard  characters. 

Adjustable  touch  control  adapts  keyboard  to  individual 
operator  preference. 

Quick-set  knob-controls  adjust  for  line  length  and  space- 
band  size.  No  tools  required. 

Large  counting  dial  indicates  line  length  and  spaceband 
expansion. 


A  NON-COUNTING,  SIMPLIFIED  PF;RF'0RAT0R  MODEL, 
F’OR  THE  PRODUCTION  OF  UNJUSTIFIF:D,  C0MPUTF:R- 
INPUT  TAPE  IS  ALSO  AVAILABLE. 


WRITE  TODAY  FOR  FULL  INFORMATION  AND  DESCRIPTIVE  FOLDER 


19«»  j 


STAdtm 


STAR  PARTS  Co. 

SOUTH  HACKENSACK.  NEW  JERSEY 

A  OlVIftlOM  or  POWERS  S 


CHICAGO  •  DENVER  •  KANSAS  CITY.  MO. 


LOS  ANGELES 


MINNEAPOLIS  •  MONTREAL 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN 


ALBUQUERQUE  TRIBUNE 


BIRMINGHAM  POST-HERALD 


WASHINGTON  DAILY  NEWS 


PITTSBURGH  PRESS 


EL  PASO  HERALD-POST 


EVANSVILLE  PRESS 


CINCINNATI  POST  &  TIMES-STAR 
MEMPHIS  COMMERCIAL  APPEAL 


CLEVELAND  PRESS  •  COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  PRESS-SCIMITAR 
KENTUCKY  EDITION.  CINCINNATI  POST  &  TIMES-STAR  •  FORT  WORTH  PRESS  •  HOLLYWOOD  (FU.)  SUN-TATTLER  •  THE  STUART  (FLA.)  NEWS 


FORT  WORTH  PRESS 


HOLLYWOOD  (FU.)  SUN-TATTLER 


0*n«ral  A^wtiilng  Dapt.  ...  200  Pork  Av*.,  Naw  Tark  Qty  Chicapa  San  Franci*ca  Las  Angalat  Datrait  ansinnatl  PhilaAatphia  Dallas 


Marvin  Garrett  fights  and  writes  for  conservation. 


SCRIPPS-HOWARD  NEWSPAPERS 


Fort  Worth’s 
Garrett- He’s 
Had  Big  Year 


The  Fort  Worth  Press  and  Marvin  Garrett 
fight  and  write  in  every  field  of  conserve 
tion. 

This  year  marks  the  20th  birthday  of 
The  Press’  Conservation  Awards  Program 
one  of  the  most  distinguished  in  the  na> 
tion,  and  for  the  past  10  years  Marvii 
Garrett  has  directed  it.  Making  both  annk 
versaries  all  the  more  significant  are  thi 
individual  honors  bestowed  upon  Garrett, 
the  most  recent  occurring  Oct.  29,  at  the 
51st  annual  meeting  of  the  Texas  Forestry 
Association. 

There  the  veteran  newsman,  a  graduate 
of  the  University  of  Texas,  was  honorei 
with  the  association’s  1965  Daily  News¬ 
paper  Award  for  outstanding  leadership 
in  the  promotion  of  forestry  and  conserve* 
tion. 

Earlier  Garrett  won  $500  in  the  annual 
Edward  J.  Meeman  Conservation  Awardi 
for  distinguished  work  in  writing  and  ad¬ 
vancing  conservation  in  the  United  Statee 

Marvin  Garrett  for  years  has  writtei 
moving  accounts  of  the  heroic  struggle! 
and  victories  of  farmers  in  saving  and 
rebuilding  the  soil.  He  has  been  equally 
vigilant  in  numerous  other  areas  of  co» 
servation.  Small  wonder  one  of  the  cita¬ 
tions  was  accompanied  by  these  words: 

“Thanks  for  what  you  have  done  for  our 
country  and  our  future.’’ 


